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NOTICE OF REGULAR MEETING 
CITY OF SOUTH PADRE ISLAND 

CONVENTION AND VISITORS ADVISORY BOARD 

NOTICE IS HEREBY GIVEN THAT THE CONVENTION AND VISITORS ADVISORY BOARD OF THE 
CITY OF SOUTH PADRE ISLAND, TEXAS WILL HOLD A REGULAR MEETING ON: 

1) Call to order. 

Thursday, July 21,2016 
9:00 A.M. AT THE MUNICIPAL BUILDING, 
CITY COUNCIL CHAMBERS, 2N° FLOOR 

4601 PADRE BOULEVARD, SOUTH PADRE ISLAND, TEXAS 

2) Pledge of Allegiance. 

3) Public announcements and comments: This is an opportunity for citizens ta speak to the Convention and Visitors Advisory 

Board relating to agenda or non-agenda items. Speakers are required to address the Convention and Visitors Advisory Board at the 

podium and give their name before addressing their concerns. (Note: State law will not permit the Advisory Board to discuss, debate or 

consider items that are not on the agenda. Citizen comments may be referred to Convention and Visitors Bureau staff or may be placed 

on the agenda of a future Convention and Visitors Bureau Advisory Board meeting). 

4) Consent Agenda: 

a. Approval of minutes June 22, 2016 Regular Meeting and Workshop. 
b. Approve excused absence from Board Member Arnie Creinin for May 24, 2016 Regular CVA 

Board Meeting. 
c. Approve excused absence from Board Member Bill Donahue for June 22, 2016 Regular CVA 

Board Meeting. 

5) Discussion and action concerning Proposed Staff Incentive Plan.(Arnold) 

6) Presentation and possible discussion concerning the CVB Director's Summary Report. (Arnold) 

a. Departmental Updates 
*Administrative Updates 
*Group Sales Updates 
*Marketing/Advertising Update (TAG Report) 
* Financial Updates 
*Communication Updates 

b. Update 4th of July Fireworks 
c. Amphitheater Study Update 
d. Multi-Modal Visitors Center Update 
e. Visitor Profile Research Study Update 
f. UME Status/Update 

7) Discussion and possible action concerning the Proposed 2016 Contingency Budget Adjustments. 
(Arnold) 

a. August Spring Break Proposal 
b. Airport-Airline Advertising Proposal 
c. TripAdvisor Premium Destination Sponsorship 



8) Presentation and possible discussion concerning the Atkins Group Report. 

9) Discussion and action regarding application for funding requests on new or returning special events: 

a. Texas Gulf Surfing Association 
b. Port Isabel Chamber of Commerce-33rd Annual Longest Causeway Run & Fitness Walk 
c. Urban Science Initiative Inc.-National Tropical Weather Conference 
d. Coastal Conservation Association Texas 
e. B&S Kites 
f. Splash South Padre 
g. RGV Hunting & Fishing Expo 
h. SPI Lantern Festival 
i. Open Water Festival 
j. Clayton Brashear-Sandcastle Days 2016 
k. SPI Bikefest 
1. Magic Valley Riders 
m. Free Livin Entertainment Inc. DBA Inertia Tours 
n. CMG Media Agency LLC/Studentcity.com 

10) Set new meeting date for August 2016. 

11) Adjourn. 

DATED THIS THE 15th DAY OF JULY 2016. 

I, THE UNDERSIGNED AUTHORITY, DO HEREBY CERTIFY THAT THE NOTICE OF MEETING OF THE GOVERNING 
BODY OF THE CITY OF SOUTH PADRE ISLAND, TEXAS IS A TRUE AND CORRECT COPY OF SAID NOTICE AND THAT 
I POSTED A TRUE AND CORRECT COPY OF SAID NOTICE ON THE BULLETIN BOARD AT THE CITY 
HALL/MUNICIPAL BUILDING ON .July 15, 2016, at/or before 5:00 P.M. AND REMAINED SO POSTED CONTINUOUSLY 
FOR AT LEAST 72 HOURS PRECEDING THE SCHEDULED TIME OF SAID MEETING. 

Rosa Zapata, CVi 
THERE MAY BE ONE OR MORE MEMBERS OF THE SOUTH PAD SL D CITY COUNCIL ATTENDING THIS 
MEETING, AND IF SO, THIS STATEMENT SATISFIES THE REQUIREMENTS OF THE OPEN MEETINGS ACT. 



CITY OF SOUTH PADRE ISLAND 
ADVISORY BOARD 
CONSENT AGENDA 

MEETING DATE: July 21, 2016 

''ITEM DESCRIPTION 

Item No.4 

NOTE: All matters listed under Consent Agenda are considered routine by the Advisory Board 
of the City of South Padre Island and will be enacted by one motion. There will not be separate 
discussion of these items. If discussion is desired, that item will be removed from the Consent 
Agenda and considered separately. 

Items to be considered are: 

a. Approval of minutes June 22, 2016 Regular Meeting and Workshop. 
b. Approve excused absence from Board Member Arnie Creinin for May 24, 2016 

Regular CV A Board Meeting. 
c. Approve excused absence from Board Member Bill Donahue for June 22, 2016 

Regular CV A Board Meeting. 

II RECOMMENDATIONS/COMMENTS 

Approve Consent Agenda 



I. CALL TO ORDER. 

MINUTES 
CITY OF SOUTH PADRE ISLAND 

CONVENTION AND VISITORS ADVISORY 
REGULAR MEETING 

WEDNESDAY, JUNE 22, 2016 

The Convention and Visitors Advisory Board of the City of South Padre Island, Texas held a Regular 
Meeting on Wednesday, June 22, 2016 at the Municipal Complex Building, 2nd Floor, 4601 Padre 
Boulevard, South Padre Island, Texas. Chairman Wally Jones called the meeting to order at 9:00a.m. 
A quorum was present: Vice-Chairman Joe Ricco, Bill Donahue, Jimmy Hawkinson, Will Greenwood, 
Arnie Creinin and Sean Till. Also present Ex-Officio Michael Jones, Jose Mullet and Robert Salinas. 
Absent was Board Member Bill Donahue. 

City Council Members present was Dennis Stahl. 

City staff members present were CVB Director Keith Arnold, CVB Accountant Lori Moore, Business 
Development Director Michael Flores and Sales Manager Judith Lynn. 

II. PLEDGE OF ALLEGIANCE. 

Chairman Wally Jones led the Pledge of Allegiance. 

Ill. PUBLIC ANNOUNCEMENTS AND COMMENTS: 

Public comments were given at this time. 

IV. CONSENT AGENDA: 

Vice-Chairman Ricco made the motion, seconded by Board Member Creinin to approve the Consent 
Agenda. Motion carried on a unanimous vote. 

a. Approval of minutes May 24, 2016 Regular Meeting. 

V. PRESENTATION OF POST REPORT FROM SPECIAL EVENTS: (ARNOLD) 

The Post Report presentation was given by Chad Hart for the Spring Break Roadshow Promotions. CV A 
Chairman Jones mentioned he would like to see the total number of room nights this event generated. 

a. Inertia Tours-College Spring Break Roadshow Promotions 

VI. PRESENTATION AND POSSBILE DISCUSSION CONCERNING THE CVB DIRECTOR'S 
REPORT: 

CVB Director Arnold gave a presentation concerning the items listed below. After a short discussion, 
CVB Director Arnold will have a special meeting with Paul McGee, Chief Smith, CV A Board Member 
Hawkinson, and CV A Board Member Till to discuss the possibility of having the UME concert at the 
Convention Centre. 

Minutes: June 22, 2016 CVA Board Meeting 



a. Departmental Updates 
*Administrative Updates 
*Group Sales Updates 
*Marketing/Advertising Update (TAG Report) 
* Financial Updates 
*Communication Updates 

b. Budget Process Updates 
c. Amphitheater Study Update 
d. Multi-Modal Visitors Center Update 
e. Visitor Profile Research Study Update 
f. UME Status/Update 

VII. DISCUSSION AND POSSIBLE ACTION REGARDING RECOMl\IENDATIONS TO CITY 
COUNCIL TO TAKE STEPS TO ADD A 2% VENUE TAX TO THE CURRENT 14.5 % HOT 
FUND TAX RATE. 

Chainnan Jones made the motion, seconded by Board Member Greenwood to recommend to City Council 
take steps to add a 2% venue tax to the current 125% HOT fund tax rate. Motion passed on a 5 to 1 vote 
with Board Member Hawkinson casting a nay vote. 

VIII. NEW BUSINESS: 

This item was pulled. 

IX. OLD BUSINESS: 

This item was pulled. 

X. SET NEW MEETING DATE FOR JULY 2016. 

Meeting date was left pending due to the availability of the City Council Chambers. CVB Executive 
Services Specialist Rosa Zapata is going to email the Board Members with the new date and time. 

XI. ADJOURN. 

There being no further business, Chainnan Jones adjourned the meeting at 10:26 a.m. 

Rosa Zapata, CVB Executive Services Specialist 

Wally Jones, CVA Chainnan 

Minutes: June 22, 2016 CVA Board Meeting 



MINUTES 
CITY OF SOUTII PADRE ISLAND 

CONVENTION AND VISITORS ADVISORY 
WORKSHOP MEETING 

WEDNESDAY, JUNE 22, 2016 

1. Call to order. 

The Convention and Visitors Advisory Board of the City of South Padre Island, Texas held a Workshop on 
Thursday, June 22, 2016 at the Municipal Complex Building, 2nd Floor, 4601 Padre Boulevard, South 
Padre Island, Texas. Chairman Wally Jones called the meeting to order at 10:45 a.m. A quorum was 
present: Jimmy Hawkinson, Joe Ricco, Wally Jones, Arnie Creinin, Will Greenwood, and Sean Till. Also 
present Ex-Officio Terence Chase, Michael Jones, Robert Salinas. Absent: Bill Donahue 

City staff members present were City Council Member Stahl, CVB Director Keith Arnold, Lori Moore, 
Michael Flores, Judith Lehn. 

2. Pledge of Allegiance. 

Chairman Jones led the Pledge of Allegianc~. 

3. Public announcements and comments: This is an opportunity far citizens to speak to the Convention and Visitors Advisory Board 

relating to agenda or non-agenda items. Speakers are required to address the Convention and Visitors Advisory Board at the podium and give 

their name before addressing their concerns. (Note: State law will not permit the Advisory Board to discuss, debate or consider items that are 

not on the agenda. Citizen comments may be referred to Convention and Visitors Bureau staff or may be placed on the agenda of a future 

Convention and Visitors Bureau Advisory Board meeting). 

No public comments were given. 

4. Discussion and possible action concerning updating/revising the Special Events Funding application 
process. 

Chairman Jones announced this was a discussion item only. No action will be taken. After a lengthy 
discussion, the Board recommended to have a committee consisting of one CVA Board Member, CVB 
Director Arnold and Business Development Director Flores to review the applications before being 
presented for funding. Chairman Jones requested for next month meeting having an update on how much 
money is left for this year and how much has been allocated for next year. 

5. Adjourn. 
There being no further business, Chairman Jones adjourned the meeting at 11: 19 a.m. 

Rosa Zapata, CVB Sales Administrate Assistant 

Wally Jones, CVA Chairman 

Minutes: June 22, 2016 CVA Workshop Meeting 



CITY OF SOUTH PADRE ISLAND 
ADVISORY BOARD MEETING 

AGENDA REQUEST FORM 

l\tlEETING DATE: July 21, 2016 

NAl\tlE & TITLE: Keith Arnold, CVB Director 

DEPARTl\tlENT: South Padre Island Convention & Visitors Bureau 

II ITEM 

Discussion and action concerning Proposed Staff Incentive Plan. 

IIITEM BACKGROUND ~ 
More information to be provided at the meeting. 

llnunGETIFINANCIAL suMMARY II 

II coMPREHENSIVE PLAN GOAL 

IlLEGAL REVIEW 

YES: NO: 

Item No.5 

Sent to Legal: ----- ----
Approved by Legal: YES: ----- NO: ___ _ 

Comments: 

IIRECOMMENDA TIONS/COMMENTS 



Item No.6 

CITY OF SOUTH PADRE ISLAND 
ADVISORY BOARD MEETING 

AGENDA REJlJJEST FORM 

MEETING DATE: July 21, 2016 

NAME & TITLE: Keith Arnold, CVB Director 

DEPARTMENT: South Padre Island Convention & Visitors Bureau 

II ITEM 

Presentation and possible discussion concerning the CVB Director's Summary Report. (Arnold) 

a. Departmental Updates 
*Administrative Updates 
*Group Sales Updates 
*Marketing/Advertising Update (TAG Report) 
* Financial Updates 
*Communication Updates 

b. Update 4th of July Fireworks 
c. Amphitheater Study Update 
d. Multi-Modal Visitors Center Update 
e. Visitor Profile Research Study Update 
f. UME Status/Update 

ITEM BACKGROUND 

More information concerning this agenda item will be provided at the meeting. 

IIBUDGETIFINANCIAL SUMMARY 

II coMPREHENSIVE PLAN GOAL 

lkEGAL REVIEW 

Sent to Legal: YES: ----- NO: ___ _ 

Approved by Legal: YES: ___ _ NO: -----
Comments: 

RECOMMENDATIONS/COMMENTS 



Item No.7 

CITY OF SOUTH PADRE ISLAND 
ADVISORY BOARD MEETING 

AGENDA REQUEST FORM 

MEETING DATE: July 21,2016 

NAME & TITLE: Keith Arnold, CVB Director 

DEPARTMENT: South Padre Island Convention & Visitors Bureau 

~ITEM ij 

Discussion and possible action concerning the Proposed 2016 Contingency Budget Adjustments. 
a. August Spring Break Proposal 
b. Airport-Airline Advertising Proposal 
c. TripAdvisor Premium Destination Sponsorship 

!liTEM BACKGROUND 

More information concerning this agenda item will be provided at the meeting. 

BUDGET/FINANCIAL SUMMARY 

llcoMPREHENSIVE PLAN GOAL 

lkEGAL REVIEW 

Sent to Legal: YES: ___ _ NO: ___ _ 

Approved by Legal: YES: ___ _ NO: ___ _ 

Comments: 

II REcOMMENDATIONS/COMMENTS 



MEETING DATE: July 21, 2016 

Item No.8 

CITY OF SOUTH PADRE ISLAND 
ADVISORY BOARD MEETING 

AGENDA REQUEST FORM 

NAME & TITLE: Keith Arnold, CVB Director 

DEPARTMENT: South Padre Island Convention & Visitors Bureau 

II ITEM 

Presentation and possible discussion concerning the Atkins Group Report. 

ACKGROUND 

More information concerning this agenda item will be provided at the meeting. 

IIBUDGETIFINANCIAL SUMMARY 

II cOMPREHENSIVE PLAN GOAL 

lkEGAL REVIEW 

Sent to Legal: YES: ----- NO: ___ _ 

Approved by Legal: YES: ----- NO: -----
Comments: 

RECOMMENDATIONS/COMMENTS 



Item No.9 

CITY OF SOUTH PADRE ISLAND 
ADVISORY BOARD MEETING 

AGENDA RE_QUEST FORM 

MEETING DATE: July 21,2016 

NAME & TITLE: Keith Arnold, CVB Director 

DEPARTMENT: South Padre Island Convention & Visitors Bureau 

ITEM 

Discussion and action regarding application for funding requests on new or returning special events: 

a. Texas Gulf Surfing Association 
b. Port Isabel Chamber ofCommerce-33rd Annual Longest Causeway Run & Fitness Walk 
c. Urban Science Initiative Inc.-National Tropical Weather Conference 
d. Coastal Conservation Association Texas 
e. B&S Kites 
f. Splash South Padre 
g. RGV Hunting & Fishing Expo 
h. SPI Lantern Festival 
i. Open Water Festival 
j. Clayton Brashear-Sandcastle Days 2016 
k. SPI Bikefest 
I. Magic Valley Riders 
m. Free Livin Entertainment Inc. DBA Inertia Tours 
n. CMG Media Agency LLC/Studentcity.com 

ITEM BACKGROUND 

II BUDGET/FINANCIAL SUMMARY 

llcoMPREHENSIVE PLAN GOAL 

IlLEGAL REVIEW 

Sent to Legal: YES:-----

Approved by Legal: YES: ___ _ 

Comments: 

IIREcOMMENDATloNstcOMMENTS 

NO: ___ _ 

NO: ___ _ 



July 2016 HOT Funding Applications 
Executive Summary 

1. Texas Gulf Surfing Association-SPI Open, Ms. Aarin Hartwell 

a. Date(s) of event: 9/17/2016 
b. Amount requested: $5,000 
c. Fund usage: Marketing & operations 

d. Years running: 28 
e. Expected attendance: 200-250 
f. Expected #of nights: 2-3 
g. Rooms used in previous year: 85 
h. Attachments: N/A 
i. Recommendation: Fund at 2015 level of $2,500 

DISCUSSION: Because similar group performance from 2015 is 

expected at this event the recommendation to sustain funding at 

previous levels has been brought forward. 

2. Port Isabel CoC-Longest Causeway Run/Walk, Mrs. Betty Wells 

a. Date(s) of event: 1/14/2016 
b. Amount requested: $25,000 
c. Fund usage: Marketing 

d. Years running: 33 
e. Expected attendance: 3,000-4,000 
f. Expected #of nights: 2 
g. Rooms used in previous year: N/A 

h. Attachments: Funding presentation, participant demographics, 

sponsorship benefits package breakdown 

i. Recommendation: Fund a maximum of $15,000 

DISCUSSION: Due to the multi-event nature of this Run/Walk, and in 

no small part to the strong partnership between the cities of South 

Padre Island and Port Isabel, we recommend a maximum annual 

funding cap of $30,000 for the combined Causeway Events. 

Prepared by Mike Flores Page 1 



July 2016 HOT Funding Applications 
Executive Summary 

3. Urban Science Initiative-National Tropical Weather Conference 

a. Date(s) of event: 4/5/2017-4/9/2017 
b. Amount requested: $30,000 
c. Fund usage: Operations 

d. Years running: 4 
e. Expected attendance: 120 
f. Expected #of nights: 3 
g. Rooms used in previous year: 192 
h. Attachments: Broadcasting stations list, spouse event itinerary 

i. Recommendation: Fund a maximum of $15,000 

DISCUSSION: Maintaining operational funding support for this event 

should be sustained at 2015 levels. 

4. Coastal Conservation Association-Take a Kid Fishing Event 

a. Date(s) of event: 10/28/2016-10/29/2016 
b. Amount requested: $7,500 
c. Fund usage: Operations & Marketing 

d. Years running: 1 
e. Expected attendance: N/ A 

f. Expected# of nights: 2 
g. Rooms used in previous year: N/A 
h. Attachments: P&L, marketing plan, post event report 

i. Recommendation: Fully fund at $7,500 

DISCUSSION: In keeping with SPI nature tourism branding and family 

oriented special events, this youth sporting tournament should be 

fully funded for its inaugural year. 

Prepared by Mike Flores Page 2 



July 2016 HOT Funding Applications 
Executive Summary 

5. B&S Kites-SPI Kite Fest 

a. Date(s) of event: 2/3/20170-2/5/2017 
b. Amount requested: $20,150 

c. Fund usage: Marketing & Operations 

d. Years running: 14 
e. Expected attendance: 1000+ 

f. Expected # of nights: 2-3 
g. Rooms used in previous year: 300 

h. Attachments: Proposed budget, projected income 

i. Recommendation: Fund a maximum of $15,000 (+$2,500 in-kind) 

DISCUSSION: This long standing festival is highly visible in the drive 

market community. South Padre Island marketing efforts. Funding at 

previous year levels should be sufficient to sustain this event. 

6. Splash South Padre-October, Mr. Paul Magee 

a. Date(s) of event: 10/1/2016-10/6/2016 
b. Amount requested: $10,000 

c. Fund usage: Promotions & Advertising 

d. Years running: 17 

e. Expected attendance: 2200 
f. Expected# of nights: 1320 

g. Rooms used in previous year: 813 

h. Attachments: N/A 

i. Recommendation: Fully fund at $10,000 

Discussion: Sustainment of this event at 2015 funding levels is 

recommended. 

Prepared by Mike Flores Page 3 



July 2016 HOT Funding Applications 
Executive Summary 

7. RGV Hunting & Fishing Expo (NEW EVENT, CVB RUN) 

a. Date(s) of event: 9/2/2016-9/4/2016 
b. Amount requested: $5,000 
c. Fund usage: Operations 

d. Years running: 1 
e. Expected attendance: 1800 
f. Expected #of nights: 2 
g. Rooms used in previous year: N/A 
h. Attachments: N/ A 

i. Recommendation: Fully fund at $5,000 

DISCUSSION: The inaugural RGV Hunting & Fishing Exposition will be 

fully supported with supplemental events executed by the SPI CVB. 

This event runs parallel with our current nature tourism marketing 

efforts and funds will go directly towards operational costs 

associated with family-oriented, nature spectators and conservation 

activities. 

8. SPI Lantern Festival (NEW EVENT, CVB RUN) 

a. Date(s) of event: 12/2/2016-12/3/2016 
b. Amount requested: $20,000 
c. Fund usage: Operations & Marketing 

d. Years running: 11 
e. Expected attendance: 2800 
f. Expected #of nights: 2-3 
g. Rooms used in previous year: N/A 
h. Attachments: Proposed budget, projected income 

i. Recommendation : Fully fund at $20,000 

DISCUSSION: This off-season, fully family focused event is the first of 

its kind South of San Antonio. It will be fully executed in partnership 

with the SPI CVB and as a part of the larger, inaugural SPI Holiday 

Market-all taking place at the Convention Center. There will also be 

event/hotel/activity packaging generated by the SPI CVB in support 

of the festiva I. 

Prepared by Mike Flores Page4 



July 2016 HOT Funding Applications 
Executive Summary 

9. Open Water Festival (NEW EVENT, CVB RUN) 

a. Date(s) of event: 11/4/2016-11/6/2016 
b. Amount requested: $25,000 
c. Fund usage: Operations & Marketing 

d. Years running: 1 
e. Expected attendance: 850 
f. Expected # of nights: 2-3 
g. Rooms used in previous year: N/A 
h. Attachments: Proposed budget, projected income 

i. Recommendation: Fully fund at $25,000 

DISCUSSION: The inaugural SPI Open Water Festival is an all-open 

water swimming weekend on the gulf-side of our city. This multi day 

event will boast two Olympians as host and guest clinic lecturer. 

There will also be event/hotel/activity packaging generated by the 

SPI CVB in support of the festival. 

10. Clayton's Resort-Sandcastle Days, Mr. Clayton Brashear 

a. Date(s) of event: 10/6/2016-10/9/2016 
b. Amount requested: $35,000 
c. Fund usage: Marketing & Operations 

d. Years running: 4 
e. Expected attendance: 30,000 
f. Expected# of nights: 2-3 
g. Rooms used in previous year: N/A 

h. Attachments: 2015 event invoice 

i. Recommendation: Fully fund at $35,000 

DISCUSSION: Sandcastle Days is synonymous with South Padre Island 

family branding activities and should continue to be supported at 

previous years' levels. 

Prepared by Mike Flores Page 5 



11. SPI Bikefest 

July 2016 HOT Funding Applications 
Executive Summary 

a. Date(s) of event: 2/10/2017-2/12/2017 

b. Amount requested: $100,000 {$50K advertising, $25K operations, 

$25K event tent rental) 
c. Fund usage: Marketing & Operations 

d. Years running: 1 

e. Expected attendance: 3000 

f. Expected #of nights: 2-3 

g. Rooms used in previous year: N/A 

h. Attachments: Proposed budget, projected income 

i. Recommendation: Fully fund at $100,000 

DISCUSSION: SPI Bikefest returning to our shores would strengthen 

our special events listings and will kick off the annual biking calendar 

throughout the state of Texas. 

12. Magic Valley Riders-Beach N Biker Fest 

a. Date(s) of event: 4/21/2017-4/23/2017 

b. Amount requested: $55,000 {$40K advertising, $15K in-kind for CC) 

c. Fund usage: Marketing 

d. Years running: 13 

e. Expected attendance: 8000 

f. Expected# of nights: 2-3 

g. Rooms used in previous year: 869 

h. Attachments: Proposed budget, projected income 

i. Recommendation: Fully fund at $55,000 

DISCUSSION: Beach N Biker Fest is a long standing, not for profit 

event with strong ties to several desirable demographics. The 

majority of direct funding is spent on marketing & advertising and 

should be sustained at the full amount requested. 

Prepared by Mike Flores Page 6 



July 2016 HOT Funding Applications 
Executive Summary 

13. Free Livin Entertainment Inc. DBA, Inertia Tours, Mr. Chad Hart 

a. Date(s) of event: 9/1/2016-2/1/2017 

b. Amount requested: $50,000 

c. Fund usage: Operations 

d. Years running: 14 

e. Expected attendance: 30,000 

f. Expected# of nights: (5) average 

g. Rooms used in previous year: 400 

h. Attachments: N/A 
Recommendation: Fund a maximum of $25,000 

Current CVB Policy States: 
Black Out Periods for Hotel Tax Funding that have high hotel occupancy 

during certain time periods, grants will not be given for operational costs 

for events/projects on the following dates: 

The month of July 

The Spring Break Period 

The CVB may still expend local hotel tax for marketing events that occur 

during these time periods. The Tourism Advisory Board Event may with a 

recommendation from the CVB staff and a two-third vote grant an event 

a variance from these blackout periods. 

DISCUSSION: No recommended action, referred to Board for discussion 

and decision. 

14. CCG Media Agency LLC/Studentcity.com, Mr. Shannon Posavad 

a. Date(s) of event: 10/1/2016-1/15/2017 

b. Amount requested: $50,000 

c. Fund usage: Marketing & Operations 

d. Years running: 1 

e. Expected attendance: 50,000 

f. Expected# of nights: 4-6 

g. Rooms used in previous year: 200 

h. Attachments: N/A 

i. Recommendation: Fund a maximum of $25,00 

Prepared by Mike Flores Page 7 



July 2016 HOT Funding Applications 
Executive Summary 

Current CVB Policy States: 

Black Out Periods for Hotel Tax Funding that have high hotel 

occupancy during certain time periods, grants will not be given for 

operational costs for events/projects on the following dates: 

The month of July 

The Spring Break Period 

The CVB may still expend local hotel tax for marketing events that 

occur during these time periods. The Tourism Advisory Board Event 

may with a recommendation from the CVB staff and a two-third 

vote grant an event a variance from these blackout periods. 

DISCUSSION: No recommended action, referred to Board for 

discussion and decision. 

Prepared by Mike Flores Page 8 



CITY OF SOUTH PADRE ISLAND 
ADVISORY BOARD MEETING 

AGENDA REQUEST FORM 

MEETING DATE: July 21, 2016 

NAME & TITLE: Wally Jones, CVA Chairman 

DEPARTMENT: Convention and Visitors Advisory Board 

II ITEM 

Item No. 9a 

Discussion and action regarding application for funding request on the Texas Gulf Surfing 
Association. (September 2016) 

llrrEM BACKGROUND II 

BUDGET/FINANCIAL SUMMARY 

COMPREHENSIVE PLAN GOAL 

IlLEGAL REVIEW 

Sent to Legal: YES: ----- NO: ____ _ 

Approved by Legal: YES: ___ _ NO: ___ _ 

Comments: 

IIRECOMMENDA TIONS/COMMENTS 



• 

Application 

Date: '1-" -.2..0 If; 

Organization Information 

NameofOrganization: Ji.¥M- 6ttf.l s~ A~ 
Address: P.O . 8rl l~C, l fa 

City,State,Zip: Co~ ~~T~o.,..4.. 1tiJlffdO 

Contact Name: A~ H ~~ Contact Office Phone Number: (q;G.) t(SS -52.. 36 

Contact Cell Phone Number: (l\'S1D) LfS"S' -5;2...3<0 
Web Site Address for Event or Sponsoring Entity WI.A)k) • *!Jsa.5t<.f~ • Of'"i 

Non-Profit or For-Profit status: 5o f (c )('3) Tax 10 H: ·-------------------
Entity's Creation Date: / 'l~'d 

Purpose of your organization: 1t£A VJ -/'hi tJt6i-~ ~ ~ .lrt.Jcba 6-<('t. 
tltwtrAl&.vl ~ w..Ta~.1t1to"fl~·~ e/1~ tN 

~ % ~ , -tnt T-VirirJ (!A)CVJ;f1 ltcalJ-Ju:. ~ 
CtM.tt . ~~ 

Event Information 

Name of Event or Project: 1ht SO~ 'f:htiJ ~ E)f?L1' 
Date of Event or Project: ~ • l '1 I 'ZalO> 

Primary Location of Event or Project: ~ ~ p~ 

s 



.. 

How will the hotel tax funds be used: _(please attach a list of the hotel tax funded expenditures) 

DINt tollD ~tt- ~ i/J io ~(A~ ~ ~~DVL a.NVJ.. 
LMit~d ~r~. We ho-ft 1b ~ otvt ~ /J1r 

#ttJ (.bt /W.~ ~ ~ ~ hv/f.bl i OWl ~ ~ 1J-tD 

fJ.rrt VoJli ~ u; II ~\W<b ()AJ/1.. 1ht ~i>ll fh¥ ~ 'lA} ~ 
~ Mr1r6 uA tlN..d. {.!IU ~d. tJ -IN M-ttdlkd . 

. l/AJr'Wt ~ ~ ~ 
PertenlaBeof HoteiTax Support of Related Com ~ V~ 'fkR fh"~ (},(ri, 

2£l •/. Percentage ofTotal Event Costs Covered by Hotel Occupancy Tax 

0 - Percentage of Total Annual Facility Costs Covered by Hotel Occupancy Tax for the Funded Event 

_8Q_/.Percentage of Annual Staff Costs Covered by Hotel Occupancy Tax for the Funded Event 

If staff costs are covered, estimate percentage of time staff spends annually on the funded event(s) 
compared to other activities a 0 % 

1\ 1~-- Are '/!aU asklne fgr any Cl~&' Fadttetlen' fer eit) faellitv I elltals 01 city SEI olea, and If se, please etttentlfv 
-trml'M!'IMI at n: 

O b) Registration of Convention Delegates: furnishing of facilities, personnel, and materials for 
the registration of convention delegates or registrants. Amount requested under this category: 
$ ____ _ 

' c) Advertising, Solicitations, Promotional programs to attract tourists and convention 
delegates or registrants to the municipality or its vicinity. Amount requested under this 

category: S -~1Sl> 
{)1\.\.: ti\5 ~ f1Sb ~s; ~ !H.. I~ 1-N'lO $1Joo 5Pt UJ(} 11\~ ltljO 

\ 

r I' 0 d) Promotfo~ of the rtS t'!<at Directly eP,hance Tourism and the Hotel & Convention Industry: 

the encouragement, promotion, Improvement, and application of the arts that can be shown to 

~ G~h•vc:; di;;:;0P~'~:1~t;;lf:•:;ust~ The;~~ m: ;h~ 
II"" IV\ I:~~ :w.J: ,d; ~ ~ .v.,.dR • • '(!.. j ~ ~tp'l f Ult c..} 1)('(1 111 
~ ~r~ ~~+ 1(\~ ~ ~~ Vtith WI- o.rJ. o..e,.. ~ ..Ufl.. 
~~ ~ ~ ~~ ~ (tA tw ()~~11"-t~$ ~ ~. 



• 

0 

' 

the art facility or event can show hotel nights that are booked due to their events or that guests 
at hotels attend the arts event. Eligible forms of art Include Instrumental and vocal music, 
dance, drama, folk art, creative writing, architecture, design and allied fields, painting, sculpture 
photography, graphic and craft arts, motion picture, radio, television, tape and sound recording, 
and other arts related to the presentation, performance, execution, and exhibition of these 
major art forms : $. _____ _ 

e) Historical restoration and preservation projects or activities or advertising and conducting 
solicitation and promotional programs to encourage tourists and convention delegates to visit 
preserved historic sites or museums. Amount requested under this category: $. ____ _ 

f) Expenses Including promotional expenses, directly related to a sporting event In which the 
majority of participants are tourists. The event must substantially Increase economic activity 
at hotels within the city or Its vldnlty. Amount requested under this category: 
$. ____ _ 

How many attendees are expected to come to the sporting related event?-----

How many of the attendees at the sporting related event are expected to be from another city 
or county? qS' -f. 
Quantify how the sporting related event will substantially Increase economic activity at hotels 
within the city or its vicinity? 

qt;"'/. tr; IN ~ ~ ~ .w(J:k 1bS"If nt"1 £M M-tk ~ 
~ ~·W~ Juml-/1 ~~ 611llMtL1,6~ ~ 
~l ~ ~ p~ n1 IN~ fJA4Ll wu.~ 

0 g) Funding transportation systems for transporting tourists from hotels to and near the city to 
any of the following destinations: 1) the commercial center of the city; 2) a convention center 
In the city; 3) other hotels In or near the city; and 4) tourist attractions In or near the clty. 

Please note that the ridership of any such transportation must be primarily tourists to qualify 
for hotel tax funding. Amount requested under this category: $. ____ _ 

What sites or attractions will tourists be taken to by this transportation? ____ _ 

wm members of the general public (non-tourists) be riding on this transportation?--

What percentage of the ridership will be local citizens? -----

0 h) Slgnage directing tourists to sights and attractions that are visited frequently by hotel 
guests In the municipality. Amount requested under this category: $. _____ _ 
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What tourist attractions will be the subject of the signs? 

Questions for All Funding Request Categories: 

1. How many years have you held this Event or Project: '2-<? 

2. Expected Attendance: J..db ,. g..)() 

3. How many people attending the Event or Project will use South Padre Island lodging 
establishments? q) ·f. 
How many nights do you anticipate the majority of the tourists will stay: ~ - 3 

4. Do you reserve a room block for this event at an area hotel and if so, for how many rooms and 

5. List other years (over the last three years) that you have hosted your Event or Project with 
amount of assistance given from HOT and the number of hotel rooms used: 

Month/Year Held Assistance Amount Number of Hotel Rooms Used 

1 2..-5'00 

6. How will you measure the Impact of your event on area hotel activity (e.g.; room block usage 

information,surveyofhoteliers,etc.)? ~h ..¢1.-l ~ 1 
~ rtvt ~ n{f'f\~ tv~. hlli.J( tr; /J'rV.ltA tvz.t ~ ~r ~. 
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/J SM~ VJ 1J.Vt1i trr aLl ~cwr,t, t#rttf ~~ · J~ 

fu1t ~ NrDm ~. 

7. Please list other organization, government entitles, and grants that have offered financial 

support to your project: ~WW · ~1?(rf~ · ~~~ 

8. Will the event charge admission? _11/V\J' ________ _ 

9. Do you anticipate a net profit from the event? -~-----

10. If there Is a net profit, what is the anticipated amount and how will it be used? 
IV\ fA-

11. Please list all promotion efforts your organization is coordinating and the amount financially 
committed to each media outlet: 

Newspaper: $ :3oO (1o4o.l ~ 
Radio: $ __ _ 

;-;z-==-~A~ TV: 
Website, Social Media: 
Other Paid Advertising: $ __ _ 

Antidpated Number of Press Releases to Media ~ 
Anticipated Number Direct Mailings to out-of-town recipients __ 

Other Pro~otions /A)QLJM {j).l. -/o {Q)/It w1i:tt ci:!:tt tfltl t'l ~~ 
~~ ~ ~ /1.-wn ~-1-N ~ ~-.I §Dj ~ ~ A.lpodAL • Ml'Wl, . OLVl ~ /)o')'\..l ~ J . 

U.-~M you f1!clude a link to {he CVB or other source on your pro otional hanpouts and in 
your website for booking hotel nights during this event? ~ Cc1JMI?j 

special rate or hotel/event package to attract overnight stays? 

14. What other marketing initiatives will you utilize to promote hotel and convention 
activity for this event? 
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15. What geographic areas does your marketing, advertising and promotion reach: 

a~tJ 11-u /I.JIVJ 61A/I u~ 12fttU.,1 Ao~ w-t ~ 
.h/..L ~ :Wp~ .9~!~ ()~ .. ~ ~ 

-/1)A&~-d- JJ...{.-4, ~ ~~ ~ ~ ~ • I. C2 "I fl~ 
16. How manyln"'Cflvldu~IS ~i!ffour proposed marketing reach who are located at least 50 miles S A i-lotJ 

away? (£10/< Keach media source ought to be able 'to quantify this number for H • 11·11 
applicants Crrff..tht 

17. If the funding requested is related to a permanent facility (e.g. museum, visitor center): 

Expected VIsitation by Tourists Monthly/Annually: __ n-'/'-e.. ______ _ 

Percentage of those who visit the facility who indicate they are staying at area hotels/lodging 
facilities: 1\. fA.. % (use a visitor log that asks them to check a box If they are staying at an 
area lodging facility) 

18. What amount of eve t insura'!ce do you have for your e ent and who Is the carrier: 

(Insert South Padre Island Minimum Even lnsuran Coverage Minimums and duty to 
list South Padre Island as an added Insured) 

v 19. Any marketing for the event must be consistent with the brand Image for South Padre !slang 
and all such marketing pieces that are funded with hotel tax must be submitted with at leas _ 
weeks advance notice for approval by the South Padre Island CVB. 

v 20. Where appropriate, the CVB will require access to event participant database Information that 
will show zip code data to measure likely Impact from the funded event. 

Submit to: Convention and Visitors Advisory Board 
C/0 City of South Padre Island Convention and Visitor's Bureau 
7355 Padre Blvd., South Padre Island, Texas 78597 
(956) 761-3000 Phone (956) 761-3024 Fax 
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CITY OF SOUTH PADRE ISLAND 
ADVISORY BOARD MEETING 

AGENDA REQUEST FORM 

MEETING DATE: July 21, 2016 

NAME & TITLE: Wally Jones, CVA Chairman 

DEPARTMENT: Convention and Visitors Advisory Board 

II ITEM 

Item No. 9b 

Discussion and action regarding application for funding request on the Port Isabel Chamber of 
Commerce-33rd Annual Longest Causeway Run & Fitness Walk. (January 2017) 

MBACKGRO 

BUDGET/FINANCIAL SUMMARY 

koMPREHENSIVE PLAN GOAL II 

LEGAL REVIEW 

Sent to Legal: YES: ---- NO: ___ _ 

Approved by Legal: YES: ---- NO: ___ _ 

Comments: 

RECOMMENDATIONS/COMMENTS 



-~I 

SOUTH PADRE ISLAND HOTEl TAX FUNDING APPLICATION FORM 

Application 

Date: July 5, 2016 

Organization Information 

Name of Organization: Port Isabel Chamber of Commerce 

Address: 421 Queen Isabella Blvd. 

City, State, Zip: Port Isabel. TX 78578 

Contact Name: Betty Wells Contact Office Phone Number: 943-2262 

Contact Cell Phone Number: 561·1052 
Web Site Address for Event or Sponsoring Entity: www.portisabelchamber.com 

Non-Profit or For-Profit status: Non-Profit Tax ID #:74·2554298 

Entity's Creation Date: Nov. 22. 1989 

Purpose of your organization: To stimulate the economic growth and development of our business 
member and the Laguna Madre area. To increase tourism flow and hotel/motel room nights through 
special events and promotions 

Event Information 

Name of Event or Project: 33'd Annual Longest Causeway Run & Fitness Walk 

Date of Event or Project: Saturday, Jan. 14, 2017 

Primary Location of Event or Project: Starts In Port Isabel and ends on South Padre Island 

Amount Requested: $25.000 New 
Primary Purpose of Funded Activity/Facility: 

To stimulate tourism traffic and room nights during a traditionally slow time ofthe year 

How will the hotel tax funds be used: (please attach a list of the hotel tax funded expenditures) Three 

month advertising and marketing campaign that features electronic. print. direct mail and social media 
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Blllboards:$5.000 

Social Media: $2,500 

Television: $10,000 

Print, direct mail, etc: $2,500 

Gold level Sponsorship with benefits: $5,000 

Percentage of Hotel Tax Support of Related Costs 

~ Percentage of Total Event Costs Covered by Hotel Occupancy Tax 

Percentage of Total Annual Facility Costs Covered by Hotel Occupancy Tax for the Funded Event 

Percentage of Annual Staff Costs Covered by Hotel Occupancy Tax for the Funded Event 

If staff costs are covered, estimate percentage of time staff spends annually on the funded event(s) 
compared to other activities % 

Are you asking for any cost reductions for city facility rentals or city services, and if so, please quantify 
and explain: 
South Padre Island Police Department and Public Works have provided services at no cost in previous 
vears 

Which Category or Categories Apply to Funding Request, and Amount Requested 
Under Each Category: 

0 

0 

·/ 

0 

a) Convention Center or Visitor Information Center: construction, Improvement, equipping, 
repairing, operation, and maintenance of convention center facilities or visitor information 
centers, or both. Amount requested under this category: $ ____ _ 

b) Registration of Convention Delegates: furnishing of facilities, personnel, and materials for 
the registration of convention delegates or registrants. Amount requested under this category: 
$ ___ _ 

' 
c) Advertising, Solicitations, Promotional programs to attract tourists and convention 
delegates or registrants to the municipality or its vicinity. Amount requested under this 
category: $25.000 

d) Promotion of the Arts that Directly Enhance Tourism and the Hotel & Convention Industry: 
the encouragement, promotion, improvement, and application of the arts that can be shown to 
have some direct impact on tourism and the hotel/convention industry. The impact may be that 
the art facility or event can show hotel nights that are booked due to their events or that guests 
at hotels attend the arts event. Eligible forms of art include instrumental and vocal music, 
dance, drama, folk art, creative writing, architecture, design and allied fields, painting, sculpture 
photography, graphic and craft arts, motion picture, radio, television, tape and sound recording, 
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and other arts related to the presentation, performance, execution, and exhibition of these 
major art forms : $ _____ _ 

D e) Historical restoration and preservation projects or activities or advertising and conducting 
solicitation and promotional programs to encourage tourists and convention delegates to visit 
preserved historic sites or museums. Amount requested under this category: $ _____ _ 

0 f) Expenses Including promotional expenses, directly related to a sporting event In which the 
majority of participants are tourists. The event must substantially Increase economic activity 
at hotels within the city or Its vicinity. Amount requested under this category: 
$ ___ _ 

How many attendees are expected to come to the sporting related event?-----

How many of the attendees at the sporting related event are expected to be from another city 
or county?-----

Quantify how the sporting related event will substantially increase economic activity at hotels 
within the city or its vicinity? 

0 g) Funding transportation systems for transporting tourists from hotels to and near the city to 
any of the following destinations: 1) the commercial center of the city; 2} a convention center 
In the city; 3) other hotels In or near the city; and 4) tourist attractions In or near the city. 
Please note that the ridership of any such transportation must be primarily tourists to qualify 
for hotel tax funding. Amount requested under this category: $ ____ _ 

What sites or attractions will tourists be taken to by this transportation? ____ _ 

Will members of the general public: (non-tourists) be riding on this transportation? _ 

What percentage of the ridership will be local citizens? -----

0 h) Slgnage directing tourists to sights and attractions that are visited frequently by hotel 
guests In the municipality. Amount requested under this category: $. ____ _ 

What tourist attractions will be the subject of the signs? 
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Questions for All Funding Request Categories: 

1. How many years have you held this Event or Project: 33 

2. Expected Attendance: 3,000·4,000 

3. How many people attending the Event or Project will use South Padre Island lodging 
establishments? 51% 

How many nights do you anticipate the majority of the tourists will stay: 1. 

4. Do you reserve a room block for this event at an area hotel and if so, for how many rooms and 

at which hotels: No 

5. List other years (over the last three years) that you have hosted your Event or Project with 
amount of assistance given from HOT and the number of hotel rooms used: 

Month/Year Held Assistance Amount Number of Hotel Rooms Used 

Not applicable 

6. How will you measure the impact of your event on area hotel activity (e.g.; room block usage 

information, survey of hoteliers, etc.)? Coordination with the CVB staff, survey of hoteliers 

and participants 

7. Please list other organization, government entities, and grants that have offered financial 

support to your project: Port Isabel EDC, City of Port isabel, H.E.B., Port Isabel-South Padre 

Press. Louie's Backyard and other companies 

8. Will the event charge admission? Yes 

9. Do you anticipate a net profit from the event? Yes 
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10. If there is a net profit, what is the anticipated amount and how will it be used? Antici
pated profit of $30.000 will be utilized for pre-event planning of 2018 event: advanced 
promotions of event. and increased services and products for participants 

11. Please list all promotion efforts your organization is coordinating and the amount financially 
committed to each media outlet: 

Newspaper: 
Radio: 
TV: 
Website, Social Media: 
Other Paid Advertising: 

$3.000 
$2,000 
$10.000 
$5.000 
$15,000 

Anticipated Number of Press Release to Media§ 
Anticipated Number Direct Mailings to out-of-town recipients~ 

Other Promotions Virtual Bags. PSAs. Working with hotel. motel and related businesses to offer 
incentives 

12. Will you include a link to the CVB or other source on your promotional handouts and in 
your website for booking hotel nights during this event? Yes 

13. Will you negotiate a special rate or hotel/event package to attract overnight stays? Yes 

14. What other marketing initiatives will you utilize to promote hotel and convention 
activity for this event? 

Coordination and possibly workshop with accommodations interests to discuss methods of 

reaching target audience and increasing room nights 

15. What geographic areas does your marketing, advertising and promotion reach: Rio Grande 

Valley. Texas and Mexico 

16. How many individuals will your proposed marketing reac:h who are located at least 50 miles 
away? 100.000 +(each media source ought to be able to quantify this number for applicants) 

17. If the funding requested is related to a permanent facility (e.g. museum, visitor center): 

Expected Visitation by Tourists Monthly/Annually:----------
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Percentage of those who visit the facility who indicate they are staying at area hotels/lodging 
facilities: % (use a visitor log that asks them to check a box If they are staying at an 
area lodging facility) 

18. What amount of event insurance do you have for your event and who is the carrier: 
$1,000.000/$2.000,000 with City of South Padre Island named as additional Insured. Carrier: 
Nautilus Insurance Company 

a. (Insert South Padre Island Minimum Event Insurance Coverage Minimums and duty to 
list South Padre Island as an added Insured) 

19. Any marketing for the event must be onsistent with the brand image for South Padre Island 
and all such marketing pieces that are funded with hotel tax must be submitted with at least_ 
weeks advance notice for approval by the South Padre Island CVB. 

20. Where appropriate, the CVB will require access to event participant database information that 
will show zip code data to measure likely impact from the funded event. 

Submit to: Mike Flores, Business Development Director, Convention and VIsitors Advisory Board/ C/0 
City of South Padre Island Convention and Visitor's Bureau, 7355 Padre Blvd., 956-761-8199, 
mlchael@sopadre.com 
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51% of our 2016 participants were 
from cities, states and countries 

50 or more miles away. 
Q Top participant locations 

States Countnes 
--Screenshot from active.com 

#1 Texas 1,438 

#2 Unspecified 53 

#3 tamaullpas 21 

#4 Missouri 17 

#5 Minnesota 16 

MANY BOOK HOTEL AND MOTEL ROOMS TO PARTICIPATE IN THE 
EVENT! 
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PICC Annual Longest Causeway Run & Fitness Walk Sponsorship Benefits 

-· .. -· 
Gold Sponsor 

$5,000 

-~omellmentary Event Registrations u 
Complimentary Event T-Shirts 6 -Access to participants' contact information Yes 

_Prom_!ltional & Information_!') emails including Sponsor's Logo or Name -· Yes 
Company representative at Awards Ceremony for trophy presentation 

-· -- --··- --

& sp_eclal rec02nltion Yes 

Sponsorshl~ ear_!!~ieation announced during the event Yes 
Event signage with Sponsor's Logo or Name displayed at the Event -

large 
Event T·Shirt with Sponsor's Logo or Name Logo 
J!i~t t.soo participants_ -:~cei~c~mplimentary t-shirt) ·- - ··----Event registration print material, direct malled with Sponsor's Logo Logo 
_Event adv~rtisement, incl~dlng print & television Sponsor's Logo or Name --- Logo 
Event posters displayed in storefronts with Sponsor's Logo or Name Logo 
Virtual Event Bags. Before. During & After Event Yes 
Website event materlallndudes Sponsor's Logo, Link or Name: 

Event Homepage Loso, Unk 
Event Facebook Page LOBo, Unk 

- Event Registration Page Logo, Unk -

PORT ISABEL 
<. HAMil( II 01 C:OMH£11 ~ ( 



CITY OF SOUTH PADRE ISLAND 
ADVISORY BOARD MEETING 

AGENDA REQUEST FORM 

MEETING DATE: July 21, 2016 

NAME & TITLE: Wally Jones, CVA Chairman 

DEPARTMENT: Convention and Visitors Advisory Board 

,,ITEM 

Item No. 9c 

Discussion and action regarding application for funding request on the Urban Science Initiative 
Inc.-National Tropical Weather Conference. (April 2017) 

''ITEM BACKGROUND II 

''BUDGET/FINANCIAL SUMMARY 

II coMPREHENSIVE PLAN GOAL 

Sent to Legal: YES: ---- NO: ___ _ 

Approved by Legal: YES: ---- NO: ___ _ 

Comments: 

II RECOMMENDATIONS/COMMENTS 



. . . 

SOUTH PADRE ISLAND HOTEL TAX FUNDING APPLICATION FORM 

Application 

Date: _June 26, 2016. _______ _ 

Organization Information 

Name of Organization: Urban Science Initiative Inc. __ 

Address: 19118 Nature Oaks 

City, State, Zip: 78258 

Contact Name: Alex Garcia 

Contact Office Phone Number: 210·508-4454 

Contact Cell Phone Number:210-508·4454 

Web Site Address for Event or Sponsoring Entity www.hurricanecenterUve.com 

Non-Profit or For-Profit status: (non-profit) 

Tax ID /1: 20·5256421 

Entity's Creation Date: 2001 

Purpose of your organization: 

The Urban Science Initiative Inc, designs and produces professional science conferences and 
educational science events that promote an understanding of science concepts, disaster 
preparedness and resilience. 

Event Information 

Name of Event or Project: National Tropical Weather Conference 

Date of Event or Project: April 5 - 9, 2017 

Primary Location of Event or Project: Hilton Garden Inn, South Padre Island 

Amount Requested: $20,000* * /~ ()00 d.OJ 6 
*(If we can secure Good Morning America: Ginger Zee $30,000) 

Primary Purpose of Funded Activity/Facility: 

To prepare broadcast television meteorologists for the upcoming hurricane season so that they 

can prepare their viewers 
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How will the hotel tax funds be used: (please attach a list of the hotel tax funded 

expenditures) 

Percentage of Hotel Tax Support of Related Costs 

~ Percentage of Total Event Costs Covered by Hotel Occupancy Tax 

0% Percentage of Total Annual Facility Costs Covered by Hotel Occupancy Tax for the 
Funded Event 

0% Percentage of Annual Staff Costs Covered by Hotel Occupancy Tax for the Funded 
Event 

If staff costs are covered, estimate percentage of time staff spends annually on the funded 
event(s) compared to other activities % 

Are you asking for any cost reductions for city facility rentals or city services, and if so, 
please quantify and explain: _______________________ .No ______________________________________ ___ 

Which Category or Categories Apply to Funding Request, and Amount 
Requested Under Each Category: 

D a) Convention Center or Visitor Information Center: construction, improvement, 
equipping, repairing, operation, and maintenance of convention center facilities or 
visitor information centers, or both. Amount requested under this category: $. ____ _ 

• b) Registration of Convention Delegates: furnishing of facilities, personnel, and 
materials for the registration of convention delegates or registrants. Amount 
requested under this category: $. ____ _ 

• c) Advertising, Solicitations, Promotional programs to attract tourists and 
convention delegates or registrants to the municipality or its vicinity. Amount 
requested under this category: $. ____ _ 

• d) Promotion of the Arts that Directly Enhance Tourism and the Hotel 8: 
Convention Industry: the encouragement, promotion, improvement, and application 
of the arts that can be shown to have some direct impact on tourism and the hotel/ 
convention industry. The impact may be that the art facility or event can show hotel 
nights that are booked due to their events or that guests at hotels attend the arts 
event. Eligible forms of art include instrumental and vocal music, dance, drama, folk 
art, creative writing, architecture, design and allied fields, painting, sculpture 
photography, graphic and craft arts, motion picture, radio, television, tape and sound 
recording, and other arts related to the presentation, performance, execution, and 
exhibition of these major art forms : $. _____ _ 

• e) Historical restoration and preservation projects or activities or advertising and 
conducting soltdtation and promotional programs to encourage tourists and 
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convention delegates to visit preserved historic sites or museums. Amount 
requested under this category: $ ____ _ 

• f) Expenses including promotional expenses, directly related to a sporting event in 
which the majority of participants are tourists. The event must substantially 
increase economic activity at hotels within the city or its vicinity. Amount 
requested under this category: $ ____ _ 

How many attendees are expected to come to the sporting related event? 

How many of the attendees at the sporting related event are expected to be from 
another city or county? -----

Quantify how the sporting related event will substantially increase economic activity 
at hotels within the city or its vicinity? 

• g) Funding transportation systems for transporting tourists from hotels to and near 
the dty to any of the following destinations: 1) the commercial center of the dty; 
2) a convention center in the dty; 3) other hotels in or near the dty; and 4) tourist 
attractions in or near the city. Please note that the ridership of any such 
transportation must be primarily tourists to qualify for hotel tax funding. Amount 
requested under this category: s, ____ _ 

What sites or attractions will tourists be taken to by this transportation? 

Will members of the general public (non-tourists) be riding on this transportation? 

What percentage of the ridership will be local dtizens? -----

• h) Signage directing tourists to sights and attractions that are visited frequently by 
hotel guests in the municipality. Amount requested under this category: $, ____ _ 

What tourist attractions wilt be the subject of the signs? 
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Questions for All Funding Request Categories: 

1. How many years have you held this Event or Project: ~ 

2. Expected Attendance: _ .... 1-20"----

3. How many people attending the Event or Project will use South Padre Island lodging 
establishments? _...o;;A .. LL __ _ 

How many nights do you anticipate the majority of the tourists wfll stay: __3_ 

4. Do you reserve a room block for this event at an area hotel and if so, for how many 

rooms and at which hotels: Hilton Garden Inn -60 rooms minimum 

5. list other years (over the last three years) that you have hosted your Event or Project 
with amount of assistance given from HOT and the number of hotel rooms used: 

MonthNear Held Assistance Amount Number of Hotel Rooms Used 

Apdl2014 

April2015 

Aprfl2016 

510.000 

$10000 

$15000 

185 room niahts 

164 room niahts 

192 room niehts 

6. How will you measure the impact of your event on area hotel activity (e.g.; room 

block usage information, survey of hoteliers, etc.}? Room block usage information 

7. Please list other organization, government entities, and grants that have offered 

financial support to your project: WalMart Inc., Baron Radar, PC Weather Products, 

Sinclair Broadcast Group, ZoomRadar 

8. Will the event charge admission? No, registration fee 

9. Do you anticipate a net profit from the event? No 

10.lf there is a net profit, what is the anticipated amount and how will it be used? 
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11. Please list all promotion efforts your organization is coordinating and the amount 
financially committed to each media outlet: 

Newspaper: $. __ _ 
Radio: s __ _ 
TV: 
Website, Social Media: 

s 
s·~z.-oo __ o_ 

Other Paid Advertising: $ __ _ 

Anticipated Number of Press Releases to Media ..-3_ 
Anticipated Number Direct Mailings to out-of-town recipients _5~00~--

0ther Promotions 

12. Will you include a link to the CVB or other source on your promotional handouts 
and in your website for booking hotel nights during this event? 

Yes 

13. Will you negotiate a special rate or hotel/event package to attract overnight 
stays? __ Yes 

14. What other marketing initiatives will you utilize to promote hotel and 
convention activity for this event? 

We will utilize sign age in combination with our .. live streaming", .. live 
interview," and recorded interview segments. We will also use signage in 
combination with .. live tweeting" and .. live Facebook segments." 

15. What geographic areas does your marketing, advertising and promotion reach: 

All states and countries that are directly and indirectly impacted by tropical systems. 

16. How many individuals wfll your proposed marketing reach who are located at least 50 
miles away? (each media source ought to be able to quantify this number 
for applicants) See attachment 

17. If the funding requested is related to a permanent facility (e.g. museum, visitor 
center): 

Expected Visitation by Tourists Monthly I Annually: ---------

Percentage of those who visit the facllity who indicate they are staying at area hotels/ 
lodging facilities: % (use a visitor log that asks them to check a box if they 
are staying at an area lodging facility) 
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18. What amount of event insurance do you have for your event and who is the carrier: 
We contract with Joe Davila in McAllen each year for $1,000,000 general policy. 

19. (Insert South Padre Island Minimum Event Insurance Coverage Minimums and duty to 
list South Padre Island as an added insured) 

20. Any marketing for the event must be consistent with the brand image for South Padre 
Island and all such marketing pieces that are funded with hotel tax must be submitted 
with at least_ weeks advance notice for approval by the South Padre Island CVB. 

21. Where appropriate, the CVB will require access to event participant database 
information that will show zip code data to measure likely impact from the funded 
event. 

Submit to: Mike Flores, Business Development Director, Convention and Visitors Advisory 
Board/ C/0 City of South Padre Island Convention and Visitor's Bureau, 7355 Padre Blvd., 
956-761·8199, mjcbael@sopadre.com 

Attachment 1 

Lfst of Hotel Tax Funded Expenditures 

1. Satellite truck with operator/driver/crew $7000.00 

2. Satellite uplink time $5,500.00 
3. Production crew $2,500.00 
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4. Production equipment 

5. Live streaming system 

6. Live stream crew 

Attachment #2 

BROOKS GARNER - KHOU - HOUSTON, TEXAS 
BRIAN PETERS • WBMA • BIRMINGHAM, ALABAMA 
CARLOS ROBLES· KTMD, HOUSTON, TEXAS 
ALEX GARCIA· KABB • SAN ANTONIO, TEXAS 
TREY MEYNIG - KAVU - VICTORIA, TEXAS 
TRAVIS HERZOG • KTRK • HOUSTON, TEXAS 
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$2,000.00 

$1,000.00 
$1,500.00 



ALAN STRUM • WEAR • PENSACOLA, FLORIDA 
PRODUCER • WBBF - BUFFALO, NEW YORK 
PRODUCER - WOAI • SAN ANTONIO, TEXAS 
PRODUCER • WPMI - PENSACOLA, FLORIDA 
PRODUCER- WPDE ·MYRTLE BEACH, SOUTH CAROLINA 
ROB FOWLER • WCPD • CHARLESTON, SOUTH CAROLINA 
PRODUCER - SINCLAIR BROADCAST NETWORK -ALL STATION BROADCAST * 
PRODUCER -THE WEATHER CHANNEL 
RON PERILLO • KATC - LAFAYETTE, LOUISIANA 
NICK MORGANELLI • WGGB • SPRINGFIELD, MASSACHUSETTES 
TONY MAINOLFI • WESH - ORLANDO, FLORIDA 

* 164 STATIONS AND WEATHER NATION TV (CABLE WEATHER NETWORK) 

Attachment #3 

Dine-A-Round Restaurant Visits 
Gabriella's 
Padre Rita Grill 

Palm Street Pier 
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SPI Brewing 

Shrimp Haus 
Clayton' Beach Bar 

Pier 19 
Blackbeards 

Activity 

Black Dragon- Pirate Cruise 

Bay fishing 

Dolphin Watch 
Island sightseeing 

Shopping Tour 

Osprey Dinner Cruises 

Sch litterbahn 

Real Estate tour 

Sand Castle lessons 
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CITY OF SOUTH PADRE ISLAND 
ADVISORY BOARD MEETING 

AGENDA REQUEST FORM 

MEETING DATE: July 21, 2016 

NAME & TITLE: Wally Jones, CVA Chairman 

DEPARTMENT: Convention and Visitors Advisory Board 

Item No. 9d 

Discussion and action regarding application for funding request on the Coastal Conservation 
Association Texas. (October 2016) 

,,ITEM BACKGROUND II 

,,BUDGET/FINANCIAL SUMMARY 

koMPREHENSIVE PLAN GOAL 

IlLEGAL REVIEW 

Sent to Legal: YES:----- NO: ___ _ 

Approved by Legal: YES: ----- NO: ___ _ 

Comments: 

~RECOMMENDATIONS/COMMENTS 



SOUTH PADRE ISLAND HOTEL TAX FUNDING APPLICATION FORM 

Application 

Date: July 6, 2016 

Organization Information 

Name of Organization: Coastal Conservation Association Texas- Rio Grande Valley & Lower laguna 
Madre Chapters 

Address: 6919 Portwest Dr •• Ste 100 

City, State, Zip: Houston, Texas n024 

Contact Name: John Blaha Contact Office Phone Number: (713) 626-4222 

Contact Cell Phone Number: (979) 709·1085 
Web Site Address for Event or Sponsoring Entity www.ccatexas.org 

Non-Profit or For-Profit status: Non-Profit Tax 10 #: 74·1984482 

Entity's Creation Date: August 1978 ( 501 (c) 3 status granted ) organized In 19n 

Purpose of your organization: The purpose of CCA Is to advise and educate the public on conservation 
of marine resources. The obiectlve of CCA Is to conserve. promote. and enhance the present and 
future availability of those coastal resources for the benefit and enJoyment of the general public. 

Event Information 

Name of Event or Project: CCA Texas Lower laguna Madre I Rio Grande Valley Take a Kid Fishing 
Event 

Date of Event or Project: October 2Sih /29111, 2016 

Primary Location of Event or Project: South Padre Island. we are currently exploring 3 venue options 
that will work the best with us. 

Amount Requested: $7.500 N(2.w 
Primary Purpose of Funded Activity/Facility: 

The prlmarv purpose of this event Is to Introduce or further educate young children and early teens 

Into the sport of reqeatlonal fishing and conservation of our coastal fisheries and resources. This 
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event will Include a registration event on Friday night with educational exhibits on hand. the 

opportunity to visit with CCA Texas volunteers and TPWD Game Wardens. Saturday will include a kids 

fishing tournament In the morning followed by an awards presentation for winners In to be 

determined categories. 

How will the hotel tax funds be used: (please attach a list of the hotel tax funded expenditures) Please 

see attached budget list. 

Percentage of Hotel Tax Support of Related Costs 

__§!_ Percentage of Total Event Costs Covered by Hotel Occupancy Tax 

.J!L_ Percentage of Total Annual Facility Costs Covered by Hotel Occupancy Tax for the Funded Event 

_7_ Percentage of Annual Staff Costs Covered by Hotel Occupancy Tax for the Funded Event 

If staff costs are covered, estimate percentage of time staff spends annually on the funded event(s) 
compared to other activities % 

Are you asking for any cost reductions for city facility rentals or city services, and If so, please quanti~ 
and explain: NA 

Which Category or Categories Apply to Funding Request, and Amount Requested 
Under Each Category: 

0 a) Convention Center or VIsitor Information Center: construction, improvement, equipping, 
repairing, operation, and maintenance of convention center facilities or visitor information 
centers, or both. Amount requested under this category: $ ____ _ 

O b) Registration of Convention Delegates: furnishing of faclllties, personnel, and materials for 
the registration of convention delegates or registrants. Amount requested under this category: 
$. ___ _ 

0 XX c) Advertising, Solicitations, Promotional programs to attract tourists and convention 
delegates or registrants to the municipality or its vicinity. Amount requested under this 
category: $300 

0 d) Promotion of the Arts that Directly Enhance Tourism and the Hotel & Convention Industry: 
the encouragement, promotion, improvement, and application of the arts that can be shown to 
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have some direct impact on tourism and the hotel/convention industry. The Impact may be that 
the art facility or event can show hotel nights that are booked due to their events or that guests 
at hotels attend the arts event. Eligible forms of art include Instrumental and vocal music, 
dance, drama, folk art, creative writing, architecture, design and allied fields, painting, sculpture 
photography, graphic and craft arts, motion picture, radio, television, tape and sound recording, 
and other arts related to the presentation, performance, execution, and exhibition of these 
major art forms : $. _____ _ 

0 e) Historical restoration and preservation projects or activities or advertising and conducting 
solicitation and promotional programs to encourage tourists and convention delegates to visit 
preserved historic sites or museums. Amount requested under this category: $. _____ _ 

0 XX f) Expenses Including promotional expenses, directly related to a sporting event In which 
the majority of participants are tourists. The event must substantially Increase economic 
activity at hotels within the city or Its vicinity. Amount requested under this category: 
$ ____ _ 

How many attendees are expected to come to the sporting related event? 350 

How many of the attendees at the sporting related event are expected to be from another city 
or county? 95% 

Quantify how the sporting related event will substantially increase economic activity at hotels 
within the city or its vicinity? 

It Is expected that SO% or more of the attendees will stay overnisht on South Padre Island and 

these as well as those that do not stay overnight will also dine at local restaurants. 

O g) Funding transportation systems for transporting tourists from hotels to and near the city to 
any of the following destinations: 1) the commercial center of the city; 2) a convention center 
In the city; 3) other hotels In or near the city; and 4) tourist attractions In or near the city. 
Please note that the ridership of any such transportation must be primarily tourists to qualify 
for hotel tax funding. Amount requested under this category: $ ____ _ 

What sites or attractions will tourists be taken to by this transportation? ____ _ 

Will members of the general public (non-tourists) be riding on this transportation? __ 

What percentage of the ridership will be local citizens? -----

0 h) Sign age directing tourists to sights and attractions that are visited frequently by hotel 
guests In the municipality. Amount requested under this category: $ ____ _ 

What tourist attractions will be the subject of the signs? 
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Questions for All Funding Request Categories: 

1. How many years have you held this Event or Project: 0- Inaugural event 

2. Expected Attendance: ~ 

3. How many people attending the Event or Project will use South Padre Island lodging 
establishments? Unknown 

How many nights do you anticipate the majority of the tourists will stay:~ 

4. Do you reserve a room block for this event at an area hotel and If so, for how many rooms and 

at which hotels: ...,N""A'--------------------------

5. list other years (over the last three years) that you have hosted your Event or Project with 
amount of assistance given from HOT and the number of hotel rooms used: 

Month/Year Held Assistance Amount Number of Hotel Rooms Used 

6. How will you measure the Impact of your event on area hotel activity (e.g.; room block usage 

Information, survey of hoteliers, etc.)? A survev will be required to be filled out at the 

event registration and will Include questions such as how many In the Individual's partv. Is 

lotal lodging being used, where did they come from. how much do you antidpate eating out 

and etc. 
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7. Please list other organization, government entities, and grants that have offered financial 

support to your project: CCA Texas 

8. Will the event charge admission? $10 per participating individual. non-participating 
individuals will be charged meal tickets. 

9. Do you anticipate a net profit from the event? No 

10. If there Is a net profit, what is the anticipated amount and how will it be used? Non 
anticipated 

11. Please list all promotion efforts your organization is coordinating and the amount financially 
committed to each media outlet: 

Newspaper: $ 300 
Radio: $ 
lV: $ 
Website, Social Media: $ 25 
Other Paid Advertising: $ 

Anticipated Number of Press Releases to Media....!... 
Anticipated Number Direct Mailings to out-of-town recipients .Jt 

Other Promotions Other promotions wllllnduded posting on local chapter Facebook pages, 
posters In Valley area tackle shops and eBiast to local CCA Texas membership In the Valley 

12. Will you include a link to the CVB or other source on your promotional handouts and in 
your website for booking hotel nights during this event? YES 

13. Will you negotiate a special rate or hotel/event package to attract overnight stays? We 
will attempt to do so 

14. What other marketing initiatives will you utilize to promote hotel and convention 
activity for this event? 
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15. What geographic areas does your marketing, advertising and promotion reach: For this 

particular event we will reach out to the Rio Grande Valley, Kingsville/Alice. and Corpus Chrlstl 

16. How many Individuals will your proposed marketing reach who are located at least SO miles 
away? (each media source ought to be able to quantify this number for 
applicants) 

17. If the funding requested Is related to a permanent facility (e.g. museum, visitor center): 

Expected Visitation by Tourists Monthly/Annually:----------

Percentage of those who visit the factlity who indicate they are staying at area hotels/lodging 
facilities: %(use a visitor log that asks them to check a box If they are staying at an 
area lodging facility) 

18. What amount of event Insurance do you have for your event and who Is the carrier: _ 
Please see attached example of a CCA Texas Certificate of Insurance 

a. (Insert South Padre Island Minimum Event Insurance Coverage Minimums and duty to 
list South Padre Island as an added Insured) 

19. Any marketing for the event must be consistent with the brand Image for South Padre Island 
and all such marketing pieces that are funded with hotel tax must be submitted with at least _ 
weeks advance notice for approval by the South Padre Island CVB. 

20. Where appropriate, the CVB will require access to event participant database Information that 
will show zip code data to measure likely Impact from the funded event. 

Submit to: Mike Flores, Business Development Director, Convention and VIsitors Advisory Board/ C/0 
City of South Padre Island Convention and VIsitor's Bureau, 7355 Padre Blvd., 956-761-8199, 
mlchael@sopadre.com 

6 



CITY OF SOUTH PADRE ISLAND 
ADVISORY BOARD MEETING 

AGENDA REQUEST FORM 

MEETING DATE: July 21, 2016 

NAME & TITLE: Wally Jones, CVA Chairman 

DEPARTMENT: Convention and Visitors Advisory Board 

II ITEM 

Item No. 9e 

Discussion and action regarding application for funding request on the B&S Kites-SPI Kite Fest. 
(February 2017) 

IIITEM BACKGROUND ~ 

IIBUDGET/FINANCIAL SUMMARY 

II coMPREHENSIVE PLAN GOAL 

IlLEGAL REVIEW 

Sent to Legal: YES: ___ _ NO: ___ _ 

Approved by Legal: YES: ---- NO: ___ _ 

Comments: 

~RECOMMENDATIONS/COMMENTS 



... 
I 

SOUTH PADRE ISLAND HOTEL TAX FUNDING APPLICATION FORM 

Application 

Date: (g · /11- Jlo 

Organization Information 

Name~O~ani~tion=~~~~~~~f~S~~~·~~~~~~~~~~~ 
Address: ___ ____,J"""'-'8""--<-J=.L.J _..._._Pa ......... d ......... uz.......___8 .._,_} v~d ......_. ......,.,, ....... ~t:L=--.......<B ___ _ 

city, state, zip: __ _........, \ ...... o"""""u:lh.""'-"--..L..Jf?a ....... d ....... t ....... o ...___._,}, ....... st ........ a ......... nd........_--L.:>.Uo:::A.Y.w.O·u....S _ _._,72::<.....!5~q;.._:7 __ 

Contact Name: Bd J 1)cYJU Contact Office Phone Number: 7/q}- JJ. J.J 8 

Contact Cell Phone Number: A/33- JIJ Q q 
Web Site Address for Event or Sponsoring Entity ~~--WI<l'-IDWL.LvJll..o... --"S..If"(J~r·~...~o.J.(..Ll(b_~.£eo..!ootSw.t""" . .....~.C.,<I.n.I.L..fYl..:...l..-~-

Non-Profit or For-Profit status: For Bof i-1: Tax ID #: ).} u . '13 7 ,2,3 Jf.L 

Entity's Creation Date: J{-d- q g 
Purpose of your organization: lA )p ar (_ a rR<ta I, L )(;,ft. ( (\)b 0 D &r VI nJA & 

I CJ 

Rio G,rClOd.o.. Vall~ and SPI ±vDrYl }qq2 -In pusu.±. UIJ. r/\iJJ.rb.rL, 

OtyJa,igJ... 4 .S[JtilSO/ d Sf?J ~ &,st ±rom 2Aoo fo 2013. W.!v 
S uc. eJ;iS .Pu..J J.:J r t. v' v ~of. /i._v._ h..si t'n 261 (p . 

Event Information 

Name of Event or Project: ~~--0:11o!!.L...P,_I ~}G;"""'h__~~l""'tLD""'"-~+~. ___.J~O..L../_,_1~~~~~~~-
Date of Event or Project: rw .3 Jt <:>/- 5 -c2 D I 7 

' 

Primary Location of Event or Project: 7Ju .f/afn htSick.. fotun f; lltl Cm ~ 
Amount Requested: $ /?. 7!)[)02 With Jndoor fxhib/-ho'tJ ~r f 15

1
5"QC dC)/o 

:/.0
1
• /60° 0 )!Ji-lh.Du.t ln.doCJt' CXh.ibrhoJJ 

Primary Purpose of Funded Activity/Facility: 

In br, ~ -1-h ou sands of v;s/krs -fo islanrl -Po>' 3 dazj.s 
o £ ColotfLd S~.s 1 ama"iBJ Mflt.J ptrforoWJt{!,g.S + rko/JIIzwp. 
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How will the hotel tax funds be used: (please attach a list of the hotel tax funded expenditures) 

Percentage of Hotel Tax Support of Related Costs 

~ Percentage of Total Event Costs Covered by Hotel Occupancy Tax 

\ ~ "7., Percentage of Total Annual Facility Costs Covered by Hotel Occupancy Tax for the Funded Event 

__ Percentage of Annual Staff Costs Covered by Hotel Occupancy Tax for the Funded Event 

If staff costs are covered, estimate percentage of time staff spends annually on the funded event(s) 
compared to other activities % 

Are you asking for any cost reductions for city facility rentals or city services, and if so, please quantify 
and explain: • . . . 

~. !tal\~·~ ;~o~eP~!:bB~~~ 1,, biAno ~~ 

Which Category or Categories Apply to Funding Request, and Amount Requested 
Under Each Category: 

D a) Convention Center or Visitor Information Center: construction, improvement, equipping, 
repairing, operation, and maintenance of convention center facilities or visitor information 
centers, or both. Amount requested under this category: $ _____ _ 

0 b) Registration of Convention Delegates: furnishing of facilities, personnel, and materials for 
the registration of convention delegates or registrants. Amount requested under this category: 
$ ____ _ 

0 c) Advertising, Solicitations, Promotional programs to attract tourists and convention 
delegates or registrants to the municipality or its vicinity. Amount requested under this 
category: $ _____ _ 

0 d) Promotion of the Arts that Directly Enhance Tourism and the Hotel & Convention Industry: 
the encouragement, promotion, improvement, and application of the arts that can be shown to 
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have some direct impact on tourism and the hotel/convention industry. The impact may be that 
the art facility or event can show hotel nights that are booked due to their events or that guests 
at hotels attend the arts event. Eligible forms of art include instrumental and vocal music, 
dance, drama, folk art, creative writing, architecture, design and allied fields, painting, sculpture 
photography, graphic and craft arts, motion picture, radio, television, tape and sound recording, 
and other arts related to the presentation, performance, execution, and exhibition of these 
major art forms : $ _____ _ 

0 e) Historical restoration and preservation projects or activities or advertising and conducting 
solicitation and promotional programs to encourage tourists and convention delegates to visit 
preserved historic sites or museums. Amount requested under this category: $ _____ _ 

0 f) Expenses including promotional expenses, directly related to a sporting event in which the 
majority of participants are tourists. The event must substantially increase economic activity 
at hotels within the city or its vicinity. Amount requested under this category: 
$ ____ _ 

How many attendees are expected to come to the sporting related event? ____ _ 

How many of the attendees at the sporting related event are expected to be from another city 
or county? ____ _ 

Quantify how the sporting related event will substantially increase economic activity at hotels 
within the city or its vicinity? 

0 g) Funding transportation systems for transporting tourists from hotels to and near the city to 
any of the following destinations: 1) the commercial center of the city; 2) a convention center 
in the city; 3) other hotels in or near the city; and 4) tourist attractions in or near the city. 
Please note that the ridership of any such transportation must be primarily tourists to qualify 
for hotel tax funding. Amount requested under this category: $ _____ _ 

What sites or attractions will tourists be taken to by this transportation? ____ _ 

Will members of the general public (non-tourists) be riding on this transportation? __ 

What percentage of the ridership will be local citizens? -----

0 h) Signage directing tourists to sights and attractions that are visited frequently by hotel 
guests in the municipality. Amount requested under this category: $ _____ _ 



What tourist attractions will be the subject of the signs? 

Questions for All Funding Request Categories: 

1. How many years have you held this Event or Project: __._(.._,c1D I k J 
2. Expected Attendance: ~ 1000 ;- ( 3 ~5 l 
3. How many people attending the Event or Project will use South Padre Island lodging 

establishments? 300 + 
How many nights do you anticipate the majority of the tourists will stay: ~ 

4. Do you reserve a room block for this event at an area hotel and if so, for how many rooms and at 

which hotels: 

5. List other years (over the last three years) that you have hosted your Event or Project with 
amount of assistance given from HOT and the number of hotel rooms used: 

Month/Year Held Assistance Amount Number of Hotel Rooms Used 

[o_b 2ollo fl> I !5. !5m 

6. How will you measure the impact of your event on area hotel activity (e.g.; room block usage 

information, survey of hoteliers, etc.)? a3Url)O!J Of /]_ffundoR:S 



7. Please list other organization, government entities, and grants that have offered financial 

support to your project: NoN~ £xcoM In-Marl dnaat,'oll.s ot- honL 
rooms .from &uua...l.. lo(!a.L hotu.s. 

8. Will the event charge admission? {)uldno( eUUJ.-t -No 
/ ntioof £uLilb - Be.s -Clppro>l. J./oo@ ~ ~00.i.Q.. 

9. Do you anticipate a net profit from the event? -JtJU<.lolo'------

10. lfthere is a net profit, what is the anticipated amount and how will it be used? 

11. Please list all promotion efforts your organization is coordinating and the amount financially 
committed to each media outlet: 

Newspaper: s Boo 
Radio: $ __ _ 

TV: 
Website, Social Media: 

$---:--
$ '\DO 

Other Paid Advertising: $ a_430 

Anticipated Number of Press Releases to Media --.2Je. 
Anticipated Number Direct Mailings to out-of-town recipients i5.o._ 

Other Promotions fts-b2fii!!J! r - llrrur ican /{J;filpr.s flssN. r!aJ. ndn r -

&nfro.L U.S fth_ r .. (f}ulf-~ple. On-/Jiu &un.dar of w~l..is 
12. Will you include a link to the CVB or other source on your promotional handouts and in 

your website for booking hotel nights during this event? __ N..-..=0 ______ _ 

13. Will you negotiate a special rate or hotel/event package to attract overnight stays? 

14. What other marketing initiatives will you utilize to promote hotel and convention activity 

for this event? 



~ /(;a Clubs in Ttxa.s ~ Ourround1{B Stn_b()) 

15. What geographic areas does your marketing, advertising and promotion reach: 

Ttra.s - RGY' San /JtJ-1-oniDJ au~-~-l~ I ·l-lou;sftuJ) Milas /Eut. Wotih j khboe 
OKta..hof)t{}.., Orl.son, ~hi rt.Qfofl, North &ro/JLa., "Yttww~ 1 Rn.oclL \sla.Tt!l 

16. How many individuals will your proposed marketing reach who are located at least 50 miles ~0~ i~ 
away? l 01000 + (each media source ought to be able to quantify this number for I 1 L \Q..Rk~f·~ 
applicants) \} lcl-or'1a_ {3C. 

17. If the funding requested is related to a permanent facility (e.g. museum, visitor center): 

Expected Visitation by Tourists Monthly/Annually:----------

Percentage of those who visit the facility who indicate they are staying at area hotels/lodging 
facilities: %(use a visitor log that asks them to check a box if they are staying at an area 
lodging facility) 

18. What amount of event insurance do you have for your event and who is the carrier: . 

~ l.ooo ,000 \n.smays \M.o ro a·d-~ (Cole a a o \-\a.\\ 4- t\9 IOU) 
a. (Insert South Padre Island Minimum Event Insurance Coverage Minimums and duty to list 

South Padre Island as an added insured) 

19. Any marketing for the event must be consistent with the brand image for South Padre Island 
and all such marketing pieces that are funded with hotel tax must be submitted with at least_ 
weeks advance notice for approval by the South Padre Island CVB. 

20. Where appropriate, the CVB will require access to event participant database information that 
will show zip code data to measure likely impact from the funded event 

Submit to: Mike Flores, Business Development Director, Convention and Visitors Advisory Board/ C/O 
City of South Padre Island Convention and Visitor's Bureau, 7355 Padre Blvd., 956-761-8199, 
michael@sopadre.com 

Ca.~ 



SPI Kite Fest 
February 3, 4 & 5, 2017 

Proposed Budget 

Demonstration Expense (Airfare & Travel) 
Chris Schultz (1), Roanoke, VA- $766 

Airfare $538 - Car/Gas/food $228 
Lisa & Ian Willoughby (2), Newark, NJ- $1391 

Airfares $1163 - Car/Gas/food $228 
Team Rev Riders (4) Newark, NJ- $2598 

Scott Weider, Jim Cosca, James Fletcher, Paul Lamasters 
( 1) Newark, NJ (2) Baltimore, MD ( 1) Reagan, DC 
Airfares $2168 - Car/Gasjfood $430 

Team Kitelife (4), Portland, OR- $2736 
(2) Portland, OR ( 1) Detroit, Ml ( 1) Jacksonville, FL 
Airfares $2277 - Car/Gas/food $459 

Phil & Barb Burks (2), Portland, OR- $859 
Travel Reimbursement $400.00 - Car $459 

Demonstration Expense On-state Travel) 
Team EOL (4), Austin, TX- $250 

Ed Zihlman, Jim Cox, Michael Boswell, Ben Gray 
Demonstration Expense (Hotel) 

Isla Grand - 2 Rooms, 4 Nights - $1342 
1 Room, 7 Nights- $1175 

The Inn @ SPI - 3 Rooms, 3 Nights - $2098 
The Pearl- 3 Rooms, 4 Nights- $1567 
Schlitterbahn Beach Resort - 2 Rooms, 3 Nights - $820 
Ramada- 1 R(\om, 3 Nights - $281 
Econolodge - i Rooms, 3 Nights - $646 
Hilton - 1 Room, 3 Nights - $653 

2 Rooms, 2 Nights - $871 
Holiday Inn Express - 2 Room, 3 Nights - $1 722 

Demonstration Expense- (Freight on Show Kites) 
Demonstration Expense - (Indoor Venue) 
Demonstration Expense - <Banquet) 
Advertising and Promotion 

Website Design & Monitoring - $600 
facebook Setup & Monitoring - $300 
Draft & Submit Press Releases (26)- $400 
Flyers & Posters - Design, printing, delivery - $500 
NewspaperAds-$450 
festival Shirts (300) - Design & printing - $1455 
Festival Buttons - $125 
Banners - float Christmas Parade $1 00 
Median Banner- $250 

Sound & Announcing - Photography Nideography 
Parking 
Porta Potties 1 Insurance I Fee for Flats 
Miscellaneous 

Toilet Paper, Gas, Field Crew, Kite Parts, Indoor Tickets, etc. 

$8,350.00 

$ 250.00 

$11,175.00 

$ 450.00 
$ 3,000.00 
$ 2,015.00 
$ 4, 180.00 

$ 900.00 
$ 1,000.00 
$ 1,870.00 
$ 780.00 



Festival Management/Production/Over-runs 
TOTAL Projected Expense 

Projected Income & Pledges 

In-Kind Sel}'ices (Hotel) 
Isla Grand - 2 Rooms, 4 Nights - $134 2 & 1 Room, 7 Nights - $11 7 5 
The Inn ® SPI - 3 Rooms, 3 Nights - $2098 
The Pearl- 3 Rooms, 4 Nights- $1567 
Schlitterbahn Beach Resort - 2 Rooms, 3 Nights - $820 
Ramada- 1 Room, 3 Nights- $281 
Econolodge - 2 Rooms, 3 Nights - $646 
Hilton - 1 Room, 3 Nights - $653 & 2 Rooms, 2 Nights - $871 
Holiday Inn Express- 2 Room, 3 Nights- $1722 

In-Kind Service - Convention Center 

Festival Income- Projected 
Festival Shirts - 225 ® $11.09 = $2,495 
Banquet Tickets- 50@ $20 = $1,000 
Indoor Tickets- 400 @ $6 = $2,400 * * .. 

Outstanding Balance -- Requested Amount w /Friday Night Indoor 

***Requested Amount w/o Friday Night Indoor 
(Due to $2,400 loss of ticket sales) 

NOTE -- Additional In-Kind Services 

Convention Centre -- Friday Night Indoor -- Feb. 3, 2017 

Public Works -- Parking Cones, Trash Cans, Trash Pick-up 

Police -- Traffice Control -- Sat. & Sun. @ 2 p.m. 

$ 3,850.00 
$37,820.00 

$ 11,175.00 

$ 3,000.00 

$ 5,895.00 

$17,750.00 

$20,140.00 



CITY OF SOUTH PADRE ISLAND 
ADVISORY BOARD MEETING 

AGENDA REQUEST FORM 

MEETING DATE: July 21, 2016 

NAME & TITLE: Wally Jones, CVA Chairman 

DEPARTMENT: Convention and Visitors Advisory Board 

ITEM 

Item No. 9f 

Discussion and action regarding application for funding request on the Splash South Padre. 
(October 2016) 

IIITEM BACKGROUND II 

BUDGET/FINANCIAL SUMMARY 

COMPREHENSIVE PLAN GOAL 

IlLEGAL REVIEW 

Sent to Legal: YES: ----- NO: ___ _ 

Approved by Legal: YES: ----- NO: ____ _ 

Comments: 

II RECOMMENDATIONS/COMMENTS 



·-----~----------------------~--------------------------------------------

. . G, 

Date: --~+~-~---A-~.;..1-!.v __ 
/./ 

Application 

Organization Information 

Name of Organization: __ S.....;;:pK?~~~....J'~.:..j.:........_J;_d_..ri-__ i _ _:_~...:ct_L-=-=--------
f 

Address: _____ .....,lt~::J.....:::...:::.o_.!::P-:-!....JA:t....,;J-o~.!.-/~s~r~--------
City, state, zip: _ __,.,._~.S].£,1o.oh,rfi~---~fd-=u.:..:.;;..L-=-~~..:..___:..-S',;__;:_-1....:....r" --..!...7...c.x~-L.:a::..s.!.~:=L"J/......!...L.2 __ 

Contact Name: f.._v I t:tr Contact Office Phone Number: $'11 v~ JY .r-t; 2 '7 

Contact Cell Phone Number: Yo '1-- SCf.J- ';;.. ''f I 1 L 
Web Site Address for Event or Sponsoring Entity w lA/ w, f-'1--.J't.. ~ Af (.{ ~ (' "_, 
Non-Profit or For-Profit status: .r;..._ flu {,i;:J.. Tax 10 #: ·----------------------
Entity's Creation Date: __ ..!./--!.'..:.'l_9c_ ___ 

Purpose of your organization:--------------------------

Event Information 

Date of Event or Project: 

Primary location of Event or Project: 

Amount Requested: $ iO d II o 

Primary Purpose of Funded Activity/Facility: 

fll.om offo{V...S 

s 



' . 

How will the hotel tax funds be used: _(please attach a list of the hotel tax funded expenditures) 

/IJoh /fap7/ 

Percentage of Hotel Tax Support of Related Costs 

__jl:_ Percentage of Total Event Costs Covered by Hotel Occupancy Tax 

.f!__ Percentage of Total Annual Facility Costs Covered by Hotel Occupancy Tax for the Funded Event 

2._ Percentage of Annual Staff Costs Covered by Hotel Occupancy Tax for the Funded Event 

If staff costs are covered, estimate percentage of time staff spends annually on the funded event(s) 
compared to other activities , ? % r /;11'/-

Are you asking for any cost reductions for city facility rentals or city services, and If so, please quantify 
and explain: 

Which Category or Categories Apply to Funding Request, and Amount Requested 
Under Each Category: 

O a) Convention Center or VIsitor Information Center: construction, Improvement, equipping, 
repairing, operation, and maintenance of convention center facilities or visitor Information 
centers, or both. Amount requested under this category: $ _____ _ 

0 b) Registration of Convention Delegates: furnishing of facilities, personnel, and materials for 
the registration of convention delegates or registrants. Amount requested under this category: 
$ ____ _ 

cgl' c) Advertising, Solicitations, Promotional programs to attract tourists and convention 
delegates or registrants to the municipality or its vicinity. Amount requested under this 
category: $. ____ _ 

~ d) Promotion of the Arts that Directly Enhance Tourism and the Hotel & Convention Industry: 
the encouragement, promotion, Improvement, and application of the arts that can be shown to 
have some direct Impact on tourism and the hotel/convention Industry. The Impact may be that 
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the art facility or event can show hotel nights that are booked due to their events or that guests 
at hotels attend the arts event. Eligible forms of art Include Instrumental and vocal music, 
dance, drama, folk art, creative writing, architecture, design and allied fields, painting, sculpture 
photography, graphic and craft arts, motion picture, radio, television, tape and sound recording, 
and other arts related to the presentation, performance, execution, and exhibition of these 
major art forms : $ ____ _ 

0 e) Historical restoration and preservation projects or activities or advertising and conducting 
solicitation and promotional programs to encourage tourists and convention delegates to visit 
preserved historic sites or museums. Amount requested under this category: $. _____ _ 

r3 f) Expenses Including promotional expenses, directly related to a sporting event In which the 
majority of participants are tourists. The event must substantially Increase economic activity 
at hotels within the city or Its vicinity. Amount requested under this category: 
$. ___ _ 

How many attendees are expected to come to the sporting related event? .;{ .:< CJO 0 V-A- Cf' ~4. 

How many of the attendees at the sporting related event are expected to be from another city 
or county?-----

Quantify how the sporting related event will substantially increase economic activity at hotels 
within the city or its vicinity? 

0 g) Funding transportation systems for transporting tourists from hotels to and near the city to 
any of the following destinations: 1) the commercial center of the city; 2) a convention center 
In the city; 3) other hotels In or near the city; and 4) tourist attractions In or near the city. 
Please note that the ridership of any such transportation must be primarily tourists to qualify 
for hotel tax funding. Amount requested under this category: $. _____ _ 

What sites or attractions will tourists be taken to by this transportation? ____ _ 

Will members of the general public (non-tourists) be riding on this transportation? __ 

What percentage of the ridership will be local citizens? -----

0 h) Slgnage directing tourists to sights and attractions that are visited frequently by hotel 
guests In the municipality. Amount requested under this category: $. ____ _ 
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What tourist attractions will be the subject of the signs? 

Questions for All Funding Request Categories: 

1. How many years have you held this Event or Project: 

2. Expected Attendance: do.;;.._ D o / (!, (j, f> h 
I 

1-i. 
12 

3. How many people attending the Event or Project will use South Padre Island lodging 
establishments? Jl(dO - t J'"dO 

How many nights do you anticipate the majority of the tourists will stay: ,;J-. ('3-V 
4. Do you reserve a room block for this event at an area hotel and if so, for how many rooms and 

/ -rAe.. J. 
at which hotels: U,d-4 })~ eJC. ~ Zan/ . -r;z ~~{!.I j, ;J «<-1 r r 7 1 

Ffa_,;'J tJ :Xr'N
1 

.S:.:f-~.r u-f Sv#cl..:e__ 

5. Ust other years (over the last three years) that you have hpsted your Event or Project with 
amount of assistance given from HOT and the number of hotel rooms used: 

Month/Year Held Assistance Amount Number of Hotel Rooms Used 

6. How will you measure the Impact of your event on area hotel activity (e.g.; room block usage 

information, survey of hoteliers, etc.}? __ S_v_tL_v_(!.,.z'------------
7 
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. . 

7. Please list other organization, government entitles, and grants that have offered financial 

support to your project: ___ /1._.--'-/J_/".(~.,c...~-.L...:;....."'_h-___________ _ 

~ ~ 
8. Will the event charge admission? _ __,.Y--=0;....._ _____ _ 

7 

9. Do you anticipate a net profit from the event? --~~:.e~.I~-

10. If there is a net profit, what Is the anticipatecj amount and how will it be used? 
/D % f-ow a4..J.. /'fa-'c<.-f;F- -

11. Please list all promotion efforts your organization is coordinating and the amount financially 
committed to each media outlet: 

Newspaper: $ ./ 
Radio: $ 
TV: $ 
Website, Social Media: $ 17 

Other Paid Advertising: $ 

Anticipated Number of Press Releases to Media __ 
Anticipated Number Direct Mailings to out-of-town recipients __ 

Other Promotions-------------------------

12. Will you include a link to the eva or other source on your promoti:?al handou~ and in . 1/ 
your website for booking hotel nights during this event? V.LJ ~ 1. Cc;(,l"s -s-1"'/.14!., 

/ 

13. Will you negotiate a special rate or hotel/even :ppckage to attract overnight stays? 
~ ,L#IL ~'/~ q_;/- -fl~ c.ll6 

14. What other marketing Initiatives will you utilize to promote hotel and convention 
activity for this event? 
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I , 
' • 

15. What geographic areas does your marketing, advertising and promotion reach: 

/l)c.d-;--1),.,/ ..uf L 

16. How many Individuals will your proposed marketing reach who are located at least 50 miles 
away? 9't, (each media source ought to be able to quantify this number for 
applicants) 

17. If the funding requested is related to a permanent facility (e.g. museum, visitor center): 

Expected Visitation by Tourists Monthly/Annually:----------

Percentage of those who visit the facility who Indicate they are staying at area hotels/lodging 
facilities: % (use a visitor log that asks them to check a box if they are staying at an 
area lodging facility) 

18. What amount of event insurance do you have for your event and who is the carrier: 

a. (Insert South Padre Island Minimum Event Insurance Coverage Minimums and duty to 
list South Padre Island as an added Insured) 

19. Any marketing for the event must be consistent with the brand image for South Padre Island 
and all such marketing pieces that are funded with hotel tax must be submitted with at least_ 
weeks advance notice for approval by the South Padre Island CVB. 

20. Where appropriate, the CVB will require access to event participant database information that 
will show zip code data to measure likely impact from the funded event. 

Submit to: Mike Flores, Sales Manager Convention and Visitors Advisory Board/ C/0 City of South 
Padre Island Convention and Visitor's Bureau 
7355 Padre Blvd. 
956·761-8199 
michael@sopadre.com 
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CITY OF SOUTH PADRE ISLAND 
ADVISORY BOARD MEETING 

AGENDA REQUEST FORM 

:MEETING DATE: July 21, 2016 

NA:ME & TITLE: Wally Jones, CVA Chairman 

DEPART:MENT: Convention and Visitors Advisory Board 

II ITEM 

Item No. 9g 

Discussion and action regarding application for funding request on the RGV Hunting & Fishing 
Expo. (September 2016) 

ITEM BACKGROUND 

BUDGET/FINANCIAL SUMMARY 

COMPREHENSIVE PLAN GOAL 

IlLEGAL REVIEW 

Sent to Legal: YES: ---- NO: ----
Approved by Legal: YES: ---- NO: ___ _ 

Comments: 

II RECOMMENDATIONS/COMMENTS 



HOTEL OCCUPANCY TAX SPECIAL FUNDING REQUEST 

Application 

Date: 7 /15/2016 _____ _ 

Organization Information 

Name of Organization: RGV Hunting & Fishing Expo __________ _ 

Address: _7355 Padre Blvd, SPI, TX 78597 

City, State, Zip:------------------------------

Contact Name: Mike Flores. ______ _ Contact Office Phone Number: 956-761-8199 

Contact Cell Phone Number: 956-207-9972 

Web Site Address for Event or Sponsoring Entity www.sopadre.com 

Non-Profit or For-Profit status: N/ A Tax ID #: _____________ _ 

Entity's Creation Date: ________ _ 

Purpose of your organization: The RGV Hunting and Fishing Expo will focus on the generation of event 
packages, supplemental event activities but, primarily, overnight room stays. 

Event Information 

Name of Event or Project: RGV Hunting and Fishing Expo 

Date of Event or Project: September 2-4, 2016 

Primary Location of Event or Project: South Padre Island Convention Center 

Amount Requested: $5,000 

Primary Purpose of Funded Activity/Facility: 

The RGV Hunting & Fishing expo will focus on the generation of event packages, supplemental event 

activities but, primarily, overnight room stays. 

How will the hotel tax funds be used: _(please attach a list of the hotel tax funded expenditures) 

Operational costs, rental fees, marketing & advertising and sponsorship generation. 
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Percentage of Hotel Tax Support of Related Costs 

100% Percentage of Total Event Costs Covered by Hotel Occupancy Tax 

Percentage of Total Annual Facility Costs Covered by Hotel Occupancy Tax for the Funded Event 

Percentage of Annual Staff Costs Covered by Hotel Occupancy Tax for the Funded Event 

If staff costs are covered, estimate percentage of time staff spends annually on the funded event(s) 
compared to other activities % 

Are you asking for any cost reductions for city facility rentals or city services, and if so, please quantify 
and explain: 

Which Category or Categories Apply to Funding Request, and Amount Requested 
Under Each Category: 

D a) Convention Center or Visitor Information Center: construction, improvement, equipping, 
repairing, operation, and maintenance of convention center facilities or visitor information 
centers, or both. Amount requested under this category: $ _____ _ 

0 b) Registration of Convention Delegates: furnishing of facilities, personnel, and materials for 
the registration of convention delegates or registrants. Amount requested under this category: 
$ ____ _ 

0 c) Advertising, Solicitations, Promotional programs to attract tourists and convention 
delegates or registrants to the municipality or its vicinity. Amount requested under this 
category: $5,000 

0 d) Promotion of the Arts that Directly Enhance Tourism and the Hotel & Convention Industry: 
the encouragement, promotion, improvement, and application of the arts that can be shown to 
have some direct impact on tourism and the hotel/convention industry. The impact may be that 
the art facility or event can show hotel nights that are booked due to their events or that guests 
at hotels attend the arts event. Eligible forms of art include instrumental and vocal music, 
dance, drama, folk art, creative writing, architecture, design and allied fields, painting, sculpture 
photography, graphic and craft arts, motion picture, radio, television, tape and sound recording, 
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and other arts related to the presentation, performance, execution, and exhibition of these 
major art forms : $ _____ _ 

0 e) Historical restoration and preservation projects or activities or advertising and conducting 
solicitation and promotional programs to encourage tourists and convention delegates to visit 
preserved historic sites or museums. Amount requested under this category: $ _____ _ 

D f) Expenses including promotional expenses, directly related to a sporting event in which the 
majority of participants are tourists. The event must substantially increase economic activity 
at hotels within the city or its vicinity. Amount requested under this category: 
$ ____ _ 

How many attendees are expected to come to the sporting related event? ____ _ 

How many of the attendees at the sporting related event are expected to be from another city 
or county? ____ _ 

Quantify how the sporting related event will substantially increase economic activity at hotels 
within the city or its vicinity? 

D g) Funding transportation systems for transporting tourists from hotels to and near the city to 
any of the following destinations: 1) the commercial center of the city; 2) a convention center 
in the city; 3) other hotels in or near the city; and 4) tourist attractions in or near the city. 
Please note that the ridership of any such transportation must be primarily tourists to qualify 
for hotel tax funding. Amount requested under this category: $ _____ _ 

What sites or attractions will tourists be taken to by this transportation? ____ _ 

Will members of the general public (non-tourists) be riding on this transportation? __ 

What percentage of the ridership will be local citizens? ____ _ 

0 h) Signage directing tourists to sights and attractions that are visited frequently by hotel 
guests in the municipality. Amount requested under this category: $ _____ _ 

What tourist attractions will be the subject of the signs? 
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Questions for All Funding Request Categories: 

1. How many years have you held this Event or Project: 1 

2. Expected Attendance: 1,500 

3. How many people attending the Event or Project will use South Padre Island lodging 
establishments? 225 

How many nights do you anticipate the majority of the tourists will stay: 3 

4. Do you reserve a room block for this event at an area hotel and if so, for how many rooms and 

at which hotels: Courtesy, event room block will be held at all participating properties. 

5. List other years (over the last three years) that you have hosted your Event or Project with 
amount of assistance given from HOT and the number of hotel rooms used: 

Month/Year Held Assistance Amount Number of Hotel Rooms Used 

6. How will you measure the impact of your event on area hotel activity (e.g.; room block usage 

information, survey of hoteliers, etc.)? Room block usage, survey of hoteliers and survey of 

attendees. 

7. Please list other organization, government entities, and grants that have offered financial 

support to your project: -------------------------

8. Will the event charge admission? Yes: Children to adult tickets will range from $1-$5 
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9. Do you anticipate a net profit from the event? No 

10. If there is a net profit, what is the anticipated amount and how will it be used? 

11. Please list all promotion efforts your organization is coordinating and the amount financially 
committed to each media outlet: 

Newspaper: $ __ _ 
Radio: $ ---
TV: $ __ _ 
Website, Social Media: $ __ _ 
Other Paid Advertising: $ __ _ 

Anticipated Number of Press Releases to Media 2 
Anticipated Number Direct Mailings to out-of-town recipients __ 

Other Promotions--------------------------

12. Will you include a link to the CVB or other source on your promotional handouts and in 
your website for booking hotel nights during this event? Yes 

13. Will you negotiate a special rate or hotel/event package to attract overnight stays? Yes 

14. What other marketing initiatives will you utilize to promote hotel and convention 
activity for this event? 

15. What geographic areas does your marketing, advertising and promotion reach: 

16. How many individuals will your proposed marketing reach who are located at least 50 miles 
away? 25% of targeted marketing will reach 50+ radius demographics. (each media source ought 
to be able to quantify this number for applicants) 
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17. If the funding requested is related to a permanent facility (e.g. museum, visitor center): 

Expected Visitation by Tourists Monthly/Annually:-----------

Percentage of those who visit the facility who indicate they are staying at area hotels/lodging 
facilities: %(use a visitor log that asks them to check a box if they are staying at an 
area lodging facility) 

18. What amount of event insurance do you have for your event and who is the carrier: 

a. (Insert South Padre Island Minimum Event Insurance Coverage Minimums and duty to 
list South Padre Island as an added insured} 

19. Any marketing for the event must be consistent with the brand image for South Padre Island 
and all such marketing pieces that are funded with hotel tax must be submitted with at least _ 
weeks advance notice for approval by the South Padre Island CVB. 

20. Where appropriate, the CVB will require access to event participant database information that 
will show zip code data to measure likely impact from the funded event. 

Submit to: Mike Flores, Sales Manager Convention and Visitors Advisory Board/ C/0 City of South 
Padre Island Convention and Visitor's Bureau, 7355 Padre Blvd., 956-761-8199, michael@sopadre.com 
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CITY OF SOUTH PADRE ISLAND 
ADVISORY BOARD MEETING 

AGENDA REQUEST FORM 

MEETING DATE: July 21, 2016 

NAME & TITLE: Wally Jones, CVA Chairman 

DEPARTMENT: Convention and Visitors Advisory Board 

II ITEM 

Item No. 9h 

Discussion and action regarding application for funding request on the SPI Lantern Festival. 
(December 20 16) 

!liTEM BACKGROUND II 

BUDGET/FINANCIAL SUMMARY 

II coMPREHENSIVE PLAN GOAL 

IlLEGAL REVIEW 

Sent to Legal: YES: ----- NO: -----
Approved by Legal: YES: ----- NO: ___ _ 

Comments: 

II RECOMMENDATIONS/COMMENTS 



Application 

Date: 7 /15/2016. _____ _ 

Organization Information 

Name of Organization: SPI Lantern Festival and Holiday Marketplace. ___________ _ 

Address: _7355 Padre Blvd, SPI, TX 78597 

City, State, Zip:------------------------------

Contact Name: Mike Flores. ______ _ Contact Office Phone Number: 956-761-8199 

Contact Cell Phone Number: 956-207-9972 

Web Site Address for Event or Sponsoring Entity www.sopadre.com 

Non-Profit or For-Profit status: N/ A Tax ID #: _____________ _ 

Entity's Creation Date: ________ _ 

Purpose of your organization: The SPI Lantern Festival and Holiday Marketplace will focus on the 
generation of event packages, supplemental event activities but, primarily, overnight room stays. 

Event Information 

Name of Event or Project: SPI Lantern Festival and Holiday Marketplace 

Date of Event or Project: December 2-3, 2016 

Primary Location of Event or Project: South Padre Island Convention Center 

Amount Requested: $20,000 

Primary Purpose of Funded Activity/Facility: 

The SPI Lantern Festival and Holiday Marketplace will focus on the generation of event packages, 

supplemental event activities but, primarily, overnight room stays. 

How will the hotel tax funds be used: _(please attach a list of the hotel tax funded expenditures) 

Operational costs, rental fees, marketing & advertising and sponsorship generation. 
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Percentage of Hotel Tax Support of Related Costs 

100% Percentage of Total Event Costs Covered by Hotel Occupancy Tax 

Percentage of Total Annual Facility Costs Covered by Hotel Occupancy Tax for the Funded Event 

Percentage of Annual Staff Costs Covered by Hotel Occupancy Tax for the Funded Event 

If staff costs are covered, estimate percentage of time staff spends annually on the funded event(s) 
compared to other activities % 

Are you asking for any cost reductions for city facility rentals or city services, and if so, please quantify 
and explain: 

Which Category or Categories Apply to Funding Request, and Amount Requested 
Under Each Category: 

D a) Convention Center or Visitor Information Center: construction, improvement, equipping, 
repairing, operation, and maintenance of convention center facilities or visitor information 
centers, or both. Amount requested under this category: $ _____ _ 

0 b) Registration of Convention Delegates: furnishing of facilities, personnel, and materials for 
the registration of convention delegates or registrants. Amount requested under this category: 
$ ____ _ 

0 c) Advertising, Solicitations, Promotional programs to attract tourists and convention 
delegates or registrants to the municipality or its vicinity. Amount requested under this 
category: $20,000 

0 d) Promotion of the Arts that Directly Enhance Tourism and the Hotel & Convention Industry: 
the encouragement, promotion, improvement, and application of the arts that can be shown to 
have some direct impact on tourism and the hotel/convention industry. The impact may be that 
the art facility or event can show hotel nights that are booked due to their events or that guests 
at hotels attend the arts event. Eligible forms of art include instrumental and vocal music, 
dance, drama, folk art, creative writing, architecture, design and allied fields, painting, sculpture 
photography, graphic and craft arts, motion picture, radio, television, tape and sound recording, 
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and other arts related to the presentation, performance, execution, and exhibition of these 
major art forms : $ _____ _ 

D e) Historical restoration and preservation projects or activities or advertising and conducting 
solicitation and promotional programs to encourage tourists and convention delegates to visit 
preserved historic sites or museums. Amount requested under this category: $ _____ _ 

D f) Expenses including promotional expenses, directly related to a sporting event in which the 
majority of participants are tourists. The event must substantially increase economic activity 
at hotels within the city or its vicinity. Amount requested under this category: 
$ ____ _ 

How many attendees are expected to come to the sporting related event? ____ _ 

How many of the attendees at the sporting related event are expected to be from another city 
or county? ____ _ 

Quantify how the sporting related event will substantially increase economic activity at hotels 
within the city or its vicinity? 

D g) Funding transportation systems for transporting tourists from hotels to and near the city to 
any of the following destinations: 1) the commercial center of the city; 2) a convention center 
in the city; 3} other hotels in or near the city; and 4) tourist attractions in or near the city. 
Please note that the ridership of any such transportation must be primarily tourists to qualify 
for hotel tax funding. Amount requested under this category: $ _____ _ 

What sites or attractions will tourists be taken to by this transportation? ____ _ 

Will members of the general public (non-tourists) be riding on this transportation? __ 

What percentage of the ridership will be local citizens? ____ _ 

D h) Signage directing tourists to sights and attractions that are visited frequently by hotel 
guests in the municipality. Amount requested under this category: $ _____ _ 

What tourist attractions will be the subject of the signs? 
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Questions for All Funding Request Categories: 

1. How many years have you held this Event or Project: 1 

2. Expected Attendance: 2,800 

3. How many people attending the Event or Project will use South Padre Island lodging 
establishments? 375 

How many nights do you anticipate the majority of the tourists will stay: 2 

4. Do you reserve a room block for this event at an area hotel and if so, for how many rooms and 

at which hotels: Courtesy, event room block will be held at all participating properties. 

5. List other years (over the last three years) that you have hosted your Event or Project with 
amount of assistance given from HOT and the number of hotel rooms used: 

Month/Year Held Assistance Amount Number of Hotel Rooms Used 

6. How will you measure the impact of your event on area hotel activity (e.g.; room block usage 

information, survey of hoteliers, etc.)? Room block usage, survey of hoteliers and survey of 

attendees. 

7. Please list other organization, government entities, and grants that have offered financial 

support to your project: -------------------------

8. Will the event charge admission? Yes: tiered/timing range from $15-$35 
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9. Do you anticipate a net profit from the event? No 

10. If there is a net profit, what is the anticipated amount and how will it be used? 

11. Please list all promotion efforts your organization is coordinating and the amount financially 
committed to each media outlet: 

Newspaper: $ __ _ 
Radio: $ __ _ 
TV: $ __ _ 
Website, Social Media: $ __ _ 
Other Paid Advertising: $ __ _ 

Anticipated Number of Press Releases to Media 2 
Anticipated Number Direct Mailings to out-of-town recipients __ 

Other Promotions -----------------------------------------------------

12. Will you include a link to the CVB or other source on your promotional handouts and in 
your website for booking hotel nights during this event? Yes 

13. Will you negotiate a special rate or hotel/event package to attract overnight stays? Yes 

14. What other marketing initiatives will you utilize to promote hotel and convention 
activity for this event? 

15. What geographic areas does your marketing, advertising and promotion reach: 

16. How many individuals will your proposed marketing reach who are located at least SO miles 
away? 95% of targeted marketing will reach 50+ radius demographics. (each media source ought 
to be able to quantify this number for applicants) 
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17. If the funding requested is related to a permanent facility (e.g. museum, visitor center): 

Expected Visitation by Tourists Monthly/Annually: __________ _ 

Percentage of those who visit the facility who indicate they are staying at area hotels/lodging 
facilities: %(use a visitor log that asks them to check a box if they are staying at an 
area lodging facility) 

18. What amount of event insurance do you have for your event and who is the carrier: 

a. (Insert South Padre Island Minimum Event Insurance Coverage Minimums and duty to 
list South Padre Island as an added insured) 

19. Any marketing for the event must be consistent with the brand image for South Padre Island 
and all such marketing pieces that are funded with hotel tax must be submitted with at least _ 
weeks advance notice for approval by the South Padre Island CVB. 

20. Where appropriate, the CVB will require access to event participant database information that 
will show zip code data to measure likely impact from the funded event. 

Submit to: Mike Flores, Sales Manager Convention and Visitors Advisory Board/ C/0 City of South 
Padre Island Convention and Visitor's Bureau, 7355 Padre Blvd., 956-761-8199, michael@sopadre.com 
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CITY OF SOUTH PADRE ISLAND 
ADVISORY BOARD MEETING 

AGENDA REQUEST FORM 

MEETING DATE: July 21,2016 

NAME & TITLE: Wally Jones, CVA Chairman 

DEPARTMENT: Convention and Visitors Advisory Board 

ITEM 

Item No. 9i 

Discussion and action regarding application for funding request on the Open Water Festival. 
(November 2016) 

ITEM BACKGROU 

II BUDGET/FINANCIAL SUMMARY 

llcoMPREHENSIVE PLAN GOAL 

IlLEGAL REVIEW II 

Sent to Legal: YES: ___ _ NO: ___ _ 

Approved by Legal: YES: ___ _ NO: ___ _ 

Comments: 

RECOMMENDATIONS/COMMENTS 



HOTEL OCCUPANCY TAX SPECIAL FUNDING REQUEST 

Application 

Date: 7 /15/2016 _____ _ 

Organization Information 

Name of Organization: Open Water Planet __________ _ 

Address: _7355 Padre Blvd, SPI, TX 78597 

City, State, Zip:------------------------------

Contact Name: Mike Flores ______ _ Contact Office Phone Number: 956-761-8199 

Contact Cell Phone Number: 956-207-9972 

Web Site Address for Event or Sponsoring Entity www.sopadre.com 

Non-Profit or For-Profit status: N/A Tax ID #: _____________ _ 

Entity's Creation Date: ________ _ 

Purpose of your organization: The RGV Hunting and Fishing Expo will focus on the generation of event 
packages, supplemental event activities but, primarily, overnight room stays. 

Event Information 

Name of Event or Project: Open Water Planet Festival 

Date of Event or Project: November 4-6, 2016 

Primary Location of Event or Project: South Padre Island Convention Center 

Amount Requested: $25,000 

Primary Purpose of Funded Activity/Facility: 

The Open Water Planet swimming festival will focus on the generation of event packages, supplemental 

event activities but, primarily, overnight room stays. 

How will the hotel tax funds be used: _(please attach a list of the hotel tax funded expenditures) 

Operational costs, rental fees, marketing & advertising and sponsorship generation. 

1 



Percentage of Hotel Tax Support of Related Costs 

100% Percentage of Total Event Costs Covered by Hotel Occupancy Tax 

Percentage of Total Annual Facility Costs Covered by Hotel Occupancy Tax for the Funded Event 

Percentage of Annual Staff Costs Covered by Hotel Occupancy Tax for the Funded Event 

If staff costs are covered, estimate percentage of time staff spends annually on the funded event(s) 
compared to other activities % 

Are you asking for any cost reductions for city facility rentals or city services, and if so, please quantify 
and explain: 

Which Category or Categories Apply to Funding Request, and Amount Requested 
Under Each Category: 

D a) Convention Center or Visitor Information Center: construction, improvement, equipping, 
repairing, operation, and maintenance of convention center facilities or visitor information 
centers, or both. Amount requested under this category: $ _____ _ 

D b) Registration of Convention Delegates: furnishing of facilities, personnel, and materials for 
the registration of convention delegates or registrants. Amount requested under this category: 
$ ____ _ 

D c) Advertising, Solicitations, Promotional programs to attract tourists and convention 
delegates or registrants to the municipality or its vicinity. Amount requested under this 
category: 

D d) Promotion of the Arts that Directly Enhance Tourism and the Hotel & Convention Industry: 
the encouragement, promotion, improvement, and application of the arts that can be shown to 
have some direct impact on tourism and the hotel/convention industry. The impact may be that 
the art facility or event can show hotel nights that are booked due to their events or that guests 
at hotels attend the arts event. Eligible forms of art include instrumental and vocal music, 
dance, drama, folk art, creative writing, architecture, design and allied fields, painting, sculpture 
photography, graphic and craft arts, motion picture, radio, television, tape and sound recording, 
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and other arts related to the presentation, performance, execution, and exhibition of these 
major art forms : $ _____ _ 

D e) Historical restoration and preservation projects or activities or advertising and conducting 
solicitation and promotional programs to encourage tourists and convention delegates to visit 
preserved historic sites or museums. Amount requested under this category: $ _____ _ 

D f) Expenses including promotional expenses, directly related to a sporting event in which the 
majority of participants are tourists. The event must substantially increase economic activity 
at hotels within the city or its vicinity. Amount requested under this category: $25,000 

How many attendees are expected to come to the sporting related event? 1050 

How many of the attendees at the sporting related event are expected to be from another city 
or county? 5-12 

Quantify how the sporting related event will substantially increase economic activity at hotels 
within the city or its vicinity? 

__ The Open Water Planet swimming festival will focus on the generation of event packages, 

supplemental event activities but, primarily, overnight room stays. _ 

D g) Funding transportation systems for transporting tourists from hotels to and near the city to 
any of the following destinations: 1) the commercial center of the city; 2) a convention center 
in the city; 3} other hotels in or near the city; and 4) tourist attractions in or near the city. 
Please note that the ridership of any such transportation must be primarily tourists to qualify 
for hotel tax funding. Amount requested under this category: $ _____ _ 

What sites or attractions will tourists be taken to by this transportation? ____ _ 

Will members of the general public (non-tourists) be riding on this transportation? __ 

What percentage of the ridership will be local citizens? ____ _ 

D h) Signage directing tourists to sights and attractions that are visited frequently by hotel 
guests in the municipality. Amount requested under this category: $ _____ _ 

What tourist attractions will be the subject of the signs? 
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Questions for All Funding Request Categories: 

1. How many years have you held this Event or Project: 1 

2. Expected Attendance: 1,050 

3. How many people attending the Event or Project will use South Padre Island lodging 
establishments? 265 

How many nights do you anticipate the majority of the tourists will stay: 4 

4. Do you reserve a room block for this event at an area hotel and if so, for how many rooms and 

at which hotels: Courtesy, event room block will be held at all participating properties. 

5. List other years (over the last three years) that you have hosted your Event or Project with 
amount of assistance given from HOT and the number of hotel rooms used: 

Month/Year Held Assistance Amount Number of Hotel Rooms Used 

6. How will you measure the impact of your event on area hotel activity (e.g.; room block usage 

information, survey of hoteliers, etc.)? Room block usage, survey of hoteliers and survey of 

attendees. 

7. Please list other organization, government entities, and grants that have offered financial 

support to your project: -------------------------

8. Will the event charge admission? Yes: Spectators-no charge, participants will pay a $75-
$95 registration fee. 

9. Do you anticipate a net profit from the event? No 

4 



10. If there is a net profit, what is the anticipated amount and how will it be used? 

11. Please list all promotion efforts your organization is coordinating and the amount financially 
committed to each media outlet: 

Newspaper: $ __ _ 
Radio: $ __ _ 
TV: $ __ _ 
Website, Social Media: $ __ _ 
Other Paid Advertising: $ __ _ 

Anticipated Number of Press Releases to Media 2 
Anticipated Number Direct Mailings to out-of-town recipients __ 

Other Promotions -----------------------------------------------------

12. Will you include a link to the CVB or other source on your promotional handouts and in 

your website for booking hotel nights during this event? Yes 

13. Will you negotiate a special rate or hotel/event package to attract overnight stays? Yes 

14. What other marketing initiatives will you utilize to promote hotel and convention 

activity for this event? 

15. What geographic areas does your marketing, advertising and promotion reach: 

16. How many individuals will your proposed marketing reach who are located at least 50 miles 
away? 80% oftargeted marketing will reach 50+ radius demographics. (each media source ought 
to be able to quantify this number for applicants) 

17. If the funding requested is related to a permanent facility (e.g. museum, visitor center): 
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Expected Visitation by Tourists Monthly/Annually: __________ _ 

Percentage of those who visit the facility who indicate they are staying at area hotels/lodging 
facilities: % (use a visitor log that asks them to check a box if they are staying at an 
area lodging facility) 

18. What amount of event insurance do you have for your event and who is the carrier: 

a. (Insert South Padre Island Minimum Event Insurance Coverage Minimums and duty to 
list South Padre Island as an added insured} 

19. Any marketing for the event must be consistent with the brand image for South Padre Island 
and all such marketing pieces that are funded with hotel tax must be submitted with at least_ 
weeks advance notice for approval by the South Padre Island CVB. 

20. Where appropriate, the CVB will require access to event participant database information that 
will show zip code data to measure likely impact from the funded event. 

Submit to: Mike Flores, Sales Manager Convention and Visitors Advisory Board/ C/0 City of South 
Padre Island Convention and Visitor's Bureau, 7355 Padre Blvd., 956-761-8199, michael@sopadre.com 
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CITY OF SOUTH PADRE ISLAND 
ADVISORY BOARD MEETING 

AGENDA REQUEST FORM 

MEETING DATE: July 21, 2016 

NAME & TITLE: Wally Jones, CVA Chairman 

DEPARTMENT: Convention and Visitors Advisory Board 

II ITEM 

Item No. 9j 

Discussion and action regarding application for funding request on the Sandcastle Days 2016. 
(October 2016) 

ITEM BACKGROUND 

IIBUDGET/FINANCIAL SUMMARY 

II coMPREHENSIVE PLAN GOAL 

IlLEGAL REVIEW 

Sent to Legal: YES: ----- NO: ___ _ 

Approved by Legal: YES: ----- NO: ___ _ 

Comments: 

II RECOMMENDATIONS/COMMENTS 



. '). 

SOUTH PADRE ISLAND HOTEL TAX FUNDING APPLICATION FORM 

Application 

Organization Information 

Name of Organization: ttoyton 6ea sbe.o.r:;C!cJ,rb~'i?esort 
Address: (,q(JQ :t'Qdre $\Vel • 
city, state, zip: Sa,J;tb 1bd1e 1s . IX~ 7 8_5q 7 
Contact Name: C. layton ~rashea.1 Contact Office Phone Number: q~/o.?~(,.9f00 
Contact Cell Phone Number: q5b.qqt.\ .?9b1 
Web Site Address for Eve.nt or Sponsoring Entity 5tAndcn.st1eday5•CtJ rn 
Non-Profit or For-Profit status: non- fhftlf Tax 10 #: L/ {J> 7- ol-~ 11f1 

Entity's Creation Date: _ _.;_tJ.~.-/ A;__ __ _ 

Purpose of your organization: "Pro f'Y\ 0 t e tcJ L,\,rl ,S ffi 

Event Information 

Name of Event or Project: ~.odcasffe t4Jy.s 
Date of Event or Project: Oc.+o re c h _q :J.o I fD 

•• ,. 

I . 

Primary Location of Event or Project: .:::t:J/:.IOI:a"fyi...&.:v""n~~=----']~e~.=o:::;;.;...r...;.=f _________ _ 

Amount Requested: $ 3~. 000• Oj}... $ '3 S, 0 0 0 ~ 0 f5 

Primary Purpose of Funded Activity/Facility: 

?roade.. f.our-i.sm aorl pre SeRle a. font} eshbl i shed even-t 
held OD 5oLLfh Jb.dre. .1Shod fa r d;E Ve;? I .S , 

I 
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How wlfl the hotel tax funds be used: (please attach a list of the hotel tax funded expenditures) 

13eA<e see a-ttached detcu'led in yo/Ce fOe $tJndcadf.eday.s 
J.ot~ . 

Percentage of Hotel Tax Support of Related Costs 

r"f S Percentage of Total Event Costs Covered by Hotel Occupancy Tax 

$ Percentage of Total Annual Facility Costs Covered by Hotel Occupancy Tax for the Funded Event 

~ Percentage of Annual Staff Costs Covered by Hotel Occupancy Tax for the Funded Event 

If staff costs are covered, estimate percentage of time staff spends annually. on the funded event(s) 
compared to other activities % 

Are you asking for any cost ·reductions for city facility rentals or city services, and if so, please quantify 

and expla~ >t ~ ,~ 
,. however j ~rft£' ::~ft byard: moyes 

I 

Which Category or Categories Apply to Funding Request1 and Amount Requested 
Under Each Category: 

D a) Convention Center or Visitor Information Center: construction, improvement, equipping, 
repairing, operation, and maintenance of convention center facilities or visitor information 
centers, or both. Amount requested under this category: $ ____ _ 

0 b) Registration of Convention Delegates: furnishing of facilities, personnel, and materials for 
the registration of convention delegates or registrants. Amount requested under this category: 
$ ____ _ 

0 c) Advertising, Solicitations, Promotional programs to attract tourists and convention 
delegates or registrants to the municipality or its vicinity. Amount requested under this 
category: $ ____ _ 

d) Promotion of the Arts that Directly Enhance Tourism and the Hotel & Convention Industry: 
the encouragement, promotion, Improvement, and application of the arts that can be shown to 
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fJeiidnldl~ 

6900 Padre Blvd 
South Padre ls1aocl TX 78597 

BIITo 

City ofSoulb PD.: lslllld 
4506 PD.: Blvd. 
Soulh Padn: Jsllad 1X 71597 

Quantity 

P.O. No. 

Descriplion 

5 ADVERTISING: ltVEO SSOOO., KGBT S5000., KRGV SS005.,Coalal Cum:at SS75., 
Part ISibc:l Soulll Padn: Prall $600. 

2. Sips A Pastas: TCJU~:aD Gnpbics iOr MediaD Baaacr, Poskn/Sips. Swvbsllc D.ys 
Spoasor Lop, Sasd Sc:ulplor Bios 

IS Slllldcasllc T -sbh1s for Sand SaJlptas a: SlaYc:s 
I Wclcumc s.adrade J>a.ys Spoalor Calle 

ll Mab:riaJs a: Supplies: Gold Ad. Clay. Spr.,as. Nozzles, Hosal, Clamps. Wood. Cb8ia. 
ShcM:ls. ~ Liabtin& ~sec n:a:ipls 

10 Sad Scalpka: WiUial Stiscr. Emcnon Shreiner, Morpu lludca.lt; Guy-Oliver 
llcYaa, Albert Lucio Jr., Well« Mc:Daallld, Edida Vm De Wctcriq.Kan:a Fralicb. 
Lw:imla WiCI'I:Dp, Abc W-=zmm 

1 Maser s-1 Sine: Deaais&m:ttJr 
4 Sad Slaws fOr Scalplors: Joel Mcltm, Doaaic: H~ Pete z.m., Lori GaJdi 
I MC Host a SouDd 8.Y*m: GcolfCiiftoa 
I Amusc:mrnt Ricla: RGV Pmy Radals JOr W.t.cr Slick, Ma:fwric:al BuD, Tropical 

Cambcmt aad Obstacle 
3 PriD: Maacy: Ill Place $1000., 2nd Place $500., lrd Place S250. 

, , 
, { .. 

Invoice 
lnvaicet 

IDil/2015 SCD20JS41 

Tenns 

Rate Amount 

3,236.00 16,180.00 

'1S1S1. 515.84 

10.SS467 158.32 
2,000.00 2,000.00 

225.70833 2,70LSO 

800.00 8,000.00 

1.000.00 1.000.00 
soo.oo 2,000.00 
700.00 700.00 

3,035.00 3,035.00 

583.33333 1,750.00 

Total $38,047.66 



have some direct impact on tourism and the hotel/convention industry. The impact may be that 
the art facility or event can show hotel nights that are booked due to their events or that guests 
at hotels attend the arts event. Eligible forms of art include instrumental and vocal music, 
dance, drama, folk art, creative writing, architecture, design and allied fields, painting, sculpture 
photography, graphic and craft arts, motion picture, radio, television, tape and sound recording, 
and other arts related to the presentation, performance, execution, and exhibition of these 
major art forms : $ 1$~,ooa, !l:l.-

0 e) Historical restoration and preservation projects or activities or advertising and conducting 
solicitation and promotional programs to encourage tourists and convention delegates to visit 
preserved historic sites or museums. Amount requested under this category: $ _____ _ 

0 f) Expenses Including promotional expenses, directly related to a sporting event in which the 
majority of participants are tourists. The event must substantially increase economic activity 
at hotels within the city or its vicinity. Amount requested under this category: 
$ . 

How many attendees are expected to come to the sporting related event? ____ _ 

How many of the attendees at the sporting related event are expected to be from another city 
or county? _______ _ 

Quantify how the sporting related event will substantially increase economic activity at hotels 
within the city or its vicinity? 

0 g) Funding transportation systems for transporting tourists from hotels to and near the city to 
any of the following destinations: 1) the commercial center of the city; 2} a convention center 
In the city; 3) other hotels In or near the city; and 4) tourist attractions In or near the city. 
Please note that the ridership of any such transportation must be primarily tourists to qualify 
for hotel tax funding. Amount requested under this category: $ ______ _ 

What sites or attractions will tourists be taken to by this transportation? ____ _ 

Will members of the general public (non-tourists} be ridin1 on this transportation? ___ 

What percentage of the ridership will be local citizens? -----

0 h) Signage directing tourists to sights and attractions that are visited frequently by hotel 
guests in the munfdpality. Amount requested under this category: $ ____ _ 
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What tourist attractions will be the subject of the signs? 

Questions for All Funding Request Categories: 

1. How many years have you held this Event or Project: !:/:__ 
2. Expected Attendance: .Jt6 000· 

3. How many people attending the Event or Project will use South Padre Island lodging 
establishments? tJ /A 
How many nights do you anticipate the majority of the tourists will stay: ~ 

4. Do you reserve a room block for this event at an area hotel and If so, for how many rooms and 

at which hotels: 

5. list other years {over the last three years) that you have hosted your Event or Project with 
amount of assistance given from HOT and the number of hotel rooms used: 

Month/Year Held 

Q,t Jtj (5 

O!t aot4 
O;t ,W l3 

Assistance Amount 

35,ooo.fP-, 

SQ,ooo,~ 

J.O.ooo. $--
• 

Number of Hotel Rooms Used 

N/A 

tJ f.A 
' 

NIA 
j 

6. How will you measure the impact of your event on area hotel activity (e.g.; room block usage 

information, survey of hoteliers, etc.)? S tJ. r Vo/ rJf: bof,e{ ie I S 
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7. Please list other organization, government entities, and grants that have offered financial 

supporttoyourpr~ect: __ ~N~/~11~--------------------------------------

B. Will the event charge admission? __._,Q,O'-----------

9. Do you anticipate a net profit from the event? __._n.:.lO ____ _ 

10. If there is a net profit, what is the anticipated amount and how will it be used? 

11. Please list all promotion efforts your organization Is coordinating and the amount financially 
committed to each media outlet: 

Newspaper: 
Radio: 
TV: 
Website, Social Media: 
Other Paid Advertising: 

$ \\'16.~ 
$ AI' 
s1c;1 oo5. 
$-~-
$ 2.1\ ,CJu 

Anticipated Number of Press Releases to Media 43::J.-
Anticipated Number Direct Mailings to out-of-town recipients J1/A 
Other Promotions __________________________ _ 

12. Will you include a link to the CVB or other source on your promotional handouts and in 
your website for booking hotel nights during this event? ___,1/i~'e=~:;__ __________ _ 

} 

13. Will you negotiate a special rate or hotel/event package to attract overnight stays? 

yes 

14. What other marketing initiatives will you utilize to promote hotel and convention 
activity for this event? 

s 



15. What geographic areas does your marketing, advertising and promotion reach: 

'(v-C.ho.nnelJ.f . C.hanoel!5 'f-- c.hanne.f :J-0 ~ Currvrffl. ~a~tadm-1fi~ 
I I 

16. How many individuals will your proposed marketing reach who are located at least SO miles 
away? 1:, / ()O l ()(){) (each media source ought to be able to quantify this number for 
applicants) 

17. If the funding requested is related to a permanent facility (e.g. museum, visitor center): 

Expected Visitation by Tourists Monthly/ Annually:-----------

Percentage of those who visit the facility who indicate they are staying at area hotels/lodging 
facilities: %(use a visitor log that asks them to check a box If they are staying at an 
area lodging facility) 

19. Any marketing for the event must be consistent with the brand image for South Padre Island 
and a II such rna rketing pieces that are funded with hotel tax must be submitted with at least_ 
weeks advance notice for approval by the South Padre Island CVB. 

20. Where appropriate, the CVB will require access to event participant database Information that 
will show zip code data to measure likely impact from the funded event. 

Submit to: Mike Flores, Business Development Director, Convention and Visitors Advisory Board/ C/O 
City of South Padre Island Convention and Visitor's Bureau, 7355 Padre Blvd., 956-761-8199, 
michael@sopadre.com 
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CITY OF SOUTH PADRE ISLAND 
ADVISORY BOARD MEETING 

AGENDA REQUEST FORM 

MEETING DATE: July 21, 2016 

NAME & TITLE: Wally Jones, CVA Chairman 

DEPARTMENT: Convention and Visitors Advisory Board 

Item No. 9k 

Discussion and action regarding application for funding request on the SPI Bikefest. (February 
2017) 

''ITEM BACKGROUND II 

IIBUDGET/FINANCIAL SUMMARY 

COMPREHENSIVE PLAN GOAL 

LEGAL REVIEW 

Sent to Legal: YES: ----- NO: -----
Approved by Legal: YES: ----- NO: -----
Comments: 

II RECOMMENDATIONS/COMMENTS 



Application 

Date: July 6, 2016 

Organization Information 

Address: 1001 E. Whitening Ave STE A 

City, State, Zip: McAllen, TX 78501 

Contact Name: .....:G::.J::......:...:R:..:e:..Ly.:..:n:.:a ______ Contact Office Phone Number: 956-277-6571 

Contact Cell Phone Number: _______ _ 

Web Site Address for Event or Sponsoring Entity-----------------

Non-Profit or For-Profit status: .....:5:::.0:::.1:::.C=3=----- Tax ID #: 74-2785503 

Entity's Creation Date: October 1994 

Purpose of your organization: A motorcycle rally to bring in riders from all over U.S. to 
raise money for local charities. (One million dollars to date) 

Event Information 

Name of Event or Project: --=S:..:.P....:.I-=B::..::i.:.:k.:.ef.:..::e::.:S:..:t _________________ _ 

Date of Event or Project: February 17-19, 2017 

Primary Location of Event or Project: ---..::S:..:.P....:.I-=C-=C~-----------------

Amount Requested: $100,000.00 

Primary Purpose of Funded Activity/Facility: 

See above. 

How will the hotel tax funds be used: _(please attach a list of the hotel tax funded expenditures) 
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Percentage of Hotel Tax Support of Related Costs 

25 Percentage of Total Event Costs Covered by Hotel Occupancy Tax 

_0__ Percentage of Total Annual Facility Costs Covered by Hotel Occupancy Tax for the Funded Event 

_0__ Percentage of Annual Staff Costs Covered by Hotel Occupancy Tax for the Funded Event 

If staff costs are covered, estimate percentage of time staff spends annually on the funded event(s) 
compared to other activities % 

Are you asking for any cost reductions for city facility rentals or city services, and if so, please quantify 
and explain: 

SPICC free rental for event. 

Which Category or Categories Apply to Funding Request, and Amount Requested 
Under Each Category: 

D a) Convention Center or Visitor Information Center: construction, improvement, equipping, 
repairing, operation, and maintenance of convention center facilities or visitor information 
centers, or both. Amount requested under this category: $ _____ _ 

D b) Registration of Convention Delegates: furnishing of facilities, personnel, and materials for 
the registration of convention delegates or registrants. Amount requested under this category: 
$ ____ _ 

c) Advertising, Solicitations, Promotional programs to attract tourists and convention 
delegates or registrants to the municipality or its vicinity. Amount requested under this 

category: $ $50,000 

D d) Promotion of the Arts that Directly Enhance Tourism and the Hotel & Convention Industry: 
the encouragement, promotion, improvement, and application of the arts that can be shown to 
have some direct impact on tourism and the hotel/convention industry. The impact may be that 
the art facility or event can show hotel nights that are booked due to their events or that guests 
at hotels attend the arts event. Eligible forms of art include instrumental and vocal music, 
dance, drama, folk art, creative writing, architecture, design and allied fields, painting, sculpture 
photography, graphic and craft arts, motion picture, radio, television, tape and sound recording, 
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and other arts related to the presentation, performance, execution, and exhibition of these 
major art forms : $ _____ _ 

D e) Historical restoration and preservation projects or activities or advertising and conducting 
solicitation and promotional programs to encourage tourists and convention delegates to visit 
preserved historic sites or museums. Amount requested under this category: $. _____ _ 

f) Expenses including promotional expenses, directly related to a sporting event in which the 
majority of participants are tourists. The event must substantially increase economic activity 

at hotels within the city or its vicinity. Amount requested under this category: $ $25,000 
operations 

How many attendees are expected to come to the sporting related event? 5,000-10,000 

How many of the attendees at the sporting related event are expected to be from another city 

or county? 80% 

Quantify how the sporting related event will substantially increase economic activity at hotels 
within the city or its vicinity? 

D g) Funding transportation systems for transporting tourists from hotels to and near the city to 
any of the following destinations: 1) the commercial center of the city; 2) a convention center 
in the city; 3} other hotels in or near the city; and 4) tourist attractions in or near the city. 
Please note that the ridership of any such transportation must be primarily tourists to qualify 
for hotel tax funding. Amount requested under this category: $ _____ _ 

What sites or attractions will tourists be taken to by this transportation? ____ _ 

Will members of the general public (non-tourists) be riding on this transportation? __ 

What percentage of the ridership will be local citizens? ____ _ 

D h) Signage directing tourists to sights and attractions that are visited frequently by hotel 
guests in the municipality. Amount requested under this category: $ _____ _ 

What tourist attractions will be the subject of the signs? 
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Questions for All Funding Request Categories: 

1. How many years have you held this Event or Project: 23 years 

2. Expected Attendance: 5,000-10,000 

3. How many people attending the Event or Project will use South Padre Island lodging 

establishments? ....;3::;.0=.-...:3::..::5::..::%:....:o;....._ ___ _ 

How many nights do you anticipate the majority of the tourists will stay: 2 nights 

4. Do you reserve a room block for this event at an area hotel and if so, for how many rooms and 

at which hotels: ---..:N~o _______________________ _ 

5. List other years (over the last three years) that you have hosted your Event or Project with 
amount of assistance given from HOT and the number of hotel rooms used: 

Month/Year Held Assistance Amount Number of Hotel Rooms Used 

Municipal revenues have always been invested ranging from $5,000-

$10,000 

6. How will you measure the impact of your event on area hotel activity (e.g.; survey of hoteliers, 

etc.)?-----------------
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7. Please list other organization, government entities, and grants that have offered financial 

support to your project: None (only private sector sponsors) 

8. Will the event charge admission? ~Y.:...:.e:.s _______ _ 

9. Do you anticipate a net profit from the event? All primary net revenues are 
donated to charities. 

10. If there is a net profit, what is the anticipated amount and how will it be used? 

TBD 

11. Please list all promotion efforts your organization is coordinating and the amount financially 
committed to each media outlet: 

Newspaper: 

Radio: 

TV: 
Website, Social Media: 
Other Paid Advertising: 

$ 10,000 
$ 25,000 
$ 15,000 
$ __ _ 
$ __ _ 

Anticipated Number of Press Releases to Media -=15=--
Anticipated Number Direct Mailings to out-of-town recipients _5=------

Other Promotions other motorcycles events, social media, database, 
websites. 

12. Will you include a link to the CVB or other source on your promotional handouts and in 

your website for booking hotel nights during this event? _Y..:...:::e.:.s _______ _ 

13. Will you negotiate a special rate or hotel/event package to attract overnight stays? 

N/A 
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14. What other marketing initiatives will you utilize to promote hotel and convention 

activity for this event? 

Covered above 

15. What geographic areas does your marketing, advertising and promotion reach: State of 

Texas and surrounding states 

16. How many individuals will your proposed marketing reach who are located at least SO miles 

away? 85% of target audience (each media source ought to be able to quantify this 
number for applicants) 

17. If the funding requested is related to a permanent facility (e.g. museum, visitor center): 

Expected Visitation by Tourists Monthly/Annually: _N:...=.~./.:..A~--------

Percentage of those who visit the facility who indicate they are staying at area hotels/lodging 
facilities: %(use a visitor log that asks them to check a box if they are staying at an 
area lodging facility) 

18. What amount of event insurance do you have for your event and who is the carrier: AMA-2 
million dollars 

a. (Insert South Padre Island Minimum Event Insurance Coverage Minimums and duty to 
list South Padre Island as an added insured) 

19. Any marketing for the event must be consistent with the brand image for South Padre Island 

and all such marketing pieces that are funded with hotel tax must be submitted with at least_! 
weeks advance notice for approval by the South Padre Island CVB. 

20. Where appropriate, the CVB will require access to event participant database information that 
will show zip code data to measure likely impact from the funded event. 

Submit to: Mike Flores, Sales Manager Convention and Visitors Advisory Board/ C/0 City of South 
Padre Island Convention and Visitor's Bureau 
7355 Padre Blvd. 
956-761-8199 
michael@sopadre.com 
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CITY OF SOUTH PADRE ISLAND 
ADVISORY BOARD MEETING 

AGENDA REQUEST FORM 

MEETING DATE: July 21, 2016 

NAME & TITLE: Wally Jones, CVA Chairman 

DEPARTMENT: Convention and Visitors Advisory Board 

II ITEM 

Item No. 91 

Discussion and action regarding application for funding request on the Magic Valley Riders. 
(April 2017) 

!liTEM BACKGROUND II 

,,BUDGET/FINANCIAL SUMMARY 

II coMPREHENSIVE PLAN GOAL 

IlLEGAL REVIEW 

Sent to Legal: YES: ---- NO: ___ _ 

Approved by Legal: YES: ---- NO: ___ _ 

Comments: 

,,RECOMMENDATIONS/COMMENTS 



') \D . 

SOUTH PADRE ISLAND HOTEL TAX FUNDING APPLICATION FORM 

Application 

Date: Julv 1. 2016 

Organization Information 

Name of Organization: Magic Valley Riders M/C Inc. DBA Beach N Biker Fest 

Address: PO Box 530823 

City, State, Zip: Harlingen. TX 78553 

Contact Name: Dianna Reed/Troy Allen Contact Office Phone Number: Dianna- 956-821-5565 
Contact Cell Phone Number: Troy - 956-998-6059 
Web Site Address for Event or Sponsoring Entity www.beachnbikerfest.com 

Non-Profit or For-Profit status: Non-Profit Tax ID #: 86-1095540 

Entity's Creation Date: 10/10/2003 

Purpose of your organization: To perform charitable and educational activities within the meaning of the 
Internal Revenue Code Section J01(cll3) and the Texas Tax Code Section 11·18 9c 

Event Information 

Name of Event or Project: _B=.:e:::a!.:ch:..:....l.lN"-!:B::.:.lik:!lle..:..r.:..f.::.:es~t __________ _ 

Date of Event or Project: April21-23. 2017 

Primary Location of Event or Project: SPI Convention Center 

Amount Requested: $~dvertising monies and@ kind '* '3 S 
0 00 

_ ~ 
0 

I 1::. 

Primary Purpose of Funded Activity/Facility: $ 55, <l t.>o loTA (._ 

Out of Market advertising, limited In Market Advertising and use of Convention Center and 

Staff. 
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How will the hotel tax funds be used: (please attach a list of the hotel tax funded expenditures} 

$35.000 out of market advertising 

$5,000- In Market (includes RGV and surrounding areas) Advertising and internet advertising 

$15.000- Use of Convention Center and Staff 

Percentage of Hotel Tax Support of Related Costs 

_o_ Percentage of Total Event Costs Covered by Hotel Occupancy Tax 

_o_ Percentage ofTotal Annual Facility Costs Covered by Hotel Occupancy Tax for the Funded Event 

_o_ Percentage of Annual Staff Costs Covered by Hotel Occupancy Tax for the Funded Event 

If staff costs are covered, estimate percentage of time staff spends annually on the funded event(s) 
compared to other activities % 

Are you asking for any cost reductions for city facility rentals or city services, and if so, please quantify 
and explain: 

Without the use of the Convention center and Its Staff. Beach N Biker Fest would be unable to take 

~---------------------------------------------------
Which Category or Categories Apply to Funding Request1 and Amount Requested 
Under Each Category: 

0 a) Convention Center or Visitor Information Center: construction, improvement, equipping, 
repairing, operation, and maintenance of convention center facilities or visitor information 
centers, or both. Amount requested under this category: $15.000 

0 b) Registration of Convention Delegates: furnishing of facilities, personnel, and materials for 
the registration of convention delegates or registrants. Amount requested under this category: 
$ 0 

0 c) Advertising, Solicitations, Promotional programs to attract tourists and convention 
delegates or registrants to the municipality or its vicinity. Amount requested under this 
category: $ . ...;4:!.>0~.0~00~---

0 d) Promotion of the Arts that Directly Enhance Tourism and the Hotel & Convention Industry: 
the encouragement, promotion, improvement, and application of the arts that can be shown to 
have some direct impact on tourism and the hotel/convention industry. The impact may be that 
the art facility or event can show hotel nights that are booked due to their events or that guests 
at hotels attend the arts event. Eligible forms of art include instrumental and vocal music, 
dance, drama, folk art, creative writing, architecture, design and allied fields, painting, sculpture 
photography, graphic and craft arts, motion picture, radio, television, tape and sound recording, 
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and other arts related to the presentation, performance, execution, and exhibition of these 
majorartforms: $ ____ _ 

0 e) Historical restoration and preservation projects or activities or advertising and conducting 
solicitation and promotional programs to encourage tourists and convention delegates to visit 
preserved historic sites or museums. Amount requested under this category: $___,0......_ __ _ 

0 f) Expenses Including promotional expenses, directly related to a sporting event in which the 
majority of participants are tourists. The event must substantially increase economic activity 
at hotels within the city or Its vicinity. Amount requested under this category: 
$ ___ _ 

How many attendees are expected to come to the sporting related event?-----

How many of the attendees at the sporting related event are expected to be from another city 
or county?-----

Quantify how the sporting related event will substantially increase economic activity at hotels 
within the city or its vicinity? 

D g) Funding transportation systems for transporting tourists from hotels to and near the city to 
any of the following destinations: 1) the commercial center of the city; 2) a convention center 
in the dty; 3) other hotels In or near the city; and 4} tourist attractions in or near the city. 
Please note that the ridership of any such transportation must be primarily tourists to qualify 
for hotel tax funding. Amount requested under this category: $_....:.0~---

What sites or attractions will tourists be taken to by this transportation? ____ _ 

Will members of the seneral public (non-tourists) be riding on this transportation? __ 

What percentage of the ridership will be local citizens? -----

0 h) Signage directing tourists to sights and attractions that are visited frequently by hotel 
guests In the municipality. Amount requested under this category: $_....:.0'------

What tourist attractions will be the subject of the stsns? 
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Questions for All Funding Request Categories: 

1. How many years have you held this Event or Project: ~ 

2. Expected Attendance: 8000 

3. How many people attending the Event or Project will use South Padre Island lodging 
establishments? ...:;50::.:0:..::0,__ __ 

How many nights do you anticipate the majority of the tourists will stay: 2 ? 

4. Do you reserve a room block for this event at an area hotel and if so, for how many rooms and 

at which hotels: The Inn at South Ppdre and the Holiday Inn Express are our host hotels. We 

also contract with 6-8 other Island hotels for room blocks. The number of rooms blocked range 

between 500-600. 

5. List other years (over the last three years) that you have hosted your Event or Project with 
amount of assistance given from HOT and the number of hotel rooms used: 

Month/Year Held Assistance Amount Number of Hotel Rooms Used 

April2014 50.000 810 

April2015 50.000 

Aprll2016 50.000 869 

6. How will you measure the impact of your event on area hotel activity (e.g.; room block usage 

information, survey of hoteliers, etc.)? Room Block Uspge, Surveys of the hotels. and 

surveys of the participants at the Event. 

7. Please list other organization, government entities, and grants that have offered financial 

support to your project: L&F Distributors. Genco Energy Services. Harley Davidson and 

Sprint 
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8. Will the event charge admission? _Y.:...;e""s'---------

9. Do you anticipate a net profit from the event? _Y"""e=s __ _ 

10. If there is a net profit, what is the anticipated amount and how will it be used? Anv 
net profits minus start-up monies for the following vears event will go directly to area 
(Rio Grande Valley) Charities. 

11. Please list all promotion efforts your organization is coordinating and the amount financially 
committed to each media outlet: 

Newspaper: 
Radio: 
TV: 
Website, Social Media: 
Other Paid Advertising: 

$ 2.000 
$ 8.000 
$ 10.000 
$ 5.000 
$ 30.000 

Anticipated Number of Press Releases to Media _2_ 
Anticipated Number Direct Mailings to out-of-town recipients _o __ 

Other Promotions Staffing a promotional Booth at Comus Christi Bike Fest and at other 
motorcycle events and rallies 

12. Will you include a link to the CVB or other source on your promotional handouts and in 
your website for booking hotel nights during this event? __:.;Ye::.:s~-------

13. Will you negotiate a special rate or hotel/event package to attract overnight stays? 
Yes 

14. What other marketing initiatives will you utilize to promote hotel and convention 
activity for this event? 

Electronic Billboards in Austin. San Antonio. Houston, Galveston. and Corpus Christl. print 

advertising in Ride Texas Magazine and Thunder Press Magazine. Social Media boosts. Goog!e 

Search engines. and radio and TV advertising In out of market areas. 

15. What geographic areas does your marketing, advertising and promotion reach: Texas and 

surrounding states and nationwide through google search and social media. 
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16. How many individuals will your proposed marketing reach who are located at least SO miles 
away? over 5 million (each media source ought to be able to quantify this number for 
applicants) 

17. If the funding requested is related to a permanent facility (e.g. museum, visitor center): 

Expected Visitation by Tourists Monthly/Annually:----------

Percentage of those who visit the facility who indicate they are staying at area hotels/lodging 
facilities: %(use a visitor log that asks them to check a box if they are staying at an 
area lodging facility) 

18. What amount of event insurance do you have for your event and who is the carrier: 
$2 million dollars. Briskey and Perez Agency. Inc. . 

a. (Insert South Padre Island Minimum Event Insurance Coverage Minimums and duty to 
list South Padre Island as an added insured) 

19. Any marketing for the event must be consistent with the brand image for South Padre Island 
and all such marketing pieces that are funded with hotel tax must be submitted with at least _ 
weeks advance notice for approval by the South Padre Island CVB. 

20. Where appropriate, the CVB will require access to event participant database information that 
will show zip code data to measure likely impact from the funded event. 

Submit to: Mike Flores, Business Development Director, Convention and Visitors Advisory Board/ C/0 
City of South Padre Island Convention and Visitor's Bureau, 7355 Padre Blvd., 956-761·8199, 
michael@sopadre.com 

, ... . 
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CITY OF SOUTH PADRE ISLAND 
ADVISORY BOARD MEETING 

AGENDA REQUEST FORM 

MEETING DATE: July 21, 2016 

NAME & TITLE: Wally Jones, CVA Chairman 

DEPARTMENT: Convention and Visitors Advisory Board 

II ITEM 

ItemNo.9m 

Discussion and action regarding application for funding request on the Free Livin Entertainment 
Inc. DBA Inertia Tours. (September 2016 -February 2017) 

IIITEM BACKGROUND II 

IIBUDGET/FINANCIAL SUMMARY 

II coMPREHENSIVE PLAN GOAL 

LEGAL REVIEW 

Sent to Legal: YES: ----- NO: ___ _ 

Approved by Legal: YES: ----- NO: ___ _ 

Comments: 

II RECOMMENDATIONS/COMMENTS 



II . 

SOUTH PADRE ISLAND HOTEL TAX FUNDING APPLICATION FORM 
~ 0 

Application 

Date: __ 7...!.-..:/_1__...!_} _I 6 __ 

Organization Information 

Name of Organization: _ __,_h-'l'tQg~--=l.:..::,'J::;....:,W~___;~::..._!.,;N;...;.tz?~n:....!.7z.___:_.:.,'..:.:..JI_~_...:..:...:..__......:.~..:.........:C~,,_...:;...D.~IS::..:..4...:..__ 
Address: ( b f 5 .. 6-u. ~cJ v.. f I.A p.e $"·;-, 

City, State, Zip: Sa rJ M 't II ( 0 r '[K / ;? c '' 
Contact Name: _ _:C=-..~{,~g,~J _ _,_J-k....!.!aV'lL!..LC __ Contact Office Phone Number: ~a:> 8~ I :l. I 7 ~ 'C J:/ 

\ I ' . I /_ ?ij.,\ j N t t . ..,[)\t/'-R,. MCA N /lift\ ~ S Do 5'S", il('g , 

Event Information 

Name ofEvent or Project' Co \1 f,Y <; f-t t:J /S04k FbMdJ!;WaJ £,J Jl.o' 
Date of Event or Project: ~ p'I \ - :ff' b l ) 
Primary Location of Event or Project: ( / (';>..c). !lv~L S ~ f'5' S: 

Amount Requested: $ s:P , o t.., o • ~O,ooO a_ 0 l {.p 

Primary Purpose of Funded Activity/Facility: 

p tLo I'WCi S.:,v.. 11.. /). J._. r sU ~tJ "'- cl CJ 0!;. ,..., J,o(L 
._c;: ~l bf\1 "]?.:> -~.4 ~"M\-,ts + 5°llO -.'l~!s iw 1/ <:>k~.t· 

£:{ S ~ cJ.«rnw~~-,.·1o~ t:)f c ~o/'c.~, 

1 
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How will the hotel tax funds be used:~( please attach a list of the hotel tax funded expenditures) 

. I I 'L I j 1/ I p ' ~ J d'fL> ro s f=P tv rL ' iu k..t'w c. Do { ~ n 

Percentage of Hotel Tax Support of Related Costs 

jlX) -?ercentage of Total Event Costs Covered by Hotel Occupancy Tax 

~Percentage of Total Annual Facility Costs Covered by Hotel Occupancy Tax for the Funded Event 

~ Percentage of Annual Staff Costs Covered by Hotel Occupancy Tax for the Funded Event 

If staff costs are covered, estimate percentage of time staff spends annually on the funded event(s) 
compared to other activities % 

Are you asking for any cost reductions for city facility rentals or city services, and if so, please quantify 
and explain: 

Which Category or Categories Apply to Funding Request, and Amount Requested 
Under Each Category: 

D a) Convention Center or Visitor Information Center: construction, improvement, equipping, 
repairing, operation, and maintenance of convention center facilities or visitor information 
centers, or both. Amount requested under this category: $ _____ _ 

0 b) Registration of Convention Delegates: furnishing of facilities, personnel, and materials for 
the registration of convention delegates or registrants. Amount requested under this category: 
$. ____ _ 

~ c) Advertising, Solicitations, Promotional programs to attract tourists and convention 
delegates or registrants to the municipality or its vicinity. Amount requested under this 
category: $ ~1 Ov () 

0 d) Promotion of the Arts that Directly Enhance Tourism and the Hotel & Convention Industry: 
the encouragement, promotion, improvement, and application of the arts that can be shown to 
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have some direct impact on tourism and the hotel/convention industry. The impact may be that 
the art facility or event can s~ow hotel nights that are booked due to their events or that guests 
at hotels attend the arts event. Eligible forms of art include instrumental and vocal music, 
dance, drama, folk art, creative writing, architecture, design and allied fields, painting, sculpture 
photography, graphic and craft arts, motion picture, radio, television, tape and sound recording, 
and other arts related to the presentation, performance, execution, and exhibition of these 
major art forms : $ _____ _ 

0 e) Historical restoration and preservation projects or activities or advertising and conducting 
solicitation and promotional programs to encourage tourists and convention delegates to visit 
preserved historic sites or museums. Amount requested under this category: $ _____ _ 

0 f) Expenses including promotional expenses, directly related to a sporting event in which the 
majority of participants are tourists. The event must substantially Increase economic activity 
at hotels within the city or Its vicinity. Amount requested under this category: 
$ ____ _ 

How many attendees are expected to come to the sporting related event? ____ _ 

How many of the attendees at the sporting related event are expected to be from another city 
or county?-----

Quantify how the sporting related event will substantially increase economic activity at hotels 
within the city or its vicinity? 

0 g) Funding transportation systems for transporting tourists from hotels to and near the city to 
any of the following destinations: 1) the commercial center of the city; 2) a convention center 
in the city; 3) other hotels in or near the city; and 4) tourist attractions In or near the city. 
Please note that the ridership of any such transportation must be primarily tourists to qualify 
for hotel tax funding. Amount requested under this category: $ _____ _ 

What sites or attractions will tourists be taken to by this transportation? ____ _ 

Will members of the general public (non-tourists) be riding on this transportation? __ 

What percentage of the ridership will be local citizens? -----

0 h) Slgnage directing tourists to sights and attractions that are visited frequently by hotel 
guests in the municipality. Amount requested under this category: $ _____ _ 

3 
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What tourist attractions will be the subject ofthe signs? 

Questions for All Funding Request Categories: 

1. How many years have you held this Event or Project: __l!i_ 

2. Expected Attendance: 5o J oaO + 
3. How many people attending the Event or Project will use South Padre Island lodging 

establishments? I a=? }I'D • 

How many nights do you anticipate the majority of the tourists will stay: frv..e~.t~ ~ 

4. Do you reserve a room block for this event at an area hotel and if so, for how many rooms and 

at which hotels: 

Month/Year Held 

d016 5p.~ g~ 
Assistance Amount 

6t 5D" 0() 0 

Number of Hotel Rooms Used/c 0 Ju~ 
4oa + 

';)of) 50-!J ~~ 

'2o Jvt ~ fl>J 

6. How will you measure the impact of your event on area hotel activity {e.g.; room block usage 

information, survey of hoteliers, etc.)? --~-~-""'--'--~;;__/_o_c._~ __ u_~_· a---t'-lJP~ .... ·---
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7. Please list other organization, government entities, and grants that have offered financial 

support to your project: ____ ...:..N..;..o.:....:....tl_~~·----------------

8. Will the event charge admission? _...:~~~...:~-------

9. Do you anticipate a net profit from the event? 

10. If there is a net profit, what is the anticipated amount and how will it be used? 
Cu~S o£ 1L /<;.';, Oc:.70 ta> (o.y~ 

11. Please list all promotion efforts your organization is coordinating and the amount financially 
committed to each media outlet: 

Newspaper: 
Radio: 
TV: 
Website, Social Media: 
Other Paid Advertising: 

0 $. __ _ 
$ lo~ 
$ P-
$ 6oe~o 
$ ''-' OQ'D • 

Anticipated Number of Press Releases to Media 6 . 
Anticipated Number Direct Mailings to out-of-to~cipients J<}.:) f-

Other Promotions _...:::(':....!u_~· ..:.cM!J..Il!p"'-~$L-...c{)g~f~...!..f _ _:~:..__:.__:4__:_f--b:..__v.JP __ &t_,__~ __ "M.a,f,_ k 
of{~v +- (lipS 

12. Will you include a link to the CVB or other source on your promotional handouts and in 
your website for booking hotel nights during this event? __ Y~...:~~5...:-:.__ ____ _ 

13. Will you negotiate a special rate or hotel/event package to attract overnight stays? 
'l S", 

14. What other marketing initiatives will you utilize to promote hotel and convention 
activity for this event? 
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15. What geographic areas does yo'ur marketing, advertising and promotion reach: 
/ 

17+ f'A.,J ~·r s~T? s; 

16. How many in~iv_idual~ will your proposed marketing reach who are located at least SO miles 
away? \ i\.\,IJ,.,_.V 1f'each media source ought to be able to quantify this number for 
applicants) 

17. If the funding requested is related to a permanent facility (e.g. museum, visitor center): 

Expected Visitation by Tourists Monthly/Annually:----------

Percentage of those who visit the facility who indicate they are staying at area hotels/lodging 
facilities: %(use a visitor log that asks them to check a box if they are staying at an 
area lodging facility) 

18. What amount of event insurance do you ~ave for your ~vent and who is the carr. ier: .1\ . t\ 1 .4.... :Tr 
.'\ .~ .. t.nl ::+ivs.l}..llcA) JJ,.,J !.'~ L ;n, -(; r~ sk.(\w 11- o-

a. (Insert South PaCfre Island Minimum Event Insurance Coverag 
list South Padre Island as an added insured} 

19. Any marketing for the event must be consistent with the brand image for South Padre Island 
and all such marketing pieces that are funded with hotel tax must be submitted with at least_ 
weeks advance notice for approval by the South Padre Island CVB. 

20. Where appropriate, the CVB will require access to event participant database information that 
will show zip code data to measure likely impact from the funded event. 

1 
61<. 

Submit to: Mike Flores, Business Development Director, Convention and Visitors Advisory Board/ C/0 
City of South Padre Island Convention and Visitor's Bureau, 7355 Padre Blvd., 956-761-8199, 
mlchael@sopadre.com 
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CITY OF SOUTH PADRE ISLAND 
ADVISORY BOARD MEETING 

AGENDA REQUEST FORM 

MEETING DATE: July 21, 2016 

NAME & TITLE: Wally Jones, CVA Chairman 

DEPARTMENT: Convention and Visitors Advisory Board 

Item No. 9n 

Discussion and action regarding application for funding request on the CMG Media Agency 
LLC/Studentcity.com. (October 2016- January 2017) 

BUDGET/FINANCIAL SUMMARY 

II coMPREHENSIVE PLAN GOAL 

IlLEGAL REVIEW 

Sent to Legal: YES: ----- NO: -----
Approved by Legal: YES: ----- NO: -----
Comments: 

RECOMMENDATIONS/COMMENTS 



Application 

Date: k'-J 'ir /\ ~ 
Organization Information 

NameofOrga nization' C.rv'IC:> ~'0. ~"-J L..LC /s~~~-q;,VV" 
Address: ""drJ ~tl~J'~od_~ S ~rae LA.)e~T- dt-(;)LQ 

City, State, Zip: W\A,rok)o J:t:L J (&:? l co--, 
Contact Name: Sl.pO~V\ .?o~W>I?\0 Contact Office Phone Number: X 6 b ~ 7$")-f~bb 
Contact Ce ll Phone Nu mber: b~ .... 0.(] -ClJ<bb 
Web Site Address for Event or Sponsoring Entity----------------

Non-Profit or For-Profit status: '\=Or- ~(}'\; 

Entity's Creation Date: ~~~~-{.----

TaxiD #: ')I~\ \l;'-\394 ... 

Purpose of your organization: MQ..t:..~\"j C:~'\t§ "'\b<' \oNt)('\clS:) 

G:t.t\:-.,-n '"''C.S. Co)\eje. ~ck-'\N\- d.e.vrogMQ\b-\c:. 

Event Information 
( 

Name of Event or Project: Cn\\ec:r ~""1 ~\__ ;t)\1 (j;.~~ ~ 

DateofEventorProject: Cr-~ \ J ~\{;- \=<b \S~') d()\1 

Primary Location of Event or Project: f'=l'\.c~o......:) 0\,bo:> ~>.Is. )dJo:..,...tr j A1~~~0 \h~~~'~ f~ 
~\~\.)j."'.) ~'-'0~) -:i::\ \\ &~ C\Jc.v.J~~J ~.C.V'\"""'j \ \..)""""'"''tt>..) <:""\C¥\'-GS,S:.C.c..; 

Amount Requested: $ 5c.J(')C?Q N eu) 

Primary Purpose of Funded Activity/Facility: 

'To ~~*4 CS.ouMA ~~~t-e <J:s\SNvd S?o(' ¥'""] 9x-e~ dd.! 

o.S -\\~ ;:\t \ cbrv:es'\:'.t:_ d e..-zbv·.t01--)<nn Sine ~q~ ~ucl~ · 
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How will the hotel tax funds be used: _(please attach a list ofthe hotel tax funded expenditures) 

.- £:v. e.\ 

Percentage of Hotel Tax Support of Related Costs 

\D:::> / .. Percentage of Total Event Costs Covered by Hotel Occupancy Tax 

0 Percentage of Total Annual Facility Costs Covered by Hotel Occupancy Tax for the Funded Event 

_Q_ Percentage of Annual Staff Costs Covered by Hotel Occupancy Tax for the Funded Event 

If staff costs are covered, estimate percentage of time staff spends annually on the funded event(s) 
compared to other activities % 

Are you asking for any cost reductions for city facility rentals or city services, and if so, please quantify 
and explain: 

Which Category or Categories Apply to Funding Request, and Amount Requested 
Under Each Category: 

0 a) Convention Center or Visitor Information Center: construction, improvement, equipping, 
repairing, operation, and maintenance of convention center facilities or visitor information 
centers, or both. Amount requested under this category: $. _____ _ 

0 b) Registration of Convention Delegates: furnishing of facilities, personnel, and materials for 
the registration of convention delegates or registrants. Amount requested under this category: 
$ ____ _ 

5(' c) Advertising, Solicitations, Promotional programs to attract tourists and convention 
delegates or registrants to the municipality or its vicinity. Amount requested under this 
category: $ 5 o :Cc:;::() 

D d) Promotion of the Arts that Directly Enhance Tourism and the Hotel & Convention Industry: 
the encouragement, promotion, improvement, and application of the arts that can be shown to 
have some direct impact on tourism and the hotel/convention industry. The impact may be that 
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the art facility or event can show hotel nights that are booked due to their events or that guests 
at hotels attend the arts event. Eligible forms of art include instrumental and vocal music, 
dance, drama, folk art, creative writing, architecture, design and allied fields, painting, sculpture 
photography, graphic and craft arts, motion picture, radio, television, tape and sound recording, 
and other arts related to the presentation, performance, execution, and exhibition of these 
major art forms : $ _____ _ 

D e) Historical restoration and preservation projects or activities or advertising and conducting 
solicitation and promotional programs to encourage tourists and convention delegates to visit 
preserved historic sites or museums. Amount requested under this category: $ _____ _ 

0 f) Expenses including promotional expenses, directly related to a sporting event in which the 
majority of participants are tourists. The event must substantially increase economic activity 
at hotels within the city or its vicinity. Amount requested under this category: 
$ ____ _ 

How many attendees are expected to come to the sporting related event? ____ _ 

How many of the attendees at the sporting related event are expected to be from another city 
or county? ____ _ 

Quantify how the sporting related event will substantially increase economic activity at hotels 
within the city or its vicinity? 

D g) Funding transportation systems for transporting tourists from hotels to and near the city to 
any of the following destinations: 1) the commercial center of the city; 2) a convention center 
in the city; 3) other hotels in or near the city; and 4) tourist attractions in or near the city. 
Please note that the ridership of any such transportation must be primarily tourists to qualify 
for hotel tax funding. Amount requested under this category: $ _____ _ 

What sites or attractions will tourists be taken to by this transportation? _____ _ 

Will members of the general public (non-tourists) be riding on this transportation? __ 

What percentage of the ridership will be local citizens? ------

D h) Signage directing tourists to sights and attractions that are visited frequently by hotel 
guests in the municipality. Amount requested under this category: $ _____ _ 
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What tourist attractions will be the subject of the signs? 

Quest ions!for!AII !Fundi ng!Request !categories:! 

1. How many years have you held this Event or Project: ~~ "'\ ~ ~<"'~ <::....""-~~"'::> \c~-

2. Expected Attendance: $..o ;)o:x:> .pl ~ ~" o-.\ \ ~ (Y\ ~"¥\ 

3. How many people attending the Event or Project will use South Padre Island lodging 
establishments? \()o ·f. 

How many nights do you anticipate the majority of the tourists will stay: 4 ..... b V\..\'1V\~ 

4. Do you reserve a room block for this event at an area hotel and if so, for how many rooms and 

at which hotels: .-:bs l r>,._ G,<"-s>-~ S?esus-A;- 3 <'"'\"k ~ V\.. . 

5. List other years (over the last three years) that you have hosted your Event or Project with 
amount of assistance given from HOT and the number of hotel rooms used: 

Month/Year Held 

(""\:). tl,\£\. :V\~ 

Mc:.p)<\ ~ \S 

{Y)~)r-. ~\L\ 

Assistance Amount 

0 
0 
0 

Number of Hotel Rooms Used 

;>co ~\\>...~. 

\00 ~~ 

$o ~.uc;. 

6. How will you measure the impact of your event on area hotel activity (e.g.; room block usage 

information, survey of hoteliers, etc.)? ~'V'Y' \d.cck,_ IJ.S~'>f plu~ "lV\.Q.~e., 

\1 "'\. ~l ~~0-J "\'" t>--"'- ~ \_\~·~ ~c--. 

S~l. 
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7. Please list other organization, government entities, and grants that have offered financial 

support to your project: __ S\-'-"-)1-J-/~___,_ _________________ _ 

8. Will the event charge admission? _--&....;N~h_t\_,_ _____ _ 

9. Do you anticipate a net profit from the event? ----Lt'\_._E=...,;}o::~-----

10. If there is a net profit, what is the anticipated amount and how will it be used? 

~~1. e\!)~ \,.,.~? ',-s $ \~_t=?CQ -

11. Please list all promotion efforts your organization is coordinating and the amount financially 
committed to each media outlet: 

Newspaper: 
Radio: 
TV: 
Website, Social Media: 
Other Paid Advertising: 

Anticipated Number of Press Releases to Media~(~ flU' '«'Dm'v\) 
Anticipated Number Direct Mailings to out-of-town recipients~~ "' 

Other Promotions Soo;;)c:CD s. ~o')"'j \-.)ret..,\. ~l.i>cle m'»jS2 ~'~ 
D\'-.s.-\-~, ~\}..~~ ~¢ 'dee) * ~lle.1e en.~~\).~ . 

12. Will you include a link to the CVB or other source on your promotional handouts and in 
your website for booking hotel nights during this event? ___..,-l

3
..=PS::;.,;:.__ _____ _ 

13. Will you negotiate a special rate or hotel/event package to attract overnight stays? 

14. What other marketing initiatives will you utilize to promote hotel and convention 
activity for this event? 
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15. What geographic areas does your marketing, advertising and promotion reach: 

~0~ £ u.s.c... "'v-d C.C)v-~~"'--· ( ~"::] 9c&,,S o~ 
~)c.e..:> wx\:-"'- ~~\"-... d__C)._~e.s, o),.\>-.,.~\-:J S\-,_a~cle.r ~\:_5> c'2' ~c_v-..,.) 

16. How many individuals will your proposed marketing reach who are located at least 50 miles 
away? (each media source ought to be able to quantify this number for 

applicants) u..Je. \\ o~l' \ lf'r\11 \\\=>'A- c:.o \ \~e ~~\.!<.~"'--~ _ 

17. If the funding requested is related to a permanent facility (e.g. museum, visitor center): 

Expected Visitation by Tourists Monthly/Annually: -----------

Percentage of those who visit the facility who indicate they are staying at area hotels/lodging 
facilities: % (use a visitor log that asks them to check a box if they are staying at an 
area lodging facility) 

18. What amount of event insurance do you have for your event and who is the carrier: 

S 't::'v"V1 l,$ z:>"'O illcq...ln.Q?..\\ 0 9J\\~ f¥: C.oQ.O ~;;.~ 
a. (Insert South Padre Island Minimum Event Ins nee Coverage M1mmums and duty to 

list South Padre Island as an added insured) 

19. Any marketing for the event must be consistent with the brand image for South Padre Island 
and all such marketing pieces that are funded with hotel tax must be submitted with at least _ 
weeks advance notice for approval by the South Padre Island CVB. ~ \'.ee.cl 

20. Where appropriate, the CVB will require access to event participant database information that 
will show zip code data to measure likely impact from the funded event. 

Submit to: Convention and Visitors Advisory Board 
C/0 City of South Padre Island Convention and Visitor's Bureau 
7355 Padre Blvd., South Padre Island, Texas 78597 
(956) 761-3000 Phone (956) 761-3024 Fax 
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