




Item No. 4 
 

 

CITY OF SOUTH PADRE ISLAND 
ADVISORY BOARD 
CONSENT AGENDA  

 
MEETING DATE:   May 24, 2017    
 

ITEM DESCRIPTION 

  
NOTE: All matters listed under Consent Agenda are considered routine by the Advisory Board 
of the City of South Padre Island and will be enacted by one motion. There will not be separate 
discussion of these items. If discussion is desired, that item will be removed from the Consent 
Agenda and considered separately. 
 
Items to be considered are: 
  

   a. Approval of minutes April 27, 2017 Regular Meeting. 
     b. Approval of minutes May 4, 2017 Special Meeting. 
     c. Approve excused absence from Board Member Bill Donahue for March 22, 2017 and April   
         27, 2017 Regular CVA Board Meeting.   
     d. Approve excused absence from Board Member Bill Donahue and George Block for May 4,  
         2017 Special Meeting.   

 

RECOMMENDATIONS/COMMENTS 

 
Approve Consent Agenda  



 

Minutes: April 27, 2017 CVA Board Meeting 
 

 
 
 
 
 
 

 THURSDAY, APRIL 27, 2017 
 

I. CALL TO ORDER. 
The Convention and Visitors Advisory Board of the City of South Padre Island, Texas held a Regular 
Meeting on Thursday, April 27, 2017 at the Municipal Complex Building, 2nd Floor, 4601 Padre 
Boulevard, South Padre Island, Texas.  Chairman Wally Jones called the meeting to order at 9:00 a.m.  
A quorum was present: CVA Board Members Jimmy Hawkinson, Will Greenwood, Arnie Creinin, Paul 
Curtin, George Block. Also present was Ex-Officio Jose Mulet and Robert Salinas.  
 
Absent was Board Member Bill Donahue. 

 
 City Council Member present was Dennis Stahl. 
 

Staff:  CVB Director Keith Arnold, CVB Account I Lori Moore, Business Development Director 
Michael Flores, and Executive Services Specialist Rosa Zapata.  
 

II. PLEDGE OF ALLEGIANCE. 
 

Chairman Jones led the Pledge of Allegiance. 
 

III. PUBLIC ANNOUNCEMENTS AND COMMENTS:   
 

Public comments were given at this time. 
 

IV. CONSENT AGENDA: 
                             

Board Member Block made the motion, seconded by Board Member Curtin to approve the Consent 
Agenda. The motion carried unanimously by those present. 

 

             a. Approval of minutes March 22, 2017 Regular Meeting. 
  b. Approval of minutes February 22, 2017 Workshop.   

 
 

V. PRESENTATION AND POSSIBLE DISCUSSION BY DAN DECKER REGARDING THE 
RESULTS FROM THE CVA STRATEGIC PLANNING WORKSHOP. 
 
Mr. Dan Decker gave a brief report on the results from the Strategic Planning Workshop held on 
February 22, 2017.  
 

VI. Discussion and action concerning the funding proposal for Special Summer Advertising. 
 
Board Member Curtin made a motion to supplement remaining FY advertising budget by $350,000.00 
and the content be determined upon recommendations from CVB Staff and Board Members. Motion 
was seconded by Board Member Block. After due consideration, Board Member Curtin withdrew his 
motion. 

MINUTES 
CITY OF SOUTH PADRE ISLAND 

CONVENTION AND VISITORS ADVISORY  
REGULAR MEETING 



 

Minutes: April 27, 2017 CVA Board Meeting 
 

 
Board Member Curtin made the motion to have a Special Meeting to approve the supplemental for ad 
spent and content from The Atkins Group for summer advertising. The motion was seconded by Board 
Member Creinin and carried unanimously by those present.  
 
 

VII. Update and possible action concerning the approval of RFP’s as follows:  
 
Board Member Block made the motion, seconded by Board Member Creinin to approve staff submitting 
the RFP’s listed below. Motion carried unanimously by those present.  
 
a. Independent third party to evaluate the Special Events Economic Impact.  
b. Comprehensive Leisure Marketing Research Plan  
 

VIII. Update, discussion and possible action concerning Subcommittee Sand Castles Events/Trail 
meeting.    
 
Vice Chairman Greenwood gave a brief update concerning Subcommittee Sand Castles Events/Trail 
meeting. Mr. Steve Atkins informed the CVA Board they can provide a quantify report on the Sand 
Castle Days/Trail. Chairman Jones recommended to use this resourceful tool to help quantify this event.  
No action taken. 
 

IX. Update and possible discussion concerning the proposed Special Events Policy and revisions. 
 
Board Member Block gave an update concerning the revisions for proposed Special Events Policy. 
 

X. Presentation, possible action and discussion of The Atkins Group Marketing Report 
 
Ms. Ryan Schneider and Mr. Steve Atkins gave an update concerning the Monthly Marketing 
Performance Report and La Semana Santa Social. Ms. Ryan Schneider also gave an update concerning 
the SPI App, survey winner, and possible dates for the research webinar. No action taken.    
 

XI. Presentation of Post Report from Chad Hart with Inertia Tours 
 
Presentation was given by Chad Hart.  

 
XII. PRESENTATION AND POSSIBLE DISCUSSION CONCERNING THE CVB DIRECTOR’S 

SUMMARY REPORT.  
 

 Departmental Updates: 
 *Administrative Updates 
 *Group Sales Updates 
 * Financial Updates 
 *Communication Updates 
 
 Presentation on the Director’s Summary Report was given by CVB Director Keith Arnold.  

 
XIII. Discussion and possible action concerning setting new meeting date for May 2017. 

 
 New meeting date was set for May 24, 2017. 



 

Minutes: April 27, 2017 CVA Board Meeting 
 

 
   XII.  ADJOURN. 
 
          There being no further business, Chairman Jones adjourned the meeting at 11:51 a.m. 

   
         Approved this ____24th____ day of ____May___, 2017. 
          
 
         _____________________________                          
          Wally Jones, CVA Chairman                                     
 
 
 
Attest: 
 
__________________________________ 
Rosa Zapata, CVB Executive Services Specialist 
 
 
  



 

Minutes: May 4, 2017 CVA Board Special Meeting 
 

 
 
 
 
 
 

 THURSDAY, MAY 4, 2017 
 

I. Call to order. 
 

The Convention and Visitors Advisory Board of the City of South Padre Island, Texas held a Special 
Meeting on Thursday, May 4, 2017 at the Municipal Complex Building, 2nd Floor, 4601 Padre 
Boulevard, South Padre Island, Texas.  Chairman Wally Jones called the meeting to order at 9:00 a.m.  
A quorum was present: Will Greenwood, Wally Jones, Jimmy Hawkinson, Arnie Creinin, and Paul Curtin. 
Also present Ex-Officio Robert Salinas and Jose Mulet.  
 

Absent: Board Members Bill Donahue and George Block. 
 

Staff: City Manager Susan Guthrie, City Council Member Dennis Stahl, CVB Director Keith Arnold, 
and Executive Services Specialist Rosa Zapata. 

 
II. Pledge of Allegiance. 

 

Chairman Wally Jones led the Pledge of Allegiance. 
 

III. Public announcements and comments:  This is an opportunity for citizens to speak to the Convention and Visitors Advisory 
Board relating to agenda or non‐agenda items.  Speakers are required to address the Convention and Visitors Advisory Board at the 

podium and give their name before addressing their concerns.  (Note:  State law will not permit the Advisory Board to discuss, debate or 

consider items that are not on the agenda.  Citizen comments may be referred to Convention and Visitors Bureau staff or may be placed 

on the agenda of a future Convention and Visitors Bureau Advisory Board meeting). 
 

No public comments were given at this time. 
 

IV.  Discussion and action concerning the revised proposal for Summer/Fall Marketing Enhancement 
Plan. 

 

Presentation was made by Mr. Steve Atkins and staff via Google Hangouts. After some discussion, 
Board Member Curtin made a motion to approve recommendations for the supplemental spending on the 
Summer Marketing Enhancement Plan to City Council. CVB Director Keith Arnold informed the Board 
they were only voting on the Summer Marketing Enhancement Plan. The funding for the Fall Marketing 
Enhancement Plan will be considered in next FY budget. The motion was seconded by Chairman Jones 
and carried as follow: 
Ayes: Chairman Jones, Vice Chair Greenwood, Board Members Creinin and Curtin 
Nays: Board Member Hawkinson   

 

V. Adjourn 
 

There being no further business, Chairman Jones adjourned the meeting at 10:10 a.m. 
  

 Approved this ____24th____ day of ____May___, 2017. 
          _________________________ 
          Wally Jones, CVA Chairman                          
Attest: 
__________________________________ 
Rosa Zapata, CVB Executive Services Specialist  

MINUTES 
CITY OF SOUTH PADRE ISLAND 

CONVENTION AND VISITORS ADVISORY  
SPECIAL MEETING 



Item No 5 
 

CITY OF SOUTH PADRE ISLAND 
ADVISORY BOARD MEETING 

AGENDA REQUEST FORM  
 
MEETING DATE:   May 24, 2017    
 

NAME & TITLE: George Block, CVA Member    
 

DEPARTMENT: Convention and Visitors Advisory Board     
 

ITEM  

  
Update, discussion and possible action concerning the approval of the Revised Special Events Guidelines and 
Funding Application.   
 

ITEM BACKGROUND  

 
More information to be provided at the meeting.  
 

BUDGET/FINANCIAL SUMMARY 

 
 

COMPREHENSIVE PLAN GOAL 

 
 

LEGAL REVIEW   
 
 

Sent to Legal:   YES:  ___________  NO: ___________ 
 
Approved by Legal:  YES:  ___________  NO: ___________ 
 
Comments:   
 

RECOMMENDATIONS/COMMENTS 
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Board members— 
 
Attached is the 3rd Draft of our proposed changes to the HOT tax Use Guidelines and Procedures.  The 
Key Changes are listed below.  Changes and additions are listed in green (d2) and red (d3).  
 
The sub-committee met this month to resolve our questions and those submitted by you.  Please study 
this prior to our meeting, so that we approve this and move it on to the City Council for approval. 
 
Thank you, 

George, Paul and Jimmy 

 
KEY CHANGES: 

 We broke the document into 3 sections: State Law, City Policies and Compliance.  Everything 
about the application form got moved to the application form. 

 We made it clear that we are going to move from “last-minute reactive,” to “long-term 
strategic,” but allowed a 2-year transition period. 

 Ended the terminology “Anchor event.”  Ideally, we want every event to grow in to an “Anchor 
event.”  The current bar is incredibly low. The Kite Fest made it and every dollar that we lock in 
to an existing event or facility, we can’t invest in growing a new one. 

 Started the use of expert sub-committees to work with staff on RfP events and non-solicited 
event requests to develop their plan, and either recommend approval or disapproval, before 
they ever get to the Board.  If the sub-committees work well, every event will be improved and 
will have a member of our board or that sub-committee on their board. 

 Prioritized ALL marketing and PR to Atkins or our current provider, with staff able to grant an 
exemption for a local provider with all creative pre-approved and funding on a reimbursement 
basis. 

 Included a Quality of Life “Legacy" provision in the agreement. 
 We asked for more data.  

o From our eventual Economic Impact Study provider, so we can match the application to 
their after-action report; 

o From the City, especially Sales Tax reports to accompany the HOT tax reports.  When the 
bikers said they couldn’t find enough rooms on the island, it was clear that the Winter 
Texans are not captured by the HOT tax reports.  We need a better gauge of occupancy 
rates for determining blackout dates. 

 We inserted the beginnings of a Policies and Procedures section for the Board and Sub-
committees, including one ethics stipulation. 
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HOTEL OCCUPANCY TAX USE GUIDELINES 
UNDER TEXAS STATE LAW 

SOUTH PADRE ISLAND HOTEL TAX FUNDING APPLICATION FORM 
 

State Law 
By law of the State of Texas, the City of South Padre collects a Hotel Occupancy Tax (HOT) from hotels, 
condominiums, bed & breakfasts, and other lodging facilities.  Under state law, the revenue from the 
HOT may be used only to directly promote tourism and the hotel and convention industry.  Chapter 351 
of the Tax Code states that the use of HOT funds is limited to: 
 

a) Convention Centers and Visitor Information Centers:  the acquisition of sites for and the 
construction, improvement, enlarging, equipping, repairing, operation and maintenance of 
convention center facilities or visitor information centers, or both; 
 

b) Registration of Convention Delegates:  the furnishing of facilities, personnel, and materials for 
the registration of convention delegates or registrants; 
 

c) Advertising, Solicitations and Promotions that Directly Promote Tourism and the Hotel and 
Convention Industry: advertising and conducting solicitations and promotional programs to 
attract tourists and convention delegates or registrants to the municipality or its vicinity; 
 

d) Promotions of the Arts that Directly Promote Tourism and the Hotel and Convention Industry: 
the encouragement, promotion, improvement, and application of the arts if the activity or 
facility can be shown to have some direct impact on tourism and the hotel/convention industry.  
The impact may include showing that the art event or facility generated hotel nights or that 
guests who were already at hotels attended the arts event or facility.   

 
e) Historical Restoration and Preservation Activities that Directly Promote Tourism and the Hotel 

and Convention Industry: historical restoration and preservation activities or promotional 
programs to encourage tourists and convention delegates to visit preserved historic sites or 
museums.   

 
f) Sporting Event Expenses that Substantially Increase Economic Activity at Hotels:  Expenses 

including promotional expenses, directly related to a sporting event in which the majority of 
participants are tourists.  The event must substantially increase economic activity at hotels 
within the city or its vicinity. 
 

g) Funding transportation systems for transporting tourists from hotels to and near the city to 
any of the following destinations: 

1. The commercial center of the city; 
2. A convention center in the city; 
3. Other hotels in or near the city; or  
4. Tourist attractions in or near the city. 

The law specifically prohibits the use of the local hotel tax to cover the costs for general city 
transit costs to transport the general public. 
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h) Signage directing tourists to sights and attractions that are visited frequently by hotel guests in 
the municipality.  

i) Coastal Erosion Projects.   
 

City Policy  
The City of South Padre Board shall annually develop or review, at its strategic planning session, a 
targeted annual events calendar.  The CVA Staff shall develop Requests for Proposals for those events.  
Once the targeted events are in place, the CVA Board may solicit RfP’s or accept applications from 
groups and businesses whose program or events at their facility fits into one or more of the above 
categories.  All requests for funds should be submitted on the the official application by the below noted 
deadlines.   
 
The Requests for Proposals shall generally be for five (5) years, with the goal of having a permanent, 
successful, self-funding event in place by the end of that period.  The same timeline and goals shall apply 
to any person or group applying for SPI-CVA funding for an event.  The SPI-CVA generally will not 
respond to “one off” events, unless they are MAJOR events with a significant impact on: 

1. Tourism, specifically HOT tax impact.  If an event will not generate significant hotel night activity 
or gain participation of existing hotel guests, it is not eligible to receive HOT tax funding; 

2. Out-of-area media; and/or 
3. Local (SPI/PI) participation. 

 
The Convention and Visitors Advisory Board will review the application during one annual funding 
review period.  Effective September 1, 2019, all applications must be presented at least two years prior 
to the date of the proposed event or expenditure.   
 
Funding Application Deadline for 2018 and 2020 will be   .   
 
Application Process 
Applications for funding will be submitted through the city application forms with required attachments 
provided by the applicants.  City staff and the Convention and Visitors Advisory Sub-committees and 
Board will review the applications solely through the written applications, unless two or more Board 
members request an in-person presentation.  In such a case, the applicant may be asked to be present 
at a meeting to answer any questions regarding the application for hotel tax funding.  Applicants will be 
notified at least one week prior to the meeting of the time and place for the review. 
 
An applicant may apply to the Convention and Visitors Advisory Board for a variance from the above 
deadlines if they can show that their event will have a substantial impact on tourism and hotel activity 
and there was reasonable cause for them to have missed the deadline.  The Convention and Visitors 
Advisory Board may approve such a variance by a two-thirds vote of its members.   
 
Eligibility and Priority for Hotel Tax Funds:   
Funding priority will be given to those events based on the three-pronged test referenced above.  There 
must be a significant impact on: 

1. Tourism, specifically HOT tax impact.  If an event will not generate significant hotel night activity 
or gain participation of existing hotel guests, it is not eligible to receive HOT tax funding; 

2. Out-of-area media; and/or 
1.3. Local (SPI/PI) participation. 
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Compliance 

Selected applicants must: 
1. Place a link to the South Padre Island CVB listing of hotels on the applicants website;  
2. Attend one of the annual informational seminars on hotel occupancy tax funding; 
3. Coordinate all marketing, public relations and media through the SPI-CVA marketing 

contractor; and 
1.4. Comply with all data collections requirements of the SPI-CVA Economic Impact contractor. 

  
Events requesting initial support can prove their potential to generate overnight visitors by:  
 

a) Prior Impact:  historic information on the # of room nights used during previous years of the 
same events;  

b) Current Room Block:  current information on the size of a room block that has been reserved 
at area hotels to accommodate anticipated overnight guests attending the funded event and 
the actual “pick up/utilization” of the room block;  

c) Historic Event Attendance by Hotel Guests:  historical information on the number of guests at 
hotel or other lodging facilities that attended the funded event (through surveys, facility or 
event visitor logs, or other sources; 
 

The City’s Convention and Visitor’s Bureau Sub-committees shall review the information provided by the 
applicant to ensure candidates meet the funding criteria and guidelines and the sub-committees shall 
make a recommended determination as to eligibility and on any recommended funding to the 
Convention and Visitors Advisory Board.  The Convention and Visitors Advisory Board may accept or 
amend the CVAB sub-committee’s recommendations by a majority vote of the Committee.    

 
There shall be a five-year cap on the number of years that an event may continue to receive hotel tax 
funding for operational costs other than marketing expenses.  The Convention and Visitors Advisory 
Board has the discretion to shorten or terminate that limitation if deemed appropriate.  All 
organizations should assume that potential SPI CVA funding will decrease every year for the term of this 
agreement. 
 
Any event promoter/producer responding to a SPI-CVA RfP or making a request for funding must 
include a member of the SPI CVA Board, Staff or expert sub-committee on their organization’s Board 
of Directors for the duration of the agreement.   
 
Funding will be provided on a reimbursement basis, unless contracted otherwise.  In all cases, the 
Convention and Visitors Advisory Board shall annually retain 25% of the hotel tax-funding award that 
will be paid upon submission of the post event report and satisfactory performance on the terms of the 
funding agreement.  The CVB staff shall be tasked to recommend whether full payment should be made 
for each funded event.  The Convention and Visitors Advisory Board may take into consideration factors 
such as weather disturbances or other items that are beyond the control of the meeting planner in 
adjusting the funding.   
 
Use of Revenues from Event:  A portion of the revenues from any event and/or project receiving any 
type of funding assistance from the HOT funds should be channeled back into the future costs of 
operating that same event or the continued operation of the project.  Additionally, one youth charity or 
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facility, in the same discipline as the event, should be designated as a “legacy project” of South Padre 
Island’s funding of a particular event.    
 
Post Event Report:  Within 30 days of the event’s completion, the funded entity must complete the city 
provided post event form and be prepared to note the actual impact figures for the event, and receipts 
for expenditures or payments that were covered by hotel occupancy tax.    
 
Submit to: Mike Flores, Business Development Director Convention and Visitors Advisory Board C/O City 
of South Padre Island Convention and Visitor’s Bureau, 7355 Padre Blvd., 956-761-8199, 
michael@sopadre.com 
 

Black Out Periods for Hotel Tax Funding 
Due to high hotel occupancy during certain time periods, grants will not be given for operational costs 
for events/projects on the following dates: 
 

 The months of March, June and July 
 
The CVB may still expend local hotel tax for marketing events that occur during these time periods.  The 
Convention and Visitors Advisory Board may, with a recommendation from the CVB staff and a two-
thirds vote, grant an event a variance from these blackout periods. 
 
 
  

mailto:michael@sopadre.com


 6 

Application for Initial Funding 
[This will be reviewed after we select our Economic Impact provider.  Ideally, the final product would be a 
web-based form.] 
Date:   _____________________ 

 
Organization Information 
 
Name of Organization: __________________________________________________________________ 
 
Address: _____________________________________________________________________________ 
 
City, State, Zip: ________________________________________________________________________ 
 
Contact Name: _____________________________ Contact Office Phone Number: _____________ 
 
Contact Cell Phone Number:  _____________________ 
 
Web Site Address for Event or Sponsoring Entity _____________________________________________ 
 
Non-Profit or For-Profit status:    _________________ Tax ID #:________________________________  
 
Entity’s Creation Date:  _____________________ 
 
Purpose of your organization: ____________________________________________________________ 
 
_____________________________________________________________________________________

_____________________________________________________________________________________ 

 

Event Information 
 
Name of Event or Project:   _______________________________________________________________ 
 
Date of Event or Project:  ___________________________ 
 
Primary Location of Event or Project: ______________________________________________________ 
 
Amount Requested:    $______________ 
 
Primary Purpose of Funded Activity/Facility:  

_____________________________________________________________________________________

_____________________________________________________________________________________ 
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How will the hotel tax funds be used: (please attach a list of the hotel tax funded expenditures)  

____________________________________________________________________________________ 

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________ 

Percentage of Hotel Tax Support of Related Costs 
 
_____   Percentage of Total Event Costs Covered by Hotel Occupancy Tax 
 
_____   Percentage of Total Annual Facility Costs Covered by Hotel Occupancy Tax for the Funded Event 
 
_____   Percentage of Annual Staff Costs Covered by Hotel Occupancy Tax for the Funded Event 
 
If staff costs are covered, estimate percentage of time staff spends annually on the funded event(s) 
compared to other activities   ___________% 
 
Are you asking for any cost reductions for city facility rentals or city services, and if so, please quantify 
and explain:   
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________ 

 
Which Category or Categories Apply to Funding Request, and Amount Requested 
Under Each Category: 
 
  a) Convention Center or Visitor Information Center:  construction, improvement, equipping, 

repairing, operation, and maintenance of convention center facilities or visitor information 
centers, or both.  Amount requested under this category:  $_____________ 

 
 b)  Registration of Convention Delegates:  furnishing of facilities, personnel, and materials for 

the registration of convention delegates or registrants.  Amount requested under this category:  
$_____________ 

 
 c)  Advertising, Solicitations, Promotional programs to attract tourists and convention 

delegates or registrants to the municipality or its vicinity.  Amount requested under this 
category:  $_____________ 

 
 d)  Promotion of the Arts that Directly Enhance Tourism and the Hotel & Convention Industry:  

the encouragement, promotion, improvement, and application of the arts that can be shown to 
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have some direct impact on tourism and the hotel/convention industry.  The impact may be that 
the art facility or event can show hotel nights that are booked due to their events or that guests 
at hotels attend the arts event.  Eligible forms of art include instrumental and vocal music, 
dance, drama, folk art, creative writing, architecture, design and allied fields, painting, sculpture 
photography, graphic and craft arts, motion picture, radio, television, tape and sound recording, 
and other arts related to the presentation, performance, execution, and exhibition of these 
major art forms:  $_____________ 

 
 e)  Historical restoration and preservation projects or activities or advertising and conducting 

solicitation and promotional programs to encourage tourists and convention delegates to visit 
preserved historic sites or museums.  Amount requested under this category:  $_____________ 

 
 f)  Expenses including promotional expenses, directly related to a sporting event in which the 

majority of participants are tourists.  The event must substantially increase economic activity 
at hotels within the city or its vicinity.  Amount requested under this category:  
$_____________ 

 
How many attendees are expected to come to the sporting related event? ___________ 
 
How many of the attendees at the sporting related event are expected to be from another city 
or county? ___________ 
 
Quantify how the sporting related event will substantially increase economic activity at hotels 
within the city or its vicinity?  
 
______________________________________________________________________________

______________________________________________________________________________

______________________________________________________________________________ 

 g)  Funding transportation systems for transporting tourists from hotels to and near the city to 
any of the following destinations:  1)  the commercial center of the city; 2) a convention center 
in the city; 3) other hotels in or near the city; and 4) tourist attractions in or near the city. 
Please note that the ridership of any such transportation must be primarily tourists to qualify 
for hotel tax funding.   Amount requested under this category:  $_____________ 
 
What sites or attractions will tourists be taken to by this transportation?____________ 
 
Will members of the general public (non-tourists) be riding on this transportation? _____ 
 
What percentage of the ridership will be local citizens?  ____________  

 
 
 h)  Signage directing tourists to sights and attractions that are visited frequently by hotel 

guests in the municipality.  Amount requested under this category:  $_____________ 
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What tourist attractions will be the subject of the signs?  

______________________________________________________________________________

______________________________________________________________________________

______________________________________________________________________________ 

 

Questions for All Funding Request Categories: 
 

1. How many years have you held this Event or Project:  ______ 
 

2. Expected Attendance:  _____________ 
 

3. How many people attending the Event or Project will use South Padre Island lodging 
establishments?   _____________ 

 
How many nights do you anticipate the majority of the tourists will stay: ______ 

 
4. Do you reserve a room block for this event at an area hotel and if so, for how many rooms and 

at which hotels:   ________________________________________________________________ 
______________________________________________________________________________

______________________________________________________________________________ 

 
5. List other years (over the last three years) that you have hosted your Event or Project with 

amount of assistance given from HOT and the number of hotel rooms used: 
 

Month/Year Held             Assistance Amount  Number of Hotel Rooms Used 
 
_______________  _______________  _______________ 

_______________  _______________  _______________ 

_______________  _______________  _______________ 

 
6. How will you measure the impact of your event on area hotel activity (e.g.; room block usage 

information, survey of hoteliers, etc.)?  ___________________________________________ 
______________________________________________________________________________

______________________________________________________________________________ 
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7. Please list other organization, government entities, and grants that have offered financial 
support to your project: __________________________________________________________ 

 
8. Will the event charge admission?  _______________________ 

 
9. Do you anticipate a net profit from the event?  ______________ 

 
10. If there is a net profit, what is the anticipated amount and how will it be used?  

______________________________________________________________________________
______________________________________________________________________________
____________________________________________________________ 

 
11. All marketing and promotions will be coordinated through the CVA’s agency, unless exempted 

from this requirement by the Executive Director, in which case all creative must be pre-
approved by the Executive Director (or designee) and payments will be on a reimbursement 
basis.  Please list all promotion efforts your organization is planning and the amount estimated 
for each media outlet: 

 
Newspaper:      $________  
Radio:       $________  
TV:    $________ 
Website, Social Media:  $________ 
Other Paid Advertising:   $________ 

 
Anticipated Number of Press Releases to Media _____  
Anticipated Number Direct Mailings to out-of-town recipients _____ 

 
Other Promotions ______________________________________________________________ 

 
 

12. A link to the CVB must be included on your promotional handouts and in your website for 
booking hotel nights during this event.  Are you able to comply?_______________________ 
 

13. Will you negotiate a special rate or hotel/event package to attract overnight stays?    
______________________________________________________________________ 
[If we have a tour operator, we will require them to use that service.]  

 
14. What other marketing initiatives are you planning to promote hotel and convention activity for 

this event?    

 
______________________________________________________________________________

______________________________________________________________________________

______________________________________________________________________________ 
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15. What geographic areas does your event reach: 

______________________________________________________________________________ 

16. If the funding requested is related to a permanent facility (e.g. museum, visitor center): 
 

Expected Visitation by Tourists Monthly/Annually: _________________________ 
 
Percentage of those who visit the facility who indicate they are staying at area hotels/lodging 
facilities: ________% (use a visitor log that asks them to check a box if they are staying at an 
area lodging facility) 

 
17. What amount of event insurance do you have for your event and who is the carrier:  

________________________________________________________________________. 
a. (Insert South Padre Island Minimum Event Insurance Coverage Minimums and duty to 

list South Padre Island as an added insured) 
  
18.  Any marketing for the event must be consistent with the brand image for South Padre Island 

and all such marketing pieces that are funded with hotel tax must be coordinated and 
developed by the South Padre Island CVB marketing agency.  Are you able to comply?     
 

19. Where appropriate, the CVB will require access to event participant database information that 
will show zip code data to measure likely impact from the funded event.   

 
Supplemental Information Required With Application:  Along with the application, please submit the 
following:  [Revise this after we get the Economic Impact template from our provider.]  
 
 _____ Proposed Marketing Plan for Funded Event  
 
 _____ Schedule of Activities or Events Relating to the Funded Project 
 
 _____ Complete budget for the Funded Project 
 
 _____ Room night projections, with back-up, for the Funded Event 
  
 
Submit to: Mike Flores, Business Development Director, Convention and Visitors Advisory Board/ C/O 
City of South Padre Island Convention and Visitor’s Bureau, 7355 Padre Blvd., 956-761-8199, 
michael@sopadre.com 
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SPI CVA Policies and Procedures (for internal use only) 

 

1. An initial strategy meeting should be held as soon as possible after the adoption of this 

document to develop the initial strategy and supporting sub-committees. 

a. Subcommittee members do not have to be Board members, but a CVA Board 

member should chair each sub-committee. 

b. Initial sub-committees shall be: Fishing, Sports, Arts, Music, (any others?) 

2. A Strategic Planning retreat should be held as close as possible to the beginning of each 

fiscal year to both re-visit and update the Strategic Plan, and re-visit and update the event 

strategy and calendar. 

3. The vast majority of funded events should come from the Strategic and Events Plans, as 

opposed to unsolicited requests. 

a. The CVA Board will direct staff to develop RfP’s for desired events. 

b. If the CVA Board already has a preferred provider, the CVA Staff will enter in to 

negotiations with that provider.   

a.c. The Board should NOT have contact with any preferred provider during contract 

negotiations. 

2.4.The staff shall develop line items in the annual budget for 

a. Events that are co-branded with Port Isabel; and 

b. Marketing-only support for select events.   



Item No 6 
 

CITY OF SOUTH PADRE ISLAND 
ADVISORY BOARD MEETING 

AGENDA REQUEST FORM  
 
MEETING DATE:   May 24, 2017    
 

NAME & TITLE: Keith Arnold, CVB Director    
 

DEPARTMENT: South Padre Island Convention and Visitors Bureau     
 

ITEM  

  
Presentation and possible discussion of the CVB Staff Productivity Report.  

       
a. Departmental Updates 
 *Administrative Updates 
 *Group Sales Updates 
            *Financial Updates 
 *Communication Updates 
 

   b. Update concerning the Summer Advertising Enhancement Plan. 
 
    c. The Atkins Group Marketing Report 

 

ITEM BACKGROUND  

 
More information to be provided at the meeting. 
 

BUDGET/FINANCIAL SUMMARY 

 
 

COMPREHENSIVE PLAN GOAL 

 
 

LEGAL REVIEW   
 
 

Sent to Legal:   YES:  ___________  NO: ___________ 
 
Approved by Legal:  YES:  ___________  NO: ___________ 
 
Comments:   
 

RECOMMENDATIONS/COMMENTS 



Item No 6a 
 

CITY OF SOUTH PADRE ISLAND 
ADVISORY BOARD MEETING 

AGENDA REQUEST FORM  
 
MEETING DATE:   May 24, 2017    
 

NAME & TITLE: Keith Arnold, CVB Director    
 

DEPARTMENT: South Padre Island Convention and Visitors Bureau     
 

ITEM  

  
Departmental Updates: 

 
*Administrative Updates 
*Group Sales Updates 
*Financial Updates 
*Communication Updates 
 

    
 

ITEM BACKGROUND  

 
More information to be provided at the meeting. 
 

BUDGET/FINANCIAL SUMMARY 

 
 

COMPREHENSIVE PLAN GOAL 

 
 

LEGAL REVIEW   
 
 

Sent to Legal:   YES:  ___________  NO: ___________ 
 
Approved by Legal:  YES:  ___________  NO: ___________ 
 
Comments:   
 

RECOMMENDATIONS/COMMENTS 













Item No 6b 
 

CITY OF SOUTH PADRE ISLAND 
ADVISORY BOARD MEETING 

AGENDA REQUEST FORM  
 
MEETING DATE:   May 24, 2017    
 

NAME & TITLE: Keith Arnold, CVB Director    
 

DEPARTMENT: South Padre Island Convention and Visitors Bureau     
 

ITEM  

  
Update concerning the Summer Advertising Enhancement Plan. 
   

ITEM BACKGROUND  

 
More information to be provided at the meeting. 
 

BUDGET/FINANCIAL SUMMARY 

 
 

COMPREHENSIVE PLAN GOAL 

 
 

LEGAL REVIEW   
 
 

Sent to Legal:   YES:  ___________  NO: ___________ 
 
Approved by Legal:  YES:  ___________  NO: ___________ 
 
Comments:   
 

RECOMMENDATIONS/COMMENTS 



Item No 6c 
 

CITY OF SOUTH PADRE ISLAND 
ADVISORY BOARD MEETING 

AGENDA REQUEST FORM  
 
MEETING DATE:   May 24, 2017    
 

NAME & TITLE: Keith Arnold, CVB Director    
 

DEPARTMENT: South Padre Island Convention and Visitors Bureau     
 

ITEM  

  
Update concerning The Atkins Group Marketing Report. 
   

ITEM BACKGROUND  

 
More information to be provided at the meeting. 
 

BUDGET/FINANCIAL SUMMARY 

 
 

COMPREHENSIVE PLAN GOAL 

 
 

LEGAL REVIEW   
 
 

Sent to Legal:   YES:  ___________  NO: ___________ 
 
Approved by Legal:  YES:  ___________  NO: ___________ 
 
Comments:   
 

RECOMMENDATIONS/COMMENTS 



REPORT
Monthly Marketing Performance

Prepared for South Padre Island 
Period:  April 2017 
Date:  5/24/2017

1



Monthly Highlights

2



‣ Leisure Texas, La Semana Santa, and 
Mexico campaigns continued with the 
same campaign messaging from 
previous months  

‣ April was the final month for La Semana 
campaign 

‣ Site optimizations were made to increase 
tracking from advertising campaigns, 
including tracking clicks to partner sites 
and e-mail newsletter signups 

‣ Campaigns are going to begin 
optimizing based on what keywords or 
target audiences have the highest 
likelihood of converting based on the 
data from our new tracking

Highlights

‣ Over 9 million ads impressions were 
delivered this month from all digital ads 

‣ Although Facebook total spend was 
reduced, the number of clicks increased 
MOM by 284% 

‣ With over 300,000 page views, the SPI 
website saw over 6,400 goal 
completions (clicks to partner sites + 
newsletter signups) 

‣ Nearly 620 thousand display ads were 
served to retargeted visitors, who 
ultimately contribute to 60% of overall 
goal completions 

‣ Improved tracking shows that over 
6,000 people clicked on partner 
websites after being driven to your site

Summary Of Media Activity KPIs

3



Highlights
4

4

Monthly Insights

Assessment Recommendations

Mobile devices with full browsers have the highest 
CTR and lowest CPC on AdWords campaigns

Install machine learning onto the AdWords 
campaign to improve the adjust bidding when 

mobile devices are conducting searches

Facebook ads lead have lower CPC and higher 
CTR

Facebook’s budget will start gravitating toward 
prioritizing impressions on Facebook over 

Instagram

Mobile/tablet is outperforming desktop for 
standard display campaigns

Monitor budget and determine if device 
optimizations are necessary  

Search engines supplied traffic that had the 
highest conversion rates

Research keywords that convert the most, then 
add them to our current campaign



Funnel Stage Performance

5

Awareness, Engagement and Conversion 
results on all media platforms and services 



Awareness
Tripadvisor April Performance

6
*: A new SPI Google Analytic profile was created in January 2017.  



Awareness
Ares April Performance

7
*: A new SPI Google Analytic profile was created in January 2017.  

Report Breakdown: by Month
Purchase Date: 01/01/2017 - 04/30/2017; Orders: Booked; Affiliate: South Padres Island CVB, South Padre Island CVB

Purchase Month Sell Price Order Quantity (Room Nights/Tickets) Number of Orders _transactionYearMonthIndex
Jan-2017 $16,577.01 79 19 0
Feb-2017 $15,486.07 85 34 1
Mar-2017 $20,241.57 104 39 2
Apr-2017 $8,193.30 85 29 3

Report Breakdown: by Month
Purchase Date: 01/01/2016 - 12/31/2016; Orders: Booked; Affiliate: South Padres Island CVB, South Padre Island CVB; 
Product Category: Lodging

Purchase Month Sell Price Order Quantity (Room Nights/Tickets) Number of Orders _transactionYearMonthIndex
Jan-2016 $18,299.08 77 23 0
Feb-2016 $16,120.83 75 28 1
Mar-2016 $16,908.32 106 45 2
Apr-2016 $7,086.26 47 18 3
May-2016 $7,914.00 49 21 4
Jun-2016 $15,359.22 83 32 5
Jul-2016 $9,869.25 48 22 6
Aug-2016 $8,849.69 57 26 7
Sep-2016 $2,775.01 33 19 8
Oct-2016 $737.97 8 6 9
Nov-2016 $5,462.46 48 18 10
Dec-2016 $6,267.88 38 11 11



Awareness
Funnel Performance

Public Relations Results 
• Amarillo Sunday News Globe, 

“Escape to the Southwest for 
Some Family Fun” 

• Coastal Living, “The 20 All-Time 
Best Seafood Dives” 

• San Antonio Express News, 
“Save the Date - Crab Run” 

• Texas Highways, “Try 
Flyboarding”

8

Metric April 2017

Ad Impressions 9,687,700

Ad Clicks 276,140

Website Visits 144,930

Website Pageviews 305,500

Unique Visitors 128,990

Broadcast Impressions 700,297,920

OOH Impressions 4,310,000

*: A new SPI Google Analytic profile was created in January 2017.  



Engagement
Funnel Performance

9

Users visiting the landing 
pages stayed longer than 1.5 
minutes.  

This average session time 
shows users are reading and 
engaging with content on 
SoPadre.com.

Metric Mar 2017

Avg Time on Website 1:35

Avg Website Pageviews 2.11

Website Bounce Rate 68%

Social Engagement 272,430

*: A new SPI Google Analytic profile was created in January 2017.  



Conversion
Funnel Performance

10

All landing pages include a lead 
capture form to gather email leads 
for individual campaigns.  

In the coming months, the new 
tracking installed on the site will 
allow us to analyze month-over-
month growth and the source of 
each lead.

Top Performing Lead 
Capture Forms

Email 
Leads 
2017

Visitor’s Guide Request 2,134

Spring Break Info 
Request 879

Trip Request 798

E-Newsletter Sign Up 749

Leisure Traveler Info 
Request 302

*All email leads are cumulated from the the past 30 days. Monthly breakouts are not available.



Item No. 7 
 

CITY OF SOUTH PADRE ISLAND 
ADVISORY BOARD MEETING 

AGENDA REQUEST FORM  
 
MEETING DATE:   May 24, 2017    
 

NAME & TITLE: Wally Jones, CVA Chairman 
 

DEPARTMENT: Convention & Visitors Advisory Board    
 

ITEM  

  
Presentation of Post Report from special events funding recipients:  

 
a. Texas Gulf Surfing Association (TGSA) 
b. Sand Crab Run 
c. CMG Media Agency LLC & StudentCity.com 
d. Splash  

 
 

ITEM BACKGROUND  

  
More information to be provided at the meeting. 
 

BUDGET/FINANCIAL SUMMARY 

 
 

COMPREHENSIVE PLAN GOAL 

 
 

LEGAL REVIEW   
 
 

Sent to Legal:   YES:  ___________  NO: ___________ 
 
Approved by Legal:  YES:  ___________  NO: ___________ 
 
Comments:   
 
 

RECOMMENDATIONS/COMMENTS 



Item No. 7a 
 

CITY OF SOUTH PADRE ISLAND 
ADVISORY BOARD MEETING 

AGENDA REQUEST FORM  
 
MEETING DATE:   May 24, 2017    
 

NAME & TITLE: Wally Jones, CVA Chairman 
 

DEPARTMENT: Convention & Visitors Advisory Board    
 

ITEM  

  
Presentation of Post Report from Texas Gulf Surfing Association (TGSA). 
             

ITEM BACKGROUND  

  
More information to be given at the meeting. 
 

BUDGET/FINANCIAL SUMMARY 

 
$2,500 was awarded in 2016/17 FY. 
 

COMPREHENSIVE PLAN GOAL 

 
 

LEGAL REVIEW   
 
 

Sent to Legal:   YES:  ___________  NO: ___________ 
 
Approved by Legal:  YES:  ___________  NO: ___________ 
 
Comments:   
 
 

RECOMMENDATIONS/COMMENTS 

































Item No. 7b 
 

CITY OF SOUTH PADRE ISLAND 

ADVISORY BOARD MEETING 

AGENDA REQUEST FORM  

 

MEETING DATE:   May 24, 2017    
 

NAME & TITLE: Wally Jones, CVA Chairman 
 

DEPARTMENT: Convention & Visitors Advisory Board    

 

ITEM  

  

Presentation of Post Report from Sand Crab Run Event. 

             

ITEM BACKGROUND  

  

More information to be given at the meeting. 

 

BUDGET/FINANCIAL SUMMARY 

 

$6,500 was awarded in 2016/17 FY. 

 

COMPREHENSIVE PLAN GOAL 

 

 

LEGAL REVIEW   

 

 

Sent to Legal:   YES:  ___________  NO: ___________ 

 

Approved by Legal:  YES:  ___________  NO: ___________ 

 

Comments:   

 

 

RECOMMENDATIONS/COMMENTS 



Run in Texas

5-22-17

9419 Bluebell Dr

Garden Ridge, TX 78266

Bill Gardner 210-204-3564

same

Facebook ads, rack cards, hotel, meals, transportation, shirts, awards, 

photography for event, security, and EMT's.

Sand Crab Run

April 30, 2016

Claytons

6500

4875 PO#055140



7

1000

1000

600
800

600
800

Yes.  Net profit was approx $6250
Being used to organize other events and as a busieness, we pay ourselves

25%

800

450 runners + supporters /family



Questionaire during online registration

1

Constant Contact email, facebook ads, 

5

Yes

Yes

YEs
?

Facebook Advertising.  

for the entire weekend



The event is a night run.  By being at night people are more apt to stay

over night as opposed to a day time event.  

The name of the event is South Padre Island

Louies, Claytons, Dirty Als, SPI Brewpub, Daddy's

Michael Flores

Night Beach Run/Bike.  SPI is on the front of website, registrsation and shirts



 Awards 881.81

APPLICATION FEE 250

Costco- Water/ Gatorade 166.63

EMT 120

Facebook Ads 262.53

Footworks Vols 200

Hotel 550

Ice 75

Insurance 235

Meals for crew 616.15

Photographer 500

Police 150

Sea Turtle Inc Donation 1020.52

Shirts - Bike 768.62

Shirts- Run 4475

Timing 1511

T-posts for signage 75.67

TOTAL EXPENSES 11857.93

TOTAL REVENUE 15627

NET PROFIT 3769.07



Sand Crab Run April 2017 Room Nights

WHERE WILL YOU STAY?

How many 

nights ?? Last Name City_Contact address

State_Con

tact 

CountryCode_                                      

Contact address

0 0 Perez Pharr TX us

1 1 dominguez Mercedes TX us

2 2 Escobedo McAllen TX us

Air BNB 1 Parker McAllen TX us

Airbnb 1 Krohn Mission TX us

airbnb 2 Lam long island city ny us

airbnb 1 Biestek forest hills ny us

aquarius condos 3 ESPINOZA MISSION TX us

AQUARIUS CONDOS 3 ESPINOZA MISSION TX us

AQUARIUS CONDOS 3 WILKINSON MISSION TX us

AQUARIUS CONDOS 3 WILKINSON MISSION TX us

AQUARIUS CONDOS 3 ESPINOZA MISSION TX us

AQUARIUS CONDOS 3 NGUYEN MISSION TX us

AQUARIUS CONDOS 3 JACKSON MISSION TX us

Bahia Mar 2 Lira Brownsville TX us

Best Western 1 Kester Harlingen TX us

Best western 1 rivera Edinburg Tx us

Condo 1 Garza Harlingen Tx us

Don't know 2 Ramirez Edinburg Tx us

Dont' know yet 1 Gutierrez McAllen TX us

family house 4 Pax Austin TX us

Flamingo Inn 1 Barron Lyford Tx us

Friends 1 Apodaca San Antonio TX us

Friend's Beach Home 1 Chavez San Benito TX us

gulfpoint condos 2 Salgado Pharr TX us

Harlingen 1 Cantu Roma TX us

Hilton 1 Nielsen Hickory NC us

Hilton 1 De La Rosa Hickory NC us

Hilton 2 ALKHDARAT McAllen TX us

Hilton 1 Tovar Weslaco TX us

Hilton 1 Lara Selma TX us

Hilton 1 Mesa Selma TX us

Holiday Inn Express 1 Tellez Los Fresnos Tx us

Holiday Inn Express 1 McNabb Los Fresnos Tx us

HomeAway 2 SCHENDEL San Antonio TX us

HomeAway 2 SCHENDEL San Antonio TX us

Hotel 1 Rico San Benito Te us

KOA 2 Galvan Edinburg TX us

Koa 2 Sanchez Harlingen Tx us

KOA 2 Ozuna Brownsville TX us

La Copa 1 Chavez Brownsville TX us

La Copa 2 Ortiz San Antonio TX us

La Quinta 1 Torres Los Fresnos TX us

La Quinta 1 Torres Los Fresnos TX us

La Quinta 1 Contreras Mcallen TX us

Page 1



Sand Crab Run April 2017 Room Nights

La quinta 2 Rangel Austin Tx us

La Quinta 1 Taylor McAllen TX us

La Quinta 1 Silva Edcouch TX us

La Quinta Saenz Edinburg Tx us

La Quinta Inn 1 Contreras Harlingen TX us

La Quinta Inn 1 Contreras Harlingen TX us

La Quinta Inn 1 Cantu Harlingen TX us

La Quinta inn Resort Hotel 1 Sanchez Mission Tx us

LaQuinta 1 Holmes Dickinson TX us

las marinas 13 schoenfelder aurora co us

live in laguna vista 0 Medrano Laguna Vista TX us

maybe 1 Pena Weslaco Tx us

My condo 2 Putnam Harlingen Tx us

My condo 2 Groves Harlingen TX us

N/a 0 Segura Edinburg Tx us

N/A 0 Trevino MCALLEN Tx us

NA 0 Villarreal Weslaco Tx us

No 0 Garza Harlingen Tx us

No 0 Rodriguez Edinburg TX us

Not 0 De Leon Harlingen Tx us

not sure 1 Dominguez MERCEDES TX us

not sure 0 Moczygemba mission tx us

Pearl 2 Rapelye San Antonio TX us

Pearl 2 Gonzalez weslaco TX us

Pearl 2 Gonzalez weslaco TX us

Personal condo 1 Putnam Harlingen TX us

private residence 1 De Leon Mercedes TX us

Quinta inn 1 Ramos Weslaco Tx us

ramada 1 Ramirez Weslaco Tx us

Ramada 1 Ramirez Weslaco TX us

Ramada Inn 2 Gonzalez Weslaco Tx us

Ramada Inn 2 Gonzalez Weslaco Tx us

Rental house 3 Polson San antonio Tx us

Rental house 3 Polson San antonio Tx us

rv park in port isabel 2 Estrada Edinburg TX us

SAIDA 3 Hernandez San Antonio Tx us

SPI KOA 1 abrigo mcallen tx us

Super 8 2 Mendez garland TX us

Super 8 2 Ruysenaars Katy TX us

Super 8 2 Ruysenaars Katy TX us

Super 8 2 Janssen Marion TX us

Super 8 2 Janssen Marion TX us

The Island inn 1 Pelegrino McA6 TX us

Tiki 2 Trevino Harlingen Tx us

Tiki 2 Trevino Harlingen Tx us

Tiki 2 Trevino Harlingen Tx us

Unsure 1 Angell Portland Or us

Page 2



Sand Crab Run April 2017 Room Nights

Wanna wanna 1 Flores Edinburg TX TX us

Wanna Wanna 1 Ramirez Edinburg TX us

Wanna wanna 1 Gonzalez Edinburg TX us

Wanna Wanna Inn 1 Avila Edinburg TX us

Wanna Wanna Inn 1 Bazan Edinburg TX us

With Family 1 Perry Schertz TX us

yes 3 cabrera edimburg tx us

yes 2 Bell Boerne TX us

Yes 1 King Mcallen TX us

Yes 1 Neuder McAllen TX us

1 Diaz McAllen TX us

1 Garza Rio Bravo Tamaulipas mx

1 Ramos mcallen tx us

1 Ramos mcallen tx us

1 Ruiz McAllen TX us

1 Amos Houston TX us

1 Lopez McAllen tx us

1 Chiu McAllen TX us

2 Paut SJO Sj us

2 Greene Canyon lake Tx us

2 Logan San antonio Tx us

2 vleck Edinburg Tx us

3 Cordero Austin Tx us

3 Mejia San Juan TX us

Total 181

Page 3



Item No. 7c 
 

CITY OF SOUTH PADRE ISLAND 

ADVISORY BOARD MEETING 

AGENDA REQUEST FORM  

 

MEETING DATE:   May 24, 2017    
 

NAME & TITLE: Wally Jones, CVA Chairman 
 

DEPARTMENT: Convention & Visitors Advisory Board    

 

ITEM  

  

Presentation of Post Report from National Tropical Weather Conference. 

                 

ITEM BACKGROUND  

  

More information to be given at the meeting. 

 

BUDGET/FINANCIAL SUMMARY 

 

$15,000 was awarded in 2016/17 FY. 

 

COMPREHENSIVE PLAN GOAL 

 

 

LEGAL REVIEW   

 

 

Sent to Legal:   YES:  ___________  NO: ___________ 

 

Approved by Legal:  YES:  ___________  NO: ___________ 

 

Comments:   

 

 

RECOMMENDATIONS/COMMENTS 



POST EVENT REPORT FORM 

HOTEL OCCUPANCY TAX FUNDING 

Post Event Report Form 

Date: 

Organization Information 

Name of Organization: ________________________ _ 

Address: ____________________________ _ 

City, State, Zip: __________________________ _ 

Contact Name: __________ _ Contact Phone Number: ______ _

Contact Cell Phone Number: ______ _ 

Event Information 

Name of Event or Project: 

Date of Event or Project: _________ _ 

Primary Location of Event or Project: ___________________ _ 

Amount Requested: $ ____ _

Amount Received: $ ____ _ 

How were the tax funds used: (attach list of hotel tax funded expenses and receipts showing payment) 

May 19, 2017

Urban Science Initiative Inc.

19118 Nature Oaks

San Antonio, Texas, 78258

Alex Garcia 210-508-4454

Same

National Tropical Weather Conference

4/5 - 9/2017

Hilton Garden Inn SPI

20,000

15,000

Hilton Garden Inn - room block.  JB Bush - transportation -  Southern Wave - Osprey Crusies - E&F Visuals 



Five

33%

50%

0%

Conference registration was charged.  There was not a net profit.

100

180

231
198

180

241



Room block usage information

Yes

3
500

Yes

Yes

Social media - Facebook LIVE - Target Email - Website



Hilton Garden Inn - Gabiellas, Blackbeards, Pier 19, Osprey Cruises, Zipline on Beach

B&S Kites, E&F Audio Visual, JB Bush International, Palm Street Pier, Painted Marlin



GET YOUR OFFICIAL TROPICAL UPDATE

APRIL 5-9, 2016 
HILTON GARDEN INN  
SOUTH PADRE ISLAND, TX

LIVE UPLINKS
BROADCAST CENTER

INTERVIEWS
MEDIA CENTER

MEDIA PRESS CONFERENCE FOR HURRICANE 
SEASONAL FORECAST ANNOUNCEMENT

Americas Top Tropical Experts 
This is the only hurricane conference that is designed for “broadcast 
meteorologists.” 

Attendees go “LIVE” with our tropical experts from our satellite broadcast center for 
primetime newscasts!  There are also interview opportunities for hurricane specials. 

Learn about the newest tools available for the season, hurricane forecasting, and 
social media techniques.

  

Register Now - hurricanecenterlive.com

Dr. Philip Klotzbach
Colorado State Univ. 
HURRICANE SEASONAL FORECAST





Income/Expenses

$36,500

$68,545

-$32,045

Income minus expenses
Total expenses
Total income

REVENUE

Income 1 $16,000

Income 2 $15,000

Income 3 $4,500

Income 4 $1,000

TOTAL INCOME $36,500

BUDGETED ITEMS - OUTLAY

HOTEL Block $11,956

HOTEL Food $13,716

Transportation (LOCAL) $4,500

Media AV Rental $942

Site Staff $1,500

Travel - presenters $3,200

Printing- Copying $350

Conference Materials $525

Conference Shirts $535

Entertainment $500

Satellite Truck - Live Crew $8,500

Satellite Truck - Streaming $6,500

Production Crew $1,500

Satellite Uplink (two days) $6,500

BUDGETED ITEMS - OUTLAY

+/- 

Income minus expenses -$32,045

NTWC 2017 Budget

�1



LIVE Streaming Production (two days) $3,500

Printing $1,250

Truck Rental $1,071

Saturday Evening Dinner Cruise $2,000

TOTAL EXPENSES $68,545

BUDGETED ITEMS - OUTLAYBUDGETED ITEMS - OUTLAY

�2



Item No. 7d 
 

CITY OF SOUTH PADRE ISLAND 

ADVISORY BOARD MEETING 

AGENDA REQUEST FORM  

 

MEETING DATE:   May 24, 2017    
 

NAME & TITLE: Wally Jones, CVA Chairman 
 

DEPARTMENT: Convention & Visitors Advisory Board    

 

ITEM  

  

Presentation of Post Report from Splash Event. 

                 

ITEM BACKGROUND  

  

More information to be given at the meeting. 

 

BUDGET/FINANCIAL SUMMARY 

 

$25,000 was awarded in 2016/17 FY. 

 

COMPREHENSIVE PLAN GOAL 

 

 

LEGAL REVIEW   

 

 

Sent to Legal:   YES:  ___________  NO: ___________ 

 

Approved by Legal:  YES:  ___________  NO: ___________ 

 

Comments:   

 

 

RECOMMENDATIONS/COMMENTS 



POST EVENT REPORT FORM HOTEL 
OCCUPANCY TAX FUNDING 

	
	
	

Post Event Report Form 
	
	

 
Date:     

	
	
Organization Information 

	
	

Name of Organization: _____________________ 

Address:   _ 

City,State,Zip: ________________________ 

Contact Name: _______ Contact Phone Number:____ 

Contact Cell Phone Number: _____ 

	
	
Event Information 
	

Name of Event or Project:     

Date of Event or Project: ______________ 

Primary Location of Event or Project: _________________ 
	

Amount Requested: $  _ 
	

Amount Received: $  _ 
	

	
How were the tax funds used:(attach list of hotel tax funded expenses and receipts showing payment) 

5/16/17

Globalgroove Events

2617 Fort Brown Ave Apt 1

Edinburg, TX 78539

Paul Magee

404-545-6264

404-545-6264

Splash South Padre Island

April 27-30,2017

Various Venues: Upperdeck, Clayton’s, Louie’s Backyard

25,000 ($5,000 in kind)

25,000 ($5,000 in kind)

Expenses towards marketing and campaign creation for Splash, see attached expense reports



 	

How many years have you held this Event or Program:_____________ 
	
	
	
Event Funding Information 

	
	

1.   Actual percentage of funded event costs covered by hotel occupancy tax:     
	

2.   Actual percentage of facility costs covered by hotel occupancy tax (if applicable):   _ 
	

	
3.   Actual percentage of staff costs covered by hotel occupancy tax (if applicable):   _ 

	

	
4.   If staff costs were covered, estimate of actual hours staff spent on funded event:   _ 

	

	
5.   Did the event charge admission? Was there a net profit from the event?  If there was a 

net profit, what was the amount and how is it being used? 
	
	
	
	
	
	

6.   Please attach an actual Event Budget showing all revenues including sponsorships and 
all expenses. 

	
	
	
Event Attendance Information 

	

	
1.   How many people did you predict would attend this event? (number submitted in 

application for hotel occupancy tax funds):   _ 
	
	

2.  What would you estimate as the actual attendance at the event?: ______________ 
	

	
3.   How many room nights did you estimate in your application would be generated  by 

attendees of this event or program?   _ 
	
	

4.   How many room nights do you estimate were actually generated  by attendees of this 
event?   _ 

5.   If this Event has been funded by hotel occupancy tax in the last three years, how many 
room nights were generated at South Padre Island hotels by attendees of this Event? 

	
This Year   _ 
Last Year ______ 
Two Years Ago _ 
Three Years Ago _ 

17 years

39%

0

n/a

n/a

Admission varied based upon the number of days/events attended a minimal profit was made, will be used towards October
Splash

3,000

3,743 over the weekend

2500

2500+ (room nights based on attendances)

289

308

813



 	

6.   What method did you use to determine the number of people who booked rooms at 
   South Padre Island hotels {e.g.; room block usage information, survey 
of hoteliers, total attendance formula, zipcode information,etc.)? 

	
	
	
	
	
	
	
	

7.   Was a room block established for this Event at an area hotel (hotels),and if so, did the 
room block fill? _______________  If the room block did not fill, how many rooms 
were picked up?    _ 

	
	
	
Event Promotion Information 

	
	

1.   Please check all efforts your organization actually used to promote this Event and how 

much was actually spent in each category: 

	
Newspaper:                                  $.                _ 
Radio:                                           $.               _ 
TV:                                                               $.              _ 

Other Paid Advertising:              $         _ 
	

	
Number of Press Releases to Media _____ 
Number Direct Mailings to out-of-town recipients            

	
Other Promotions   _ 

	
	

2.   Did you include a link to the CVB or other source on your promotional handouts and in 
your website for booking hotel nights during this event? 

	
3.   Did you negotiate a special rate or hotel/event package to attract overnight stays? 

	
	
	

4.   What new marketing initiatives did you utilize to promote hotel and convention activity 
for this Event? 

0

0

0

22459.88

0

0

Splash road tour, at major events for the LGBT across Texas.

Yes

We negotiated various rates dependent on the hotel

We used paid digital advertising via Facebook, Twitter, Instagram, Snapchat, and digital remarketing via Atkins Group



 	

5.  Please attach samples of documents showing how   . South Padre Island 
was recognized in your advertising/promotional campaign 

	
6.  Please attach at least one sample of all forms of advertising/promoting used in your 

campaign. If the sample itself does not indicate the medium (radio, TV, print, or mail) 
used or where the advertising took place (e.g. a city's newspaper, or a radio spot that 
does not indicate the city where the spot was played),please include other information 
that would show location of the advertising and medium utilized. 

	
7.  Please note any other success indicators of your event: 

	

	
	
	
	
	
	
Sporting Related Events 

	
	

1.  If the Event funded by hotel occupancy tax was a sporting-related function/facility, how 
many individuals actually participated in this event? _____________ 

	
2.  If the event was a sporting-related function/facility, how many of the participants were 

from another city or county?   _ 
	
	

3.  If the event was a sporting-related function/facility, quantify how the activity 
substantially increased economic activity at hotel within the city or its vicinity? 

	

	
	
	
	
	
	
	
	
	
Additional Event Information 

	
	

What  __________ South Padre Island businesses did you utilize for 
food,supplies, materials,printing,etc? 

	
	
	
	
	
	
	

Please Submit no later than (insert deadline) to: 
	

	
(fill in name,contact person,and address of your city or entity overseeing use of hotel tax) 

An increase in attendees

Louie’s Backyard, Claytons, Senor Donkey, Upperdeck Hotel







Cmp/KlsGrs PriceQuantity Deduct Net Price Discrptn

ARTIST(S):
VENUE:

DATE(S):

TERMS:

SPECIAL GUEST APPEARANCE
Louie's Backyard  2305 Laguna Blvd TX 78597

956-761-6404

Sat. April 29, 2017 
Phone:

0

GP: $0.00
Tax:
Net:

$8,500.00
Plus two (2) hotel rooms (Suite & King) from arrival until departure and local ground transportation via SUV  Outdoor Event: Artist to be paid
100% of guarantee rain or shine

Flat Guarantee

$6,000.00 February 2, 2017

,

The balance of the guarantee ($2500usd) shall be paid to Artist or Artist's representative immediately prior to the
performance via cash only.

PLUS Purchaser agrees to provide and pay for Local Sound and Lights based on the venue equipment..

Artist to host party for approximately 90 minutes in length.

Paul

X X

3394CONTRACT #:

9:00pm
11:30pm
11:30pm
+21

Magee

*** Artist agrees to be Grand Marshall of Pride Parade on Sunday April 30, 2017.  Purchaser to have artist at airport in
time for their return flight at 4:50pm
***Artist to arrive into South Padre Island, TX on Friday April 28, 2017
Each party agrees to keep the provisions of this Agreement confidential and to refrain from revealing the terms of this
Agreement to any third party unless compelled by government laws or regulations or court order, and to keep the other
party's business practices confidential.

TICKETS: 1 1

US deposit payable to Spectrum by cashier's check or bank wire only due by:

Globalgroove Events

Carson Kressley

956-761-2105Fax:
Splash South Padre Island

BOOKING AGENT:

2am

No. Days/Shws:
Load In:

Doors Open:
Showtime(s):
Onstage:
Ages:
Curfew:

MerchandisingCapacities
Per Show:
Total tkts:

Artist sell:
Build sell:

3043 West Alberta Road

Edinburg , TX.
(404) 545-6264Mobile:

/

Snd Chck: per advance

$0.00

Agreement made this date, Wednesday, January 25, 2017 by and between Spectrum Talent Agency, Inc f/s/o Carson Kressley (hereinafter referred to as
Artist) and Globalgroove Events (hereinafter referred to as Purchaser).  It is understood and mutually agreed that the Purchaser engages the Artist to
perform the following engagement upon all the terms and conditions hereinafter set forth:

ADDITIONAL

Purchaser shall provide and pay for, as per Artist's specifications and approval, at no cost to Artist any and all rider requirements.

PAYMENTS:

Fax:

PROVISIONS:

,

Spectrum Talent Agency, Inc.

(212) 268-0404 (212) 268-1114

IN WITNESS WHEREOF, the parties have executed this Agreement on the date first above written.

It is expressly understood by the Purchaser(s) and the Artist who are party to this contract that neither Spectrum Talent Agency, Inc. nor its officers nor
its employees are parties to this contract in any capacity and that neither Spectrum Talent Agency, Inc. nor its officers nor its employees are liable for
the performance breach of any provisions contained herein. No advertising until a signed contract & deposit are recieved  by artist agent
This contract shall not be binding unless signed by all parties hereto..  Should any Rider, Addendum and/or Expense sheet be
annexed to this Agreement it/they shall also constitute a part of this agreement. and shall be signed by all parties to this contract..

Spectrum Talent Agency, Inc f/s/o Carson Kressley
Marc Katz

Marc Katz

Spectrum Talent Agency, Inc. Bank Wire Information  Citizens Bank   ABA#: 036076150
Account#: 6305558888 Swift Code: CTZIUS33 1760 Dekalb Pike, Blue Bell, Pennsylvania  19422

(212) 268-0404
(212) 268-1114

1650 Broadway, #1105
New York NY 10019

Phone:
Fax:

CONTACT: Paul Magee

TALENT AGENCY

ARTIST ENGAGEMENT CONTRACT

New York, NY  100191650 Broadway, #1105

Spectrum
Deposit Payment Address
PO BOX 774
Blue Bell, PA 19422

78539
(404)
545-6264

Phone:
NYC DCA #2038898



      100 W Big Beaver, Suite 180
      Troy, Michigan  48084
      Phone: 248 528-9070  •  Fax: 248 528-3306

 

SPECTRUM TALENT AGENCY SPECTRUM TALENT AGENCY
MARC KATZ MARC KATZ
1650 BROADWAY 1650 BROADWAY
NEW YORK NY 10019 NEW YORK NY 10019

 
PASSENGER INFORMATION

Company Name: SPECTRUM TALENT AGENCY Account No.: 2122680404
Date Issued: February 2, 2017 Agency Confirmation: 3FOGYY

Agent: VICKI Invoice #: 170650
First Name: CARSON.LEE Last Name: KRESSLEY

 
CONFIRMATION INFORMATION

TICKET CONFIRMATION FOR AMERICAN AIRLINES IS MYERWU
TICKET CONFIRMATION FOR AMERICAN AIRLINES OPERATED BY MESA AIRLINES AS AMERICAN EAGLE IS MYERWU
 
FLIGHT

Friday April 28, 2017      
Air Vendor: AMERICAN AIR Flight Number: 1611

From: PHILADELPHIA-PHL - PHL Departs: 11:20 AM
To: DALLASFORT - DFW Arrives: 02:17 PM

Seat: 02-A **RESERVED** Confirmation #: MYERWU
Aircraft: 32B Class of Service: [ I ] BUSINESS CLASS

Operated By: AMERICAN AIR Flight Type: NON-STOP
BAGGAGE FEES MAY APPLY | MEAL- LUNCH | BAGS ALLOWED- 2PIECE | SEAT 02-A **RESERVED** | KRESSLEY/CARSON.LEE | NOT VALID

FOR TRAVEL-BEFORE 28APR/AFTER 28APR | DEPART TERMINAL A | ARRIVE TERMINAL 0 | MILES 1298 | FLIGHT DURATION 3.57 HRS
 
FLIGHT

Friday April 28, 2017      
Air Vendor: AMERICAN AIR Flight Number: 5850

From: DALLASFORT - DFW Departs: 03:15 PM
To: BROWNSVILLE - BRO Arrives: 04:45 PM

Seat: 02-A **RESERVED** Confirmation #: MYERWU
Aircraft: CR9 Class of Service: [ I ] BUSINESS CLASS

Operated By: MESA AIRLINES AS AMERICAN EAGLE Flight Type: NON-STOP
BAGGAGE FEES MAY APPLY | BAGS ALLOWED- 2PIECE | SEAT 02-A **RESERVED** | KRESSLEY/CARSON.LEE | NOT VALID FOR TRAVEL-

BEFORE 28APR/AFTER 28APR | DEPART TERMINAL B | MILES 483 | FLIGHT DURATION 1.30 HRS
 
INVOICE INFORMATION

Invoice #: 170650
Air Fare: $ 474.30

Taxes And Carrier
Imposed Fees:

$ 58.37

Total Air Fare: $ 532.67
Service Fee: $ 30.00

Total: $ 562.67
Total Payment: $ 562.67

 

http://magna.magnatech.com/OnQueue/2SO/Apr-28-20170428201...

1 of 2 4/25/17, 10:42 AM



PAYMENT HISTORY
Date Form of Payment Credit Card Number/Type Amount
02/02/17 Credit Card XXXX XXXX XXXX 8651/CA $ 562.67
 
GENERAL INFORMATION

PASSENGER                         TICKET NUMBER                  AIR AMT
KRESSLEY/CARSON.LEE              E0017974150636                   532.67
SERVICE FEE MCO:  8900710841148

 
REMARKS

THIS IS A SPECIAL FARE TICKET. CHANGES MAY RESULT
AN INCREASE IN FARE. OTHER RESTRICTIONS MAY APPLY
THIS TICKET IS NON-REFUNDABLE.

OnQueue™ - © 2012 MagnaTech - all rights reserved  -  Travel Agency Systems by Magnatech

http://magna.magnatech.com/OnQueue/2SO/Apr-28-20170428201...

2 of 2 4/25/17, 10:42 AM



      100 W Big Beaver, Suite 180
      Troy, Michigan  48084
      Phone: 248 528-9070  •  Fax: 248 528-3306

 

SPECTRUM TALENT AGENCY SPECTRUM TALENT AGENCY
MARC KATZ MARC KATZ
1650 BROADWAY 1650 BROADWAY
NEW YORK NY 10019 NEW YORK NY 10019

 
PASSENGER INFORMATION

Company Name: SPECTRUM TALENT AGENCY Account No.: 2122680404
Date Issued: February 2, 2017 Agency Confirmation: 3FOGP7

Agent: VICKI Invoice #: 170652
First Name: MATTHEW.DAVID Last Name: BYARS

 
CONFIRMATION INFORMATION

TICKET CONFIRMATION FOR AMERICAN AIRLINES IS MYAUCZ
TICKET CONFIRMATION FOR AMERICAN AIRLINES OPERATED BY MESA AIRLINES AS AMERICAN EAGLE IS MYAUCZ
 
FLIGHT

Friday April 28, 2017      
Air Vendor: AMERICAN AIR Flight Number: 1611

From: PHILADELPHIA-PHL - PHL Departs: 11:20 AM
To: DALLASFORT - DFW Arrives: 02:17 PM

Seat: 26-C **RESERVED** Confirmation #: MYAUCZ
Aircraft: 32B Class of Service: [ O ] ECONOMY CLASS

Operated By: AMERICAN AIR Flight Type: NON-STOP
BAGGAGE FEES MAY APPLY | SEAT 26-C **RESERVED** | BYARS/MATTHEW.DAVID | NOT VALID FOR TRAVEL-BEFORE 28APR/AFTER 28APR |

DEPART TERMINAL A | ARRIVE TERMINAL 0 | MILES 1298 | FLIGHT DURATION 3.57 HRS
 
FLIGHT

Friday April 28, 2017      
Air Vendor: AMERICAN AIR Flight Number: 5850

From: DALLASFORT - DFW Departs: 03:15 PM
To: BROWNSVILLE - BRO Arrives: 04:45 PM

Seat: 15-D **RESERVED** Confirmation #: MYAUCZ
Aircraft: CR9 Class of Service: [ O ] ECONOMY CLASS

Operated By: MESA AIRLINES AS AMERICAN EAGLE Flight Type: NON-STOP
BAGGAGE FEES MAY APPLY | SEAT 15-D **RESERVED** | BYARS/MATTHEW.DAVID | NOT VALID FOR TRAVEL-BEFORE 28APR/AFTER 28APR |

DEPART TERMINAL B | MILES 483 | FLIGHT DURATION 1.30 HRS
 
INVOICE INFORMATION

Invoice #: 170652
Air Fare: $ 185.12

Taxes And Carrier
Imposed Fees:

$ 36.68

Total Air Fare: $ 221.80
Service Fee: $ 30.00

Total: $ 251.80
Total Payment: $ 251.80

 

http://magna.magnatech.com/OnQueue/2SO/Apr-28-20170428201...

1 of 2 4/25/17, 10:42 AM



PAYMENT HISTORY
Date Form of Payment Credit Card Number/Type Amount
02/02/17 Credit Card XXXX XXXX XXXX 8651/CA $ 251.80
 
GENERAL INFORMATION

PASSENGER                         TICKET NUMBER                  AIR AMT
BYARS/MATTHEW.DAVID              E0017974150638                   221.80
SERVICE FEE MCO:  8900710841149

 
REMARKS

THIS IS A SPECIAL FARE TICKET. CHANGES MAY RESULT
AN INCREASE IN FARE. OTHER RESTRICTIONS MAY APPLY
THIS TICKET IS NON-REFUNDABLE.

OnQueue™ - © 2012 MagnaTech - all rights reserved  -  Travel Agency Systems by Magnatech

http://magna.magnatech.com/OnQueue/2SO/Apr-28-20170428201...

2 of 2 4/25/17, 10:42 AM



      100 W Big Beaver, Suite 180
      Troy, Michigan  48084
      Phone: 248 528-9070  •  Fax: 248 528-3306

 

SPECTRUM TALENT AGENCY SPECTRUM TALENT AGENCY
MARC KATZ MARC KATZ
1650 BROADWAY 1650 BROADWAY
NEW YORK NY 10019 NEW YORK NY 10019

 
PASSENGER INFORMATION

Company Name: SPECTRUM TALENT AGENCY Account No.: 2122680404
Date Issued: February 2, 2017 Agency Confirmation: NFOG3R

Agent: VICKI Invoice #: 170651
First Name: CARSON.LEE Last Name: KRESSLEY

 
CONFIRMATION INFORMATION

TICKET CONFIRMATION FOR UNITED AIRLINES OPERATED BY /EXPRESSJET AIRLINES DBA UNITED EXPRESS IS FEJPG5
TICKET CONFIRMATION FOR UNITED AIRLINES IS FEJPG5
 
FLIGHT

Sunday April 30, 2017      
Air Vendor: UNITED Flight Number: 3803

From: BROWNSVILLE - BRO Departs: 04:50 PM
To: GEORGE BUSH INTER - IAH Arrives: 06:07 PM

Seat: 07-A **RESERVED** Confirmation #: FEJPG5
Aircraft: ERJ Class of Service: [ T ] ECONOMY CLASS

Operated By: /EXPRESSJET AIRLINES DBA UNITED EXPRESS Flight Type: NON-STOP
BAGGAGE FEES MAY APPLY | SEAT 07-A **RESERVED** | KRESSLEY/CARSON.LEE | NOT VALID FOR TRAVEL-BEFORE 30APR/AFTER 30APR |

ARRIVE TERMINAL B | MILES 300 | FLIGHT DURATION 1.17 HRS
 
FLIGHT

Sunday April 30, 2017      
Air Vendor: UNITED Flight Number: 1115

From: GEORGE BUSH INTER - IAH Departs: 07:28 PM
To: PHILADELPHIA-PHL - PHL Arrives: 11:47 PM

Seat: 02-B **RESERVED** Confirmation #: FEJPG5
Aircraft: 738 Class of Service: [ P ] BUSINESS CLASS

Operated By: UNITED Flight Type: NON-STOP
BAGGAGE FEES MAY APPLY | MEAL- DINNER | SEAT 02-B **RESERVED** | KRESSLEY/CARSON.LEE | NOT VALID FOR TRAVEL-BEFORE

30APR/AFTER 30APR | DEPART TERMINAL C | ARRIVE TERMINAL D | MILES 1329 | FLIGHT DURATION 3.19 HRS
 
INVOICE INFORMATION

Invoice #: 170651
Air Fare: $ 395.23

Taxes And Carrier
Imposed Fees:

$ 52.44

Total Air Fare: $ 447.67
Total: $ 447.67

Total Payment: $ 447.67
 
PAYMENT HISTORY

Date Form of Payment Credit Card Number/Type Amount
02/02/17 Credit Card XXXX XXXX XXXX 8651/CA $ 447.67

http://magna.magnatech.com/OnQueue/2SO/Apr-30-20170430201...

1 of 2 4/25/17, 10:42 AM



 
GENERAL INFORMATION

PASSENGER                         TICKET NUMBER                  AIR AMT
KRESSLEY/CARSON.LEE              E0167974150637                   447.67

 
REMARKS

THIS IS A SPECIAL FARE TICKET. CHANGES MAY RESULT
AN INCREASE IN FARE. OTHER RESTRICTIONS MAY APPLY
THIS TICKET IS NON-REFUNDABLE.

OnQueue™ - © 2012 MagnaTech - all rights reserved  -  Travel Agency Systems by Magnatech

http://magna.magnatech.com/OnQueue/2SO/Apr-30-20170430201...

2 of 2 4/25/17, 10:42 AM



      100 W Big Beaver, Suite 180
      Troy, Michigan  48084
      Phone: 248 528-9070  •  Fax: 248 528-3306

 

SPECTRUM TALENT AGENCY SPECTRUM TALENT AGENCY
MARC KATZ MARC KATZ
1650 BROADWAY 1650 BROADWAY
NEW YORK NY 10019 NEW YORK NY 10019

 
PASSENGER INFORMATION

Company Name: SPECTRUM TALENT AGENCY Account No.: 2122680404
Date Issued: February 2, 2017 Agency Confirmation: 3FOGYY

Agent: VICKI Invoice #: 170650
First Name: CARSON.LEE Last Name: KRESSLEY

 
CONFIRMATION INFORMATION

TICKET CONFIRMATION FOR AMERICAN AIRLINES IS MYERWU
TICKET CONFIRMATION FOR AMERICAN AIRLINES OPERATED BY MESA AIRLINES AS AMERICAN EAGLE IS MYERWU
 
FLIGHT

Friday April 28, 2017      
Air Vendor: AMERICAN AIR Flight Number: 1611

From: PHILADELPHIA-PHL - PHL Departs: 11:20 AM
To: DALLASFORT - DFW Arrives: 02:17 PM

Seat: 02-A **RESERVED** Confirmation #: MYERWU
Aircraft: 32B Class of Service: [ I ] BUSINESS CLASS

Operated By: AMERICAN AIR Flight Type: NON-STOP
BAGGAGE FEES MAY APPLY | MEAL- LUNCH | BAGS ALLOWED- 2PIECE | SEAT 02-A **RESERVED** | KRESSLEY/CARSON.LEE | NOT VALID

FOR TRAVEL-BEFORE 28APR/AFTER 28APR | DEPART TERMINAL A | ARRIVE TERMINAL 0 | MILES 1298 | FLIGHT DURATION 3.57 HRS
 
FLIGHT

Friday April 28, 2017      
Air Vendor: AMERICAN AIR Flight Number: 5850

From: DALLASFORT - DFW Departs: 03:15 PM
To: BROWNSVILLE - BRO Arrives: 04:45 PM

Seat: 02-A **RESERVED** Confirmation #: MYERWU
Aircraft: CR9 Class of Service: [ I ] BUSINESS CLASS

Operated By: MESA AIRLINES AS AMERICAN EAGLE Flight Type: NON-STOP
BAGGAGE FEES MAY APPLY | BAGS ALLOWED- 2PIECE | SEAT 02-A **RESERVED** | KRESSLEY/CARSON.LEE | NOT VALID FOR TRAVEL-

BEFORE 28APR/AFTER 28APR | DEPART TERMINAL B | MILES 483 | FLIGHT DURATION 1.30 HRS
 
INVOICE INFORMATION

Invoice #: 170650
Air Fare: $ 474.30

Taxes And Carrier
Imposed Fees:

$ 58.37

Total Air Fare: $ 532.67
Service Fee: $ 30.00

Total: $ 562.67
Total Payment: $ 562.67

 

http://magna.magnatech.com/OnQueue/2SO/Apr-28-20170428201...

1 of 2 4/25/17, 10:42 AM



PAYMENT HISTORY
Date Form of Payment Credit Card Number/Type Amount
02/02/17 Credit Card XXXX XXXX XXXX 8651/CA $ 562.67
 
GENERAL INFORMATION

PASSENGER                         TICKET NUMBER                  AIR AMT
KRESSLEY/CARSON.LEE              E0017974150636                   532.67
SERVICE FEE MCO:  8900710841148

 
REMARKS

THIS IS A SPECIAL FARE TICKET. CHANGES MAY RESULT
AN INCREASE IN FARE. OTHER RESTRICTIONS MAY APPLY
THIS TICKET IS NON-REFUNDABLE.

OnQueue™ - © 2012 MagnaTech - all rights reserved  -  Travel Agency Systems by Magnatech

http://magna.magnatech.com/OnQueue/2SO/Apr-28-20170428201...

2 of 2 4/25/17, 10:42 AM



Cmp/KlsGrs PriceQuantity Deduct Net Price Discrptn

ARTIST(S):
VENUE:

DATE(S):

TERMS:

100% HEADLINE
6900 Padre Blvd TX 78597

(956) 761-5900

Fri. April 28, 2017 
Phone:

2,000

GP: $0.00
Tax:
Net:

$14,000.00
plus one (1) suite / one (1) king hotel rooms for two (2) nights and location ground transportation via a commercial licensed car service.
OUTDOOR EVENT: Aritst to be paid 100% of guarantee, rain or shine
ARTIST IS UNDER NO OBLIGATION TO SING

Flat Guarantee

$7,750.00 January 30, 2017

,

The balance of the guarantee ($6250usd) shall be paid to Artist or Artist's representative immediately prior to the
performance via cash only.

PLUS Purchaser Agrees to Provide and Pay for Sound & Lights and Monitors per Artist's Specifications and Approval.

Artist to host event for approximately 90 minutes in length.

Paul

X X

3391CONTRACT #:

4:00pm
12:30am
12:30am
+21

Magee

See attached rider addendum for details

ALL ADVERTISING AND MEDIA ARTWORK MUST BE PRE-APPROVED BY ARTIST MANAGEMENT PRIOR TO
PRINTING OR POSTING, OR ENGAGEMENT IS SUBJECT TO CANCELLATION.
ALL TRAVEL ELEMENTS MUST BE PRE-APPROVED BY ARTIST MANAGEMENT PRIOR TO PURCHASE, OR ARTIST
IS NOT OBLIGATED TO TRAVEL

2,000
TICKETS: 1 1

US deposit payable to Spectrum by cashier's check or bank wire only due by:

Globalgroove Events

Lance Bass

Fax:
Clayton's South Padre Island

BOOKING AGENT:

2,000
2:00am

No. Days/Shws:
Load In:

Doors Open:
Showtime(s):
Onstage:
Ages:
Curfew:

MerchandisingCapacities
Per Show:
Total tkts:

Artist sell:
Build sell:

3043 West Alberta Road

Edinburg , TX.
(404) 545-6264Mobile:

/

Snd Chck: per advance

$0.00

Agreement made this date, Monday, January 23, 2017 by and between Freelance Ventures LLC (hereinafter referred to as Artist) and Globalgroove Events
(hereinafter referred to as Purchaser).  It is understood and mutually agreed that the Purchaser engages the Artist to perform the following engagement upon
all the terms and conditions hereinafter set forth:

ADDITIONAL

Purchaser shall provide and pay for, as per Artist's specifications and approval, at no cost to Artist any and all rider requirements.

PAYMENTS:

TBAOTHER ACT[S]:

Fax:

PROVISIONS:

,

Spectrum Talent Agency, Inc.

(212) 268-0404 (212) 268-1114

IN WITNESS WHEREOF, the parties have executed this Agreement on the date first above written.

It is expressly understood by the Purchaser(s) and the Artist who are party to this contract that neither Spectrum Talent Agency, Inc. nor its officers nor
its employees are parties to this contract in any capacity and that neither Spectrum Talent Agency, Inc. nor its officers nor its employees are liable for
the performance breach of any provisions contained herein. No advertising until a signed contract & deposit are recieved  by artist agent
This contract shall not be binding unless signed by all parties hereto..  Should any Rider, Addendum and/or Expense sheet be
annexed to this Agreement it/they shall also constitute a part of this agreement. and shall be signed by all parties to this contract..

522283710
Freelance Ventures LLC
Melinda Bell f/s/o L.Bass Fed ID #:

Marc Katz

Spectrum Talent Agency, Inc. Bank Wire Information  Citizens Bank   ABA#: 036076150
Account#: 6305558888 Swift Code: CTZIUS33 1760 Dekalb Pike, Blue Bell, Pennsylvania  19422

(212) 268-0404
(212) 268-1114

1650 Broadway, #1105
New York NY 10019

Phone:
Fax:

CONTACT: Paul Magee

TALENT AGENCY

ARTIST ENGAGEMENT CONTRACT

New York, NY  100191650 Broadway, #1105

Spectrum
Deposit Payment Address
PO BOX 774
Blue Bell, PA 19422

78539
(404)
545-6264

Phone:
NYC DCA #2038898



 

 

 INVOICE 

Angelo “Pepe” Skordos 
963 Kent Avenue, Building E - #3 
Brooklyn, NY 11205 
Phone: 718.789.1689  Fax: 718.789.1665 
Email: angelo@peacebisquit.com  

 
DATE:  1/31/17 
 
Via email 

 
 
Bill To: 
Paul Magee 
CEO / Globalgroove Events 
127 W. Shasta Avenue 
McAllen, TX 78504 
Phone: 404.545.6264 
Email: paul@globalgrooveevents.com  
 
Reference: Amanda Lepore in South Padre Island, TX 
Due: Upon receipt 
 

Notes Date Description AMOUNT 
Appearance Fee April 28th 2017 Live (15-20 min) PA & Meet & Greet @ 

Clayton’s 
$2,000.00 

  SUBTOTAL $2,000.00 
  TAX N/A 
  TOTAL DUE $2,000.00 

 
If you have any questions about this invoice, please contact the issuing department above. 
 

Issuing party is not affiliated with beneficiary.  If your financial institution requires additional information, please 
contact our office. 
 
 
Monies can be sent via wire to:   AMANDA LEPORE 
        TD BANK 
        47 Third Avenue 
        New York, NY  10003 
            Swift Code: NRTHUS33 
        Bank Account# 8915598190 
        Routing Code# 026013673  
 
(Please cover ALL Wire Transfer Fees that your financial institution might be charging for this 
transaction) 
 
 

THANK YOU FOR YOUR BUSINESS! 

mailto:angelo@peacebisquit.com�
mailto:paul@globalgrooveevents.com�


Frank Salinas <frank@globalgrooveevents.com>

Re: Your United reservation for Harlingen, TX, US (HRL) is processing

Paul Magee <paul@globalgrooveevents.com> Wed, Feb 8, 2017 at 8:56 AM
To: Angelo Pepe Skordos <angelo@peacebisquit.com>, "Michele L. Ruiz" <michele@peacebisquit.com>, Frank
Salinas <frank@globalgrooveevents.com>

FLIGHT 1-

frank- can you file and note for expenses.

On Feb 8, 2017, at 8:51 AM, United Airlines, Inc. <unitedairlines@united.com> wrote:

Add UnitedAirlines@news.united.com to your address book. See instructions.

Wednesday, February 08, 2017

Thank you for choosing United

We're processing your reservation and will send you an eTicket Itinerary and Receipt email
once completed. This process usually takes less than an hour, but in rare cases it could take
longer. If you don’t receive an eTicket Itinerary and Receipt email within 24 hours, please call
the United Customer Contact Center

Confirmation number:

J9W7FQ
New York, NY, US (LGA - LaGuardia)

to Harlingen, TX, US (HRL)

Manage reservation

Purchase summary
1 Adult (18-64) $314.41

Taxes and fees $69.19

Total $383.60

Globalgroove Events Mail - Re: Your United reservation for Harli... https://mail.google.com/mail/u/0/?ui=2&ik=a04b5433ba&view=p...

1 of 5 4/25/17, 10:48 AM



Credit card payment: $383.60 (Visa-**4401)

Trip summary

Thu, Apr 27, 2017

UA 1782 1 Connection

7h 46m total

3:45 pm
New York, NY, US (LGA -
LaGuardia)

6:57 pm
Houston, TX, US (IAH -
Intercontinental)

Duration: 4h 12m
United Economy (T)
Meals for purchase

Long layover Terminal change

2h 23m Layover

UA 5979 Operated By SKYWEST DBA UNITED EXPRESS

9:20 pm
Houston, TX, US (IAH -
Intercontinental)

10:31 pm
Harlingen, TX, US (HRL)

Duration: 1h 11m
United Economy (T)

Long layover Terminal change

Sat, Apr 29, 2017

UA 5346 Operated By SKYWEST DBA UNITED EXPRESS 1 Connection

8h 28m total

5:20 am
Harlingen, TX, US (HRL)

6:32 am
Houston, TX, US (IAH -
Intercontinental)

Duration: 1h 12m
United Economy (L)

Long layover Terminal change

3h 48m Layover

UA 689

Globalgroove Events Mail - Re: Your United reservation for Harli... https://mail.google.com/mail/u/0/?ui=2&ik=a04b5433ba&view=p...

2 of 5 4/25/17, 10:48 AM



lawrence diaz LGA to
IAH

24A

IAH to HRL
HRL to IAH
IAH to LGA

Email address: paul@globalgrooveevents.com
Home phone: +1 (404) 545-6264

10:20 am
Houston, TX, US (IAH -
Intercontinental)

2:48 pm
New York, NY, US (LGA -
LaGuardia)

Duration: 3h 28m
United Economy (L)
Meals for purchase

Long layover Terminal change

Travelers

Economy Plus
Secure more legroom for
your flight today.

Learn More

Additional trip planning tools

Baggage Policies: View current baggage acceptance allowances.
Passport and Visa Information: International Travel Documentation requirements

Carry-on baggage allowed

United accepts the following items, per customer to be carried on the aircraft at no charge:
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$25 $35

$25 $35

One carry-on bag no more than 45 linear inches or 114 linear centimeters
One personal item (such as a shoulder or laptop bag)

Due to FAA regulations, operating carriers may have different carry-on requirements. Please check with
the operating carrier for more information or go to united.com/baggage.

Checking bags for this itinerary

Checked baggage service charges are collected at any point in the itinerary where bags are checked.
The bag service charges below reflect a maximum outside linear dimension of 62 linear inches (157 cm).

First and second baggage service charges
per traveler as listed below: 1st bag 2nd bag Weight per bag

Thu, Apr 27, 2017

New York, NY, US (LGA -
LaGuardia)
to Harlingen, TX, US (HRL)

per
traveler

per
traveler

50 lbs (23
kgs)

Sat, Apr 29, 2017

Harlingen, TX, US (HRL)
to New York, NY, US (LGA -
LaGuardia)

per
traveler

per
traveler

50 lbs (23
kgs)

These amounts represent an estimate of the first and second checked baggage service charges that may
apply to your itinerary. If your itinerary contains multiple travelers, the service charges may vary by
traveler, depending on status or memberships.

First and second bag service charges do not apply to active-duty members of the U.S. military and their
accompanying dependents. For additional information regarding baggage charges, allowances,
weight/size restrictions, exceptions or embargoes, or charges for overweight, oversized, excess,
odd-sized baggage, special items or sporting equipment, visit united.com/baggage.

Check Your First Bag for Free

Save up to $100 per roundtrip. Primary Cardmembers and one
companion on the same reservation can check their first bag free on
United-operated flights when purchasing tickets with their Explorer Card.

Learn more

united.com
Deals & offers
Reservations

Earn miles
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My account

STAY CONNECTED

Copyright © 2017 United Airlines, Inc.All Rights Reserved

View our Privacy Policy.

E-mail Information
Please do not reply to this message using the "reply" address.
The information contained in this e-mail is intended for the original recipient only.

United MileagePlus
900 Grand Plaza Dr.
Houston, TX 77067 USA
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Frank Salinas <frank@globalgrooveevents.com>

Fwd: Your trip confirmation-CVAURC 26APR- splash
1 message

Paul Magee <paul@globalgrooveevents.com> Thu, Feb 16, 2017 at 9:17 PM
To: Frank Salinas <frank@globalgrooveevents.com>

Paul Magee-CEO
Globalgroove Events
www.globalgrooveevents.com

Begin forwarded message:

From: Nikki Civetti <nikkicivetti@gmail.com>
Date: February 16, 2017 at 7:55:07 PM CST
To: Paul Magee <paul@globalgrooveevents.com>
Subject: Fwd: Your trip confirmation-CVAURC 26APR

Here is the receipt for Naysha Lopez.

Nikki
---------- Forwarded message ----------
From: American Airlines@aa.com <notify@aa.globalnotifications.com>
Date: Tue, Feb 14, 2017 at 9:50 PM
Subject: Your trip confirmation-CVAURC 26APR
To: "NIKKICIVETTI@GMAIL.COM" <NIKKICIVETTI@gmail.com>

Hello Fabian Rodriguez! Issued: Feb 14, 2017

Your trip confirmation and receipt
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Record locator: CVAURC

                     View your trip                    

Wednesday, April 26, 2017

ORD DFW 

5:15 AM 7:43 AM
Chicago O'hare Dallas/Fort Worth

American Airlines 1264

Seats: 10A
Class: Economy (N)

Meals: Food For Purchase

DFW BRO 

9:05 AM 10:46 AM
Dallas/Fort Worth Brownsville

American Airlines 5917 OPERATED BY MESA
AIRLINES AS AMERICAN EAGLE.

Seats: 10F
Class: Economy (N)

Meals:

Friday, April 28, 2017

BRO DFW 

11:16 AM 12:57 PM
Brownsville Dallas/Fort Worth

American Airlines 5917 OPERATED BY MESA
AIRLINES AS AMERICAN EAGLE.

Seats: 10F
Class: Economy (N)

Meals:

DFW LAX 

2:35 PM 4:04 PM
Dallas/Fort Worth Los Angeles

American Airlines 2460

Seats: 14A
Class: Economy (N)

Meals: Food For Purchase
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Fabian Rodriguez AAdvantage # 8U98MV0 GLD

Ticket # 0012114513356

Your trip receipt

Visa XXXXXXXXXXXXX4401

Fabian Rodriguez

FARE-USD $ 367.45

TAXES AND CARRIER-IMPOSED FEES $ 64.16

TICKET TOTAL $ 431.61

Book a hotel » Book a car » Buy trip insurance » Remind me to Uber »

 

Contact us  |  Privacy policy

 
Get the American Airlines app
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Frank Salinas <frank@globalgrooveevents.com>

Fwd: Flight reservation (5UZKE7) | 27APR17 | DAL-HRL | krystal summers-
2 messages

Paul Magee <paul@globalgrooveevents.com> Thu, Apr 6, 2017 at 9:48 AM
To: Frank Salinas <frank@globalgrooveevents.com>, Fermin Garcia IV <fgarciaiv77@gmail.com>, Kendrick Hackett
<Krhackett@gmail.com>

frank- please add to expense-

fermin- please send to krystal

ken- please not for pick up/ drop off 

thanks all-

paul-

Begin forwarded message:

From: "Southwest Airlines" <SouthwestAirlines@luv.southwest.com>
Subject: Flight reservation (5UZKE7) | 27APR17 | DAL-HRL | Welborn/Casey
Date: April 6, 2017 at 9:39:55 AM CDT
To: paul@globalgrooveevents.com
Reply-To: "Southwest Airlines" <reply@wnco.com>

Thanks for choosing Southwest® for your trip.

Log in | View my itinerary

Check In Online Check Flight Status Change Flight Special Offers Hotel Offers Car Offers

Ready for takeoff!

Thanks for choosing Southwest® for your trip. You'll find everything you need to know
about your reservation below. Happy travels!

Air itinerary

AIR Confirmation: 5UZKE7 Confirmation Date: 04/6/2017

Passenger(s) Rapid Rewards # Ticket # Expiration Est. Points
Earned

WELBORN/CASEY Join or Add # 5262499456617 Apr 6, 2018 1073

Rapid Rewards points earned are only estimates. Not a member - visit Southwest.com/rapidrewards and sign up today!

Date Flight Departure/Arrival
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Thu Apr 27 17 Depart DALLAS (LOVE FIELD), TX (DAL) on Southwest
Airlinesat 11:00 AM
Arrive in HOUSTON (HOBBY), TX (HOU) at 12:05 PM
Wanna Get Away

267 Change planes to Southwest
Airlinesin HOUSTON (HOBBY), TX (HOU) at 1:55 PM
Arrive in HARLINGEN, TX (HRL) at 2:55 PM
Travel Time 3 hrs 55 mins
Wanna Get Away

Date Flight Departure/Arrival

Sat Apr 29 4054 Depart HARLINGEN, TX (HRL) on Southwest Airlines at 06:45 AM
Arrive in HOUSTON (HOBBY), TX (HOU) at 07:50 AM
Wanna Get Away

12 Change planes to Southwest
Airlinesin HOUSTON (HOBBY), TX (HOU) at 09:00 AM
Arrive in DALLAS (LOVE FIELD), TX (DAL) at 10:05 AM
Travel Time 3 hrs 20 mins
Wanna Get Away

Check in for your flight(s): 24 hours before your trip on Southwest.com or
your mobile device to secure your boarding position. You'll be assigned a
boarding position based on your check-in time. The earlier you check in
within 24 hours of your flight, the earlier you get to board.

Bags fly free®: First and second checked bags. Weight and size limits
apply. One small bag and one personal item are permitted as carryonitems,
free of charge.

30 minutes before departure: We encourage you to arrive in the gate
area no later than 30 minutes prior to your flight's scheduled departure as
we may begin boarding as early as 30 minutes before your flight.

10 minutes before departure: You must obtain your boarding pass(es)
and be in the gate area for boarding at least 10 minutes prior to your flight's
scheduled departure time. If not, Southwest may cancel your reserved
space and you will not be eligible for denied boarding compensation.

If you do not plan to travel on your flight: In accordance with
Southwest's No Show Policy, you must notify Southwest at least 10
minutes prior to your flight's scheduled departure if you do not plan to travel
on the flight. If not, Southwest will cancel your reservation and all funds will
be forfeited.

Air Cost: 237.92

Fare Rule(s): 5262499456617: NONREF/NONTRANSFERABLE/STANDBY REQ
UPGRADE TO Y.
Valid only on Southwest Airlines. All travel involving funds from this Confirmation
Number must be completed by the expiration date. Unused travel funds may only
be applied toward the purchase of future travel for the individual named on the
ticket. Any changes to this itinerary may result in a fare increase. Failure to cancel
reservations for a Wanna Get Away fare segment at least 10 minutes prior to
travel will result in the forfeiture of all remaining unused funds.

DAL WN X/HOU WN HRL93.19SLAVVNRO WN X/HOU WN
DAL85.71NDAVNNRO 178.90 END ZPDALHOUHRLHOU
XFDAL4.5HOU4.5HRL4.5HOU4.5 AY11.20$DAL5.60 HRL5.60
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Learn about our
boarding process

Learn about inflight
WiFi & entertainment

Cost and Payment Summary

AIR - 5UZKE7
Base Fare $ 178.90
Excise Taxes $ 13.42
Segment Fee $ 16.40
Passenger Facility Charge $ 18.00
September 11th Security Fee $ 11.20
Total Air Cost $ 237.92

Payment Information
Payment Type: Visa XXXXXXXXXXXX4401
Date: Apr 6, 2017
Payment Amount: $237.92

Useful Tools

Check In Online

Early Bird Check-In

View/Share Itinerary

Change Air Reservation

Cancel Air Reservation

Check Flight Status

Flight Status Notification

Book a Car

Book a Hotel

Know Before You Go

In the Airport

Baggage Policies

Suggested Airport Arrival Times

Security Procedures

Customers of Size

In the Air

Purchasing and Refunds

Special Travel Needs

Traveling with Children

Traveling with Pets

Unaccompanied Minors

Baby on Board

Customers with Disabilities

Legal Policies & Helpful Information

Privacy Policy

Notice of Incorporated Terms

Customer Service Commitment

FAQs

Contact Us

Book Air | Book Hotel | Book Car | Book Vacation Packages | See Special Offers | Manage My Account

This is a post-only mailing from Southwest Airlines. Please do not attempt to respond to this message. Your
privacy is important to us, Please read our Privacy Policy. 

1 All travel involving funds from this Confirmation Number must be completed by the expiration date.
2 Security Fee is the government-imposed September 11th Security Fee.

See Southwest Airlines Co. Notice of Incorporation
See Southwest Airlines Limit of Liability

Southwest Airlines
P.O. Box 36647-1CR
Dallas, TX 75235

Contact Us

Copyright 2017 Southwest Airlines Co. All Rights Reserved.

Paul Magee <paul@globalgrooveevents.com> Thu, Apr 6, 2017 at 10:01 AM
To: Frank Salinas <frank@globalgrooveevents.com>, Fermin Garcia IV <fgarciaiv77@gmail.com>, Kendrick Hackett
<Krhackett@gmail.com>
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Frank Salinas <frank@globalgrooveevents.com>

Fwd: Orbitz travel confirmation - Apr 28 - (Itinerary # 7257369784572)- hershae
2 messages

Paul Magee <paul@globalgrooveevents.com> Thu, Apr 6, 2017 at 6:22 PM
To: Frank Salinas <frank@globalgrooveevents.com>, Kendrick Hackett <Krhackett@gmail.com>

 frank-please add to expenses and print out for folder to give to jay with rest of expenses-

ken- please send to hershae and add to your pick up / drop off itinerary.

thanks-

Begin forwarded message:

From: Orbitz <support@mailer.orbitz.com>
Subject: Orbitz travel confirmation - Apr 28 - (Itinerary # 7257369784572)
Date: April 6, 2017 at 6:16:10 PM CDT
To: paul@globalgrooveevents.com
Reply-To: support@mailer.orbitz.com

Thanks! 
Your reservation is booked and confirmed. There is no need to call us to
reconfirm this reservation.

Brownsville
Apr 28, 2017 - Apr 30, 2017

Because you booked a flight, you qualify for up to 55% off
Brownsville hotels.
Expires Sun, April 16
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See your itinerary 

See hotels

See live updates to your itinerary, anywhere and anytime. 

Or get the free app: 

Before you go 

E-ticket: This email can be used as an E-ticket. 

Remember to bring your itinerary and government-issued photo ID for airport check-in
and security.

Contact the airline to confirm:

specific seat assignments 

special meals 

frequent flyer point awards 

special assistance requests 

Flight overview 
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Included
Seat Choice
Carry On Bag
Bonus Miles

Fee applies
Bags
Cancellation
Changes
Priority Boarding
Premium Seat

Your reservation is booked and
confirmed. There is no need to call
us to reconfirm this reservation.

Travel dates
Apr 28, 2017 - Apr 30, 2017

Itinerary #
7257369784572

Confirmation
DJCQTQ (United)

Booking ID
2HS3IF

Ticket #
0167979183982 (hershaun gardner)

  Departure  Fri, Apr 28

United 6262 operated by OPERATED BY MESA AIRLINES DBA UNITED EXPRESS 

Detroit (DTW)
11:52AM
Terminal: N

Houston (IAH)
2:05PM
Terminal: B

ECONOMY
Cabin: Economy / Coach (T)

3h 13m duration 

55m stop Houston (IAH) 
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Included
Seat Choice
Carry On Bag
Bonus Miles

Fee applies
Bags
Cancellation
Changes
Priority Boarding
Premium Seat

Included
Seat Choice
Carry On Bag
Bonus Miles

Fee applies
Bags
Cancellation
Changes
Priority Boarding
Premium Seat

United 4387 operated by OPERATED BY EXPRESSJET AIRLINES DBA UNITED
EXPRESS 

Houston (IAH)
3:00PM
Terminal: B

Brownsville (BRO)
4:17PM

ECONOMY
Cabin: Economy / Coach (T)

1h 17m duration 

Total Duration 
5h 25m

  Return  Sun, Apr 30

United 3803 operated by OPERATED BY EXPRESSJET AIRLINES DBA UNITED
EXPRESS 

Brownsville (BRO)
4:53PM

Houston (IAH)
6:10PM
Terminal: B

ECONOMY
Cabin: Economy / Coach (T)

1h 17m duration 
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Included
Seat Choice
Carry On Bag
Bonus Miles

Fee applies
Bags
Cancellation
Changes
Priority Boarding
Premium Seat

Traveler 1: Adult $389.60
Flight $320.00
Taxes & Fees $69.60

1h 55m stop Houston (IAH) 

United 6348 operated by OPERATED BY MESA AIRLINES DBA UNITED EXPRESS 

Houston (IAH)
8:05PM
Terminal: B

Detroit (DTW)
11:58PM
Terminal: N

ECONOMY
Cabin: Economy / Coach (T)

2h 53m duration 

Total Duration 
6h 5m

Traveler(s) 

hershaun gardner
No frequent flyer details provided

Frequent flyer and special assistance requests should be confirmed directly with the airline.

Price summary 

$7.80 in Orbucks
for this trip

See all your rewards
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Subtotal $389.60

Total $389.60

All prices are quoted in USD. 

Additional information 

Additional fees

The airline may charge additional fees (Opens in a new window) for checked baggage
or other optional services.

Please read the complete penalty rules for changes and cancellations (Open in a new
window) applicable to this fare.

Tickets are nonrefundable, nontransferable and name changes are not allowed.

Please read important information regarding airline liability limitations(Opens in a new
window) .

More help 

Visit our Customer Support page. 

Call Orbitz customer care at 844-663-2266

For faster service, mention itinerary #7257369784572 

Complete your trip 
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Rooms are filling up quick!

Check out popular hotels in
Brownsville before they sell out!

Find a hotel

Tickets sell out fast!

Book your Brownsville activities
now.

Get Activities

Avoid the stress of traffic!

Let someone else do the driving

Get a ride

How will you get around
Brownsville?

Explore Brownsville with your own
set of wheels.

Rent a car

Please do not reply to this message. This email was sent from a notification-only email address that cannot
accept incoming email. 

You are receiving this transactional email based on a recent booking or account-related update on Orbitz.com. 

© 2017 Orbitz, LLC. All rights reserved. Orbitz, Orbitz.com, and the Orbitz logo are either registered trademarks
or trademarks of Orbitz, LLC in the U.S. and/or other countries. Other logos or product and company names
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mentioned herein may be the property of their respective owners. CST# 2056372-50 

emlcid=PT-ETM-ENSPC-teid70201.0-issu1-testX-lang1033-verX-mcidX-segaX-segbX-segmX-key-
paid-date20170406000000-link-wave0

Kendrick Hackett <krhackett@gmail.com> Thu, Apr 6, 2017 at 7:08 PM
To: Paul Magee <paul@globalgrooveevents.com>
Cc: Frank Salinas <frank@globalgrooveevents.com>

10-4

K.H.
[Quoted text hidden]
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Frank Salinas <frank@globalgrooveevents.com>

Re: Your United reservation for Harlingen, TX, US (HRL) is processing

Paul Magee <paul@globalgrooveevents.com> Wed, Feb 8, 2017 at 8:57 AM
To: "Michele L. Ruiz" <michele@peacebisquit.com>, Angelo Pepe Skordos <angelo@peacebisquit.com>, Frank
Salinas <frank@globalgrooveevents.com>

2 nd passenger flight-

file and expense frank.

ty

paul-

On Feb 8, 2017, at 8:46 AM, United Airlines, Inc. <unitedairlines@united.com> wrote:

Add UnitedAirlines@news.united.com to your address book. See instructions.

Wednesday, February 08, 2017

Thank you for choosing United

We're processing your reservation and will send you an eTicket Itinerary and Receipt email
once completed. This process usually takes less than an hour, but in rare cases it could take
longer. If you don’t receive an eTicket Itinerary and Receipt email within 24 hours, please call
the United Customer Contact Center

Confirmation number:

J9S4BY
[Quoted text hidden]
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Purchase summary
1 Adult (18-64) $314.41

Taxes and fees $69.19

Total $383.60
Credit card payment: $383.60 (Visa-**4401)

Trip summary

Thu, Apr 27, 2017

UA 1782 1 Connection

7h 46m total

3:45 pm
New York, NY, US (LGA -
LaGuardia)

6:57 pm
Houston, TX, US (IAH -
Intercontinental)

Duration: 4h 12m
United Economy (T)
Meals for purchase

Long layover Terminal change

2h 23m Layover

UA 5979 Operated By SKYWEST DBA UNITED EXPRESS

9:20 pm
Houston, TX, US (IAH -
Intercontinental)

10:31 pm
Harlingen, TX, US (HRL)

Duration: 1h 11m
United Economy (T)

Long layover Terminal change

Sat, Apr 29, 2017

UA 5346 Operated By SKYWEST DBA UNITED EXPRESS 1 Connection

8h 28m total

5:20 am
Harlingen, TX, US (HRL)

6:32 am
Houston, TX, US (IAH -

Duration: 1h 12m
United Economy (L)
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amanda lepore LGA to
IAH

24B

[Quoted text hidden]

Email address: paul@globalgrooveevents.com
Home phone: +1 (404) 545-6264

Intercontinental)

Long layover Terminal change

3h 48m Layover

UA 689

10:20 am
Houston, TX, US (IAH -
Intercontinental)

2:48 pm
New York, NY, US (LGA -
LaGuardia)

Duration: 3h 28m
United Economy (L)
Meals for purchase

Long layover Terminal change

Travelers

Economy Plus
Secure more legroom for
your flight today.

Learn More

Additional trip planning tools

Baggage Policies: View current baggage acceptance allowances.
Passport and Visa Information: International Travel Documentation requirements
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Report a Problem

BillingBilling FrankFrank HelpHelpSearch

Splash South Padre Island
15,717 Likes

Amount Spent:
$4,854.66

DATE BILLED CAMPAIGN NAME

Apr 12, 2017 Campaign: Conversions

Apr 12, 2017

Campaign: Post: "! " ☀  Who's ready for the biggest and best pride..."

Campaign: Conversions

Campaign: Post: "Splash South Padre Island, April 27th-30th is..."

Campaign: Post: "$  ☀ " From fun in the sun to dancing beneath..."

Campaign: Post: "$  SPLASH FAMILY $  We have officially SOLD..."

Campaign: Post: "$  Limited number of 4-Day VIPs with Party..."

Campaign: Post: "$  Only 3 weeks to Splash South Padre Island..."

Campaign: Post: "%  RED ALERT %  SPLASH FAMILY, THE GA BUY ONE GET..."

Campaign: Post: "Time is ticking, secure your ticket specials..."

Campaign: Post: "$  DUE TO POPULAR DEMAND we have added an extra..."

Campaign: Post: "Counting the days down to Splash South Padre..."

Campaign: Post: "SECURE YOUR TICKETS TODAY for Splash South Padre..."

Campaign: Post: "SECURE YOUR TICKETS TODAY for Splash South Padre..."

Campaign: Post: "Counting the days down to Splash South Padre..."

Campaign: Post: "Counting the days down to Splash South Padre..."

Campaign: Post: "Counting the days down to Splash South Padre..."

Campaign: Post: "SHARE & LIKE for your CHANCE to WIN 3 shots with..."

Apr 5, 2017

Campaign: Post: "A wonderful message from Lance Bass , special..."

Campaign: Post: "$  ☀ " From fun in the sun to dancing beneath..."

Campaign: Post: "Splash South Padre Island, April 27th-30th is..."

Campaign: Post: "⌚  Ticket special ends at midnight tonight!..."

Campaign: Post: "You've asked and we've listened, TICKET SPECIAL..."

Campaign: Conversions

Campaign: Post: "**TREAT YOURSELF AND FRIENDS TO VIP, YOU DESERVE IT**"

Campaign: Post: "Splash South Padre Island, April 27th-30th is..."

Campaign: Post: "$  NEWS SPLASH! $  JUST 15 VIPS REMAIN!"

Campaign: Post: "Ready to set sail? Very limited boat party..."

Campaign: Post: "Splash South Padre Island, April 27th-30th is..."

Campaign: Post: "Splash South Padre Island, April 27th-30th is..."

Campaign: Post: "$  SPLASH FAMILY $  We have officially SOLD..."

Campaign: Post: "$  SPLASH FAMILY $  We have officially SOLD..."

$634.78

Next Bill: April 30, 2017
and when you spend $750.00

Expires on 12/20 - Primary

Add Payment Method

Edit Payment Methods

Transactions By Page Jan 25, 2017 – Apr 25, 2017

Account: Paul Magee

Paul Magee (62851295)

Ads Manager https://www.facebook.com/ads/manager/billing/transactions_by_pa...
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Sales Receipt
Date

4/13/2017

Sale No.

201698

Sold To

Global Groove Events
Paul Magee
127 W Shasta
McAllen, TX 78504

Ship To

South Padre Beach and Condos
Paul Magee-Global Groove Events
3800 Padre Blvd
South Padre Island, TX 78597

Payment

Visa

Rep

898

Ship ViaFFO

Yolanda

Promo Tracking #NLT

4/24

Job #

295007

TWF www.the-wristband-factory.com

E-mail

service@tjmpromos.com Total

Subtotal

Sales Tax  (0.0%)
1-800-423-0449

Item Description ClassQty Rate Amount

73420 202mm Painted Debossed Wristbands TWF1,500 0.53 795.00
Inside Mold Fee Inside Mold Fee TWF1 40.00 40.00
88004 Rush Fee TWF1 60.00 60.00

$895.00

$895.00

$0.00



Sales Receipt
Date

4/20/2017

Sale No.

109405

Sold To

Global Grooves
Paul McGee
127 W Shasta Ave
McAllen, TX 78504

M13 Graphics

1300 Basswood Rd. Suite 100
Schaumburg, IL 60173

Payment Method

Visa

Total

Item Description Qty Amount

16pt  535765 - Splash - Pride At The Beach - Splash Schedule 5x7 2,500 135.78
Southwest Cargo 70.92
16pt 535768 - Splash - Pride At The Beach - Splash Informati 4x6 2,500 95.73
Southwest Cargo 65.43
16pt 35771 - Splash - Pride At The Beach - Monster Rave 3.5x2 2,500 37.47
Southwest Cargo 61.25

$466.58



Credit CardTerms

Sales Rep

P.O. #

Item Description Quantity Unit Price Line Price

Date

Aaron

12/5/2016
Due Date

13-30677Quote #

Project Name: South Texas Comic Con

23372 Madero Rd.,Suite C | Mission Viejo, CA | 92691
949.716.5852 | Fx: 949.716.5902

Frank Salinas

Globalgroove Events

Contact
Frank Salinas

Globalgroove Events

Ship To

8840 Liberty Loop
Laredo, TX 78750

2617 Fort Brown Ave, Apt 1
Edinburg , TX 78539

956-994-9964
frank@globalgrooveevents.com

956-994-9964
frank@globalgrooveevents.com

All orders shipped to CA will be subject to CA Sales Tax.

Cloth Wristbands Dyesub Dyesub C-Bands w/Black Oval Lockers. 1000 $0.53 $530.00
Full Color - 1 sided

Set Up Fee Proof and setup artwork submitted by client 1 $25 $25.00
$555.00Subtotal

$0.00Discount
$0.00Tax

Shipping

$555.00Total
client signature date

The above price are based on our present cost of labor and materials and is good for 1 month from quote
date. New account will require a credit card of 50% deposit of the total amount due when the order is placed,
with the remaining balance paid in full before shipping the completed job. OVER-RUNS & UNDER-RUNS: All
orders are subject to 10% over-runs and under-runs regardless of variable data.. Upon approval of a credit
application, open account will be extended to established clients. We accept authorized P.O.'s from city or
state organizations and Universities. Arnett Designs, Inc. reserves that right to refuse service to anyone.

Shipping Not Included Unless Otherwise Noted on Quote.
Shipping will be determined on completion of project. Sales tax applies to orders shipping within California.



Splash South Padre
April 27 - April 30, 2017

Paid to Description Amount
M13 Schedule, Info, and Cards $466.58
M13 Trifolds $1,777.14
frankxdesign Web Development $2,200.00
frankxdesign Social Media Campaign $1,500.00
frankxdesign Graphic Design $3,000.00
Laredo Sportswear T-shirts $220.00
Senor Donkey Staff Meal $130.27
Facebook Boosts / Ads $4,854.66
Lean Ticket Promo Tickets $75.40
Snap, Inc Snapchat Filter - Upperdeck all week $145.94
Snap, Inc Snapchat Filter  - Clayton's night $50.09
Snap, Inc Snapchat Filter - Louie's $8.58
Splash South Padre Team State Wide Marketing Tour $5,000.00

$19,428.66



Splash South Padre
April 27 - April 30, 2017

Paid to Description Amount
Spectrum Talent Agency Lance Bass Deposit $7,750.00 ($6,250) due
Spectrum Talent Agency Carson Kressley Deposit $6,000.00 ($2,500) due
Peace Bisquit Amanda Lepore Deposit $1,040.00 ($960) due
LRI Talent Naysha Lopez Guarantee $1,000.00
Silva Travel Service Carson Kressley Travel $1,824.81
United Airlines Amanda Lepore Travel $767.20
American Airlines Naysha Lopez Travel $431.60
Orbitz Hershae Chocolatae Travel $389.60
Arnett Laminates $555.00
TJM Promos Wristbands $895.00
Southwest Krystal Summers Travel $237.92

$20,891.13



Order Summary
Order Number: #524297
Type: Brochure
Status: Completed
Delivery Method: FedEx Ground
Order Placed: 2/20/2017

Delivery Information
Tracking #: 724812749653

Order Information
Job Name: Splash Pride At The Beach
Turnaround: Fast
Estimated Due Date: Monday, February 27, 2017
Quantity: 7500
Paper Stock: 12pt C2S Cardstock
Coating: High Gloss UV
Print Job Size: 15 x 7
Sides: Double Sided (4/4)
Selected Options: Folding: Tri Fold (3 Panel)

Score: Yes
Added Files: No files uploaded

Add Files
Notes: No notes entered

Pricing
Print Price: $1084.99
Option Price: $380.00
Shipping Price: $312.15
Total Price: $1777.14

Shipping Information

Order Details | M13 Graphics https://www.m13.com/order/524297

1 of 2 4/25/17, 10:18 AM



Delivery Method: FedEx Ground
Name: Fermin Garcia
Address: 830 Fasken Blvd

Suite 1210
Laredo, TX 78045

Address Type: Commercial
Airport Code: SAT
Alternate Email: frank@globalgrooveevents.com
Blind Shipping: No

Billing Info
Name: Paul Magee
Address: 127 West Shasta Ave

McAllen, TX 78504
Card Number: xxxx-xxxx-xxxx-4401
Exp. Date:

Order Details | M13 Graphics https://www.m13.com/order/524297
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Item No. 8 
 

CITY OF SOUTH PADRE ISLAND 
ADVISORY BOARD MEETING 

AGENDA REQUEST FORM  
 
MEETING DATE:   May 24, 2017    
 

NAME & TITLE: Keith Arnold, CVB Director 
 

DEPARTMENT: South Padre Island Convention & Visitors Bureau  
 

ITEM  

  
Presentation and discussion concerning Friends of RGV Reef Project @ SPI.   

 

ITEM BACKGROUND  
 

Received the following funding for 2016/17 FY: 
 
CVB Special Events Fund $39,068.00 
SPI General Fund $19, 534.00 
 
More information to be provided at the meeting. 
 
 

BUDGET/FINANCIAL SUMMARY 

 
 

COMPREHENSIVE PLAN GOAL 
 
 

LEGAL REVIEW   
 
 

Sent to Legal:   YES:  ___________  NO: ___________ 
 
Approved by Legal:  YES:  ___________  NO: ___________ 
 
Comments:   
 

RECOMMENDATIONS/COMMENTS 



Friends of RGV Reef  

Fall 2017 / Spring 2018 Deployment Proposal 
 

CURRENT DEPLOYMENT, SPRING 2017 

RGV Reef, located 13 miles North of the South Padre Island jetties in State waters is Texas’s 
largest reef at 1650 acres.  It was permitted large to include the first industrial scale reef fish 
nursery.  In the scientific literature it appears that juvenile Red Snapper survival rates suffer 
from a habitat bottleneck revolving around a lack of low profile (small rock, small hole) habitat.  
The reef will support and enhance habitat and fishing for multiple species of reef and coastal 
pelagic species, but most of the research and the opportunities to increase total biomass are on 
Red Snapper.  That is where there is scientific backing for what we are proposing, not just wild 
yarns inspired by too much rum. 
 
 Starting in May Friends of RGV Reef, with much help from stakeholders including CCA and BCT 
will deploy 3000 tons high and low relief materials in the eastern 825 acres of RGV Reef.  We 
could not be more pleased.  Stakeholders including the 2 local CCA chapters are very 
enthusiastic.  
 
Low relief (and this will be the first large scale deployment of nursery reef in the Gulf that we 
are aware of, covering 175 acres) will consist of 63,000 new production cinder blocks in three 
different sizes, 200 tons of 3" to 6” purchased limestone and 600 tons of donated S - shaped 
concrete roof tiles.  All these materials will be placed in several different density /quantity 
iterations to determine the most efficient disposition of materials.  Dr. Richard Kline of UT RGV 
will help with the reef design so that if the linkages exist we will be able to draw statistically 
significant conclusions, with the primary question being how to best use low relief reef to cure 
a lack of habitat survival bottleneck and boost juvenile survival of Red Snapper during the first 
two years.  Dr. Rooker of A & M Galveston, Dr. Greg Stuntz of the Harte Institute and Dr. Kline 
will also jointly research ultra-low relief and immediate post settlement out of the water 
column of snapper fry in the reef this summer, their materials piggybacked on our 
deployment.   Recent Seamap data shows the densest juvenile Red Snapper population in 
the Gulf occurs between South Padre Island and Port Aransas making RGV Reef a good location 
to both study and grow Red Snapper juveniles.  By the numbers, the reef will lose about half 
what we grow to migration, swept up the Texas coast by the Western Gulf Loop Current as they 
age and move seeking adult habitat. See below images of our materials. 
 
High relief in our spring 2017 deployment will consist of fifty purchased pyramids, materials of 
opportunity consisting of ninety 10’ box culverts and fifty or so piles of 6 each of 8’ long 
highway dividers augmenting two 60’ boats sunk last fall.  Friends will place 15 high relief reef 
patches on 50 meter centers in a triangle in the southeast corner of the reef.  These patches 
will consist of either 3 each 10 foot box culverts or 4 each 6 foot round culverts, 4 each highway 
dividers, and 2 pallets of cinder blocks.  This will be the CCA Corner on our map, which we will 
also hyperlink to TPWD’s map.  We are also building 11 reef patches in a one mile line between 
the CCA Corner and a shrimp boat we sank, that will be named the BCT Trolling Trail.  
  



 
Then in late summer TPWD will place approximately 200 Reef pyramids and a similar number of 
low relief modules which will be flat concrete octagons with embedded oyster shell and 
limestone in the western half of the reef.  This placement is half funded by a Coastal 
Management Plan Grant, Robertson-Pitman money passed through the Texas General Land 
Office, the remainder by TPWD Match.  
 

PROPOSED FALL 2017 / 2018 DEPLOYMENT 

What RGV Reef will then be lacking is mid-relief complex habitat, and we intend to cure that by 
going back and placing mid relief concrete reef patches thus providing the middle stepping 
stone in the habitat progression.  We will also be adding to the high relief patches, sprinkling 
them with broken concrete rubble, increasing complexity of the patches.  We think that we can 
have two to four thousand tons accumulated by this fall, and failing that by spring of 2018.   
 
It also occurred to Friends that a fabulous opportunity to benefit the Gulf of Mexico is 
presenting itself.  There are thousands of pyramid in monoculture reefs up the Gulf Coast and 
reports are that they are good places to fish.  Pyramids are relatively predictable in price and 
deployment expense, critical aspects in the wildly expensive and hugely variable marine 
deployment environment.  In contrast, broken concrete, box culverts, and other materials of 
opportunity require intense local involvement and attention to detail to gather and store, and 
since they are non-standard in size, shape and weight, increase deployment uncertainty and 
cost.  All this increases project management time demands, which are in short supply.  So, the 
Gulf will see more pyramids.  
 
It is well proven in the scientific literature, and well understood by fishermen that increasing 
complexity in reefs benefits both reef and pelagic fish communities.  We see how incredibly 
productive and durable to fishing pressure those rare large and varied naturally occurring reef 
complexes are compared to solitary or uniform reefs.  It is clear that reefs constructed solely of 
pyramids could be more productive with the addition of increased rugosity and complexity, 
and/or with the addition of nursery areas.  The question is, how to best add that complexity 
within the constraints of funds and management availability.  What materials and quantities 
work the best from cost/availability/project management/economy of scale standpoints?   
 
So, here’s the proposition.  Included in the above deployment, we will place cinderblocks, 
limestone rip rap, and broken concrete in varying densities/quantities around our 50 pyramids  
from the spring deployment and determine best practices to enhance pyramid reefs.  We will 
have TPWD’s large pyramid monoculture in the western half of the reef for comparison.  What 
works? What works the best? Or what works well and is simple/cheap/predictable enough to 
actually come to fruition?  
 
We would be looking to CCA-BCT to help fund the deployment of materials and to possibly help 
fund research performed by Dr. Kline from UT RGV and his graduate students to determine best 
industrial scale practice.  The research probably needs to span at least two years, while the 
snapper grow to catchable size.  Opportunities to study increasing pelagics will also present 



themselves, and be of good use to Reef managers/planners.  The object would be to learn how 
to best multiply the productivity of existing pyramid reefs. Dr. Kline will submit his proposal 
separately. 
We think we can accumulate the material and raise $105,000 locally, and would need 
approximately $250,000 fo the project.  So we are about $150,000 short, and are requesting 
some or all of this funding from some or any combination of CCA-HTFT and/or BCT. 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Proposal 

Friends of RGV Reef Fall 2017      



Note: If adequate Material cannot be accumulated by fall of 2017, then deployment will be in 2018 

       

Materials (Note: Some portion of materials will have land transportation donated, and cost less) 

       

  Quantity            Price   Cost 

Medium Profile Material    
  

 

Broken concrete, 6" to 5' pieces, tons 
Cinder blocks and Limestone  4000  $12  

   
 $48,000  

       

Total       $48,000  

       

Seagoing Transport, Barge or 

Landing Craft         

       

Barge Daily Rate  14  $1,500     $21,000  

Oceangoing Tug  14  $6,500     $91,000  

Fuel (towing) varies  12  $2,500     $30,000  

3 yard Loader  20  $880     $17,600  

Excavator with thumb  12  $960     $11,520  

General Loading              

Dock Space/ Ramp const.   ?       

20 ton forklift  12 500    $6,000  

Contingency   ?    20,000  

Sub Total Transport       $197,120  

       

TOTAL MATERIALS AND TRANSPORT      $245,120  

       

Funds Available       

City of SPI       $50,000  

Ram Foundation       $25,000  

Friends of RGV Reef       $30,000  

Total       $105,000  

       

Shortfall (with no reserves )        ($140,120)  

       

 
 
Nursery test patch 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Spring 2017 materials 



 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Cinderblocks accumulating (this is 160 pallets, final total 667 pallets) 
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