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Item No. 4.1 
 

CITY OF SOUTH PADRE ISLAND 
SPECIAL EVENTS COMMITTEE 

AGENDA REQUEST FORM 
 
 
MEETING DATE: November 5, 2019 
 
NAME & TITLE: Marisa Amaya, Special Events Manager 
 
DEPARTMENT: Convention and Visitors Bureau  
 
ITEM 
Consent the JJ Zapata Fishing Tournament post special event report. 
 
ITEM BACKGROUND 
This event was successfully executed and took place as agreed upon by the Convention and Visitors Advisory 
Board. The event was funded for $5,000. 
 
BUDGET/FINANCIAL SUMMARY 
02-593-8099 Special Events Budget 
75% of the funds were released. ($3,750) 
25% of the funds are due. ($1,250) 
 
 
COMPREHENSIVE PLAN GOAL 
N/A 
 
LEGAL REVIEW 
Sent to Legal:  No 
Approved by Legal:  No 
 
RECOMMENDATIONS/COMMENTS: 
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Item No. 4.2 
 

CITY OF SOUTH PADRE ISLAND 
SPECIAL EVENTS COMMITTEE 

AGENDA REQUEST FORM 
 
 
MEETING DATE: November 5, 2019 
 
NAME & TITLE: Marisa Amaya, Special Events Manager 
 
DEPARTMENT: Convention and Visitors Bureau  
 
ITEM 
Consent to approve the SPI Pride post event report. 
 
ITEM BACKGROUND 
This event was successfully executed and took place as agreed upon by the Convention and Visitors Advisory 
Board. The event was funded for $5,000. 
 
BUDGET/FINANCIAL SUMMARY 
02-593-8099 Special Events Budget 
75% of the funds were released. ($3,750) 
25% of the funds are due. ($1,250) 
 
 
COMPREHENSIVE PLAN GOAL 
N/A 
 
LEGAL REVIEW 
Sent to Legal:  No 
Approved by Legal:  No 
 
RECOMMENDATIONS/COMMENTS: 
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Item No. 4.3 
 

CITY OF SOUTH PADRE ISLAND 
SPECIAL EVENTS COMMITTEE 

AGENDA REQUEST FORM 
 
 
MEETING DATE: November 5, 2019 
 
NAME & TITLE: Marisa Amaya, Special Events Manager 
 
DEPARTMENT: Convention and Visitors Bureau  
 
ITEM 
Consent to approve the Valley Haven Fishing Tournament post event report. 
 
ITEM BACKGROUND 
This event was successfully executed and took place as agreed upon by the Convention and Visitors Advisory 
Board. The event was funded for $5,000. 
 
BUDGET/FINANCIAL SUMMARY 
02-593-8099 Special Events Budget 
75% of the funds were released. ($3,750) 
25% of the funds are due. ($1,250) 
 
 
COMPREHENSIVE PLAN GOAL 
N/A 
 
LEGAL REVIEW 
Sent to Legal:  No 
Approved by Legal:  No 
 
RECOMMENDATIONS/COMMENTS: 
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Item No. 5.1 
 

CITY OF SOUTH PADRE ISLAND 
SPECIAL EVENTS COMMITTEE 

AGENDA REQUEST FORM 
 
 
MEETING DATE: November 5, 2019 
 
NAME & TITLE: Marisa Amaya, Special Events Manager 
 
DEPARTMENT: Convention and Visitors Bureau  
 
ITEM 
Discussion and action to approve the funding request for Ladies Kingfish Tournament and recommend to the 
Convention and Visitors Advisory Board for approval. 
 
ITEM BACKGROUND 
This event is scheduled for August 2020. The event is requesting $5,000. 
 
BUDGET/FINANCIAL SUMMARY 
02-593-8099 Special Events Budget 
 
FY 18/19 – $5,000 was approved.  
FY 18/19 – Convention Centre In-Kind $9,100 was given. 
 
 
COMPREHENSIVE PLAN GOAL 
N/A 
 
LEGAL REVIEW 
Sent to Legal:  No 
Approved by Legal:  No 
 
RECOMMENDATIONS/COMMENTS: 
 
Approve funding request and recommend to CVAB for approval. 
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Item No. 5.2 
 

CITY OF SOUTH PADRE ISLAND 
SPECIAL EVENTS COMMITTEE 

AGENDA REQUEST FORM 
 
 
MEETING DATE: November 5, 2019 
 
NAME & TITLE: Marisa Amaya, Special Events Manager 
 
DEPARTMENT: Convention and Visitors Bureau  
 
ITEM 
Discussion and action to approve the funding request for the National Tropical Weather Conference and 
recommend to the Convention and Visitors Advisory Board for approval. 
 
ITEM BACKGROUND 
This event is scheduled for April 2020. The event is requesting $20,000. 
 
BUDGET/FINANCIAL SUMMARY 
02-593-8099 Special Events Budget 
 
FY 18/19 – $25,000 was approved.  
 
COMPREHENSIVE PLAN GOAL 
N/A 
 
LEGAL REVIEW 
Sent to Legal:  No 
Approved by Legal:  No 
 
RECOMMENDATIONS/COMMENTS: 
 
Approve funding request and recommend to CVAB for approval. 
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South	Padre	Island	Convention	&	Visitors	Bureau	

South	Padre	Island	Tax	

Funding	Application	
Hotel	Occupancy	Tax	Use	Guidelines	Under	Texas	State	Law	

81
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APPLICATION	FOR	INITIAL	FUNDING	

	
Today’s	Date:					 	

	
	

ORGANIZATON	INFORMATION	
	

Name	of		Organization:			 	
	

Address:			 	
	

City,	State,	Zip:			 	
	

Contact	Name:		 	 Contact	Email:			 	
	

Contact	Office	Phone	Number:		 	
	

Contact	Cell	Phone	Number:				 	
	

Website	Address	for	Event	or	Sponsoring	Entity:			 	
	

Non-Profit	or	For-Profit	status:		 	 Tax	ID	#:		 	
	

Entity’s	Creation	Date:				 	
	

Purpose	of	your	organization:	

																																																																																																																																																																																																													

				 	 	 	 	 	 	 	 	 	 	 	 	 	

				 	 	 	 	 	 	 	 	 	 	 	 	 	

	
	
	

EVENT	INFORMATION	
	

Name	of	Event:			 	
	

Date(s)	of	Event:			 	
	

Primary	Location	of	Event:		 	
	

Amount	Requested:			 	
	

Primary	Purpose	of	Funded	Activity/Facility:	

																																																																																																																																																																																																												

				 	 	 	 	 	 	 	 	 	 	 	 	 	

				 	 	 	 	 	 	 	 	 	 	 	 	 			

09/30/19

Storm Science Network Inc.

19118 Nature Oaks

San Antonio, Texas, 78258

Alex Garcia alex@wxguide.com

2105084454

2105084454

www.hurricanecenterlive.com

ACTIVE 20-5256421

2001

Storm Science Network Inc. produces  professional and public science conferences and expos that

promote an understanding of science concepts, disaster safety,
preparedness and resilience.

National Tropical Weather Conference
April 1-5, 2010

Marriott Courtyard, SPI
$20,000

to educate broadcast meteorologist/emergency managers and others who manage disaster safety

programs so that they in turn can education the public, employees,
and others

82



3		

How	will	the	hotel	tax	funds	be	used:	(please	attach	a	list	of	the	hotel	tax	funded	expenditures?	

																																																																																																																																																																																																												

				 	 	 	 	 	 	 	 	 	 	 	 	 	

				 	 	 	 	 	 	 	 	 	 	 	 	 	

	

Percentage	of	Hotel	Tax	Support	of	Related	Costs	

		 				Percentage	of	Total	Event	Costs	Covered	by	Hotel	Occupancy	Tax	

		 				Percentage	of	Total	Annual	Facility	Costs	Covered	by	Hotel	Occupancy	Tax	for	the	Funded	Event	

		 			Percentage	of	Annual	Staff	Costs	Covered	by	Hotel	Occupancy	Tax	for	the	Funded	Event	

	

If	staff	costs	are	covered,	estimate	percentage	of	time	staff	spends	annually	on	the	funded	event(s)	

compared	to	other	activities		 %	

Are	you	asking	for	any	cost	reductions	for	city	facility	rentals	or	city	services,	and	if	so,	please	quantify	and	

explain:	

																																																																																																																																																																																																												

				 	 	 	 	 	 	 	 	 	 	 	 	 	

				 	 	 	 	 	 	 	 	 	 	 	 	 	
	

	

Which	Category	or	Categories	Apply	to	Funding	Request	&	Amount	Requested	Under	Each	Category:	
	

a) Convention	Center	or	Visitor	Information	Center:	construction,	improvement,	equipping,	repairing,	

operation,	and	maintenance	of	convention	center	facilities	or	visitor	information	centers,	or	both.	

Amount	requested	under	this	category:	$			 	
	

b) Registration	of	Convention	Delegates:	furnishing	of	facilities,	personnel,	and	materials	for	the	

registration	of	convention	delegates	or	registrants.	Amount	requested	under	this	category:	$			 	
	

c) Advertising,	Solicitations,	Promotional	programs	to	attract	tourists	and	convention	delegates	or	

registrants	to	the	municipality	or	its	vicinity.	Amount	requested	under	this	category:	$			 	
	

d) Promotion	of	the	Arts	that	Directly	Enhance	Tourism	and	the	Hotel	&	Convention	Industry:	the	

encouragement,	promotion,	improvement,	and	application	of	the	arts	that	can	be	shown	to	have	some	

direct	impact	on	tourism	and	the	hotel/convention	industry.	The	impact	may	be	that	the	art	facility	or	

event	can	show	hotel	nights	that	are	booked	due	to	their	events	or	that	guest	at	hotels	attend	the	arts	

event.	Eligible	forms	of	art	include	instrumental	and	vocal	music,	dance,	drama,	folk	art,	creative	writing,	

architecture,	design	and	allied	fields,	painting,	sculpture	photography,	graphic	and	craft	arts,	motion	

picture,	radio,	television,	tape	and	sound	recording,	and	other	arts	related	to	the	presentation,	

performance,	execution,	and	exhibition	of	these	major	art	forms:	$			 	
	

e) Historical	restoration	and	preservation	projects	or	activities	or	advertising	and	conducting	

solicitation	and	promotional	programs	to	encourage	tourists	and	convention	delegates	to	visit	

preserved	historic	sites	or	museums.	Amount	requested	under	this	category:	$			 	
	

f) Expenses	including	promotional	expenses,	directly	related	to	a	sporting	event	in	which	the	

majority	of	participants	are	tourists.	The	event	must	substantially	increase	economic	activity	at	

hotels	within	the	city	or	its	vicinity.	Amount	requested	under	this	category:	$			 	

The hotel tax funds will be used to secure hotel space and services for the National Tropical Weather Conference

35

0

0
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How	many	attendees	are	expected	to	come	to	the	sporting	related	event?				 	
	

How	many	of	the	attendees	are	expected	to	be	from	more	than	75	miles	away?			 	
	

Quantify	how	the	sporting	related	event	will	substantially	increase	economic	activity	at	hotels	within	the	city	

or	its	vicinity?	
	

			 																																																																																																																																																																																																										

			 	 	 	 	 	 	 	 	 	 	 	 	 						

				 	 	 	 	 	 	 	 	 	 	 	 																					

	

g) Funding	transportation	systems	for	transporting	tourists	from	hotels	to	and	near	the	city	to	any	of	the	

following	destinations:	1)	the	commercial	center	of	the	city;	2)	a	convention	center	in	the	city;	3)	other	

hotels	in	or	near	the	city;	and	4)	tourist	attractions	in	or	near	the	city.	Please	note	that	the	ridership	of	any	

such	transportation	must	be	primarily	tourists	to	qualify	for	hotel	tax	funding.	Amount	requested	under	this	

category:	$			 	
	

What	sites	or	attractions	will	tourists	be	taken	to	by	this	transportation?	

				 	 	 	 	 	 	 	 	 	 	 	 	

Will	members	of	the	general	public	(non-tourists)	be	riding	on	this	transportation?			

	 																			
	

What	percentage	of	the	ridership	will	be	local	citizens?				 	
	

h) Signage	directing	tourists	to	sights	and	attractions	that	are	visited	frequently	by	hotel	guests	in	the	

municipality.	Amount	requested	under	this	category:	$	 		 	
	

What	tourist	attractions	will	be	the	subject	of	the	signs?	

			 	 	 	 	 	 	 	 	 	 	 	 	

			 	 	 	 	 	 	 	 	 	 	 	 	

	

	

QUESTIONS	FOR	ALL	FUNDING	REQUEST	CATEGORIES	

	
How	many	years	have	you	held	this	Event?			 												

	

Expected	Attendance:			 																											
	

How	many	people	attending	the	Event	will	use	South	Padre	Island	lodging	establishments?											 	 				

How	many	nights	do	you	anticipate	the	majority	of	the	tourists	will	stay?				 													

Will	you	reserve	a	room	block	for	this	Event	at	an	area	hotel(s)?		 	 	 																																																
	
	
Where	and	how	many	rooms	will	be	blocked?	

		 	 	 	 	 	 	 	 	 	 	 	 	

	 	 	 	 	 	 	 	 	 	 	 	 	

	 	 	 	 	 	 	 	 	 	 	 	 	 	

Eight

130

All

3

Yes

Marriott Courtyard - 75 room minimum
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List	other	years	(over	the	last	three	years)	that	you	have	hosted	your	Event	or	Project	with	amount	of	

assistance	given	from	HOT	and	the	number	of	hotel	rooms	used:	

	
Month/Year	Held	 Assistance	Amount	 Number	of	Hotel	Rooms	Used	

	
	

	

	

How	will	you	measure	the	impact	of	your	event	on	area	hotel	activity	(e.g.;	room	block	usage	

information,	survey	of	hoteliers,	etc.)?	

																																																																																																																																																																																																												

				 	 	 	 	 	 	 	 	 	 	 	 	 	

Please	list	other	organization,	government	entities,	and	grants	that	have	offered	financial	support	to	your	

project:			 					
	

Will	the	event	charge	admission?																																						If	so,	what	is	the	cost	per	person?																																															
	

Do	you	anticipate	a	net	profit	from	the	event?				 	

	

If	there	is	a	net	profit,	what	is	the	anticipated	amount	and	how	will	it	be	used?	

																																																																																																																																																																																																												

				 	 	 	 	 	 	 	 	 	 	 	 	 	

All	marketing	and	promotions	will	be	coordinated	through	the	CVA’s	agency,	unless	exempted	from	this	

requirement	by	the	Executive	Director,	in	which	case	all	creative	must	be	pre-approved	by	the	Executive	

Director	(or	designee)	and	payments	will	be	on	a	reimbursement	basis.	Please	list	all	promotion	efforts	your	

organization	is	planning	and	the	amount	estimated	for	each	media	outlet:	

	

• Newspaper:	 $		 	

• Radio:	 $		 	

• TV:	 $		 	

• Website,	Social	Media:	 $		 	

• Other	Paid	Advertising:	 $		 	
	

Anticipated	Number	of	Press	Releases	to	Media:																																												 	

Anticipated	Number	Direct	Emails	to	out-of-town	recipients:																																				

Other	Promotions:																																																																																																																																																																																		

A	link	to	the	CVB	must	be	included	on	your	promotional	handouts	and	in	your	website	for	booking	

hotel	nights	during	this	event.	Are	you	able	to	comply?	 Yes	 No	

	
Will	you	negotiate	a	special	rate	or	hotel/event	package	to	attract	overnight	stays?	

	

[If	we	have	a	tour	operator,	we	will	require	them	to	use	that	service.]	

	

	

	

	

April 2019 $20,000 244
April 2018 $20,000 280
April 2017 $15,000 241

Room block usage information

USAA, Walmart, WSI

USAA, Walmart, WSI

Registration Fee $250

No

$2,000

3

500

✔

All states and countries that are directly impacted by tropical systems.
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What	other	marketing	initiatives	are	you	planning	to	promote	hotel	and	convention	activity	for	this	

event?		

																																																																																																																																																																																																												

				 	 	 	 	 	 	 	 	 	 	 	 	 	

	

Who	is	your	target	audience?																																																																																																																																																																			

	

What	geographic	region(s)	are	you	marketing	to?	

																																																																																																																																																																																																												

				 	 	 	 	 	 	 	 	 	 	 	 	 	

				

If	the	funding	requested	is	related	to	a	permanent	facility	(e.g.	museum,	visitor	center):	

	
• Expected	Visitation	by	Tourists	Monthly/Annually:			 	

• Percentage	of	those	who	visit	the	facility	who	indicate	they	are	staying	at	area	hotels/lodging	

facilities:		 %	(use	a	visitor	log	that	asks	them	to	check	a	box	if	they	are	staying	at	an	area	

lodging	facility)	

	
What	amount	of	event	insurance	do	you	have	for	your	event	and	who	is	the	carrier:	

																																																																																																																																																																																																												

				 	 	 	 	 	 	 	 	 	 	 	 	 	

	[Insert	South	Padre	Island	Minimum	Event	Insurance	Coverage	Minimums	and	duty	to	list	South	Padre	

Island	as	an	additionally	insured]	

	

Any	marketing	for	the	event	must	be	consistent	with	the	brand	image	for	South	Padre	Island	and	all	

such	marketing	pieces	that	are	funded	with	hotel	tax	must	be	coordinated	and	developed	by	the	South	

Padre	Island	CVB	marketing	agency.	Are	you	able	to	comply?	

� Yes	 �  No	

	

Where	appropriate,	the	CVB	will	require	access	to	event	participant	database	information	that	will	show	

zip	code	data	to	measure	likely	impact	from	the	funded	event.	

	

	
	

Submit	to	complete	applications	to:	
	

Marisa	Amaya	

Event	Development	Manager	

C/O	City	of	South	Padre	Island	Convention	and	Visitors	Bureau	

7355	Padre	Blvd.	

South	Padre	Island,	TX	78597	

Phone:	(956)	761-3834	

Email:	marisa@sopadre.com	

direct email and social media

broadcast meteorologists and emergency managers

The United States (states that are impacted by tropical systems), countries that are impacted by

tropical systems

$1,000,000  Acord

✔
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South	Padre	Island	Convention	&	Visitors	Bureau	

Special	Event	Applicant	Checklist	

THIS	FORM	MUST	BE	COMPLETED	BY	APPLICANT	
	

	
	

Name	of	Event	 Date	Submitted	

	

� Received	and	understood	the	separate	Special	Events	Policy	

� Received	and	understood	the	separate	HOT	Funding	Guidelines	

� Completed	the	South	Padre	Island	Hotel	Tax	Funding	Application	form	

� Enclosed	a	description	of	all	planned	activities	or	schedule	of	events	(REQUIRED)	

� Enclosed	a	sponsor	list	(categorized	by	“confirmed”	and	“pending”)	

� Enclosed	a	vendor/exhibitor	list	(categorized	by	“confirmed”	and	“pending)	

� Enclosed	an	event	map	

� Enclosed	security/safety	plans	

� Enclosed	a	complete	detailed	budget	(REQUIRED)	

� Enclosed	an	advertising/marketing	and	promotion	plan	(REQUIRED)	

� Enclosed	copies	of	promotional	materials	(if	available)	

� Enclosed	a	summary	of	previous	special	event	experience	of	organizer(s)	

� Enclosed	a	history	of	event	(if	previously	produced)	

� Indicated	the	type(s)	of	assistance	requested	

� In	Room	night	projections,	with	back-up,	for	the	Funded	Event	(REQUIRED)	

� Indicated	the	amount	of	financial	support	(if	requested)	

	

	
	

Authorized	Signature	 Date	

	

	
	

Print	Name	

National Tropical Weather Conference 09/30/19

✔

✔

✔

✔

Alex Garcia Digitally signed by Alex Garcia 
Date: 2019.10.04 10:20:04 -05'00' 10-4-19

Alex Garcia
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Schedule 2020

The NTWC 2020 schedule is being developed at this time.  We have commitments from the 
following:

Ken Graham, Director-National Hurricane Center
Jamie Rhome, Storm Surge Lead - National Hurricane Center
Dr. Philip Klotzbach, Research Scientist - Tropical Meteorology Project
Dr. Neil Frank, former Director - National Hurricane Center
Bill Read, former Director - National Hurricane Center
Mark Sudduth - HurricaneTrack
Dr. Brian K. Haus - University of Miami
Dr. Hal Neeham - Marine Weather & Climate
Josh Morgerman - “Hurricane Man” - hurricane chaser

• 19118 Nature Oaks • San Antonio, Texas 78258  •  210-508-4454  •  www.hurricanecenterlive.com
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Working Budget 2020

SITE
Meeting Rooms $1,500.00
Site staff $4,500.00
Equipment Rental $1,100.00
Hotel Rooms $12,000.00
Sub-total $19,100.00

PROMOTION
MISC. $200.00
Conference Shirts $2,000.00
Lanyards $200.00
Conference Badges $550.00
Totals $2,950.00

MEDIA
Social Media Streaming $2,000.00
Photocopying/Printing $1,000.00
Satellite Truck $10,000.00
Live U $1,200.00
Sub-total $14,200.00

Miscellaneous
Conceirge $350.00
Transportation Airport Shuttle $1,200.00
Buses to Brownsville $1,300.00
Dine Around Taxis $521.00
Gratuity - Dine Around $700.00
Steve Smith $300.00
Jerry Latham $75.00
Awards $500.00
Rentals - $1,200.00
Production rental $1,200.00

Sub-total $7,346.00
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Working Budget 2020

FOOD AND BEVERAGE
Food $18,000.00
Wifes lunch $150.00
Hurricane Hunter lunch $150.00

Sub-total $18,300.00

PROGRAM AND SUPPORT
Entertainment Friday $1,200.00
Entertainment Wednesday $500.00
Speaker Flights $8,500.00
Misc - Gratuity $700.00

Sub-total $10,900.00

Total $72,796.00
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Promotion and Marketing Plan

The National Tropical Weather Conference is a highly specialized professional conference.  The 
core audience includes, broadcast meteorologists from network and local television stations, 
emergency managers from hurricane impact zones, meteorology students, and corporate 
emergency planners.

Our promotion and marketing includes direct e-mail, social media professional newsletters and 
publications.  We directly contact over 500 broadcast meteorologists, emergency managers, 
and all universities that have meteorology programs.

Additionally, we send press releases to all broadcast, digital and print media in hurricane impact 
zones regarding Dr. Klotzbach’s press conference on the upcoming Hurricane Seasonal 
Forecast.  We also provide hurricane seasonal forecast graphics to national and local broadcast 
outlets.

Our promotional efforts begin in October and continue into the following April.

• 19118 Nature Oaks • San Antonio, Texas 78258  •  210-508-4454  •  www.hurricanecenterlive.com
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Room Night Projections

The National Tropical Weather Conference is a highly specialized professional conference with 
a focused audience of broadcast meteorologists, research scientists, and others involved in 
hurricane preparation, response and recovery.

Our room night projections are developed in collaboration with our selected venue to ensure 
that all conference attendees will room at the venue.  In the event of an overrun, our venue has 
plans to accommodate any conference attendee at a nearby hotel.

We project 2020 room nights will be between 245 and 280.

• 19118 Nature Oaks • San Antonio, Texas 78258  •  210-508-4454  •  www.hurricanecenterlive.com
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Item No. 5.3 
 

CITY OF SOUTH PADRE ISLAND 
SPECIAL EVENTS COMMITTEE 

AGENDA REQUEST FORM 
 
 
MEETING DATE: November 5, 2019 
 
NAME & TITLE: Marisa Amaya, Special Events Manager 
 
DEPARTMENT: Convention and Visitors Bureau  
 
ITEM 
Discussion and action to approve the funding request for Splash and recommend to the Convention and Visitors 
Advisory Board for approval. 
 
ITEM BACKGROUND 
This event is scheduled for April 2020. The event is requesting $15,000. 
 
BUDGET/FINANCIAL SUMMARY 
02-593-8099 Special Events Budget 
 
FY 18/19 – $25,000 was approved.  
 
COMPREHENSIVE PLAN GOAL 
N/A 
 
LEGAL REVIEW 
Sent to Legal:  No 
Approved by Legal:  No 
 
RECOMMENDATIONS/COMMENTS: 
 
Approve funding request and recommend to CVAB for approval. 
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South	Padre	Island	Convention	&	Visitors	Bureau	

South	Padre	Island	Tax	

Funding	Application	
Hotel	Occupancy	Tax	Use	Guidelines	Under	Texas	State	Law	
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APPLICATION	FOR	INITIAL	FUNDING	

	
Today’s	Date:					 	

	
	

ORGANIZATON	INFORMATION	
	

Name	of		Organization:			 	
	

Address:			 	
	

City,	State,	Zip:			 	
	

Contact	Name:		 	 Contact	Email:			 	
	

Contact	Office	Phone	Number:		 	
	

Contact	Cell	Phone	Number:				 	
	

Website	Address	for	Event	or	Sponsoring	Entity:			 	
	

Non-Profit	or	For-Profit	status:		 	 Tax	ID	#:		 	
	

Entity’s	Creation	Date:				 	
	

Purpose	of	your	organization:	

																																																																																																																																																																																																													

				 	 	 	 	 	 	 	 	 	 	 	 	 	

				 	 	 	 	 	 	 	 	 	 	 	 	 	

	
	
	

EVENT	INFORMATION	
	

Name	of	Event:			 	
	

Date(s)	of	Event:			 	
	

Primary	Location	of	Event:		 	
	

Amount	Requested:			 	
	

Primary	Purpose	of	Funded	Activity/Facility:	

																																																																																																																																																																																																												

				 	 	 	 	 	 	 	 	 	 	 	 	 	

				 	 	 	 	 	 	 	 	 	 	 	 	 			

 10/21/2019

 Splash South Padre

 120 E. Atol St.

 South Padre Island, TX 7897

 Paul Magee  paul@globalgrooveevents.com

 (404) 545-6264

 (404) 545-6264

 splashsouthpadre.com

 For-Profit  

 April 1999 

SPLASH is a weekend celebration on the beautiful beach of South Padre Island filled with special guests,

concerts and events, keynote speakers, and the only PRIDE beach parade in the US. Over the years, Splash has brought

together thousands of members of the LGBTQ community, their friends, family and supporters.

 Splash South Padre
 April 23-26, 2020

 Clayton's, Louie's Backyard
 $15,000

$15,000 budget to be used strictly for Event Marketing & Promotion of Splash South Padre 2020
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How	will	the	hotel	tax	funds	be	used:	(please	attach	a	list	of	the	hotel	tax	funded	expenditures?	

																																																																																																																																																																																																												

				 	 	 	 	 	 	 	 	 	 	 	 	 	

				 	 	 	 	 	 	 	 	 	 	 	 	 	

	

Percentage	of	Hotel	Tax	Support	of	Related	Costs	

		 				Percentage	of	Total	Event	Costs	Covered	by	Hotel	Occupancy	Tax	

		 				Percentage	of	Total	Annual	Facility	Costs	Covered	by	Hotel	Occupancy	Tax	for	the	Funded	Event	

		 			Percentage	of	Annual	Staff	Costs	Covered	by	Hotel	Occupancy	Tax	for	the	Funded	Event	

	

If	staff	costs	are	covered,	estimate	percentage	of	time	staff	spends	annually	on	the	funded	event(s)	

compared	to	other	activities		 %	

Are	you	asking	for	any	cost	reductions	for	city	facility	rentals	or	city	services,	and	if	so,	please	quantify	and	

explain:	

																																																																																																																																																																																																												

				 	 	 	 	 	 	 	 	 	 	 	 	 	

				 	 	 	 	 	 	 	 	 	 	 	 	 	
	

	

Which	Category	or	Categories	Apply	to	Funding	Request	&	Amount	Requested	Under	Each	Category:	
	

a) Convention	Center	or	Visitor	Information	Center:	construction,	improvement,	equipping,	repairing,	

operation,	and	maintenance	of	convention	center	facilities	or	visitor	information	centers,	or	both.	

Amount	requested	under	this	category:	$			 	
	

b) Registration	of	Convention	Delegates:	furnishing	of	facilities,	personnel,	and	materials	for	the	

registration	of	convention	delegates	or	registrants.	Amount	requested	under	this	category:	$			 	
	

c) Advertising,	Solicitations,	Promotional	programs	to	attract	tourists	and	convention	delegates	or	

registrants	to	the	municipality	or	its	vicinity.	Amount	requested	under	this	category:	$			 	
	

d) Promotion	of	the	Arts	that	Directly	Enhance	Tourism	and	the	Hotel	&	Convention	Industry:	the	

encouragement,	promotion,	improvement,	and	application	of	the	arts	that	can	be	shown	to	have	some	

direct	impact	on	tourism	and	the	hotel/convention	industry.	The	impact	may	be	that	the	art	facility	or	

event	can	show	hotel	nights	that	are	booked	due	to	their	events	or	that	guest	at	hotels	attend	the	arts	

event.	Eligible	forms	of	art	include	instrumental	and	vocal	music,	dance,	drama,	folk	art,	creative	writing,	

architecture,	design	and	allied	fields,	painting,	sculpture	photography,	graphic	and	craft	arts,	motion	

picture,	radio,	television,	tape	and	sound	recording,	and	other	arts	related	to	the	presentation,	

performance,	execution,	and	exhibition	of	these	major	art	forms:	$			 	
	

e) Historical	restoration	and	preservation	projects	or	activities	or	advertising	and	conducting	

solicitation	and	promotional	programs	to	encourage	tourists	and	convention	delegates	to	visit	

preserved	historic	sites	or	museums.	Amount	requested	under	this	category:	$			 	
	

f) Expenses	including	promotional	expenses,	directly	related	to	a	sporting	event	in	which	the	

majority	of	participants	are	tourists.	The	event	must	substantially	increase	economic	activity	at	

hotels	within	the	city	or	its	vicinity.	Amount	requested	under	this	category:	$			 	

Creation and launch of new splashsouthpadre.com 2020 website, activate Social Media Marketing Agency for continous social

media management, content creation, paid digital advertisting (google ad words, social, youtube)

Engage LGBTQ social media influencers to expand reach across Texas.

25%

0

0

 n/a

0

0

50%

50%

0

0
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How	many	attendees	are	expected	to	come	to	the	sporting	related	event?				 	
	

How	many	of	the	attendees	are	expected	to	be	from	more	than	75	miles	away?			 	
	

Quantify	how	the	sporting	related	event	will	substantially	increase	economic	activity	at	hotels	within	the	city	

or	its	vicinity?	
	

			 																																																																																																																																																																																																										

			 	 	 	 	 	 	 	 	 	 	 	 	 						

				 	 	 	 	 	 	 	 	 	 	 	 																					

	

g) Funding	transportation	systems	for	transporting	tourists	from	hotels	to	and	near	the	city	to	any	of	the	

following	destinations:	1)	the	commercial	center	of	the	city;	2)	a	convention	center	in	the	city;	3)	other	

hotels	in	or	near	the	city;	and	4)	tourist	attractions	in	or	near	the	city.	Please	note	that	the	ridership	of	any	

such	transportation	must	be	primarily	tourists	to	qualify	for	hotel	tax	funding.	Amount	requested	under	this	

category:	$			 	
	

What	sites	or	attractions	will	tourists	be	taken	to	by	this	transportation?	

				 	 	 	 	 	 	 	 	 	 	 	 	

Will	members	of	the	general	public	(non-tourists)	be	riding	on	this	transportation?			

	 																			
	

What	percentage	of	the	ridership	will	be	local	citizens?				 	
	

h) Signage	directing	tourists	to	sights	and	attractions	that	are	visited	frequently	by	hotel	guests	in	the	

municipality.	Amount	requested	under	this	category:	$	 		 	
	

What	tourist	attractions	will	be	the	subject	of	the	signs?	

			 	 	 	 	 	 	 	 	 	 	 	 	

			 	 	 	 	 	 	 	 	 	 	 	 	

	

	

QUESTIONS	FOR	ALL	FUNDING	REQUEST	CATEGORIES	

	
How	many	years	have	you	held	this	Event?			 												

	

Expected	Attendance:			 																											
	

How	many	people	attending	the	Event	will	use	South	Padre	Island	lodging	establishments?											 	 				

How	many	nights	do	you	anticipate	the	majority	of	the	tourists	will	stay?				 													

Will	you	reserve	a	room	block	for	this	Event	at	an	area	hotel(s)?		 	 	 																																																
	
	
Where	and	how	many	rooms	will	be	blocked?	

		 	 	 	 	 	 	 	 	 	 	 	 	

	 	 	 	 	 	 	 	 	 	 	 	 	

	 	 	 	 	 	 	 	 	 	 	 	 	 	

n/a

n/a

20 Years

 2,500 - 3,000

 90%

2-4

Yes

TBD
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List	other	years	(over	the	last	three	years)	that	you	have	hosted	your	Event	or	Project	with	amount	of	

assistance	given	from	HOT	and	the	number	of	hotel	rooms	used:	

	
Month/Year	Held	 Assistance	Amount	 Number	of	Hotel	Rooms	Used	

	
	

	

	

How	will	you	measure	the	impact	of	your	event	on	area	hotel	activity	(e.g.;	room	block	usage	

information,	survey	of	hoteliers,	etc.)?	

																																																																																																																																																																																																												

				 	 	 	 	 	 	 	 	 	 	 	 	 	

Please	list	other	organization,	government	entities,	and	grants	that	have	offered	financial	support	to	your	

project:			 					
	

Will	the	event	charge	admission?																																						If	so,	what	is	the	cost	per	person?																																															
	

Do	you	anticipate	a	net	profit	from	the	event?				 	

	

If	there	is	a	net	profit,	what	is	the	anticipated	amount	and	how	will	it	be	used?	

																																																																																																																																																																																																												

				 	 	 	 	 	 	 	 	 	 	 	 	 	

All	marketing	and	promotions	will	be	coordinated	through	the	CVA’s	agency,	unless	exempted	from	this	

requirement	by	the	Executive	Director,	in	which	case	all	creative	must	be	pre-approved	by	the	Executive	

Director	(or	designee)	and	payments	will	be	on	a	reimbursement	basis.	Please	list	all	promotion	efforts	your	

organization	is	planning	and	the	amount	estimated	for	each	media	outlet:	

	

• Newspaper:	 $		 	

• Radio:	 $		 	

• TV:	 $		 	

• Website,	Social	Media:	 $		 	

• Other	Paid	Advertising:	 $		 	
	

Anticipated	Number	of	Press	Releases	to	Media:																																												 	

Anticipated	Number	Direct	Emails	to	out-of-town	recipients:																																				

Other	Promotions:																																																																																																																																																																																		

A	link	to	the	CVB	must	be	included	on	your	promotional	handouts	and	in	your	website	for	booking	

hotel	nights	during	this	event.	Are	you	able	to	comply?	 Yes	 No	

	
Will	you	negotiate	a	special	rate	or	hotel/event	package	to	attract	overnight	stays?	

	

[If	we	have	a	tour	operator,	we	will	require	them	to	use	that	service.]	

	

	

	

	

 Yes  $20-$99

yes

To continue the growth and bring high quality entertainment to Splash South Padre 

 

 15%
 70%

 15%

3

 5,000
 Guerialla Splash Road Show, cross-promotion with affiliate organizations and platforms (@Valleyite)

✔

 yes
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6		

What	other	marketing	initiatives	are	you	planning	to	promote	hotel	and	convention	activity	for	this	

event?		

																																																																																																																																																																																																												

				 	 	 	 	 	 	 	 	 	 	 	 	 	

	

Who	is	your	target	audience?																																																																																																																																																																			

	

What	geographic	region(s)	are	you	marketing	to?	

																																																																																																																																																																																																												

				 	 	 	 	 	 	 	 	 	 	 	 	 	

				

If	the	funding	requested	is	related	to	a	permanent	facility	(e.g.	museum,	visitor	center):	

	
• Expected	Visitation	by	Tourists	Monthly/Annually:			 	

• Percentage	of	those	who	visit	the	facility	who	indicate	they	are	staying	at	area	hotels/lodging	

facilities:		 %	(use	a	visitor	log	that	asks	them	to	check	a	box	if	they	are	staying	at	an	area	

lodging	facility)	

	
What	amount	of	event	insurance	do	you	have	for	your	event	and	who	is	the	carrier:	

																																																																																																																																																																																																												

				 	 	 	 	 	 	 	 	 	 	 	 	 	

	[Insert	South	Padre	Island	Minimum	Event	Insurance	Coverage	Minimums	and	duty	to	list	South	Padre	

Island	as	an	additionally	insured]	

	

Any	marketing	for	the	event	must	be	consistent	with	the	brand	image	for	South	Padre	Island	and	all	

such	marketing	pieces	that	are	funded	with	hotel	tax	must	be	coordinated	and	developed	by	the	South	

Padre	Island	CVB	marketing	agency.	Are	you	able	to	comply?	

� Yes	 �  No	

	

Where	appropriate,	the	CVB	will	require	access	to	event	participant	database	information	that	will	show	

zip	code	data	to	measure	likely	impact	from	the	funded	event.	

	

	
	

Submit	to	complete	applications	to:	
	

Marisa	Amaya	

Event	Development	Manager	

C/O	City	of	South	Padre	Island	Convention	and	Visitors	Bureau	

7355	Padre	Blvd.	

South	Padre	Island,	TX	78597	

Phone:	(956)	761-3834	

Email:	marisa@sopadre.com	

Activate out of town LGBTQ social media influencers to help expose and draw visitors
to Splash South Padre Island

LGBTQ and friends, 21+

Primarily in South Texas, with initiative to engage surrounding major markets like San Antonio, Houston,

Corpus Christi, Dallas, Austin. 

$1,000,000 - General Event Insurance - TBD

✔
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South	Padre	Island	Convention	&	Visitors	Bureau	

Special	Event	Applicant	Checklist	

THIS	FORM	MUST	BE	COMPLETED	BY	APPLICANT	
	

	
	

Name	of	Event	 Date	Submitted	

	

� Received	and	understood	the	separate	Special	Events	Policy	

� Received	and	understood	the	separate	HOT	Funding	Guidelines	

� Completed	the	South	Padre	Island	Hotel	Tax	Funding	Application	form	

� Enclosed	a	description	of	all	planned	activities	or	schedule	of	events	(REQUIRED)	

� Enclosed	a	sponsor	list	(categorized	by	“confirmed”	and	“pending”)	

� Enclosed	a	vendor/exhibitor	list	(categorized	by	“confirmed”	and	“pending)	

� Enclosed	an	event	map	

� Enclosed	security/safety	plans	

� Enclosed	a	complete	detailed	budget	(REQUIRED)	

� Enclosed	an	advertising/marketing	and	promotion	plan	(REQUIRED)	

� Enclosed	copies	of	promotional	materials	(if	available)	

� Enclosed	a	summary	of	previous	special	event	experience	of	organizer(s)	

� Enclosed	a	history	of	event	(if	previously	produced)	

� Indicated	the	type(s)	of	assistance	requested	

� In	Room	night	projections,	with	back-up,	for	the	Funded	Event	(REQUIRED)	

� Indicated	the	amount	of	financial	support	(if	requested)	

	

	
	

Authorized	Signature	 Date	

	

	
	

Print	Name	

Splash South Padre 10/24/2019

✔

✔

✔

✔

Paul Magee
Digitally signed by Paul Magee 
DN: cn=Paul Magee, o=Splash South Padre, ou, 
email=paul@globalgrooveevents.com, c=US 
Date: 2019.10.24 14:52:48 -06'00'

10/24/2019

Paul Magee
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Celebrating 20 years of SPLASH
SPLASH, proudly celebrating its 20th anniversary, is a 4-day 
weekend celebration on the beautiful beach of South Padre Island 
filled with special guests, concerts and events, exciting pool parties 
and the only PRIDE beach parade in Texas.

Over the years, SPLASH has brought together thousands of 
members of the lesbian, gay, bisexual and transgender community, 
their friends, family and supporters to South Padre in celebration
of the unique spirit and culture of the LGBTQ community.

Since its inception in 1999, SPLASH has grown tremendously in 
both attendance and caliber of events with a-list celebrity guests 
and performers including N’SYNC’s Lance Bass, Amanda Lepore, 
Carson Kressley, RuPaul’s Drag Race Farrah Moan, Cynthia Lee 
Fontaine and Trinity Taylor. 

SPLASH is made possible with the support of the City of South 
Padre Island Convention and Visitors Bureau, our valued hotel & 
business partners, sponsors and thousands of loyal attendees. 

The first PRIDE beach parade was introduced at Splash in April 
2017. It is the only PRIDE beach parade in the U.S. and received 
with huge success and positive front page story on The Monitor.
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Tribute to Freddie Mercury
This year, SPLASH will once again thrive and come alive for a 
weekend celebration filled with celebrity guests, including special 
performer, Brian Justin Crum from America’s Got Talent performing 
a special tribute to Freddie Mercury.

With the incredible success from the Golden Globe winning film, 
“Bohemian Rhapsody,” the story of Freddie Mercury, and QUEEN 
being one of the most important bands in music history, having an 
artist like Brian would bring new excitement and anticipation to all 
SPLASH attendees and visitors on South Padre Island.

Brian is a HUGE and positive influencer within the gay community 
and the millions of viewers who have watched his performances on 
America’s Got Talent. Overcoming bullying and not fitting in for 
many years relates with a lot of the LGBTQ and provides an inspir-
ing story that is loved by many. 

Brian Justin Crum was a finalist on America’s Got Talent and blew 
everyone away with his rendition of “Somebody to Love.”

121k
Instagram followers

204k
Facebook likes

50k
Twitter followers

128k
YouTube subscribers

@brianjustincrum at a glance:
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Giving Back to the LGBTQ Community
Our core objective for SPLASH 2019 is to push attendance and 
overall visitor experience to new heights. In celebration of our 20th 
anniversary, we want to o�er SPLASH as a FREE EVENT for 21+
 
Through the years, SPLASH has operated as a paid event with
tickets between $20 for one night GA to $89 for a VIP 4-day pass. 
Providing a FREE weekend experience would generate buzz and help 
increase attendance. 

Free tickets will be monitored by the #1 professional ticketing service 
Eventbrite to collect data and emails from those attending, allowing 
us to connect, communicate and engage and with visitors prior, 
during and post event.

Making SPLASH a FREE event for its 20th annivesrary is only 
possible with the support of the City of South Padre Island CVB and 
our valued sponsors to help cover the cost of the event. 

Former N’SYNC superstar and LGBTQ advocate Lance Bass has 
hosted and performed at SPLASH with the help of CVB market-
ing and our promotional partners and sponsors. 
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Become a SPLASH partner!
SPLASH is for everyone who loves a good time, enjoys the beach, 
appreciates music, art and embraces the unique LGBTQ culture. 
However, all the good times wouldn’t be made possible without the 
support of our proud sponsors and partners.

Become a partner in Corporate Social Responsibility by sponsoring 
SPLASH. Make a positive impact and increase visibility of your brand 
with the largest LGBTQ beach event in South Texas, set on beautiful 
South Padre Island. 

SPLASH weekend helps connect consumers, celebrities and brands 
through cultural live experiences, allowing visitors with a beautiful, 
unique environment where people can create, engage and share their 
own branded content. 

Customized sponsorship opportunities are available for maximum 
exposure aligned with your brand, products or services. For more 
information, contact Paul Magee at (404) 545-6264 or email 
paul@globalgrooveevents.com

Our target demographic is 21-50, a group driven by the millenial 
generation and gen z. 
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Item No. 5.4 
 

CITY OF SOUTH PADRE ISLAND 
SPECIAL EVENTS COMMITTEE 

AGENDA REQUEST FORM 
 
 
MEETING DATE: November 5, 2019 
 
NAME & TITLE: Marisa Amaya, Special Events Manager 
 
DEPARTMENT: Convention and Visitors Bureau  
 
ITEM 
Discussion and action to approve the funding request for the Ron Hoover Fishing Tournament and recommend 
to the Convention and Visitors Advisory Board for approval. 
 
ITEM BACKGROUND 
This event is scheduled for August 2020. The event is requesting $20,000 and the SPI Convention Centre. 
 
BUDGET/FINANCIAL SUMMARY 
02-593-8099 Special Events Budget 
 
COMPREHENSIVE PLAN GOAL 
N/A 
 
LEGAL REVIEW 
Sent to Legal:  No 
Approved by Legal:  No 
 
RECOMMENDATIONS/COMMENTS: 
 
Approve a funding request and recommend to CVAB for approval. 
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South	Padre	Island	Convention	&	Visitors	Bureau	

South	Padre	Island	Tax	

Funding	Application	
Hotel	Occupancy	Tax	Use	Guidelines	Under	Texas	State	Law	
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APPLICATION	FOR	INITIAL	FUNDING	

	
Today’s	Date:					 	

	
	

ORGANIZATON	INFORMATION	
	

Name	of		Organization:			 	
	

Address:			 	
	

City,	State,	Zip:			 	
	

Contact	Name:		 	 Contact	Email:			 	
	

Contact	Office	Phone	Number:		 	
	

Contact	Cell	Phone	Number:				 	
	

Website	Address	for	Event	or	Sponsoring	Entity:			 	
	

Non-Profit	or	For-Profit	status:		 	 Tax	ID	#:		 	
	

Entity’s	Creation	Date:				 	
	

Purpose	of	your	organization:	

																																																																																																																																																																																																													

				 	 	 	 	 	 	 	 	 	 	 	 	 	

				 	 	 	 	 	 	 	 	 	 	 	 	 	

	
	
	

EVENT	INFORMATION	
	

Name	of	Event:			 	
	

Date(s)	of	Event:			 	
	

Primary	Location	of	Event:		 	
	

Amount	Requested:			 	
	

Primary	Purpose	of	Funded	Activity/Facility:	

																																																																																																																																																																																																												

				 	 	 	 	 	 	 	 	 	 	 	 	 	

				 	 	 	 	 	 	 	 	 	 	 	 	 			

10/01/2019

Ron Hoover RV & Marina

101 Expressway 83

Donna, TX 78537

Omar Fuentes/Dustin Hoover dustin@ronhoover.com

95-464-4403
393-8051 (Omar)/361-548-5194 (Dustin)

ronhoover.com (one will be created for tournament)

Non-Profit (tournament) 74-268-1818-7

in creation

Sell & service boats, RVs, golf carts and ATVs

TBD
August 28, Captain's Meeting & August 29,  Weigh in @ Jim's Pier

SPI Convention Centre
$20,000, SPI Convention Centre

Ron Hoover RV & Marine owners fishing tournament - 1st annual
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How	will	the	hotel	tax	funds	be	used:	(please	attach	a	list	of	the	hotel	tax	funded	expenditures?	

																																																																																																																																																																																																												

				 	 	 	 	 	 	 	 	 	 	 	 	 	

				 	 	 	 	 	 	 	 	 	 	 	 	 	

	

Percentage	of	Hotel	Tax	Support	of	Related	Costs	

		 				Percentage	of	Total	Event	Costs	Covered	by	Hotel	Occupancy	Tax	

		 				Percentage	of	Total	Annual	Facility	Costs	Covered	by	Hotel	Occupancy	Tax	for	the	Funded	Event	

		 			Percentage	of	Annual	Staff	Costs	Covered	by	Hotel	Occupancy	Tax	for	the	Funded	Event	

	

If	staff	costs	are	covered,	estimate	percentage	of	time	staff	spends	annually	on	the	funded	event(s)	

compared	to	other	activities		 %	

Are	you	asking	for	any	cost	reductions	for	city	facility	rentals	or	city	services,	and	if	so,	please	quantify	and	

explain:	

																																																																																																																																																																																																												

				 	 	 	 	 	 	 	 	 	 	 	 	 	

				 	 	 	 	 	 	 	 	 	 	 	 	 	
	

	

Which	Category	or	Categories	Apply	to	Funding	Request	&	Amount	Requested	Under	Each	Category:	
	

a) Convention	Center	or	Visitor	Information	Center:	construction,	improvement,	equipping,	repairing,	

operation,	and	maintenance	of	convention	center	facilities	or	visitor	information	centers,	or	both.	

Amount	requested	under	this	category:	$			 	
	

b) Registration	of	Convention	Delegates:	furnishing	of	facilities,	personnel,	and	materials	for	the	

registration	of	convention	delegates	or	registrants.	Amount	requested	under	this	category:	$			 	
	

c) Advertising,	Solicitations,	Promotional	programs	to	attract	tourists	and	convention	delegates	or	

registrants	to	the	municipality	or	its	vicinity.	Amount	requested	under	this	category:	$			 	
	

d) Promotion	of	the	Arts	that	Directly	Enhance	Tourism	and	the	Hotel	&	Convention	Industry:	the	

encouragement,	promotion,	improvement,	and	application	of	the	arts	that	can	be	shown	to	have	some	

direct	impact	on	tourism	and	the	hotel/convention	industry.	The	impact	may	be	that	the	art	facility	or	

event	can	show	hotel	nights	that	are	booked	due	to	their	events	or	that	guest	at	hotels	attend	the	arts	

event.	Eligible	forms	of	art	include	instrumental	and	vocal	music,	dance,	drama,	folk	art,	creative	writing,	

architecture,	design	and	allied	fields,	painting,	sculpture	photography,	graphic	and	craft	arts,	motion	

picture,	radio,	television,	tape	and	sound	recording,	and	other	arts	related	to	the	presentation,	

performance,	execution,	and	exhibition	of	these	major	art	forms:	$			 	
	

e) Historical	restoration	and	preservation	projects	or	activities	or	advertising	and	conducting	

solicitation	and	promotional	programs	to	encourage	tourists	and	convention	delegates	to	visit	

preserved	historic	sites	or	museums.	Amount	requested	under	this	category:	$			 	
	

f) Expenses	including	promotional	expenses,	directly	related	to	a	sporting	event	in	which	the	

majority	of	participants	are	tourists.	The	event	must	substantially	increase	economic	activity	at	

hotels	within	the	city	or	its	vicinity.	Amount	requested	under	this	category:	$			 	

to promote the event, ultimately to raise the registration/attendance count

5%

2.5%

2.5%

Use of SPI Convention Centre

10,000

10,000
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How	many	attendees	are	expected	to	come	to	the	sporting	related	event?				 	
	

How	many	of	the	attendees	are	expected	to	be	from	more	than	75	miles	away?			 	
	

Quantify	how	the	sporting	related	event	will	substantially	increase	economic	activity	at	hotels	within	the	city	

or	its	vicinity?	
	

			 																																																																																																																																																																																																										

			 	 	 	 	 	 	 	 	 	 	 	 	 						

				 	 	 	 	 	 	 	 	 	 	 	 																					

	

g) Funding	transportation	systems	for	transporting	tourists	from	hotels	to	and	near	the	city	to	any	of	the	

following	destinations:	1)	the	commercial	center	of	the	city;	2)	a	convention	center	in	the	city;	3)	other	

hotels	in	or	near	the	city;	and	4)	tourist	attractions	in	or	near	the	city.	Please	note	that	the	ridership	of	any	

such	transportation	must	be	primarily	tourists	to	qualify	for	hotel	tax	funding.	Amount	requested	under	this	

category:	$			 	
	

What	sites	or	attractions	will	tourists	be	taken	to	by	this	transportation?	

				 	 	 	 	 	 	 	 	 	 	 	 	

Will	members	of	the	general	public	(non-tourists)	be	riding	on	this	transportation?			

	 																			
	

What	percentage	of	the	ridership	will	be	local	citizens?				 	
	

h) Signage	directing	tourists	to	sights	and	attractions	that	are	visited	frequently	by	hotel	guests	in	the	

municipality.	Amount	requested	under	this	category:	$	 		 	
	

What	tourist	attractions	will	be	the	subject	of	the	signs?	

			 	 	 	 	 	 	 	 	 	 	 	 	

			 	 	 	 	 	 	 	 	 	 	 	 	

	

	

QUESTIONS	FOR	ALL	FUNDING	REQUEST	CATEGORIES	

	
How	many	years	have	you	held	this	Event?			 												

	

Expected	Attendance:			 																											
	

How	many	people	attending	the	Event	will	use	South	Padre	Island	lodging	establishments?											 	 				

How	many	nights	do	you	anticipate	the	majority	of	the	tourists	will	stay?				 													

Will	you	reserve	a	room	block	for	this	Event	at	an	area	hotel(s)?		 	 	 																																																
	
	
Where	and	how	many	rooms	will	be	blocked?	

		 	 	 	 	 	 	 	 	 	 	 	 	

	 	 	 	 	 	 	 	 	 	 	 	 	

	 	 	 	 	 	 	 	 	 	 	 	 	 	

500-2,5000

20-50%

Increase island visitor county by a large #, with a largely out of area

population that wouldn't be here otherwise. Our event will keep an out of area

attendee here for at least 2-3 full days and 2 nights. 

1st year event

500-2,000

Approx. 50%

2 nights min

yes

Will work with staff to provide a block of room at different hotels. 
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List	other	years	(over	the	last	three	years)	that	you	have	hosted	your	Event	or	Project	with	amount	of	

assistance	given	from	HOT	and	the	number	of	hotel	rooms	used:	

	
Month/Year	Held	 Assistance	Amount	 Number	of	Hotel	Rooms	Used	

	
	

	

	

How	will	you	measure	the	impact	of	your	event	on	area	hotel	activity	(e.g.;	room	block	usage	

information,	survey	of	hoteliers,	etc.)?	

																																																																																																																																																																																																												

				 	 	 	 	 	 	 	 	 	 	 	 	 	

Please	list	other	organization,	government	entities,	and	grants	that	have	offered	financial	support	to	your	

project:			 					
	

Will	the	event	charge	admission?																																						If	so,	what	is	the	cost	per	person?																																															
	

Do	you	anticipate	a	net	profit	from	the	event?				 	

	

If	there	is	a	net	profit,	what	is	the	anticipated	amount	and	how	will	it	be	used?	

																																																																																																																																																																																																												

				 	 	 	 	 	 	 	 	 	 	 	 	 	

All	marketing	and	promotions	will	be	coordinated	through	the	CVA’s	agency,	unless	exempted	from	this	

requirement	by	the	Executive	Director,	in	which	case	all	creative	must	be	pre-approved	by	the	Executive	

Director	(or	designee)	and	payments	will	be	on	a	reimbursement	basis.	Please	list	all	promotion	efforts	your	

organization	is	planning	and	the	amount	estimated	for	each	media	outlet:	

	

• Newspaper:	 $		 	

• Radio:	 $		 	

• TV:	 $		 	

• Website,	Social	Media:	 $		 	

• Other	Paid	Advertising:	 $		 	
	

Anticipated	Number	of	Press	Releases	to	Media:																																												 	

Anticipated	Number	Direct	Emails	to	out-of-town	recipients:																																				

Other	Promotions:																																																																																																																																																																																		

A	link	to	the	CVB	must	be	included	on	your	promotional	handouts	and	in	your	website	for	booking	

hotel	nights	during	this	event.	Are	you	able	to	comply?	 Yes	 No	

	
Will	you	negotiate	a	special	rate	or	hotel/event	package	to	attract	overnight	stays?	

	

[If	we	have	a	tour	operator,	we	will	require	them	to	use	that	service.]	

	

	

	

	

Multiple manufacturer suppliers, vendors and banks

Multiple manufacturer suppliers, vendors and banks

Yes TBD

No

We will be donating profits to the RGV Make-A-Wish Foundation

75%

25%

50,000

✔

Yes, we will work with the SPI CVB staff to negotiate a package. 
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What	other	marketing	initiatives	are	you	planning	to	promote	hotel	and	convention	activity	for	this	

event?		

																																																																																																																																																																																																												

				 	 	 	 	 	 	 	 	 	 	 	 	 	

	

Who	is	your	target	audience?																																																																																																																																																																			

	

What	geographic	region(s)	are	you	marketing	to?	

																																																																																																																																																																																																												

				 	 	 	 	 	 	 	 	 	 	 	 	 	

				

If	the	funding	requested	is	related	to	a	permanent	facility	(e.g.	museum,	visitor	center):	

	
• Expected	Visitation	by	Tourists	Monthly/Annually:			 	

• Percentage	of	those	who	visit	the	facility	who	indicate	they	are	staying	at	area	hotels/lodging	

facilities:		 %	(use	a	visitor	log	that	asks	them	to	check	a	box	if	they	are	staying	at	an	area	

lodging	facility)	

	
What	amount	of	event	insurance	do	you	have	for	your	event	and	who	is	the	carrier:	

																																																																																																																																																																																																												

				 	 	 	 	 	 	 	 	 	 	 	 	 	

	[Insert	South	Padre	Island	Minimum	Event	Insurance	Coverage	Minimums	and	duty	to	list	South	Padre	

Island	as	an	additionally	insured]	

	

Any	marketing	for	the	event	must	be	consistent	with	the	brand	image	for	South	Padre	Island	and	all	

such	marketing	pieces	that	are	funded	with	hotel	tax	must	be	coordinated	and	developed	by	the	South	

Padre	Island	CVB	marketing	agency.	Are	you	able	to	comply?	

� Yes	 �  No	

	

Where	appropriate,	the	CVB	will	require	access	to	event	participant	database	information	that	will	show	

zip	code	data	to	measure	likely	impact	from	the	funded	event.	

	

	
	

Submit	to	complete	applications	to:	
	

Marisa	Amaya	

Event	Development	Manager	

C/O	City	of	South	Padre	Island	Convention	and	Visitors	Bureau	

7355	Padre	Blvd.	

South	Padre	Island,	TX	78597	

Phone:	(956)	761-3834	

Email:	marisa@sopadre.com	

All registration forms, social media, banners, etc.

fishing/boating community

RGV, south & central Texas, Houston region (all of our Ron Hoover customer base.

Full-coverage

✔
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South	Padre	Island	Convention	&	Visitors	Bureau	

Special	Event	Applicant	Checklist	

THIS	FORM	MUST	BE	COMPLETED	BY	APPLICANT	
	

	
	

Name	of	Event	 Date	Submitted	

	

� Received	and	understood	the	separate	Special	Events	Policy	

� Received	and	understood	the	separate	HOT	Funding	Guidelines	

� Completed	the	South	Padre	Island	Hotel	Tax	Funding	Application	form	

� Enclosed	a	description	of	all	planned	activities	or	schedule	of	events	(REQUIRED)	

� Enclosed	a	sponsor	list	(categorized	by	“confirmed”	and	“pending”)	

� Enclosed	a	vendor/exhibitor	list	(categorized	by	“confirmed”	and	“pending)	

� Enclosed	an	event	map	

� Enclosed	security/safety	plans	

� Enclosed	a	complete	detailed	budget	(REQUIRED)	

� Enclosed	an	advertising/marketing	and	promotion	plan	(REQUIRED)	

� Enclosed	copies	of	promotional	materials	(if	available)	

� Enclosed	a	summary	of	previous	special	event	experience	of	organizer(s)	

� Enclosed	a	history	of	event	(if	previously	produced)	

� Indicated	the	type(s)	of	assistance	requested	

� In	Room	night	projections,	with	back-up,	for	the	Funded	Event	(REQUIRED)	

� Indicated	the	amount	of	financial	support	(if	requested)	

	

	
	

Authorized	Signature	 Date	

	

	
	

Print	Name	

Ron Hoover RV & Marine Fishing Tournament 10/01/2019

✔

✔

✔

✔

✔

✔

✔

✔

10/01/2019

Dustin Hoover
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Item No. 5.5 
 

CITY OF SOUTH PADRE ISLAND 
SPECIAL EVENTS COMMITTEE 

AGENDA REQUEST FORM 
 
 
MEETING DATE: November 5, 2019 
 
NAME & TITLE: Marisa Amaya, Special Events Manager 
 
DEPARTMENT: Convention and Visitors Bureau  
 
ITEM 
Discussion and action to approve the funding request for Shallow Sport Fishing Tournament and recommend to 
the Convention and Visitors Advisory Board for approval. 
 
ITEM BACKGROUND 
This event is scheduled for May 2020. The event is requesting $10,000. 
 
BUDGET/FINANCIAL SUMMARY 
02-593-8099 Special Events Budget 
 
FY 18/19 – $5,250 was approved.  
 
COMPREHENSIVE PLAN GOAL 
N/A 
 
LEGAL REVIEW 
Sent to Legal:  No 
Approved by Legal:  No 
 
RECOMMENDATIONS/COMMENTS: 
 
Approve funding request and recommend to CVAB for approval. 
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South Padre Island Convention & Visitors Bureau 

South Padre Island Tax 
Funding Application 
Hotel Occupancy Tax Use Guidelines Under Texas State Law 
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APPLICATION FOR INITIAL FUNDING 
 
Today’s Date:      
 
 
ORGANIZATON INFORMATION 
 
Name of Organization:    
 
Address:    
 
City, State, Zip:    
 
Contact Name:   Contact Office Phone Number:    
 
Contact Cell Phone Number:     
 
Web Site Address for Event or Sponsoring Entity    
 
Non-Profit or For-Profit status: Tax ID #:   
 
Entity’s Creation Date:     
 
Purpose of your organization: 

_____________________________________________________________________________________________

_____________________________________________________________________________________________

_____________________________________________________________________________________________  

_____________________________________________________________________________________________

_____________________________________________________________________________________________

_____________________________________________________________________________________________  

 
EVENT INFORMATION 
 
Name of Events or Project:    
 
Date of Event or Project:    
 
Primary Location of Event or Project:    
 
Amount Requested:   $______________________________ 
 
 
 

10/31/19

SHALLOW SPORT BOATS FISHING TOURNAMENT AND SCHOLARSHIP

41146 SCHAFER RD

LOS FRESNOS TX 78566

KYRA HUDSON 233-9489

434-9895

WWW.SHALLOWSPORTBOATS.COM/OWNERS-TOURNAMENT

509 (a) (2) *attached  82-0749460 & 74-2838354

509a2 (2016) SS (1983)

The Shallow Sport Scholarship was created to raise money through our annual fishing

tournament to provide as many $2000 college scholarships as possible for students

who love the outdoors and fishing and display conservation and good stewardship

of our bays.  The tournament is also a means of advertising the products of our 

business partners as well as providing a fun weekend of fishing and family friendly

activities on South Padre Island.

Shallow Sport Tournament

May 15-17,2020

Louie's Backyard, SPI

10,000.00
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Primary Purpose of Funded Activity/Facility: 
_____________________________________________________________________________________________

_____________________________________________________________________________________________

_____________________________________________________________________________________________

_____________________________________________________________________________________________

_____________________________________________________________________________________________ 

_____________________________________________________________________________________________ 
 
How will the hotel tax funds be used: (please attach a list of the hotel tax funded expenditures) 
 

_____________________________________________________________________________________________

_____________________________________________________________________________________________

_____________________________________________________________________________________________

_____________________________________________________________________________________________

_____________________________________________________________________________________________ 

_____________________________________________________________________________________________ 
 
 
Percentage of Hotel Tax Support of Related Costs 
 

____  Percentage of Total Event Costs Covered by Hotel Occupancy Tax 

____  Percentage of Total Annual Facility Costs Covered by Hotel Occupancy Tax for the Funded Event 

____  Percentage of Annual Staff Costs Covered by Hotel Occupancy Tax for the Funded Event 
 

If staff costs are covered, estimate percentage of time staff spends annually on the funded 
event(s) compared to other activities  % 
 

Are you asking for any cost reductions for city facility rentals or city services, and if so, please quantify 
and explain: 
 

_____________________________________________________________________________________________
_____________________________________________________________________________________________
_____________________________________________________________________________________________ 
_____________________________________________________________________________________________
_____________________________________________________________________________________________
_____________________________________________________________________________________________ 
_____________________________________________________________________________________________
_____________________________________________________________________________________________
_____________________________________________________________________________________________ 
_____________________________________________________________________________________________
_____________________________________________________________________________________________
_____________________________________________________________________________________________ 
_____________________________________________________________________________________________
_____________________________________________________________________________________________ 
 

We would like to place the Median Banner welcome sign again, and will continue our ads in the local papers 

and boosted social media posts.  We have enough prep work done this year to include ads in state-wide publications such 

as Tide, Coastal Angler and Texas Saltwater Mag.  We would like to print additional brochures this year to hand out 

at all Boat Shows in Texas.  Brochure printing (attached) and tournament merch (including event shirt/attached) are 

a large portion of our expenses and both prominently feature South Padre Island and the SPI logo.  For an increase

in funding amount we would offer to use the SPI logo as the exclusive sponsor logo on the tournament coozies (attached)

In addition to the link to the Sopadre hotel listing and our advertised hotels partners (Isla Grand, The Inn, Schlitterbahn)

this year we hope to acquire discounted booking codes with more hotels in order to better track hot tax impact.

We implemented a questionairre for online registration about a month prior to the event last year, which will be included for the

duration of the registration period this year.  We invite the CVB to all events and offer poling space at the venue.

Money goes to advertising through fliers, banners, social media, publications & merchandise.  Additionally, this year

we are partnering with several local businesses to include discounted activities for families of participants.

<5

0

0

-N/A-
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Which Category or Categories Apply to Funding Request & 

Amount Requested Under Each Category: 
 
a) Convention Center or Visitor Information Center: construction, improvement, equipping, 

repairing, operation, and maintenance of convention center facilities or visitor information 
centers, or both. Amount requested under this category: $ _________________ 

 
b) Registration of Convention Delegates: furnishing of facilities, personnel, and materials for 

the registration of convention delegates or registrants. Amount requested under this 
category: $ _________________ 

 
c) Advertising, Solicitations, Promotional programs to attract tourists and convention 

delegates or registrants to the municipality or its vicinity. Amount requested under this 
category: $ _________________ 

 
d) Promotion of the Arts that Directly Enhance Tourism and the Hotel & Convention 

Industry: the encouragement, promotion, improvement, and application of the arts that can 
be shown to have some direct impact on tourism and the hotel/convention industry. The 
impact may be that the art facility or event can show hotel nights that are booked due to their 
events or that guest at hotels attend the arts event. Eligible forms of art include instrumental 
and vocal music, dance, drama, folk art, creative writing, architecture, design and allied fields, 
painting, sculpture photography, graphic and craft arts, motion picture, radio, television, tape 
and sound recording, and other arts related to the presentation, performance, execution, and 
exhibition of these major art forms: $ _________________ 

 
e) Historical restoration and preservation projects or activities or advertising and 

conducting solicitation and promotional programs to encourage tourists and convention 
delegates to visit preserved historic sites or museums. Amount requested under this 
category: $ _________________ 

 
f) Expenses including promotional expenses, directly related to a sporting event in which 

the majority of participants are tourists. The event must substantially increase economic 
activity at hotels within the city or its vicinity.                                                                 
Amount requested under this category: $ _________________  

 
How many attendees are expected to come to the sporting related event?  ______________________ 
 
How many of the attendees at the sporting related event are expected to be from another city or 
county?  _______________ 
 
Quantify how the sporting related event will substantially increase economic activity at hotels within 
the city or its vicinity? 
_____________________________________________________________________________________________

_____________________________________________________________________________________________

_____________________________________________________________________________________________  

 

5000.00

5000.00

1500+ (1300 registered 2019)

85-90%

Including sponsor activities, the tournament is a 3-day event that requires 2-3 night stays for most of the participants

Many people will come 1-2 days early to "pre-fish" as well. Additionally, the VIP pre-party held on Thursday is attended

by hundreds of marine industry professionals, and the new live broadcast weigh in and family activities should garner more rooms
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g) Funding transportation systems for transporting tourists from hotels to and near the city to 
any of the following destinations: 1) the commercial center of the city; 2) a convention 
center in the city; 3) other hotels in or near the city; and 4) tourist attractions in or near the 
city. Please note that the ridership of any such transportation must be primarily tourists to 
qualify for hotel tax funding.  
 
Amount requested under this category: $ ______________________________ 
  

 
What sites or attractions will tourists be taken to by this transportation? 

___________________________________________________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________ 

___________________________________________________________________________________________

___________________________________________________________________________________________ 

 

Will members of the general public (non-tourists) be riding on this transportation?  _________________ 

What percentage of the ridership will be local citizens?  _________________________________________ 

 

h) Signage directing tourists to sights and attractions that are visited frequently by hotel 

guests in the municipality.  

Amount requested under this category: $ ______________________________ 
 
What tourist attractions will be the subject of the signs? 

___________________________________________________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________ 

___________________________________________________________________________________________

___________________________________________________________________________________________ 

0

-N/A-

200.00 (in kind)

The Entertainment District and Louie's Backyard (for median banner)

Posters at event advertising business partners with discounted tickets
for event participants (Sandcastle lessons.com, The Birding & Nature Center,

sea Turtle Inc, The Beach Park at Isla Blanca).
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QUESTIONS FOR ALL FUNDING REQUEST CATEGORIES 

How many years have you held this Event or Project: ____________________________________________ 
 

Expected Attendance: _________________________________________________________________________ 
 
How many people attending the Event or Project will use South Padre Island lodging 
establishments?  ______________________________________________________________________________ 
 

How many nights do you anticipate the majority of the tourists will stay:  _________________________ 
 
Do you reserve a room block for this event at an area hotel and if so, for how many rooms and at 
which hotels: 
___________________________________________________________________________________________ 

___________________________________________________________________________________________ 

___________________________________________________________________________________________  

List other years (over the last three years) that you have hosted your Event or Project with amount 
of assistance given from HOT and the number of hotel rooms used: 
 

Month/Year Held  Assistance Amount  Number of Hotel Rooms Used 

     
     
     
 
How will you measure the impact of your event on area hotel activity (e.g.; room block usage 
information, survey of hoteliers, etc.)?  
___________________________________________________________________________________________ 

___________________________________________________________________________________________ 

____________________________________________________________________________________________ 
 
Please list other organization, government entities, and grants that have offered financial 
support to your project:    
 
Will the event charge admission?     
 
Do you anticipate a net profit from the event?     
 

If there is a net profit, what is the anticipated amount and how will it be used? 
___________________________________________________________________________________________ 

___________________________________________________________________________________________ 

____________________________________________________________________________________________ 

 

 

20

1400+ registered participants plus their guests (actual, not inflated)

1000-1200 minimum.  We will be surveying and using hotel codes for more info

2-3

Previous years we reserve blocks at Isla Grand, The Inn, and Schlitterbahn.  This year we intend to 

procure unique discount codes at many other properties including Hilton Garden Inn and the new Best

Western.  Many participants rent homes on the bay side of the island.

May 2019 5200.00 *all blocks fully booked/ several hundred

We will gather the block info as well as we hope to have unique codes at up to 20 hotels that can track

booking.  We also have a survey on our online registration and a printed survey on each registrant's

authorization forms.

Event is supported through registration fees and private sponsors.

There is a fee for participants, not spectators

Profits go to the Scholarship

Excess funds go towards the Scholarship Fund, where we give between 10-20 awards each year.  Other funds go

to other local educational programs such as the Junior Leadership Program and to the award of a new

boat/motor/trailer grand prize. This year we awarded $24,000.00 in scholarships
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All marketing and promotions will be coordinated through the CVA’s agency, unless exempted from 
this requirement by the Executive Director, in which case all creative must be pre-approved by the 
Executive Director (or designee) and payments will be on a reimbursement basis. Please list all 
promotion efforts your organization is planning and the amount estimated for each media outlet: 
 

• Newspaper: $   
• Radio: $   
• TV: $   
• Website, Social Media: $   
• Other Paid Advertising: $   

 
Anticipated Number of Press Releases to Media: _______________________________________________ 

Anticipated Number Direct Mailings to out-of-town recipients: __________________________________ 

Other Promotions: ___________________________________________________________________________ 

 

A link to the CVB must be included on your promotional handouts and in your website for 
booking hotel nights during this event. Are you able to comply?      ☐  Yes         ☐  No   
 

Will you negotiate a special rate or hotel/event package to attract overnight stays? 
_____________________________________________________________________________________________ 

[If we have a tour operator, we will require them to use that service.] 
 
What other marketing initiatives are you planning to promote hotel and convention activity for 
this event? 
___________________________________________________________________________________________ 

___________________________________________________________________________________________ 

____________________________________________________________________________________________ 
 

What geographic areas does your event reach? 
___________________________________________________________________________________________ 

___________________________________________________________________________________________ 

____________________________________________________________________________________________ 

  

If the funding requested is related to a permanent facility (e.g. museum, visitor center):  
 

• Expected Visitation by Tourists Monthly/Annually: ______________________________________ 
 

• Percentage of those who visit the facility who indicate they are staying at area 
hotels/lodging facilities:  % (use a visitor log that asks them to check a box if they are 
staying at an area lodging facility) 
 
 
 

1500.00

2000.00
1500.00+

min. 2 per publication. 

4000

Display at boat and trade shows.

✔

Yes.  Wish Sandcastlelessons.com/Isla Grand, Beach Park waterpark, Nature Center and Sea Turtle Inc

We allow sponors (SPI CVB included) to set up booths and display products and services throughout

the events to participants and bystanders.  This can lead to the major marine companies desiring to 

hold corporate events in our area.  Many other tournaments have copied our format.

All of Texas, heavy participation from the Houston area, Louisiana and parts of Florida
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What amount of event insurance do you have for your event and who is the carrier: 
___________________________________________________________________________________________ 

___________________________________________________________________________________________ 

____________________________________________________________________________________________ 
 [Insert South Padre Island Minimum Event Insurance Coverage Minimums and duty to list South 
Padre Island as an added insured] 
 
Any marketing for the event must be consistent with the brand image for South Padre Island 
and all such marketing pieces that are funded with hotel tax must be coordinated and 
developed by the South Padre Island CVB marketing agency. Are you able to comply?  
☐  Yes         ☐  No   
 
Where appropriate, the CVB will require access to event participant database information that 
will show zip code data to measure likely impact from the funded event. 
 

SUPPLEMENTAL INFORMATION REQUIRED WITH APPLICATION:  
 
Along with the application, please submit the following: 
 

    Proposed Marketing Plan for Funded Event 
 

    Schedule of Activities or Events Relating to the Funded Project 
 

    Complete budget for the Funded Project 
 

    Room night projections, with back-up, for the Funded Event 
 
 
Submit to complete applications to:  
 
Marisa Amaya 
Event Development & Packaging Manager  
Convention and Visitors Advisory Board  
C/O City of South Padre Island Convention and Visitors Bureau 
7355 Padre Blvd. 
South Padre Island, TX 78597 
 
Phone: (956) 761-3834 
Email: marisa@sopadre.com 

 

 

 
 

We have MULTIPLE insurance policies with different companies.  We have liability insurance with

Markel Commercial Liability Insurace with coverage of $2.655 million. Louie's Insurance covers

events at their location and there is a Release of Liabilty Waiver signed by all participants.

✔
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TEAM	NAME ANGLER	NAME G/A SOC
EXTRA	
RAFFLE	PAID SIGN

1A TEAM	WERNECKE WERNECKE,	DONALD G X X
1B TEAM	WERNECKE WERNECKE,	BRICE G X X
1C TEAM	WERNECKE WERNECKE,	SYLVIA G X X
1D TEAM	WERNECKE WERNECKE,	HUNTER G X X
2A LITTLE	RED ZAMORA,	ONAS A 1 X X
2B LITTLE	RED ZAMORA,	LUISGERARDO A X X
2C LITTLE	RED ZAMORA,	LIZANDRO A X X
2D LITTLE	RED MONTES,	OSCAR A X
3A BROKEN	LINE VENEGAS,	CASEY A	 X
3B BROKEN	LINE VENEGAS,	BOBBY	JR A X
3C BROKEN	LINE VENEGAS,	BOBBY	SR A X
3D BROKEN	LINE VENEGAS,	CASEY	SR A X
3E BROKEN	LINE MOLINA,	ALFRED A X X
4A WRECKED GULLEY,	JONATHAN G X
4B WRECKED PARKER,	DEREK G X
4C WRECKED VISE,	MATTHEW G X
4D WRECKED HERRERA,	JOHN G X X
4E WRECKED HAGAN	JAMES G
5A JUST	4	SPORT RODRIGUEZ,	JC A 9 X X
5B JUST	4	SPORT CANTU,	JAMES A X X
5C JUST	4	SPORT PEREZ,	ROBERT A X X
5D JUST	4	SPORT RODRIGUEZ,	JESSE A X X
5E JUST	4	SPORT RODRIGUEZ,	CHARLES A*C X X
6A BOTTOMED	OUT	BOGA CURLEE,	MICHAEL A X
6B BOTTOMED	OUT	BOGA BRUNER,	CLAYTON A X
6C BOTTOMED	OUT	BOGA ORR,WILSON A X X
7A MIA	MICHELLE CONWAY,	JIM A X
7B MIA	MICHELLE CONWAY,	MICHELLE A X
7C MIA	MICHELLE BENNETT,	BECKY A X
7D MIA	MICHELLE BENNETT,	MARK A X
8A SABER	POWER CRANFILL,	BRUCE A X
8B SABER	POWER TOMEK,	KYLE A X
8C SABER	POWER JACKSON,	DON A X
8D SABER	POWER *TBD* A X
9A SALTY	ROUGHNECK GARZA,	PILAR A X X
9B SALTY	ROUGHNECK GARZA,	ESTRELLITA A X X
9C SALTY	ROUGHNECK MARTINEZ,	RIGOBERTO A 1 X X
9D SALTY	ROUGHNECK MARTINEZ,	JULISSA A X X
9E SALTY	ROUGHNECK MARTINEZ,	RIGO	 A*C X X
10A CARRILLO CARRILLO,	JESSIE A X
10B CARRILLO CARRILLO,	JESSE	JR. A X
10C CARRILLO CABALLERO,	SAM A X
10D CARRILLO CABALLERO,	TOBY A X
11A DRIFTERS RIOS,	HUGO A X
11B DRIFTERS RIOS,	ORLANDO A X
11C DRIFTERS RIOS,	LILIANA A X
11D DRIFTERS YBARRA,	SANDRA A X
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252A COURIC SOLIS,	ERIC A X X
252B COURIC QUIROZ,	EMILIO A X X
252C COURIC SOLIS,	ELOY A X X
252D COURIC SOLIS,	KALAD A X X
253A GULF	COAST	MARINE HOLMES,	ALEX A X X
253B GULF	COAST	MARINE HOLMES,	BILLY	JR A X X
253C GULF	COAST	MARINE SANCHEZ,	JAMES A X X
254A DIRTY	POLEZ HERNANDEZ,	ALEX A X X
254B DIRTY	POLEZ GALVAN,	OSCAR A X X
254C DIRTY	POLEZ TREVINO,	MARK A X X
254D DIRTY	POLEZ GOMEZ,	MICHAEL A X X
255A DOWN	SOUTH	BOYS JIMENEZ,	JUAN A X X
255B DOWN	SOUTH	BOYS SCHAFFER,	JAMES A X X

Online	socials 101
Registered	socials 83
Registered	Anglers 933
Youth	Anglers 23
Sponsors	in	attendance 107
Volunteers 54

TOTAL	ATTENDANCE 1301
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Once again, we are going to raffle a BRAND NEW Shallow 
Sport at the end of the Awards Banquet. All registered 

anglers are automatically entered and trophy winners will 
have additional entries. Raffle tickets may also be purchased 

at the event or with the form provided. 

• All registered anglers will receive one raffle ticket
• Additional tickets may be purchased at event for $20

• Registered anglers may purchase tickets via enclosed form
• Winner will be drawn at Awards Banquet on 5-18-2019
• Proceeds benefit the Shallow Sport Scholarship Fund

Schedule of Events

5:30-8:30 PM - Registration
Sign in, pick up team numbers, gift bags & door prizes. This 
is a time for people to relax and get to know one another at 

the laid-back water front deck of Louie’s Backyard. 

7:30 PM - Captains Meeting
Team Captains attend a mandatory rules meeting 

(Full tournament rules can be found on our website). 

6:00-9:00 PM - Social
Watch the sunset over the bay as you enjoy live music, 

appetizers and beverages and participate in the “Boating 
Pool” if you wish.

5:30-6:30 AM - Check In
Every boat must be checked in by the water!

6:30 AM - Cannon Take Off
200+ Shallow SportBoats race off at the sound of the blast in 

the island’s oldest and biggest cannon take-off. 

1:00-3:00 PM - Weigh In
Whether you’re going for the trophies, bragging rights, or just 

want to watch the fish come in, head over to Louie’s dock. Must 
be at the end of the line by 3 pm!

Awards Banquet:

5:30-7:30 -  Dinner
6:30- ? - Awards (Pending Calculations)

Relax after your long day of fishing with live music, a cold drink 
& great food. During the banquet we will  present this year’s 

scholarships, and award over $25,000 worth of door prizes! 36 
framed trophies will be awarded. 

Feeling Lucky?!SHALLOW SPORT OWNERS
TOURNAMENT 2019!

We are pleased to announce our 19th annual 
Owners Fishing Tournament, to be held May 
17-18, 2019 at Louie’s Backyard on beautiful 
South Padre Island. Every year this event gets 
bigger and better, and is becoming known as 
the most fun tournament on the Gulf Coast!

Saturday  5-18-19

Friday 5-17-19

Scholarships, door prizes and trophies for Guided and 
Amateur Divisions will be presented. TROPHIES ARE 
AWARDED PER TEAM, NOT PER ANGLER.

LARGEST REDFISH - 1st-5th, Both Divisions

LARGEST TROUT - 1st-5th, Both Divisions

LARGEST FLOUNDER - 1st-5th, Both Divisions

GRAND CHAMPION - 1 Trophy Per Division
(GREATEST COMBINED WEIGHT OF 3 SPECIES)

YOUTH LARGEST FISH - 1st-3rd, Under 13

Awards Banquet

2019 RAFFLE BOAT
20’ CLASSIC SHALLOW SPORT WITH 

EVINRUDE C150
AND MCCLAIN TRAILER: MSRP: $58,900

GOLD SPONSORS:

PLATINUM SPONSORS:
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