




Item No. 4.1

CITY OF SOUTH PADRE ISLAND
CONVENTION AND VISITORS ADVISORY BOARD

AGENDA REQUEST FORM

MEETING DATE: February 23, 2022

NAME & TITLE: Linette Hernandez, Management Assistant 

DEPARTMENT: Convention and Visitors Bureau 

ITEM
Approve the meeting minutes for the January 26, 2022 regular meeting. (Till)

ITEM BACKGROUND
N/A

BUDGET/FINANCIAL SUMMARY
N/A

COMPREHENSIVE PLAN GOAL
N/A

LEGAL REVIEW
Sent to Legal:  No
Approved by Legal:  No

RECOMMENDATIONS/COMMENTS:
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MEETING MINUTES
CONVENTION AND VISITOR ADVISORY BOARD MEETING

CITY OF SOUTH PADRE ISLAND

WEDNESDAY, JANUARY 26, 2022

I. CALL TO ORDER
The Convention and Visitors Advisory Board of the City of South Padre Island, Texas held a regular 
meeting on Wednesday, January 26, 2021 at the South Padre Island City Council Chambers, 4601 Padre 
Boulevard, South Padre Island, Texas. Chairman Sean Till called the meeting to order at 9:01 am. A 
quorum was present: Board Members Bryan Pinkerton, Chad Hart, Daniel Salazar and Bob Friedman were 
present. Vice Chairman Tom Goodman was absent. 

City Officials: City Manager Randy Smith was present and City Council Member Ken Medders. 

CVB Staff: CVB Interim Director Lori Moore (virtually), Senior Marketing and Communications Manager 
Teresa Rodriguez, Special Events Coordinator April Brown, Sales and Services Manager Mayra Nunez, 
Management Assistant Linette Hernandez, and Administrative Assistant Yolanda Davila were present. 

II. PLEDGE OF ALLEGIANCE
CVB Chairman Sean Till led the pledge of allegiance.

III. PUBLIC COMMENTS AND ANNOUNCEMENTS:

IV. APPROVE CONSENT AGENDA

4.1. Approve the meeting minutes for the December 16, 2021 regular meeting. Board Member 
Chad Hart made the motion to approve, seconded by Board Member Bob Friedman. 
Motion carried unanimously. 

4.2. Approve the excused absence for Board Member Bryan Pinkerton for the December 16, 
2021 regular meeting. Board Member Chad Hart made the motion to approve, seconded by 
Board Member Bob Friedman. Motion carried unanimously. 

V. REGULAR AGENDA

5.1. Presentation and discussion regarding the Director's Report. Special Events Coordinator 
April Brown provided an update on Special Events. Senior Marketing and 
Communications Manager Teresa Rodriguez updated the board on items 2-8 below.
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1.) Special Events
2.) ADR & Occupancy
3.) Arrivalist Report
4.) Social Media
5.)  Cision
6.) Website Overview
7.) New Creative
8. ) Spring Break Plan

5.2. Discussion and possible action to approve the funding request for the following Special 
Events. 
A.) Sand Crab Run in April 2022: Board Member Daniel Salazar made a motion to 
approve $6,000 in funding towards marketing, seconded by Board Member Daniel 
Salazar. Motion carried unanimously. 

B.) Roar by the Shore Air Show in August 2022: Board Member Chad Hart made a 
motion to approve $50,000 in funding towards marketing, seconded by Board Member 
Bryan Pinkerton. Motion carried unanimously. 

5.3. Discussion and possible action to approve the RGV Reef sponsorship for FY 21/22. Board 
Member Daniel Salazar made a motion to approve a $50,000 sponsorship, seconded by 
Board Member Chad Hart. Motion carried unanimously. 

5.4. Discussion and possible action to approve The Zimmerman Agency Media Plan for FY 
21/22. Andy Jorishie from The Zimmerman Agency was virtually present to answer 
questions Lori Moore explained that this was a budgeted item for media placement. Board 
Member Chad Hart suggested that the plan include more promotional digital material to 
increase room sales or to incorporate a sales plan. Board Member Daniel Salazar made a 
motion to approve, seconded by Board Member Chad Hart. Motion carried unanimously.

5.5. Discussion and update regarding the approved budget transfer of $800,000 in 
unencumbered marketing funds to be used for media placement in FY 2021/2022. There 
was no action taken on this item. 

5.6. Discussion and possible action to approve the KVUE/TEGNA 3 month marketing 
campaign for Texas for FY 2021/2022. Board Member Daniel Salazar made the motion to 
approve, seconded by Board Member Chad Hart. Motion carried unanimously. 
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5.7. Discussion and possible action to approve Valentine's Day weekend fireworks and to 
amend the current contract with Pyro Shows of Texas to add this show. Board Member 
Daniel Salazar made a motion to approve with proper digital billboard advertisement, 
seconded by Board Member Chad Hart. The fireworks were scheduled to be held at 9pm 
on February 12, 2022. Motion carried unanimously.

5.8. Discussion and possible action to approve the SPI CVB tourism portion of the SPI 
Comprehensive Plan. Board Member Bryan Pinkerton made a motion to approve, 
seconded by Board Member Daniel Salazar. Motion carried unanimously. 

5.9. Presentation of the SPI CVB 2021 Annual Report. Senior Marketing Director Teresa 
Rodriguez presented the report to the board.

5.10. Discussion and action concerning the new meeting date for the February 2022 regular 
meeting. The next meeting was scheduled for February 23, 2022.

VI. ADJOURN
The meeting was adjourned at 10:11am.

_____________________________________
Linette Hernandez, CVB Management Assistant

Approved by:

________________________________________
Sean Till, CVAB Chariman
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Item No. 4.2

CITY OF SOUTH PADRE ISLAND
CONVENTION AND VISITORS ADVISORY BOARD

AGENDA REQUEST FORM

MEETING DATE: February 23, 2022

NAME & TITLE: Linette Hernandez, Management Assistant 

DEPARTMENT: Convention and Visitors Bureau 

ITEM
Approve the excused absence for Vice Chairman Tom Goodman for the January 26, 2022 regular meeting. (Till) 

ITEM BACKGROUND
N/A

BUDGET/FINANCIAL SUMMARY
N/A

COMPREHENSIVE PLAN GOAL
N/A

LEGAL REVIEW
Sent to Legal:  No
Approved by Legal:  No

RECOMMENDATIONS/COMMENTS:
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Item No. 4.3

CITY OF SOUTH PADRE ISLAND
CONVENTION AND VISITORS ADVISORY BOARD

AGENDA REQUEST FORM

MEETING DATE: February 23, 2022

NAME & TITLE: Linette Hernandez, Management Assistant 

DEPARTMENT: Special Events Committee 

ITEM
Approve the Special Events Committee post-event report for SPI Kite Fest 2022. (Brown)

ITEM BACKGROUND
N/A

BUDGET/FINANCIAL SUMMARY
02-593-8099

COMPREHENSIVE PLAN GOAL
N/A

LEGAL REVIEW
Sent to Legal:  No
Approved by Legal:  No

RECOMMENDATIONS/COMMENTS:
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Item No. 5.1

CITY OF SOUTH PADRE ISLAND
CONVENTION AND VISITORS ADVISORY BOARD

AGENDA REQUEST FORM

MEETING DATE: February 23, 2022

NAME & TITLE: Linette Hernandez, Management Assistant 

DEPARTMENT: Convention and Visitors Bureau 

ITEM
Discussion and action concerning the election of officers for the 2022 calendar year-CVAB Chairman and Vice
Chairman. (Till)

ITEM BACKGROUND
N/A

BUDGET/FINANCIAL SUMMARY
N/A

COMPREHENSIVE PLAN GOAL
N/A

LEGAL REVIEW
Sent to Legal:  No
Approved by Legal:  No

RECOMMENDATIONS/COMMENTS:

174



Item No. 5.2

CITY OF SOUTH PADRE ISLAND
CONVENTION AND VISITORS ADVISORY BOARD

AGENDA REQUEST FORM

MEETING DATE: February 23, 2022

NAME & TITLE: Linette Hernandez, Management Assistant 

DEPARTMENT: Convention and Visitors Bureau 

ITEM
Presentation and discussion on Spring Break performance and the Q1 Marketing Plan for FY21/22.  (Zimmerman)

ITEM BACKGROUND
N/A

BUDGET/FINANCIAL SUMMARY
N/A

COMPREHENSIVE PLAN GOAL
N/A

LEGAL REVIEW
Sent to Legal:  No
Approved by Legal:  No

RECOMMENDATIONS/COMMENTS:
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Spring Break Digital Media Performance Report 
12/20/21-2/17/22
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CAMPAIGN TO DATE - COLLEGE SPRING BREAK

2

Activity 12/20/21-2/17/22 2/18/22-3/15/22 Total

Impressions 14,012,533

Clicks 80,717

CTR 0.58%

Conversions 201

Total Spend $89,255 $70,745 $160,000

*Conversions tracked include various website buttons and form fill
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CAMPAIGN TO DATE - FAMILY SPRING BREAK

3

Activity 12/20/21-2/17/22 2/18/22-3/10/22 Total

Impressions 6,041,017

Clicks 27,608

CTR 0.46%

Conversions 190

Total Spend $60,019 $39,981 $100,000

*Conversions tracked include various website buttons
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DIGITAL DISPLAY PERFORMANCE
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CAMPAIGN OVERVIEW

5

Display Campaign Impressions Clicks CTR CTR 
Benchmark Pixel Fires Conversions Spend Remaining 

Spend

College Spring Break 
(paused 2/9)

4,748,538 5,328 0.11% 0.09% 7,381 144 $37,565 N/A

Family Spring Break 3,183,995 1,633 0.05% 0.09% 5,281 129 $31,474 $28,526

TOTAL 7,932,533 6,961 0.09% 0.09% 12,662 273 $69,039 $28,526

*Conversions tracked include various website buttons and form fill
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COLLEGE SPRING BREAK
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COLLEGE SPRING BREAK - SITE OVERVIEW

7

Partner Impressions Clicks CTR
CTR 

Benchmar
k

AVC (Audio 
Completion 

Rate)
Pixel Fires Conversions Spend

Basis (Display) 3,174,322 4,334 0.14% 0.09% N/A 7,291 139 $25,400

Spotify (Audio) 935,381 170 0.02% N/A 91% 90 5 $12,165

TOTAL 4,109,703 4,504 0.11% 0.09% 91% 7,381 144 $37,565

*Conversions tracked include various website buttons and form fill

*College Spring Break display and Spotify was paused on 2/9.
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COLLEGE SPRING BREAK - PLACEMENT OVERVIEW

8

Display Platform Impressions Clicks CTR CTR 
Benchmark Pixel Fires Conversions

Desktop 810,705 258 0.03% 0.09% 823 41

Mobile 2,745,602 4,214 0.15% 0.09% 5,293 78

Video 256,850 686 0.27% 0.09% 1,175 25

TOTAL 3,813,157 5,158 0.14% 0.09% 7,291 144

*Conversions tracked include various website buttons and form fill
*College Spring Break display and Spotify was paused on 2/9.
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TOP STATES BY CLICKS

9

*College Spring Break display and Spotify was paused on 2/9.
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CREATIVE SCREENSHOTS
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FAMILY SPRING BREAK
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FAMILY SPRING BREAK - SITE OVERVIEW

12

Partner Impressions Clicks CTR CTR 
Benchmark

VCR (Video 
Complete Rate)

Pixel 
Fires Conversions Spend

Basis (Display) 2,688,589 2,232 0.08% 0.09% N/A 6,223 129 $19,089

Stack Adapt (OTT) 495,406 N/A N/A N/A 99% 2 0 $12,385

TOTAL 3,183,995 2,232 0.07% 0.09% 99% 6,225 129 $31,474

*Conversions tracked include various website buttons
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FAMILY SPRING BREAK - PLACEMENT OVERVIEW

13

Display Platform Impressions Clicks CTR CTR 
Benchmark Pixel Fires Conversions

Desktop 1,303,742 609 0.05% 0.09% 2,506 85

Mobile 696,670 704 0.10% 0.09% 3,717 44

TOTAL 2,000,412 1,313 0.07% 0.09% 6,223 129

*Conversions tracked include various website buttons
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TOP STATES BY CLICKS
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CAMPAIGN SCREENSHOTS
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DISPLAY INSIGHTS 
College Spring Break Display and Spotify was paused on 2/9 
• Remaining spend was shifted to Google SEM and Microsoft / Bing paid search  
The Family Spring Break targeting mobile is top performing in terms of CTR 
• Desktop continues to drive the most conversions 
The Family Spring break 300x250 ad size is driving the highest CTR, while the 728x90 ad 
size is the lowest performing 
• Paused the 728x90 to increase overall performance 
Moving forward 
• Continue to optimize campaigns to drive awareness and conversions 
• Increase bids on top performing tactics  
• Monitor frequency caps to ensure customers are not served an ad too often
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PAID SEARCH
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CAMPAIGN PERFORMANCE BREAKDOWN

18

Campaign Impressions Clicks CTR CTR 
Benchmark

Avg. 
CPC

Avg. CPC 
Benchmark Conversions Spend Remaining 

Budget

Family Spring Break 91,173 9,313 10.21% 4.68% $0.85 $0.61 61 $7,912 $2,088

College Spring Break 63,799 5,656 8.87% 4.68% $0.98 $0.61 57 $5,535 $32,891

TOTAL 154,972 14,969 9.66% 4.68% $0.90 $0.61 118 $13,447 $34,979.00

*Conversions tracked include various website buttons and form fill
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ADDITIONAL INSIGHTS 
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PAID SEARCH INSIGHTS
The campaign has delivered a CTR well above the benchmark of 4.68% 
The Spring Break campaigns saw 85 conversions during January 
• Conversions include form fill and various website buttons 
Optimizations made helped drive down the average cost per click by 53%, allowing SPI 
to garner more clicks and therefore more conversions 
The majority of conversions and clicks occur on mobile devices  
Females 35-44 were the top converting audience 
The peak in conversions occurred during the week between 11am-7pm 
For College Spring break an additional $18,500 was shifted to SEM (from display/
streaming audio) on 2/9, which has boosted overall impression and clicks by: 
• Impression % increase since shift: 137% 
• Clicks % increase since shift: 136% 
Moving forward 
• Continue to optimize by increasing bids on top performing keywords 
• Adjusting bids to reach the target audience during peak days and times
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SPRING BREAK CAMPAIGN
FAMILY AND COLLEGE SOCIAL INSIGHTS
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SOCIAL MEDIA CREATIVE (FAMILY SB)

22

FACEBOOK INSTAGRAM TIKTOK
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SOCIAL MEDIA CREATIVE (COLLEGE SB)

23

INSTAGRAM SNAPCHAT TIKTOK
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SOCIAL MEDIA PERFORMANCE 

24

* Conversion Actions: Website Button Clicks and Form Submissions

CAMPAIGN Family TikTok Family SB: FB/IG College SB: IG College: 
Snapchat College TikTok

SPEND $2,066 $18,567 $8,838 $28,497 $8,820

REMAINING 
SPEND with 
additional 

$2,940 $6,433 $7,906 $4,247 $9,923

REACH - 627,767 458,258 - -

IMPRESSIONS 466,067 2,299,782 1,695,383 5,243,497 2,261,316

LINK CLICKS 4,765 11,897 5,884 41,271 22,578

CPC $0.43 $0.84 $1.50 $0.69 $0.39

Travel  
Industry CPC

$0.51
TikTok

$0.97
Facebook

$1 - $2
Instagram

$0.98
Snapchat

$0.51
TikTok
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SOCIAL INSIGHTS 
Key Takeaways 
• Boost of $8,230.71 has been added to the social budget for College Spring Break 
• Tiktok currently leads as the top platform with high engagement on link clicks and lower 

CPC’s.  
• CPC on all platforms are at or under average CPC for travel industry.  
Going Forward 
• Continue to optimize campaigns to drive awareness and conversions 
• Consider reallocating a portion of funds in the Family Facebook campaign to TikTok as it’s 

performing well.
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BRAND DIGITAL MEDIA PERFORMANCE REPORT
1/1/22-2/17/22
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DIGITAL DISPLAY PERFORMANCE
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BRAND - SITE OVERVIEW

28

Display Partner Impressions Clicks CTR CTR 
Benchmark Pixel Fires Conversions Spend

Sojern (Display) 2,023,266 1,277 0.06% 0.09% 1,712 15 $11,128

Expedia 523,084 561 0.11% 0.09% 1,299 52 $10,131

Travel Spike N/A 2,090 N/A N/A 875 86 $1,777

TOTAL 2,546,350 3,928 0.15% 0.09% 3,886 153 $23,036

*Conversions tracked include various website buttons 
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CREATIVE PERFORMANCE - DISPLAY

29

*Conversions tracked include various website buttons 

Creative Impressions Clicks CTR CTR 
Benchmark Pixel Fires Conversions

Spend Spring Break Near the Shore 1,160,746 864 0.07% 0.09% 1,221 38

Catch of the Day - Bonding 1,335,579 957 0.07% 0.09% 1,339 28

TOTAL 2,496,325 1,821 0.07% 0.09% 2,560 66
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CREATIVE PERFORMANCE - NATIVE

30

Creative Clicks Pixel Fires Conversions

Family Time 1,000 570 32

Spring into Adventure 735 547 45

Catch a Break 126 77 5

Beach Sunshine 160 73 4

Start Your Adventure 69 32 0

TOTAL 1,735 1,299 86

*Conversions tracked include various website buttons 
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DISPLAY INSIGHTS 

31

The brand campaign launched on February 1st and has ramped up nicely in a shortly 
amount of time 
Expedia has delivered the highest CTR thus far 
• Ads currently click-through to the SPI homepage 
• Recommend to shift this to an Expedia landing page for better user experience 
Travel Spike is a cost per click platform, therefore no impressions or CTR is included 
• Travel Spike creative consists of native ads that are currently being optimized towards the 

top performing creative 
The “Spend Spring Break Near the Shore” display creative has delivered the highest 
conversions, while both creative versions have delivered the same CTR 
Moving forward 
• Continue to optimize campaigns to drive awareness and conversions 
• Increase bids on top performing tactics  
• Monitor frequency caps to ensure customers are not served an ad too often
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PAID SEARCH
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CAMPAIGN PERFORMANCE BREAKDOWN

33

Campaign Impressions Clicks CTR CTR 
Benchmark Avg. CPC Avg. CPC 

Benchmark Conversions Spend

Brand 78,892 9,099 11.53% 4.68% $0.45 $0.61 636 $4,061

Competitive 12,387 2,132 17.21% 4.68% $0.73 $0.61 6 $1,564

TOTAL 91,279 11,231 12.30% 4.68% $0.50 $0.61 642 $5,625

*Conversions tracked include various website buttons and form fill
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ADDITIONAL INSIGHTS 
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PAID SEARCH INSIGHTS

35

Overall, the brand campaign is driving strong results 
• The campaign has achieved a CTR well above the benchmark of 4.68% 
The Brand campaigns saw 636 conversions during to date 
• Conversions include form fill and various website buttons 
MoM trends show average cost per click are declining 
• Currently the campaign has seen a positive 37% decline 
The majority of conversions and clicks occur on mobile devices  
Females 35-44 were the top converting audience 
The peak in conversions occurred during the week between 11am-7pm 
Moving forward 
• Continue to optimize by increasing bids on top performing keywords 
• Adjusting bids to reach the target audience during peak days and times
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PAID SOCIAL
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SOCIAL MEDIA ADS

37

FACEBOOK/INSTAGRAM

212



SOCIAL MEDIA PERFORMANCE 

38

* Conversion Actions: Website Button Clicks and Form Submissions

CAMPAIGN FB/IG Valentine Giveaway FB/IG Firework Show

SPEND $150 $100

REACH 1,332 13,060

IMPRESSIONS 17,506 25,583

LINK CLICKS 49 394

CPR (cost per engagement) $0.11 $0.25

Travel  
Industry CPC

$0.97
Facebook

$0.97
Facebook
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INSIGHTS
Key Takeaways 
•  Regional boosted posts performed above average regarding cost-per-result.  
Going Forward 
• Launch Yearly Brand Awareness Campaign “That’s As Hard As It Gets” w/o Feb 21 with 

new approved creative:
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THANK YOU!
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Item No. 5.3

CITY OF SOUTH PADRE ISLAND
CONVENTION AND VISITORS ADVISORY BOARD

AGENDA REQUEST FORM

MEETING DATE: February 23, 2022

NAME & TITLE: Linette Hernandez, Management Assistant 

DEPARTMENT: Convention and Visitors Bureau 

ITEM
Presentation and discussion by Predictive Data Lab on campaign performances, KPIs and analytics. (Moore)

ITEM BACKGROUND
N/A

BUDGET/FINANCIAL SUMMARY
02-594-0530

COMPREHENSIVE PLAN GOAL
N/A

LEGAL REVIEW
Sent to Legal:  No
Approved by Legal:  No

RECOMMENDATIONS/COMMENTS:
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VISIT 
SOUTH PADRE 
ISLAND

Predictive Data Lab | CONFIDENTIAL

Spring Break Report 

12/20/21  - 1/31/22
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SPRING BREAK CAMPAIGNS

Source (s): Zimmerman Spring Break Dec + Jan Report

Two active campaigns: 

Predictive Data Lab 2

COLLEGE 

SPRING 

BREAK

FAMILY 

SPRING 

BREAK

219



SPRING BREAK CAMPAIGNS

Source (s): Zimmerman Spring Break Dec + Jan Report

CAMPAIGN TO DATE PERFORMANCE

Predictive Data Lab 3

COLLEGE 

SPRING 

BREAK

Activity 12/20/21-1/31/22 2/1/22-3/15/22 Total

Impressions 8,154,471

Clicks 36,972

CTR 0.44%

Conversions 183

Total Spend $63,441 $96,559 $160,000

CPC 

$1.75

CPA 

$346

*Conversions tracked include various website buttons and form fill

ECPM

$7.7
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SPRING BREAK CAMPAIGNS

Source (s): Zimmerman Spring Break Dec + Jan Report

CAMPAIGN TO DATE PERFORMANCE

Predictive Data Lab 4

COLLEGE 

SPRING 

BREAK

Site Impressions Clicks CTR
CTR

Benchmark

AVC 

(Audio 

Completio

n  Rate)

Pixel Fires Conversions Spend

Basis (Display) 3,174,322 4,334 0.14% 0.09% N/A 2,270 138 $25,025

Spotify (Audio) 659,148 126 0.02% N/A 91% 65 5 $10,000

TOTAL 3,833,470 4,460 0.12% 91% 2,335 143 $35,025

*Conversions tracked include various website buttons and form fill DISPLAY ACCOUNTS FOR 71% OF 

BUDGET AND IS PROVIDING A CPC 

OF $5.77

AUDIO ACCOUNTS FOR 29% AND 
IS PROVIDING A COST PER 

COMPLETION OF $0.02 221



SPRING BREAK CAMPAIGNS

Source (s): Zimmerman Spring Break Dec + Jan Report

CAMPAIGN PERFORMANCE (JANUARY)

Predictive Data Lab 5

COLLEGE 

SPRING 

BREAK

CAMPAIGN College SB: IG College: Snapchat TIKTOK

SPEND $5,000 $20,000 -

REMAINING SPEND $15,000 $10,000 $10,000

REACH 292,957 -

IMPRESSIONS 1,097,579 3,207,193 -

LINK CLICKS 3,686 o 27,303 -

CPC $1.36
Cost Per Click: $0.73.

Cost per thousand impressions:

$6.24

-

SNAPCHAT IS 

PROVIDING THE 

BEST CPC ACROSS 

THE ENTIRE 

CAMPAIGN 
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SPRING BREAK WEBSITE PERFORMANCE

Source (s): Zimmerman Spring Break Dec + Jan Report

DATE RANGE: 12/20 /2021 – 1/31/2022

Predictive Data Lab 6

COLLEGE 

SPRING 

BREAK

SNAPCHAT IS ALSO 

THE TOP DRIVER OF 

TRAFFIC TO THE 

WEBSITE, DRIVING 

OVER 18K VISITORS 
TO THE SITE
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SPRING BREAK WEBSITE PERFORMANCE

Source (s): Zimmerman Spring Break Dec + Jan Report

DATE RANGE: 12/20 /2021 – 1/31/2022

Predictive Data Lab 7

COLLEGE 

SPRING 

BREAK

SNAPCHAT SEEMS 

TO HAVE STOPPED 

RUNNING AFTER 

DEC 29, 2021, AND 

IT TURNED BACK 
ON IN FEB 14, 2022
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SPRING BREAK WEBSITE PERFORMANCE

Source (s): Zimmerman Spring Break Dec + Jan Report

DATE RANGE: 12/20 /2021 – 1/31/2022

Predictive Data Lab 8

COLLEGE 

SPRING 

BREAK

GOOGLE CPC IS 

SECOND BEST 

PEFORMER IN 

DRIVING TRAFFIC 

TO THE SITE
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SPRING BREAK CAMPAIGNS

Source (s): Zimmerman Spring Break Dec + Jan Report

CAMPAIGN TO DATE PERFORMANCE

Predictive Data Lab 9

*Conversions tracked include various website buttons and form fill

FAMILY 

SPRING 

BREAK

Activity 12/20/21-1/31/22 2/1/22-3/10/22 Total

Impressions 4,549,807

Clicks 17,843

CTR 0.39%

Conversions 168

Total Spend $40,130 $59,870 $100,000

CPC 

$2.24

CPA 

$238

ECPM

$8.8
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SPRING BREAK CAMPAIGNS

Source (s): Zimmerman Spring Break Dec + Jan Report

CAMPAIGN TO DATE PERFORMANCE

Predictive Data Lab 10

FAMILY 

SPRING 

BREAK

Site Impressions Clicks CTR
CTR

Benchmark

VCR (Video 

Complete Rate)

Pixel  

Fires Conversions Spend

Basis (Display) 1,833,955 1,633 0.09% 0.09% N/A 3,559 123 $13,021

Stack Adapt (OTT) 376,222 N/A N/A N/A 99% 0 0 $9,406

TOTAL 2,210,177 1,633 0.07% 0.09% 99% 3,559 123 $22,427

CPC 

$13

CPA 

$182

ECPM

$10

*Conversions tracked include various website buttons

227



SPRING BREAK CAMPAIGNS

Source (s): Zimmerman Spring Break Dec + Jan Report

CAMPAIGN TO DATE PERFORMANCE

Predictive Data Lab 11

*Conversions tracked include various website buttons and form fill DESKTOP ACCOUNTS FOR 56% OF 

IMPRESSIONS BUT 39% OF ALL 

CLICKS

FAMILY 

SPRING 

BREAK

Site Impressions Clicks CTR
CTR

Benchmark Pixel Fires Conversions

Desktop 891,916 467 0.05% 0.09% 1,410 79

Mobile 696,670 704 0.10% 0.09% 2,149 44

TOTAL 1,588,586 1,171 0.07% 0.09% 3,559 123
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SPRING BREAK CAMPAIGNS

Source (s): Zimmerman Spring Break Dec + Jan Report

CAMPAIGN TO DATE PERFORMANCE

Predictive Data Lab 12

*Conversions tracked include various website buttons and form fill

FAMILY 

SPRING 

BREAK

CAMPAIGN Family SB: FB/IG

SPEND $10,000

REMAINING SPEND $20,000

REACH 627,767

IMPRESSIONS 2,299,782

LINK CLICKS 11,897

CPC $0.84
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PAID SEARCH

Source (s): Zimmerman Spring Break Dec + Jan Report

CAMPAIGN TO DATE PERFORMANCE

Predictive Data Lab 13

*Conversions tracked include various website buttons and form fill

Campaign December January % Change

Impr. 33,627 89,703 167%

Clicks 2,714 8,550 215%

CTR 8.07% 9.53% 18%

Avg. CPC $2.75 $1.30 -53%

Conversions 0 85
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RECOMMENDATIONS

Source (s): Zimmerman Spring Break Dec + Jan Report

CAMPAIGN TO DATE PERFORMANCE

Predictive Data Lab 14

COLLEGE SPRING BREATK: 

IN AN EFFORT TO REDUCE COST PER CLICK AND COST PER ACQUISTITION (CONVERSIONS)

WE RECOMMEND SHIFTING WEIGHT (BY 20-25%) TO SNAPCHAT AND GOOGLE CPC. 

FAMILY SPRING BREAK: 
WE RECOMMEND SHIFTING WEIGHT FROM CROSS PLATFORM DESKTOP TO MOBILE, AS IT 

ACCOUTNS FOR 61% OF ALL CLICKS IN DISPLAY. 
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Item No. 5.4

CITY OF SOUTH PADRE ISLAND
CONVENTION AND VISITORS ADVISORY BOARD

AGENDA REQUEST FORM

MEETING DATE: February 23, 2022

NAME & TITLE: Linette Hernandez, Management Assistant 

DEPARTMENT: Convention and Visitors Bureau 

ITEM
Presentation and recap on the 2021 McAllen Holiday Parade. (Rodriguez)

ITEM BACKGROUND
 N/A

BUDGET/FINANCIAL SUMMARY
N/A

COMPREHENSIVE PLAN GOAL
N/A

LEGAL REVIEW
Sent to Legal:  No
Approved by Legal:  No

RECOMMENDATIONS/COMMENTS:
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Item No. 5.5

CITY OF SOUTH PADRE ISLAND
CONVENTION AND VISITORS ADVISORY BOARD

AGENDA REQUEST FORM

MEETING DATE: February 23, 2022

NAME & TITLE: Linette Hernandez, Management Assistant 

DEPARTMENT: Convention and Visitors Bureau 

ITEM
Discussion and possible action to approve the funding request for the following Special Events:
* Flag Football World Championship Tour South Padre Regional in April 2022
* SPI Half Marathon in November 2022
* Texas Gulf Association State Championship in April/May 2022

ITEM BACKGROUND
SEC approved the following on 2/15/2022:

* Flag Football World Championship Tour- $3,000 in funding towards marketing
* SPI Half Marathon- $10,000 in funding towards marketing
* Texas Gulf Association State Championship- $3,000 in funding towards marketing and $2,000 in operational costs

BUDGET/FINANCIAL SUMMARY
02-593-8099

COMPREHENSIVE PLAN GOAL
N/A

LEGAL REVIEW
Sent to Legal:  No
Approved by Legal:  No

RECOMMENDATIONS/COMMENTS:
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o w1II th hot I .fund b us d: (p s
,rP\ """ t 

ch a list of th hot I tax fund d xp ndjtures? 

P re n ag of ate a Support of R lated Costs 

_s __ Pe c n ag o • o al E n Co Cov r d by Ho I Occupancy Tax

0 e a o ot I Ann al Fac11i y Co s Cov r d by Hotel Occupancy Tax for the Funded Event 

O _ Percen age o nnu 1 Staff Costs Cov r d by Hot I Oc upancy Tax for the Funded Event 

s osts are co red, st,mate percen age of time staff spends annually on the funded event(s) 
co· par d oo a 1 1 es_______ % 

re you as ·ng for any cost reductions for city faci ity r ntals or city services, and if so, please quantify and 
xplain 
0 

hich Ca egory or Categories Apply to Funding· Reques & Amount Requested Under Each Category: 

a) Convention C nter or Visitor Information C nt r: cons ru ion, improvement, equipping, repair ng,
opera ,on, and m ,n enance of con ention center facilities or visitor information centers, or both.

moun r qu st dunder his ca egory:s _______ _ 

b) Registra "·on of Convention Delegates. furnishing of fac,li ies, p rsonnel, and ma rials for the
reg, ra 10n of co en 10n d legate or regis rants. Amount r que ed und rth1s cat gory.s _____ 

c) Advertising, Solicitations, Promotional programs to • ract tourists nd conv ntion delegat s or
reg1s ran o he municipality or i vicinity. Amount r qu t d und r thi gory:$ 15 ooo

d) Promotion of the Arts tha Dir ctly Enhanc Tourism nd th, Hot I & Conv ntion lndu try: the
e couragemen , promo ·on, improvemen , and appfjcation of the arts th • an be shown to have some
dire rmpa on ourtsm and th ho 1/conv nt,on tndu ry Th mp m y b h th art fac,lr y or
e ent can sho hotel nigh . that are boo d du to t e r v nts or that guest at hot 1s tt nd the arts
e en . Elig.ble forms of art include instrumental nd vocal music, dance, drama, folk art, reative writing,
arch, ecture, design and allied fields,. painting, sculpture photography, graph c and craft arts, motion
picture, rad 10, elev,slon, tape and sound recording, and other arts r lated to the presentation,
p rformanc , xecu 10n, and exh1bit1on of th se major art forms: s ____________ _

e) Historical r storat,on a d preservation projects or activities or advertising and conducting
solicita ion and promotional programs to ncourage tourists and convention del gates to visit
pres rved historic sites or museums. Amoun requested under this category: s _______ _

Expenses including promotional expens s, dir . ly rela ed o a sporting even in which the 
m jority of participants re tourists Th event mu substanti lly inc� as conomic act,vity at 
ho ;els within th city or· vicin y Amount eque ed und r this egory: s

3 
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Schedule of Events for Texas State Surfing Championships (preliminary)— 
 
The contest will be called on or off for a scheduled contest day by noon on the previous day 
based on surf conditions and any other factors affecting the event. 
 
Friday evening— 
Participants and their friends and families arrive  
Possible welcome event on Friday evening with heat sheets posted – seeking sponsor 
 
Saturday— 
Set-up to begin at sunrise 
Welcome to competitors 
Competition begins – approximately 7-8am 
Texas State Surfing Championship competition until approximately 5-6pm 
Break down beach setup 
Possible social gathering for TGSA members and families – outside venue – seeking sponsor 
 
Sunday— 
Set-up to begin at sunrise 
Competition resumes – approximately 7-8am 
Competition is completed 
Awards ceremony (probably on the beach) 
(If the surf is good, it is anticipated that numerous TGSA participants will stay in South Padre on 
Sunday night, but not as part of the contest.) 
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Texas State Surfing Championships 
May 8, 2021 
Isla Blanca Park, South Padre Island 
 
Income –  
 
Sponsorship – South Padre CVB  2,625.00 (expect 875.00 more) 
Entries      7,172.42 
 
    Total:  9,797.42 
 
Expenses –  
 
Trophies     2,499.66 
Cash awards        585.00 
Supplies        343.63 
Event t-shirts     1,185.00 
Cameron County fees       395.00 
Lunch for contest crew      159.12 
Fees and travel allowance for crew  4,347.16 
 
    Total:  9,514.57 
 
Net profit from event:       282.85 
 
(Net profit goes to general fund for recurring expenses for liability insurance, website, office, 
equipment repairs and replacement, etc.  Note that this was initially expected to be a two-day 
event in which case expenses for fees, travel allowances, Cameron County and crew lunch 
expense would have approximately doubled.  Our membership is growing and any future plans 
will have to anticipate a two-day event.) 
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Advertising/Marketing and Promotion Plan – Texas State Surfing Championships 
 
The TGSA will make numerous pre-event announcements including sponsor recognition on its 
website surfTGSA.org and on its Facebook and Instagram accounts.  The TGSA anticipates 
posters in Texas surf shops.    
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In Room night projections – Texas State Surfing Championships 
 
The TGSA projects that 120 participants and their friends and families will attend and spend at 
least 2 nights in South Padre 
 
 

261



Item No. 5.6

CITY OF SOUTH PADRE ISLAND
CONVENTION AND VISITORS ADVISORY BOARD

AGENDA REQUEST FORM

MEETING DATE: February 23, 2022

NAME & TITLE: Linette Hernandez, Management Assistant 

DEPARTMENT: Convention and Visitors Bureau 

ITEM
Update regarding the following Special Events:
* American Junior Golf Association Tournament in June 2022
* Splash in April/May 2022

ITEM BACKGROUND
N/A

BUDGET/FINANCIAL SUMMARY
02-593-8099

COMPREHENSIVE PLAN GOAL
N/A

LEGAL REVIEW
Sent to Legal:  No
Approved by Legal:  No

RECOMMENDATIONS/COMMENTS:
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Funding Update 

• $10,000 Approved by SEC & CVAB July 2019 
• $7,500 - 75% Paid in Oct. 2019 
• $2,500 – 25% Pending 
• Postponed due to COVID-19 in April 2020 & 2021 

 

SPI Golf Course – Laguna Vista 

• Pricing has increased per player 
• Estimating 78-108 golfers each day 
• $54 per round per player 
• 5 rounds total 

 

Sample Schedule 

• Monday, June 13, 2022 
8 a.m. Shotgun Start – AJGA Qualifier 
1:30 p.m. Shotgun Start – AJGA Official Practice Round 
 

• Tuesday, June 14 – Thursday, June 16, 2022 
7:30 – 9:30 a.m. of off Nos. 1 & 10 
 

 

American Jr. Golf Tournament 
June 13 – 16, 2022 
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Item No. 5.7

CITY OF SOUTH PADRE ISLAND
CONVENTION AND VISITORS ADVISORY BOARD

AGENDA REQUEST FORM

MEETING DATE: February 23, 2022

NAME & TITLE: Linette Hernandez, Management Assistant 

DEPARTMENT: Convention and Visitors Bureau 

ITEM
Discussion and possible action to approve the contract renewal for the Lamar digital billboards. (Rodriguez)
 * McAllen/Laredo/Austin: March-May 2022. 
 * Oklahoma: April-September 2022

ITEM BACKGROUND
N/A

BUDGET/FINANCIAL SUMMARY
02-594-0531

COMPREHENSIVE PLAN GOAL
N/A

LEGAL REVIEW
Sent to Legal:  Yes
Approved by Legal:  Yes

RECOMMENDATIONS/COMMENTS:
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Report Summary PERFORMANCE PLAYS IMPRESSIONS

Guaranteed 236,898 8,919,611.28

Delivered 310,532 11,323,183.18

Variance 73,634 2,403,571.91

Display (Panel #): 045 - 070009 PERFORMANCE PLAYS IMPRESSIONS

Anticipated 52,416 1,113,929.40

Delivered 99,047 2,104,917.68

Plant: Brownsville/Rio Grande Valley

Location Description: SS Exp 83 250' W/O S. 29th St, McAllen Facing/Read: West

Size: 14' 0 x 48' 0 Dwell Time: 8 seconds

# Slots: 8 Audited Impressions/Week: 200,708

Anticipated Impressions/Day: 26,522 Audited Impressions/Day: 28,672

* Anticipated Plays/Day: 1,248 ** Impressions Per Play: 21.2517056

* anticipated plays per day calculated based on 92.5% contracted uptime ** impressions per play is calculated based on 100% up time

Slot E on Panel: 045 - 070009 Contract Dates: 1/5/2022 - 2/16/2022

Contract - Seq: 3720546 - 2 Slot Dates: 1/6/2022 - 2/16/2022

Customer Number: 135256 - 0 Contracted Days: 42

PERFORMANCE PLAYS IMPRESSIONS

Anticipated 52,416 1,113,929.40

Delivered 99,047 2,104,917.68

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_SP Family.jpg 1/7/2022 
1:27:08 PM

1/18/2022 - 
2/16/2022

64 1,934

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_RGV Quilt Guild.jpg 1/4/2022 
10:23:29 AM

1/6/2022 - 
2/11/2022

383 14,199

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

South padre Spi Market Days 
Jan Feb.png

1/5/2022 
10:12:32 PM

1/6/2022 - 
2/16/2022

384 16,162

DIGITAL PROOF OF PLAY
CUSTOMER:

ADVERTISER:

REPORT DATES:

SOUTH PADRE ISLAND CONVENTION & VISITORS 
BUREAUSOUTH PADRE ISLAND CONVENTION & VISITORS 
BUREAUWednesday 1/5/2022 to Friday 2/18/2022

Run Time: 2/18/2022 9:03 AM PAGE 1 of 10
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Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

SPICE DIGITAL Banner 2022 co
py.jpg

1/18/2022 
3:50:10 PM

1/18/2022 - 
1/19/2022

205 410

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

South padre Spi kite fest.pn
g

1/5/2022 
10:12:59 PM

1/6/2022 - 
2/16/2022

388 16,313

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

Valentine's Day DIGITAL Bann
er.jpg

1/26/2022 
5:56:03 PM

1/26/2022 - 
2/11/2022

223 3,807

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

South Padre - Family.jpg 1/6/2022 
5:17:36 PM

1/6/2022 - 
2/11/2022

327 12,127

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

South padre- Spring Break.jp
g

1/6/2022 
5:18:00 PM

1/6/2022 - 
2/11/2022

306 11,346

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

South padre Oil and Gas Even
t .jpg

1/17/2022 
8:31:07 AM

1/17/2022 - 
2/16/2022

287 8,901

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

South padre RGV Quilt Guild 
DIGITAL Banner copy (1).jpg

1/5/2022 
10:13:32 PM

1/18/2022 - 
2/16/2022

64 1,933

Run Time: 2/18/2022 9:03 AM PAGE 2 of 10

275



Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_1.19.22 WOWE.jpg 1/19/2022 
10:49:56 AM

1/19/2022 - 
2/16/2022

344 9,981

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_SP Spring Break.jpg 1/7/2022 
1:27:13 PM

1/18/2022 - 
2/16/2022

64 1,934

Display (Panel #): 078 - 077782 PERFORMANCE PLAYS IMPRESSIONS

Anticipated 57,276 5,291,739.87

Delivered 69,439 6,415,481.61

Plant: Lamar Advertising of Laredo

Location Description: I-35 SO. @ 5000 SAN BERNARDO Facing/Read: North

Size: 14' 0 x 48' 0 Dwell Time: 10 seconds

# Slots: 6 Audited Impressions/Week: 931,293

Anticipated Impressions/Day: 123,064 Audited Impressions/Day: 133,041

* Anticipated Plays/Day: 1,332 ** Impressions Per Play: 92.3901786

* anticipated plays per day calculated based on 92.5% contracted uptime ** impressions per play is calculated based on 100% up time

Slot F on Panel: 078 - 077782 Contract Dates: 1/5/2022 - 2/16/2022

Contract - Seq: 3720546 - 1 Slot Dates: 1/5/2022 - 2/16/2022

Customer Number: 135256 - 0 Contracted Days: 43

PERFORMANCE PLAYS IMPRESSIONS

Anticipated 57,276 5,291,739.87

Delivered 69,439 6,415,481.61

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_SP Family.jpg 1/7/2022 
1:27:08 PM

1/18/2022 - 
2/16/2022

48 1,459

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_RGV Quilt Guild.jpg 1/4/2022 
10:23:29 AM

1/5/2022 - 
2/11/2022

267 10,173

Run Time: 2/18/2022 9:03 AM PAGE 3 of 10
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Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

South padre Spi Market Days 
Jan Feb.png

1/5/2022 
10:12:32 PM

1/5/2022 - 
2/16/2022

272 11,724

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

SPICE DIGITAL Banner 2022 co
py.jpg

1/18/2022 
3:50:10 PM

1/18/2022 - 
1/19/2022

143 287

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

South padre Spi kite fest.pn
g

1/5/2022 
10:12:59 PM

1/5/2022 - 
2/16/2022

275 11,832

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

Valentine's Day DIGITAL Bann
er.jpg

1/26/2022 
5:56:03 PM

1/26/2022 - 
2/11/2022

133 2,263

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

South Padre - Family.jpg 1/6/2022 
5:17:36 PM

1/6/2022 - 
2/11/2022

231 8,562

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

South padre- Spring Break.jp
g

1/6/2022 
5:18:00 PM

1/6/2022 - 
2/11/2022

218 8,079

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

South padre Oil and Gas Even
t .jpg

1/17/2022 
8:31:07 AM

1/17/2022 - 
2/16/2022

187 5,815

Run Time: 2/18/2022 9:03 AM PAGE 4 of 10
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Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

South padre RGV Quilt Guild 
DIGITAL Banner copy (1).jpg

1/5/2022 
10:13:32 PM

1/18/2022 - 
2/16/2022

48 1,458

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_1.19.22 WOWE.jpg 1/19/2022 
10:49:56 AM

1/19/2022 - 
2/16/2022

218 6,327

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_SP Spring Break.jpg 1/7/2022 
1:27:13 PM

1/18/2022 - 
2/16/2022

48 1,460

Display (Panel #): 078 - 077785 PERFORMANCE PLAYS IMPRESSIONS

Anticipated 57,276 777,408.06

Delivered 64,352 873,450.72

Plant: Lamar Advertising of Laredo

Location Description: 1717 BOB BULLOCK LOOP 20 UNIT 1 Facing/Read: South

Size: 10.5' 6 x 36' 0 Dwell Time: 10 seconds

# Slots: 6 Audited Impressions/Week: 136,816

Anticipated Impressions/Day: 18,079 Audited Impressions/Day: 19,545

* Anticipated Plays/Day: 1,332 ** Impressions Per Play: 13.5730159

* anticipated plays per day calculated based on 92.5% contracted uptime ** impressions per play is calculated based on 100% up time

Slot D on Panel: 078 - 077785 Contract Dates: 1/5/2022 - 2/16/2022

Contract - Seq: 3720546 - 1 Slot Dates: 1/5/2022 - 2/16/2022

Customer Number: 135256 - 0 Contracted Days: 43

PERFORMANCE PLAYS IMPRESSIONS

Anticipated 57,276 777,408.06

Delivered 64,352 873,450.72

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_SP Family.jpg 1/7/2022 
1:27:08 PM

1/18/2022 - 
2/16/2022

51 1,541

Run Time: 2/18/2022 9:03 AM PAGE 5 of 10
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Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_RGV Quilt Guild.jpg 1/4/2022 
10:23:29 AM

1/5/2022 - 
2/11/2022

235 8,965

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

South padre Spi Market Days 
Jan Feb.png

1/5/2022 
10:12:32 PM

1/5/2022 - 
2/16/2022

245 10,571

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

SPICE DIGITAL Banner 2022 co
py.jpg

1/18/2022 
3:50:10 PM

1/18/2022 - 
1/19/2022

114 228

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

South padre Spi kite fest.pn
g

1/5/2022 
10:12:59 PM

1/5/2022 - 
2/16/2022

247 10,635

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

Valentine's Day DIGITAL Bann
er.jpg

1/26/2022 
5:56:03 PM

1/26/2022 - 
2/11/2022

149 2,543

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

South Padre - Family.jpg 1/6/2022 
5:17:36 PM

1/6/2022 - 
2/11/2022

198 7,345

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

South padre- Spring Break.jp
g

1/6/2022 
5:18:00 PM

1/6/2022 - 
2/11/2022

186 6,917

Run Time: 2/18/2022 9:03 AM PAGE 6 of 10
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Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

South padre Oil and Gas Even
t .jpg

1/17/2022 
8:31:07 AM

1/17/2022 - 
2/16/2022

188 5,855

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

South padre RGV Quilt Guild 
DIGITAL Banner copy (1).jpg

1/5/2022 
10:13:32 PM

1/18/2022 - 
2/16/2022

51 1,540

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_1.19.22 WOWE.jpg 1/19/2022 
10:49:56 AM

1/19/2022 - 
2/16/2022

230 6,671

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_SP Spring Break.jpg 1/7/2022 
1:27:13 PM

1/18/2022 - 
2/16/2022

51 1,541

Run Time: 2/18/2022 9:03 AM PAGE 7 of 10
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Display (Panel #): 288 - 091312 PERFORMANCE PLAYS IMPRESSIONS

Anticipated 69,930 1,736,533.95

Delivered 77,694 1,929,333.17

Plant: Austin

Location Description: W/S I-35 3 MI N/O CR 150 F/N Facing/Read: North

Size: 14' 0 x 48' 0 Dwell Time: 8 seconds

# Slots: 6 Audited Impressions/Week: 312,889

Anticipated Impressions/Day: 41,346 Audited Impressions/Day: 44,698

* Anticipated Plays/Day: 1,665 ** Impressions Per Play: 24.8324603

* anticipated plays per day calculated based on 92.5% contracted uptime ** impressions per play is calculated based on 100% up time

Slot F on Panel: 288 - 091312 Contract Dates: 1/5/2022 - 2/16/2022

Contract - Seq: 3720546 - 3 Slot Dates: 1/6/2022 - 2/16/2022

Customer Number: 135256 - 0 Contracted Days: 42

PERFORMANCE PLAYS IMPRESSIONS

Anticipated 69,930 1,736,533.95

Delivered 77,694 1,929,333.17

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_SP Family.jpg 1/7/2022 
1:27:08 PM

1/18/2022 - 
2/16/2022

65 1,979

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_RGV Quilt Guild.jpg 1/4/2022 
10:23:29 AM

1/6/2022 - 
2/11/2022

287 10,651

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

South padre Spi Market Days 
Jan Feb.png

1/5/2022 
10:12:32 PM

1/6/2022 - 
2/16/2022

301 12,670

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

SPICE DIGITAL Banner 2022 co
py.jpg

1/18/2022 
3:50:10 PM

1/18/2022 - 
1/19/2022

169 338

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

South padre Spi kite fest.pn
g

1/5/2022 
10:12:59 PM

1/6/2022 - 
2/16/2022

304 12,769

Run Time: 2/18/2022 9:03 AM PAGE 8 of 10
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Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

Valentine's Day DIGITAL Bann
er.jpg

1/26/2022 
5:56:03 PM

1/26/2022 - 
2/11/2022

171 2,908

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

South Padre - Family.jpg 1/6/2022 
5:17:36 PM

1/6/2022 - 
2/11/2022

242 8,965

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

South padre- Spring Break.jp
g

1/6/2022 
5:18:00 PM

1/6/2022 - 
2/11/2022

227 8,418

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

South padre Oil and Gas Even
t .jpg

1/17/2022 
8:31:07 AM

1/17/2022 - 
2/16/2022

229 7,113

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

South padre RGV Quilt Guild 
DIGITAL Banner copy (1).jpg

1/5/2022 
10:13:32 PM

1/18/2022 - 
2/16/2022

65 1,979

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_1.19.22 WOWE.jpg 1/19/2022 
10:49:56 AM

1/19/2022 - 
2/16/2022

273 7,925

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_SP Spring Break.jpg 1/7/2022 
1:27:13 PM

1/18/2022 - 
2/16/2022

65 1,979

Run Time: 2/18/2022 9:03 AM PAGE 9 of 10
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Report Summary PERFORMANCE PLAYS IMPRESSIONS

Guaranteed 419,328 10,726,429.50

Delivered 757,241 19,391,016.95

Variance 337,913 8,664,587.45

Display (Panel #): 266 - 009002 PERFORMANCE PLAYS IMPRESSIONS

Anticipated 104,832 2,610,786.60

Delivered 182,898 4,554,979.85

Plant: Oklahoma City

Location Description: I-40, .3 mi E/O MERIDIAN, SS/WF Facing/Read: West

Size: 14' 0 x 48' 0 Dwell Time: 8 seconds

# Slots: 8 Audited Impressions/Week: 235,206

Anticipated Impressions/Day: 31,081 Audited Impressions/Day: 33,600

* Anticipated Plays/Day: 1,248 ** Impressions Per Play: 24.9044815

* anticipated plays per day calculated based on 92.5% contracted uptime ** impressions per play is calculated based on 100% up time

Slot G on Panel: 266 - 009002 Contract Dates: 11/23/2021 - 2/14/2022

Contract - Seq: 3693438 - 2 Slot Dates: 11/23/2021 - 2/14/2022

Customer Number: 135256 - 0 Contracted Days: 84

PERFORMANCE PLAYS IMPRESSIONS

Anticipated 104,832 2,610,786.60

Delivered 182,898 4,554,979.85

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_SP Family.jpg 1/7/2022 
1:27:08 PM

1/7/2022 - 
2/14/2022

247 9,652

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_11.23 Field Trip-Digital
 Banner 05-19-21.jpg

11/22/2021 
10:49:46 AM

11/23/2021 - 
2/14/2022

414 34,785

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_RGV Quilt Guild.jpg 1/4/2022 
10:23:29 AM

1/4/2022 - 
2/14/2022

260 10,940

DIGITAL PROOF OF PLAY
CUSTOMER:

ADVERTISER:

REPORT DATES:

SOUTH PADRE ISLAND CONVENTION & VISITORS 
BUREAUSOUTH PADRE ISLAND CONVENTION & VISITORS 
BUREAUMonday 11/22/2021 to Tuesday 2/15/2022

Run Time: 2/16/2022 9:16 AM PAGE 1 of 9
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Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_11.23 Sea Turtle Inc-Dig
ital Banner 05-19-21.jpg

11/22/2021 
10:49:41 AM

11/23/2021 - 
2/14/2022

414 34,781

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

Cameron County Amphitheater-
Christmas.jpg

11/29/2021 
7:08:05 PM

11/29/2021 - 
12/4/2021

580 3,482

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_11.23 ATX_Texas Best Bea
ches-Digital Banner.jpg

11/22/2021 
10:49:53 AM

11/23/2021 - 
2/14/2022

414 34,787

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_11.23 SPI Birding Ctr-DI
GITAL Banner-2021-2 05-19-21.jpg

jpg

11/22/2021 
10:49:36 AM

11/23/2021 - 
2/14/2022

414 34,786

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_New Years Fireworks 2021
.jpg

12/20/2021 
3:10:54 PM

12/20/2021 - 
12/31/2021

371 4,455

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_1.19.22 WOWE.jpg 1/19/2022 
10:49:56 AM

1/19/2022 - 
2/12/2022

223 5,578

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_SP Spring Break.jpg 1/7/2022 
1:27:13 PM

1/7/2022 - 
2/14/2022

247 9,652

Run Time: 2/16/2022 9:16 AM PAGE 2 of 9
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Display (Panel #): 266 - 009005 PERFORMANCE PLAYS IMPRESSIONS

Anticipated 104,832 2,645,096.70

Delivered 161,964 4,086,638.07

Plant: Oklahoma City

Location Description: 800 N. I-44 (STATE FAIR GROUNDS) 
ES/SF

Facing/Read: South

Size: 14' 0 x 48' 0 Dwell Time: 8 seconds

# Slots: 8 Audited Impressions/Week: 238,297

Anticipated Impressions/Day: 31,489 Audited Impressions/Day: 34,042

* Anticipated Plays/Day: 1,248 ** Impressions Per Play: 25.231768

* anticipated plays per day calculated based on 92.5% contracted uptime ** impressions per play is calculated based on 100% up time

Slot E on Panel: 266 - 009005 Contract Dates: 11/23/2021 - 2/14/2022

Contract - Seq: 3693438 - 2 Slot Dates: 11/23/2021 - 12/30/2021

Customer Number: 135256 - 0 Contracted Days: 38

PERFORMANCE PLAYS IMPRESSIONS

Anticipated 47,424 1,196,591.36

Delivered 66,757 1,684,397.13

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_11.23 Field Trip-Digital
 Banner 05-19-21.jpg

11/22/2021 
10:49:46 AM

11/23/2021 - 
12/30/2021

391 14,875

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_11.23 Sea Turtle Inc-Dig
ital Banner 05-19-21.jpg

11/22/2021 
10:49:41 AM

11/23/2021 - 
12/30/2021

391 14,873

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

Cameron County Amphitheater-
Christmas.jpg

11/29/2021 
7:08:05 PM

11/29/2021 - 
12/4/2021

300 1,802

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_11.23 ATX_Texas Best Bea
ches-Digital Banner.jpg

11/22/2021 
10:49:53 AM

11/23/2021 - 
12/30/2021

391 14,883

Run Time: 2/16/2022 9:16 AM PAGE 3 of 9
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Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_11.23 SPI Birding Ctr-DI
GITAL Banner-2021-2 05-19-21.jpg

jpg

11/22/2021 
10:49:36 AM

11/23/2021 - 
12/30/2021

391 14,878

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_New Years Fireworks 2021
.jpg

12/20/2021 
3:10:54 PM

12/20/2021 - 
12/30/2021

495 5,446

Slot H on Panel: 266 - 009005 Contract Dates: 11/23/2021 - 2/14/2022

Contract - Seq: 3693438 - 2 Slot Dates: 12/31/2021 - 2/14/2022

Customer Number: 135256 - 0 Contracted Days: 46

PERFORMANCE PLAYS IMPRESSIONS

Anticipated 57,408 1,448,505.34

Delivered 95,207 2,402,240.93

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_SP Family.jpg 1/7/2022 
1:27:08 PM

1/7/2022 - 
2/14/2022

260 10,154

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_11.23 Field Trip-Digital
 Banner 05-19-21.jpg

11/22/2021 
10:49:46 AM

12/31/2021 - 
2/14/2022

306 14,109

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_RGV Quilt Guild.jpg 1/4/2022 
10:23:29 AM

1/4/2022 - 
2/14/2022

277 11,646

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_11.23 Sea Turtle Inc-Dig
ital Banner 05-19-21.jpg

11/22/2021 
10:49:41 AM

12/31/2021 - 
2/14/2022

306 14,106

Run Time: 2/16/2022 9:16 AM PAGE 4 of 9

286



Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_11.23 ATX_Texas Best Bea
ches-Digital Banner.jpg

11/22/2021 
10:49:53 AM

12/31/2021 - 
2/14/2022

306 14,111

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_11.23 SPI Birding Ctr-DI
GITAL Banner-2021-2 05-19-21.jpg

jpg

11/22/2021 
10:49:36 AM

12/31/2021 - 
2/14/2022

306 14,110

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_New Years Fireworks 2021
.jpg

12/20/2021 
3:10:54 PM

12/31/2021 - 
12/31/2021

530 530

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_1.19.22 WOWE.jpg 1/19/2022 
10:49:56 AM

1/19/2022 - 
2/12/2022

251 6,287

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_SP Spring Break.jpg 1/7/2022 
1:27:13 PM

1/7/2022 - 
2/14/2022

260 10,154

Run Time: 2/16/2022 9:16 AM PAGE 5 of 9
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Display (Panel #): 266 - 009015 PERFORMANCE PLAYS IMPRESSIONS

Anticipated 104,832 2,798,831.70

Delivered 197,629 5,276,349.88

Plant: Oklahoma City

Location Description: 4507 S. I-44, S/O SW 44TH, WS/NF Facing/Read: North

Size: 14' 0 x 48' 0 Dwell Time: 8 seconds

# Slots: 8 Audited Impressions/Week: 252,147

Anticipated Impressions/Day: 33,319 Audited Impressions/Day: 36,021

* Anticipated Plays/Day: 1,248 ** Impressions Per Play: 26.6982572

* anticipated plays per day calculated based on 92.5% contracted uptime ** impressions per play is calculated based on 100% up time

Slot E on Panel: 266 - 009015 Contract Dates: 11/23/2021 - 2/14/2022

Contract - Seq: 3693438 - 1 Slot Dates: 11/23/2021 - 2/14/2022

Customer Number: 135256 - 0 Contracted Days: 84

PERFORMANCE PLAYS IMPRESSIONS

Anticipated 104,832 2,798,831.70

Delivered 197,629 5,276,349.88

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_SP Family.jpg 1/7/2022 
1:27:08 PM

1/7/2022 - 
2/14/2022

320 12,509

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_11.23 Field Trip-Digital
 Banner 05-19-21.jpg

11/22/2021 
10:49:46 AM

11/23/2021 - 
2/14/2022

428 35,990

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_RGV Quilt Guild.jpg 1/4/2022 
10:23:29 AM

1/4/2022 - 
2/14/2022

338 14,228

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_11.23 Sea Turtle Inc-Dig
ital Banner 05-19-21.jpg

11/22/2021 
10:49:41 AM

11/23/2021 - 
2/14/2022

428 35,988

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

Cameron County Amphitheater-
Christmas.jpg

11/29/2021 
7:08:05 PM

11/29/2021 - 
12/4/2021

374 2,247

Run Time: 2/16/2022 9:16 AM PAGE 6 of 9
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Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_11.23 ATX_Texas Best Bea
ches-Digital Banner.jpg

11/22/2021 
10:49:53 AM

11/23/2021 - 
2/14/2022

428 35,993

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_11.23 SPI Birding Ctr-DI
GITAL Banner-2021-2 05-19-21.jpg

jpg

11/22/2021 
10:49:36 AM

11/23/2021 - 
2/14/2022

428 35,993

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_New Years Fireworks 2021
.jpg

12/20/2021 
3:10:54 PM

12/20/2021 - 
12/31/2021

471 5,655

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_1.19.22 WOWE.jpg 1/19/2022 
10:49:56 AM

1/19/2022 - 
2/12/2022

260 6,516

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_SP Spring Break.jpg 1/7/2022 
1:27:13 PM

1/7/2022 - 
2/14/2022

320 12,510

Run Time: 2/16/2022 9:16 AM PAGE 7 of 9

289



Display (Panel #): 266 - 009021 PERFORMANCE PLAYS IMPRESSIONS

Anticipated 104,832 2,671,714.50

Delivered 214,750 5,473,049.15

Plant: Oklahoma City

Location Description: 7003 N. BROADWAY EXT, .6 mi S/O 
WILSHIRE, WS/NF

Facing/Read: North

Size: 14' 0 x 48' 0 Dwell Time: 8 seconds

# Slots: 8 Audited Impressions/Week: 240,695

Anticipated Impressions/Day: 31,806 Audited Impressions/Day: 34,385

* Anticipated Plays/Day: 1,248 ** Impressions Per Play: 25.4856771

* anticipated plays per day calculated based on 92.5% contracted uptime ** impressions per play is calculated based on 100% up time

Slot F on Panel: 266 - 009021 Contract Dates: 11/23/2021 - 2/14/2022

Contract - Seq: 3693438 - 2 Slot Dates: 11/23/2021 - 2/14/2022

Customer Number: 135256 - 0 Contracted Days: 84

PERFORMANCE PLAYS IMPRESSIONS

Anticipated 104,832 2,671,714.50

Delivered 214,750 5,473,049.15

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_SP Family.jpg 1/7/2022 
1:27:08 PM

1/7/2022 - 
2/14/2022

292 11,424

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_11.23 Field Trip-Digital
 Banner 05-19-21.jpg

11/22/2021 
10:49:46 AM

11/23/2021 - 
2/14/2022

485 40,814

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_RGV Quilt Guild.jpg 1/4/2022 
10:23:29 AM

1/4/2022 - 
2/14/2022

309 13,005

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_11.23 Sea Turtle Inc-Dig
ital Banner 05-19-21.jpg

11/22/2021 
10:49:41 AM

11/23/2021 - 
2/14/2022

485 40,809

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

Cameron County Amphitheater-
Christmas.jpg

11/29/2021 
7:08:05 PM

11/29/2021 - 
12/4/2021

638 3,832

Run Time: 2/16/2022 9:16 AM PAGE 8 of 9
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Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_11.23 ATX_Texas Best Bea
ches-Digital Banner.jpg

11/22/2021 
10:49:53 AM

11/23/2021 - 
2/14/2022

485 40,817

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_11.23 SPI Birding Ctr-DI
GITAL Banner-2021-2 05-19-21.jpg

jpg

11/22/2021 
10:49:36 AM

11/23/2021 - 
2/14/2022

485 40,814

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_New Years Fireworks 2021
.jpg

12/20/2021 
3:10:54 PM

12/20/2021 - 
12/31/2021

395 4,750

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_1.19.22 WOWE.jpg 1/19/2022 
10:49:56 AM

1/19/2022 - 
2/12/2022

282 7,061

Design Name Uploaded 
On

Days Played Avg. 
Plays/
Day

Total 
Plays 

Delivered

Image

266_SP Spring Break.jpg 1/7/2022 
1:27:13 PM

1/7/2022 - 
2/14/2022

292 11,424

Run Time: 2/16/2022 9:16 AM PAGE 9 of 9
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Retail Stores

57%

Restaurants

54%

Pharmacies

43%

 Grocery Stores

86%

 

OOH Exposure 
& Impact in 2022 
A recent Harris Poll asked consumers what their travel, commuting and purchasing 
plans are for the first half of 2022. The study revealed that there is a ton of opportunity 
to reach consumers with out of home advertising this coming year.

|  LAMAR ADVERTISING COMPANY  |  lamar.com

SOURCE: The Harris Poll

Consumers will be visiting these types 
of businesses at least weekly:

72% of Americans 
plan to travel in the 

first half of 2022. 

62% will travel by car.

74% of Americans are 
currently commuting 

at least part time. 

78% of workers will be 
commuting by mid-2022.

Travel & Commuting

More than half of consumers say they 
have recently engaged with an OOH ad.

43% visited a website

39% searched for information

39% made a purchase

60% of consumers say they frequently 
skip online ads due to digital burnout.
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Consumers are spending 
more time outdoors.
69% of participants reported that 
they have an increased appreciation 
for their outdoor surroundings. 

65% 

are trying to find safe,
outdoor activities 

71% 

are walking around their
town or neighborhood

58% 
are spending time in parks

57% 

are utilizing outdoor
seating at restaurants 

OOH is reaching 
consumers.

38% say they saw useful safety 
information on OOH ads

23% say they were educated 
about something new 

20% saw updates on advertiser 
hours and services 

|  LAMAR ADVERTISING COMPANY  |  lamar.com

Out of Home is Engaging
Consumers More Than Ever
The impacts of the COVID-19 pandemic have been many.  A recent Harris Poll revealed 
a few unexpected impacts on consumer opinions of the outdoors, and the ads they see 
while outside. Here's what consumers are saying:

45% of people surveyed said they 
notice out of home ads more now 
than they did before the pandemic.

SOURCES: OAAA, The Harris Poll
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Online Advertising
DISADVANTAGES 

Limited frequency - millions of websites

Privacy and security concerns

Ads can be counted as “impressions” 
even if they aren’t visible on the screen

Placement is hard to prove

Internet sites don’t use traditional 
media measurement

40% of internet users have 
installed some sort of ad blocker

Online Advertising
ADVANTAGES 
Internet ads generate direct 
and immediate responses

Real-time transaction opportunity

Allows for one-to-one marketing 
with direct targeting

Online advertising has quick 
turnaround and production

SOURCES:  Insightstone, Adweek, Think With Google, Global Web Index

|  LAMAR ADVERTISING COMPANY  |  lamar.com

A LOOK AT ONLINE ADS

Out of home reaches ALL consumers, even those who are not actively reading and 
noticing your ad. The size is eye-catching and memorable, and billboards can target 

any size geographic area you want!

of consumers report being annoyed 
by online pop-up ads. 70%

of digital ads are never visible on screen, 
but are still considered delivered.56%

of online impressions are 
generated by non-human bots.60%
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Item No. 5.8

CITY OF SOUTH PADRE ISLAND
CONVENTION AND VISITORS ADVISORY BOARD

AGENDA REQUEST FORM

MEETING DATE: February 23, 2022

NAME & TITLE: Linette Hernandez, Management Assistant 

DEPARTMENT: Convention and Visitors Bureau 

ITEM
Discussion and possible to approve the Rio Sports Live marketing/media buy for March-September 2022. (Moore)

ITEM BACKGROUND
N/A

BUDGET/FINANCIAL SUMMARY
02-594-0531

COMPREHENSIVE PLAN GOAL
N/A

LEGAL REVIEW
Sent to Legal:  No
Approved by Legal:  No

RECOMMENDATIONS/COMMENTS:
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Rio Sports Live
237 N. Sam Houston
San Benito, TX 78586
(956) 291-2538
riosportslive@gmail.com

SPI Marketing Proposal March 1, 2022 through Sept. 30, 2022

City of South Padre Island
Attn: Lori Moore
7355 Padre Blvd.
South Padre Island TX, 78597

I am submitting a proposal for South Padre Island for advertising and
promotions for 2022. I have put this together to show the growth of Rio
Sports Live over the past year and how that has assisted  in reaching
further than projections. I have also discounted the bottom line price again in
efforts to continue to assist in your growth through the effort of my
company which I feel is a win-win for all involved.

My thanks again to you for taking the time to review this and I look forward
to working together for another year.
Thank you,
Joe R Bowling Jr.
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2022 Overview

Current Audience

Platform Number         Percentage Age Range Top Areas
Facebook Followers    58,700 51% Female, 49% Male 25-55  72%               Corpus 9.1%
YouTube Subs  29,600 39% Female, 61% Male 25-55  51.6% Texas 78%
Instagram  13,700    6,000   Engagements weekly.
TwitterFollowers           9,879  54,000   Profile visits monthly.

Streams directly to school platforms have reached over 600,000 this past year.

Impressions
2020 - 2021

Impressions delivered on a Tier 1 or 2  Package.     (Not Including direct streams to schools.)
Facebook/YouTube    Twitter            Roku/Web       Total

2020     15,465,581   11,397,075    3,838,418 30,700,574
2021     21,560,457   14,541,000    6,530,755 42,632,212

Broadcasts and Coverage 2021

1,826 Live Events featuring over 200 schools.
215 High School Football
487 High School Basketball
348 High School Baseball/Softball
295 High School Volleyball
86 High School Soccer
27 High School Other (Swimming, Track, Water Polo, Wrestling etc...)
332 Summer travel and leagues
36 Other (Womens Football, Boxing etc...)

Projected Broadcasts 2022 is over 3,000 live events.

RSL Network launch and update. Work continues on the release of an app that will provide individual 
channels running 24 hours per day with live and recorded content. Channels for specific schools will be
available within the network on our website as well as the platforms of ROKU, Apple TV, and Amazon 
Prime. Projected launch is early 2022 with full launch in August. Initial launch up to three channels 
with projected channel content to be near or over 50.
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Current Tier Options 2022

Tier I $6,250 per month. Investment $75,000
This includes all regular season games and events for ALL Events, ALL systems, with full
television style advertising at an average of 4 times per. It also includes banner
representation on website (ALL PAGES), on social media and on Pre, Post and Halftime
slates. This also includes ALL UIL Playoff games broadcast. This also includes
production of ads and edits throughout the year. Includes the naming of a player of The Game.
This also includes placement as the exclusive Pre-roll sponsor for ALL highlights.

Tier II $4,166.66 per month Investment $50,000
This includes all regular season games and events for ALL SYSTEMS with full
television style advertising at an average of 4 times per. It also includes banner
representation on website (ALL PAGES), on social media and on Pre, Post and Halftime
slates. This also includes ALL UIL Playoff games broadcast. This also includes
production of ads and edits throughout the year. This also includes placement as the
exclusive post-roll sponsor for ALL highlights.

Tier III $2,500.025 per month. Investment $30,000
This includes all regular season games and events for ALL Events RGV or Coastal Bend with full
television style advertising at an average of 4 times per. It also includes banner
representation on website (ALL PAGES), on social media and on Pre, Post and Halftime
slates. This does NOT include UIL Playoff broadcasts.

Tier IV $833.33 per month. Investment $10,000
This includes all regular season broadcasts for Primary game RGV or Coastal Bend plus up to two 
added games RGV or Coastal Bend on any day. It also includes banner representation on
website (ALL PAGES), on social media and on Pre, Post and Halftime
slates. This does NOT include UIL Playoff broadcasts.

Non Tier Packages available as low as $300 Per Month. 

*** 10% Discount on campaigns 12 months paid in advance.

*** Add 15% for any package less than 6 months.  ***Add 20% for any package less than 3 months.
***Add 30% for any advertiser wanting football season only. (August through December)

*** RSL Network expected launch by August 2022. Anyone on board prior to the launch will be given 
3,000 :15 commercials at no added charge.

Rio Sports Live LLC, 237 N Sam Houston, San Benito, TX 78586 riosportslive@gmail.com

298

mailto:riosportslive@gmail.com


SI and 2022

This was the package with pricing from previous years and , as promised, Rio
Sports Live will honor rates for 2022.

Tier 1 Option Modified Specially for SPI

Corporate $6,250 per month Discount $1,250 per month Investment $35,000.

This includes all regular season games and events for ALL EVENTS. It also
includes banner representation on website, on social media and on Pre, Post
and Halftime slates. This also includes ALL UIL Playoff games broadcast. It includes SPI in ALL 
highlight reels.
This also includes production of ads and edits throughout the year.

Added to this is the assurance that, as the RSL Network is released, a total of 5,000 ads per channel will
be inserted featuring SPI. This is 2,000 more than offered at this time to other advertisers. These 
commercials will be offered to businesses at a rate of $5.00 each. With the initial launch having a 
minimum of three channels this will be at least 15,000 commercials added here for you at no extra 
charge. 

This represents a savings of tens of thousands of dollars compared to
current pricing levels for new advertisers.

Looking forward to continued working with you regarding this and feel that
this is a viable opportunity for you to continue experiencing benefits through
our growth.

Joe R Bowling Jr
Rio Sports Live LLC
237 N Sam Houston
San Benito, Texas 78586
956-291-253
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Item No. 5.9

CITY OF SOUTH PADRE ISLAND
CONVENTION AND VISITORS ADVISORY BOARD

AGENDA REQUEST FORM

MEETING DATE: February 23, 2022

NAME & TITLE: Linette Hernandez, Management Assistant 

DEPARTMENT: Convention and Visitors Bureau 

ITEM
Discussion and action concerning the new meeting date for March 2022. (Till)

ITEM BACKGROUND
N/A

BUDGET/FINANCIAL SUMMARY
N/A

COMPREHENSIVE PLAN GOAL
N/A

LEGAL REVIEW
Sent to Legal:  No
Approved by Legal:  No

RECOMMENDATIONS/COMMENTS:
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