NOTICE OF CONVENTION AND VISITORS ADVISORY BOARD MEETING
CITY OF SOUTH PADRE ISLAND

WEDNESDAY, AUGUST 24, 2022
9:00 AM AT THE MUNICIPAL BUILDING,
CITY COUNCIL CHAMBERS, 2ND FLOOR
4601 PADRE BOULEVARD, SOUTH PADRE ISLAND, TEXAS

1. Call to Order
2. Pledge of Allegiance

3. Public Comments and Announcements
This is an opportunity for citizens to speak to the Convention and Visitors Advisory Board relating to agenda or
non-agenda items. Speakers are required to address the Convention and Visitors Advisory Board at the podium and give
their name before addressing their concerns. {Note: State law will not permit the Convention and Visitors Advisory
Board to discuss, debate or consider items that are not on the agenda. Citizen comments may be referred to City Staff or
may be placed on the agenda of a future Convention and Visitors Advisory Board meeting]

4. Approve Consent Agenda

4.1, Approve the excused absences for Board Members Bryan Pinkerton and Bob Friedman for
the July 27, 2022 regular meeting. (Till)

4.2, Approve the meeting minutes for the July 27, 2022 regular meeting. (Till)

4.3. Approve the Special Events Committee post-event reports for the following events:
{Brown)
* Ron Hoover Fishing Tournament 2022

5. Regular Agenda

5.1 Discussion and possible action to approve The Zimmerman Agency’s Q1 Fall Media Plan
for FY 22/23. (Rodriguez)

5.2 Presentation and discussion by Predictive Data Lab on campaign performances, KPIs, and
analytics. (Rodriguez)

53 Presentation and discussion regarding the CVB Monthly Report: (Henry)
1.) Special Events
2.) Marketing and Communications
3.) Social Media
4.) Cision
5.) In-House Creative

Agenda: AUGUST 24, 2022
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54. Discussion and possible action to approve the funding request for Hallowings in October
2022. (Brown)

5.5. Discussion and possible action to approve the Q1 In-House Fall Media Plan for FY 22/23.
(Rodriguez)

5.6 Presentation and discussion regarding the Mexico FAM Tour for Travel Agencies and
Media. (Rodriguez)

5.7 Discussion and action concerning the new meeting date for September 2022. (Till)

6. Adjourn

NOTE:
One or more members of the City of South Padre Island City Council and Special Events Committee may attend this
meeting; if so, this statement satisfies the requirements of the OPEN MEETINGS ACT.

DATED THIS FRIDAY, AUGUST 19, 2022 W\f\ -

Silvia Sanchez, CVB Administrative Assistant

I, THE UNDERSIGNED AUTHORITY, DO HEREBY CERTIFY THAT THE ABOVE NQTICE OF MEETING OF THE
CONVENTION AND VISITORS ADVISORY BOARD OF THE CITY OF SOUTH PADRE ISLAND, TEXAS IS A TRUE
AND CORRECT COPY OF SAID NOTICE AND THAT I POSTED A TRUE AND CORRECT COPY OF SAID NOTICE ON
THE BULLETIN BOARD AT CITY HALL/MUNICIPAL BUILDING ON FRIDAY, AUGUST 19, 2022, AT/OR BEFORE
5:00PM AND REMAINED SO POSTED CONTINUQUSLY FOR AT LEAST 72 HOURS PRECEDING THE SCHEDULED
TIME OF SAID MEETING.

Silvia Sanchez, CVB Administrative Assistant

THIS FACILITY ]S WHEELCHAIR ACCESSIBLE, AND ACCESSIBLE PARKING SPACES ARE AVAILABLE,
REQUESTS FOR ACCOMMODATIONS OR INTERPRETIVE SERVICES MUST BE MADE 48 HOURS PRIOR TO THIS
MEETING. FPLEASE CONTACT BUILDING OFFICIAL, GEORGE MARTINEZ AT (956)761-8103.

Agenda: AUGUST 24, 2022 - CONVENTION AND VISITORS ADVISORY BOARD MEETING
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Item No. 4.1
CITY OF SOUTH PADRE ISLAND

CONVENTION AND VISITORS ADVISORY BOARD
AGENDA REQUEST FORM

MEETING DATE: August 24, 2022

NAME & TITLE: Silvia Sanchez

DEPARTMENT: Convention and Visitors Bureau

ITEM
Approve the excused absences for Board Members Bryan Pinkerton and Bob Friedman for the July 27, 2022 regular
meeting. (Till)

ITEM BACKGROUND
N/A

BUDGET/FINANCIAL SUMMARY
N/A

COMPREHENSIVE PLAN GOAL
N/A

LEGAL REVIEW

Sent to Legal: No
Approved by Legal: No

RECOMMENDATIONS/COMMENTS:



CITY OF SOUTH PADRE ISLAND
CONVENTION AND VISITORS ADVISORY BOARD
AGENDA REQUEST FORM

MEETING DATE: August 24, 2022

NAME & TITLE: Silvia Sanchez

DEPARTMENT: Convention and Visitors Bureau

ITEM
Approve the meeting minutes for the July 27, 2022 regular meeting. (Till)

ITEM BACKGROUND
N/A

BUDGET/FINANCIAL SUMMARY
N/A

COMPREHENSIVE PLAN GOAL
N/A

LEGAL REVIEW

Sent to Legal: No
Approved by Legal: No

RECOMMENDATIONS/COMMENTS:
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MEETING MINUTES
CONVENTION AND VISITORS ADVISORY BOARD REGULAR MEETING
CITY OF SOUTH PADRE ISLAND

WEDNESDAY, JULY 27, 2022

I. CALL TO ORDER

The Convention and Visitors Advisory Board of the City of South Padre Island, Texas held a regular
meeting on Wednesday, June 27, 2022 at the South Padre Island City Council Chambers, 4601 Padre
Boulevard, South Padre Island, Texas. Chairman Sean Till called the meeting to order at 9:01 am. A full
quorum was present: Vice Chairman Daniel Salazar, Board Members Tom Goodman, Chad Hart and
Rene Valdez were present. Board Members Bob Friedman and Bryan Pinkerton were absent.

City Officials: Council Member Ken Medders

CVB Staff: CVB Director Blake Henry, Operations and Services Manager Lori Moore, Senior Marketing
and Communications Manager Teresa Rodriguez, Special Events Manager April Brown, CVB Sales &
Service Manager Mayra Nunez, CVB Sales Manager David Villareal, Administrative
Assistant/Receptionist Silvia Sanchez and City Secretary/Public Information Officer Angelique “Nikki”
Soto.

Il. PLEDGE OF ALLEGIANCE
CVB Chairman Sean Till led the pledge of allegiance.

I11. PUBLIC COMMENTS AND ANNOUNCEMENTS: Francisco Partida, Director of Development &
Security for the Brownsville/SPI Airport, announced the advertisement yearbooks with NFL Teams, half a
million were printed ads for Brownsville/SPI Airport. He also introduced Airport Assistant Director Shawn
Kelly. CVB Director Blake Henry announced his trip to Toronto for the Destinations International
Conference to raise awareness for South Padre Island as a destination. He also announced the position for
Director of Sales will be opening soon. Special Events Manager April Brown was recognized as 30 under
30. The CVB will be hosting the Texas Associations of CVVBs. Chairman Sean Till welcomed Blake Henry
as Director of CVB.

IV. APPROVE CONSENT AGENDA
4.1. Approve the excused absences for Board Members Chad Hart and Bob Friedman for the

June 22, 2022 regular meeting. Board Member Rene Valdez made a motion to approve,
seconded by Vice Chairman Daniel Salazar. Motion carried unanimously.

Agenda: JULY 27, 2022
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4.2.

4.3.

Approve the meeting minutes for the June 22, 2022 regular meeting. Board Member Rene
Valdez made a motion to approve, seconded by Vice Chairman Daniel Salazar. Motion
carried unanimously.

Approve the Special Events Committee post-event reports for the following events:
* American Junior Golf Association in June 2022

* Beach Bash Skate Jam in June 2022.

Board Member Rene Valdez made a motion to approve, seconded by Vice Chairman
Daniel Salazar. Motion carried unanimously.

V. REGULAR AGENDA

5.1.

5.2.

5.3.

5.4.

5.5.

Presentation and discussion by the Zimmerman Agency and Predictive Data Lab on
campaign performances, KPIs, and analytics. The Zimmerman Agency and Predictive Lab
presented their individual presentations virtually.

Presentation and discussion regarding the CVB Monthly Report.

1.) Special Events - Special Events Manager April Brown provided an update on the
Special Events department.

2.) Groups & Meetings - Sales and Service Manager Mayra Nunez provided an update on
sales efforts and future events.

3.) Marketing and Communications - Senior Marketing and Communications Manager
Teresa Rodriguez provided an update on the following items below.

4.) Social Media

5.) Cision

6.) In House Creative

Discussion and possible action to approve the funding request for the following Special
Events:

* Sandcastle Days in October 2022

Board Member Tom Goodman made a motion to approve $40,000 for Sandcastle Days,
seconded by Board Member Chad Hart. Motion carried unanimously.

Update and discussion on the FY 22/23 budget for Events Marketing and Marketing.
Operation and Services Manager Lori Moore provided an update on both budgets and
shared the approved budgets for events Marketing and Marketing per CVA Boards request.

Discussion and action concerning the new meeting date for August 2022. The next
meeting was scheduled for August 24, 2022.



V1. ADJOURN
The Meeting was adjourned at 10:47am.

Silvia Sanchez, CVB Administrative Assistant

Approved by:

Sean Till, CVAB Chairman



CITY OF SOUTH PADRE ISLAND
CONVENTION AND VISITORS ADVISORY BOARD
AGENDA REQUEST FORM

MEETING DATE: August 24, 2022

NAME & TITLE: Silvia Sanchez

DEPARTMENT: Convention and Visitors Bureau

ITEM

Approve the Special Events Committee post-event reports for the following events: (Brown)

* Ron Hoover Fishing Tournament July 2022

ITEM BACKGROUND
N/A

BUDGET/FINANCIAL SUMMARY
02-593-8099

COMPREHENSIVE PLAN GOAL
N/A

LEGAL REVIEW
Sent to Legal: No
Approved by Legal: No

RECOMMENDATIONS/COMMENTS:
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Item No. 5.1

CITY OF SOUTH PADRE ISLAND
CONVENTION AND VISITORS ADVISORY BOARD
AGENDA REQUEST FORM

MEETING DATE: August 24, 2022

NAME & TITLE: Silvia Sanchez

DEPARTMENT: Convention and Visitors Bureau

ITEM
Discussion and possible action to approve the Zimmerman Agency's Q1 Fall Media Plan for FY 22/23. (Rodriguez)

ITEM BACKGROUND
N/A

BUDGET/FINANCIAL SUMMARY
N/A

COMPREHENSIVE PLAN GOAL
N/A

LEGAL REVIEW

Sent to Legal: No
Approved by Legal: No

RECOMMENDATIONS/COMMENTS:
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FY 2022/2023 Q1 Paid Media/Social Plan
8/24/22

THE Z'’MMERMAN AGENCY
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Drive momentum
into the Fall 2022

Activate a full-
funnel digital
approach

Optimize geo-
target markets
based on data
learnings

Drive increased
overnight stays
during Fall and
Spring seasons

Target audiences
predisposed for
Fall and Spring
Break Getaway
travel

Generate the
greatest return on
the media
investment
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MEDIA

STRATEGIC APPROACH

1. Activate the right mix of targeted media that will generate awareness and excitement of South Padre Island that will ultimately
drive higher web traffic and accommodation revenue during Q1 and Spring 2023 period.
B Potential tactical partners via:

e Consumer Print

e Niche Print (Outdoor/Birding/Fishing)

¢ Native Digital

e Connected TV

e SEM

¢ Paid Social
B Negotiate value-added packages to extend reach/frequency of messaging
B everage investment to expand our exposure via value-added efforts

e Advertorial

e Bonus Impressions

¢ Public Relations

THE ZIMMERMAN AGENCY
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1
COUPLES NO KID(S?, RETIREES, GEN-Z,

MILLENNIAL,
SOLO TRAVELERS
MEDIA PLAN

Z'VIMERMAN
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Age
A 35-64

HHI
$75K+

Primary

Couples no kids, Fall/Winter Retirees,
Gen-Z/Millennial Experience, Solo
Travelers

Reasons To Come:
Beach Goers, Nature Lovers, Fishing,
Dining, Romantic Getaways, Events

Fall 2022 shoulder

Season.
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H Texas

o RGV

® Houston

e Dallas/Ft.Worth

® San Antonio

® Austin

®| aredo

® Corpus Christi
W Midwest

o OK
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MEDIA PLANNING & BUYING

MEDIA APPROACH - Q1

Publisher Lifestyle/ Paid Social/
Direct Digital Niche Print SEM
? Expedia > Native (6%) » Romance » Facebook
> VRBO > OTT/CTV (13%) » Fishing ? Instagram
& & »outdoors & > TikTok
» Birding > Snapchat
» Lifestyle > Google
¥ Regional Titles ? Bing
» Canada
10% 19% 22% 49%

Z'VIMERMAN
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MEDIA PLANNING & BUYING

MEDIA APPROACH - Q1

Lifestyle/
Niche Print

Publisher
Direct Digital

Awareness/
Consideration

Conversion/
Awareness

Conversion/
Awareness

I
_<T>_
Cost efficient Native &
OTT approach that

allows reach into larger
regional footprint.

Accurate targeting of
in-market individuals
seeking beach vacation
options.
Geo-fence efforts to
areas/suburbs w/HHI
$75k+.

lifestyle, enthusiast,
fishing, birding/eco
travel segments.

Geo-fence efforts to
areas/suburbs w/HHI
$75k+.

Promote to our outdoor

Paid Social/
SEM
Awareness/
Conversion
7
2

Strategically placed social
messaging in key feeder
markets to drive interest
and site traffic. Promote
special events, seasonal

promotions, lodging
specials. Appear top 3 in
search queries.

Z'VIMERMAN
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MEDIA PLANNING & BUYING

FY 2022/2023 Q1 MEDIA ALLOCATION .
Consumer Print

® $208,824 Q1 investment 8%
® Nov: 44%
® Dec: 43%
® Jan: 13%

@ Consumer Print
Consumer Digital

@® OTT

@ Social

@® SEM

@® Outdoors

@ Birding
Fishing

® Canada

Social
32%

THE ZIMMERMAN AGENCY
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MEDIA PLANNING & BUYING

MEDIA PLAN

Consumer Print

Niche Print

Connected TV

Digital Native

Expedia

Outdoors

Canada

SEM

Paid Social

1’9 1679 €9 (€9 | &9 %9 | &9 %9 &

THE ZIMMERMAN AGENCY
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FAMILY

SPRING GETAWAY

Z'VIMERMAN
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Age
A 25-44 w/children

HHI
$75K+

Primary
Married Couples, Multi-Generational,

Millennials, Gen X

. Niche

Beach Goers, Nature Lovers, Fishing,
Dining

Family Spring

2023 Getaway

2
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H Texas

o RGV

® Houston

e Dallas/Ft.Worth

® San Antonio

® Austin

®| aredo

® Corpus Christi
W Midwest

o OK
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MEDIA PLANNING AND BUYING

MEDIA APPROACH - FAMILY SPRING GETAWAY

OoTT/ Paid Social/
Connected TV SEM

» OTT/CTV | ? Facebook
&3 ¥ TikTok
4
? Snapchat
> Google
? Bing

25% 75%
Z'MMERMAN
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MEDIA PLANNING AND BUYING

MEDIA APPROACH - FAMILY SPRING GETAWAY

OTT/
Connected TV

Conversion/
Awareness

Living room quality
streaming TV
Geo-fence efforts to
areas/suburbs w/HHI

$75k+.

Paid Social/

Awareness/
Conversion

Strategically placed social

messaging in key feeder
markets to drive interest
and site traffic. Promote
special events, seasonal
promotions, lodging
specials. Appear top 3 in
search queries.

Z'VIMERMAN
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MEDIA PLANNING AND BUYING

FY 2022/2023 FAMILY SPRING GETAWAY MEDIA ALLOCATION

e $100,000 investment
® Nov: 20.5%
® Dec: 30%
® Jan: 31%
® Feb: 18.5%

® oOTT
Social
® SEM

Social
57%

Z'VIMERMAN
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MEDIA PLANNING AND BUYING

FAMILY SPRING GETAWAY MEDIA PLAN

Oct Nov Dec Jan Feb March
FaminOTT P IR IRIRICICICICIRCIRIRICIRCICIRICIR IR

April Ma June Jul Au Sept

I IR IRICIRITITICIR IR IR I IR IR IR I I

Family Paid Social

Family SEM I CICICICICICICICICICICICICICICICIE:

THE ZIMMERMAN AGENCY
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COLLEGE

SPRING BREAK

Z'VIMERMAN
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Age
A 18-24

HHI
<P25K+

Primary
College Students, Fraternities, Soroities

Niche
Beach Goers, Nightlife, Adrenaline
Sports

Spring Break 2023
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W Texas
oRGV ® Arlington
® Houston ®| ubbock
e Dallas/Ft.Worth ® Abilene
® San Antonio
® Austin
®| aredo
® Corpus Christi

B Midwest
oOK, KS, NE, IN, CO, MN, MO, CO, AR,

NM, IL, WI

2
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MEDIA PLANNING AND BUYING

MEDIA APPROACH - COLLEGE SPRING BREAK

Paid Social

? Snapchat ? Google
% TikTok %@ »Bing
| * Geo-Targeted to
college campuses

83% 17%

Z'VIMERMAN
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MEDIA PLANNING AND BUYING

MEDIA APPROACH - COLLEGE SPRING BREAK

Paid Social
Conversion/ Awareness/
Awareness Conversion
I
Strategically placed \JZ  Direct Spring Break
messaging to drive travelers to SPI while they
interest and site traffic. are searching for options.
Promote special Competitive key word
events, seasonal bidding on top 3
promotions, Iodglng p|acements_
specials.

Z'VIMERMAN

131



MEDIA PLANNING AND BUYING

COLLEGE SPRING BREAK MEDIA PLAN

Oct Nov Dec
College Paid Social &9 €9 €9 &3 €I €I &9 I &

Jan Feb March April Ma June Jul Au Sept

XXXX|XXXXxx
|

1
IR ICICICICICICITI RS

College SEM €3 €€ €I €IECIEIEI €I €9 €I ¢

THE ZIMMERMAN AGENCY
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MEDIA PLANNING AND BUYING

FY 2022/2023 COLLEGE SPRING BREAK MEDIA ALLOCATION

e $200,000 investment
e Oct: 12%
® Nov: 12%
® Dec: 17%
® Jan: 26.5%
® Feb: 22.5%
e Mar: 10%
® Social SEM

Social
74%

THE ZIMMERMAN AGENCY
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MEDIA PLANNING AND BUYING

FY 2022/2023 Q1, COLLEGE SPRING BREAK, FAMILY SPRING GETAWAY

e $508,025 investment
e Q1-$340,525
® Couples no kids, Retirees, Gen-Z/Millennial, Solo Travelers: $208,025
® College Spring Break: $82,000
® Family Spring Getaway: $50,500
e Q2 -$167,500
e College Spring Break: $118,000
e Family Spring Getaway: $49,500

Consumer Digital
34% @® Consumer Digital
OTT/Streaming TV
@® Social
©® SEM
@ Radio

Social
47%

OTT/Streaming TV
4%

Z'VIMERMAN
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FALL ADVERTISING 27

PRIMARY OBJECTIVES

B Increase awareness and consideration of South Padre Island among potential visitors and others that may influence
the decision of a potential visitor to consider South Padre Island.

B Increase total number of overnight visitors to South Padre Island.

B Expand the geographic market of potential visitors to the South Padre Island.

B Increase the number of visitors that come to South Padre Island during the off-season.
B Generate a measurable increased return on the advertising investment.

THE ZIMMERMAN AGENCY
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FALL ADVERTISING

28

FALL TARGET AUDIENCE

o

01 Lifestyle

B Couples
m Singles
B Empty Nesters
W Seniors

02 Demographic
~ ®EPrimary

* Adults 35 - 64

* Avg. Age 46

* Avg HHI $75k+

* Married

03 Geographic
T mTexas

RGV

Houston
Dallas/Ft.Worth
San Antonio
Austin

El Paso
Corpus Christi

W Activities:

* Beach/Water/Fishing
* Entertainment/Events
* Nature/Eco

* Dining

B Generation
* Millennials/Gen X
* Boomers

B Oklahoma
B Minnesota
B Missouri
mColorado
B Kansas
mCanada

THE ZIMMERMAN AGENCY
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FALL CREATIVE

PRINT

Texas Saltwater Fishing
EHalf Page Ad
W September Issue

OR

0 DEEP?

They're out there, just under the
surface. | know it.

I can hear the redfish calling from the
flats. Further out, there’s a Marlin with
my name on it. Tarpon await by the
jetties. And here I am, a rod in hand and
perfect weather overhead.

It's going to be a good weekend indeed.

THE ZIMMERMAN AGENCY
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FALL CREATIVE

PRINT

Canadian Traveller - America’s Yours to Discover
BFull Page Ad + Homepage Takeover OR

BOARDING?

Birds are smart. First sign of cooler
temps and poof, they take wing and
head to South Padre Island.

So, I'll do the same.

While I'm there, I'll point my
binoculars in their direction, thank
them for the good idea and be on
my merry way. Because there's
paddleboarding, fishing and
sightseeing to do. | wonder if they'lL
watch me as well?

o~

Do

sopadre.com

That's as hard as it gets.

THE ZIMMERMAN AGENCY
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FALL CREATIVE

DIGITAL

Expedia Brand Portfolio
B Display Banners
B Featured on Expedia, Orbitz, Travelocity, VRBO & Hotels.com

THE ZIMMERMAN AGENCY
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FALL CREATIVE

DIGITAL

Expedia Brand Portfolio
B Native Marquee Card

Horsepower OR Solar Energy?
When you visit this fall, that’s as hard as it gets.
Book your trip today.

THE ZIMMERMAN AGENCY
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APPENDIX
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Q1 MEDIA PLAN

Z'VIMERMAN
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MEDIA

DIGITAL ACTIVATION

Incorporate direct-to-publisher placements to provide annual coverage and reach the most in-market for travel individuals.

B Display prospecting on Expedia’s Network to drive awareness amongst users in key markets that are in the dreaming, planning and
converting stages of travel intent to South Texas.

e Guaranteed exposure on affiliate sites including Expedia, Hotels.com, Travelocity, & VRBO
e Targeting based on travel previous search behavior on affiliate sites
e Similar Geographic targeting set up to Programmatic buy

B Connected TV through StackAdapt to raise awareness in key markets by visually showcasing SPI's brand in a high quality living room
format

e Tier 1 PMP Network of top publishers only
e Tactics including Video in the Connected TV format only and Display banners to efficiently retarget users exposed to CTV ads
e Targets: Users in-market for travel for a Texas vacation, couples travel and outdoor/birding enthusiasts

e Zip code target higher HHI areas of each DMA (RGV, Houston, Dallas/Ft.Worth, San Antonio, Austin, Laredo, Corpus Christi, OKC)

B Native ad prospecting with Travel Spike, a specialized native network in the vertical of travel
- Delivering to network of only contextually relevant, travel related sites
- Bought on a cost per click basis

e Targeting individuals in-market for travel to Texas, outdoor interests, and vacation rentals
e Nationally targeted and optimized to top producing markets

travelspike

THE ZIMMERMAN AGENCY
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MEDIA

SEM ACTIVATION

Paid search will be activated across Google and Bing Ad Platforms

B Set-up account structure to allow for dedicated campaigns and ad groups to easily shift budget that need additional support and
promotion
B Zip code target higher HHI areas of each DMA (RGV, Houston, Dallas/Ft.Worth, San Antonio, Austin, Laredo, Corpus Christi, OKC)
B Maintain an always on, consistent presence during the fiscal year
B Campaigns:
e South Padre Island (Brand)
e Things To Do
e Accommodations
e Conquest / Competitor
BKPI's
e CTR
e Conversions
e Average Cost per Click

THE ZIMMERMAN AGENCY
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MEDIA

PAID SOCIAL ACTIVATION

1. Paid social will be activated across Facebook/Instagram/Snapchat/TikTok social platforms.
2. Implement reach, traffic and brand awareness campaigns throughout platforms
3. Audience targeting
B Traveling Couples, Solo Travelers: prospecting based on age, geographic location, and interests
B | ookalike audiences based off of website visitors
B Zip code target higher HHI areas of each DMA (RGV, Houston, Dallas/Ft.Worth, San Antonio, Austin, Laredo, Corpus Christi, OKC)
4. Creative to align with As Hard As It Gets campaign strategy

B Video to be implemented in the majority of ads
e Messaging to center around:
- Things to Do in SPI
Events in SPI
- Places to Eat while in SPI
- Festivals/Parades in SPI
- Accommodations for SPI
BKPI's
e CTR: Click Through Rate
e CPC: Cost Per Click
¢ Reach
e Impressions

THE ZIMMERMAN AGENCY
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MEDIA

PRINT/DIGITAL ACTIVATION - LEISURE TRAVEL

Utilize high profile print partnerships that create brand awareness against our key target audiences in top source markets.
Incorporate larger ad sizes for greater impact (FP, 1/2 page units)

Negotiate digital programs for multi-touchpoint approach
B National Titles (Texas Region)
e Southern Living (Texas)
- 1/2 page (Family Gatherings)
W Regional/State/City
e Austin Magazine
- 1/2 page + Digital Banners (Holiday Destinations)
e San Antonio Magazine
- 1/2 page (Holiday Destinations)

THE ZIMMERMAN AGENCY
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MEDIA

PRINT/DIGITAL ACTIVATION - NICHE

Audience segments important and unique to SPI will be reached though leading vertical publications

Utilize larger ad sizes for greater impact (FP, 1/2 page units)
B Birding
e Birdwatching Magazine
- 1x FP - Winter Guide
e Bird Watchers Digest
- Full page
B Outdoors
e Texas Parks & Wildlife
- 1xFP
B Fishing
e Texas Fish & Game
- FP4C + 1x e-blast
e Texas Saltwater Fishing
- 2x 1/2 page + 2x home page takeovers

THE ZIMMERMAN AGENCY
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MEDIA

PRINT/DIGITAL ACTIVATION - CANADA

Re-activate brand against Canadian travelers to entice visitation to South Padre Island
Potential Campaign Theme: “Snow To Sand”
B | eading travel media partnership with;
e Canadian Traveler’s America Yours To Discover Annual Guide
- 3x e-newsletter banner
- 1x home page takeover
- 2x social posts
e Dreamscapes Travel & Lifestyle
- 1x Full Page 4C (Winter)
e Explore Magazine
- 1x 1/2 page 4C (Dec/Jan/Feb - USA Section)
- 3xeblast + 1x HPTO

THE ZIMMERMAN AGENCY
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FAMILY

SPRING GETAWAY

Z'VIMERMAN
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MEDIA

DIGITAL ACTIVATION

Incorporate a premium video placements to provide coverage and reach the most in-market for travel individuals.

B Connected TV through StackAdapt to raise awareness in key markets by visually showcasing the South Padre Island’s brand in a high
quality living room format

e Tier 1 PMP Network of top publishers only

e Tactics including Video in the Connected TV format only and Display banners to efficiently retarget users exposed to CTV ads
e Targets: Users in-market for travel for a Texas vacation, family travel, and outdoor enthusiasts

e Zip code target higher HHI areas of each DMA (RGV, Houston, Dallas/Ft.Worth, San Antonio, Austin, Laredo, Corpus Christi, OKC)

THE ZIMMERMAN AGENCY
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MEDIA

SEM ACTIVATION

Paid search will be activated across Google and Bing Ad Platforms
B Set-up account structure to allow for dedicated campaigns and ad groups to easily shift budget that need additional support and
promotion
W Target in-market audiences offered including vacation rentals, hotels and accommodations, and family
B Zip code target higher HHI areas of each DMA (RGV, Houston, Dallas/Ft.Worth, San Antonio, Austin, Laredo, Corpus Christi, OKC)
B Campaigns:
e Family Spring Getaway in SPI
- Things to Do
- Events
- Places to Eat
- Accommodations
BKPI's
¢ CTR
e Conversions
e Average Cost per Click

THE ZIMMERMAN AGENCY
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MEDIA

PAID SOCIAL ACTIVATION

Paid social will be activated across social platforms: Facebook, Tiktok and Snapchat
1. Implement reach, traffic and brand awareness campaigns throughout platforms
2. Audience targeting
B Families with kids: prospecting based on age, geographic location, and interests
B | ookalike audiences based off of website visitors
3. Creative to be refreshed using prior South Padre Island content
B Video to be implemented in the majority of ads
e Messaging to center around:
- Things to Do in SPI with your family for Spring Getaways
- Family Friendly Spring Getaways/Break Destination
- Family Friendly Places to stay in SPI for Spring Getaways/Break
BKPI's
e CTR: Click Through Rate
e CPC: Cost Per Click
e Reach
e [mpressions

THE ZIMMERMAN AGENCY
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COLLEGE

SPRING BREAK

Z'VIMERMAN
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MEDIA

PAID SOCIAL ACTIVATION

Paid social will be activated across social platforms: Snapchat and Tiktok
1. Implement reach, traffic and brand awareness campaigns throughout platforms
2. Audience targeting
B College Students & Spring Breakers: Prospecting based on age, geographic location, and interests
B | ookalike audiences based off of website visitors
3. Creative to be refreshed using As Hard As It Gets content
B Video to be implemented in the majority of ads
e Messaging to center around:
- Plan Your Epic Spring Break at SPI
- Why SPI Needs To Be On Your Spring Break Destination List
- College Spring Break Beach
BKPl's
e CTR: Click Through Rate
e CPC: Cost Per Click
e Reach
e I[mpressions

THE ZIMMERMAN AGENCY
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MEDIA

SEM ACTIVATION

Paid search will be activated across Google and Bing Ad Platforms
B Set-up account structure to allow for dedicated campaigns and ad groups to easily shift budget that need additional support and
promotion
W Target in-market audiences offered including college students and spring breakers
W Campaigns:
¢ College Spring Break
- Things to do
- Events
- Accommodations
- Places to Eat
BKPI's
e CTR
e Conversions
e Average Cost per Click

THE ZIMMERMAN AGENCY
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Item No. 5.2

CITY OF SOUTH PADRE ISLAND
CONVENTION AND VISITORS ADVISORY BOARD
AGENDA REQUEST FORM

MEETING DATE: August 24, 2022

NAME & TITLE: Silvia Sanchez

DEPARTMENT: Convention and Visitors Bureau

ITEM
Presentation and discussion by the Predictive Data Lab on campaign performances, KPIs, and analytics. (Rodriguez)

ITEM BACKGROUND
N/A

BUDGET/FINANCIAL SUMMARY
N/A

COMPREHENSIVE PLAN GOAL
N/A

LEGAL REVIEW

Sent to Legal: No
Approved by Legal: No

RECOMMENDATIONS/COMMENTS:
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VISIT SOUTH PADRE ISLAND

July 2022 — Board Presentation

?PREDICTIVE
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HOTEL AND
VACATION RENTAL
DATA
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https://app.powerbi.com/groups/me/reports/1457d8a7-8d1f-4663-9657-2dfbf021990d/?pbi_source=PowerPoint

Additional research showed that Port Aransas had a substantial YOY increase in vacation rental listings than South Padre
Island which could be driving a higher RevPar and ADR.
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https://app.powerbi.com/groups/me/reports/1457d8a7-8d1f-4663-9657-2dfbf021990d/?pbi_source=PowerPoint

Galveston also showed a higher rate of growth for vacation rental listings. For example, the property manager Vacasa had 30% higher year-over-
year growth in Galveston than in South Padre Island.
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https://app.powerbi.com/groups/me/reports/1457d8a7-8d1f-4663-9657-2dfbf021990d/?pbi_source=PowerPoint
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https://app.powerbi.com/groups/me/reports/1457d8a7-8d1f-4663-9657-2dfbf021990d/?pbi_source=PowerPoint

Additional analysis suggests that a resurgence in the cruise
industry may have contributed to the strong Q2 performance of
Galveston.
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https://app.powerbi.com/groups/me/reports/1457d8a7-8d1f-4663-9657-2dfbf021990d/?pbi_source=PowerPoint

South Padre Island
showed very similar
hotel metrics compared
to the previous year.

This is an improvement
from the more
significant decrease
seen in last month's
data.
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https://app.powerbi.com/groups/me/reports/1457d8a7-8d1f-4663-9657-2dfbf021990d/?pbi_source=PowerPoint
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PAID MEDIA
PERFORMANCE



July 2022 has been the most efficient month this year in terms of paid media performance. Since the initial paid

media campaign launch, we have seen solid numbers for impressions and clicks with the lowest associated cost. 169


https://app.powerbi.com/groups/me/reports/f59c2942-75fb-4cd0-a437-ce512d5424af/?pbi_source=PowerPoint

The year-long “Evergreen”
campaign had the highest
volume of impressions and
clicks, while the “The Fun Never
Ends” seasonal campaign had
the higher efficiency.
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https://app.powerbi.com/groups/me/reports/f59c2942-75fb-4cd0-a437-ce512d5424af/?pbi_source=PowerPoint

Snapchat was the best performing
platform in July 2022.

This can be attributed to the use and

implementation of new creatives by the
Zimmerman Agency.
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https://app.powerbi.com/groups/me/reports/f59c2942-75fb-4cd0-a437-ce512d5424af/?pbi_source=PowerPoint

Expedia was the campaign source with the
highest Gross Booking, but Hotels.com had the
higher conversion rate and return on Ad Spend.

Our recommendation is to reallocate funding from VRBO to

Hotels.com. 172


https://app.powerbi.com/groups/me/reports/f59c2942-75fb-4cd0-a437-ce512d5424af/?pbi_source=PowerPoint

The geographic markets targeted were aligned with the visitors by origin data. However, it is
important to note that a large amount of traffic coming from Chicago is likely to be an anomaly
caused by ongoing issues with Google attributions.
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https://app.powerbi.com/groups/me/reports/f59c2942-75fb-4cd0-a437-ce512d5424af/?pbi_source=PowerPoint

IN HOUSE
MEDIA BUYS

?PREDICTIVE



The KVUE Television campaign served 523,600 total impressions for July 2022. This
campaign mainly targeted Dallas, Houston, San Antonio, and Laredo.
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https://app.powerbi.com/groups/me/reports/f59c2942-75fb-4cd0-a437-ce512d5424af/?pbi_source=PowerPoint

The Spectrum Streaming TV campaign served 53,788
impressions to San Antonio, Austin, and Houston markets.
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https://app.powerbi.com/groups/me/reports/f59c2942-75fb-4cd0-a437-ce512d5424af/?pbi_source=PowerPoint

The Entravision Digital campaign served 562,064
impressions to San Antonio, Austin, New Braunfels, and San
Marcos market.
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https://app.powerbi.com/groups/me/reports/f59c2942-75fb-4cd0-a437-ce512d5424af/?pbi_source=PowerPoint
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WEB
ANALYTICS



Most of the web traffic occurred at the beginning of the month. This
may be attributed to the 4th of July holiday.
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https://app.powerbi.com/groups/me/reports/f59c2942-75fb-4cd0-a437-ce512d5424af/?pbi_source=PowerPoint

Overall web performance was slightly lower than the
previous month, however, July is still positioned as the 3
highest performing month of the year so far.
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https://app.powerbi.com/groups/me/reports/f59c2942-75fb-4cd0-a437-ce512d5424af/?pbi_source=PowerPoint
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https://app.powerbi.com/groups/me/reports/f59c2942-75fb-4cd0-a437-ce512d5424af/?pbi_source=PowerPoint

The "South Padre Island — Places to Eat” keyword campaign had a very efficient
cost/conversion rates. We recommend reallocating budget from the “South Padre Island —
Events” campaign to the “South Padre Island — Places to Eat” campaign.
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https://app.powerbi.com/groups/me/reports/f59c2942-75fb-4cd0-a437-ce512d5424af/?pbi_source=PowerPoint
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The American Spirit Championship
Cheerleading Competition drove the
highest number of estimated attendance
and associated trips.
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https://app.powerbi.com/groups/me/reports/f59c2942-75fb-4cd0-a437-ce512d5424af/?pbi_source=PowerPoint

The Flamingo Inn showed a larger than average performance for July 2022. This could be
due to its proximity to the Padre Island Brewing Company, which could be driving more
traffic in the area. 185


https://app.powerbi.com/groups/me/reports/f59c2942-75fb-4cd0-a437-ce512d5424af/?pbi_source=PowerPoint

July 2022 showed an increased interest in fishing and birding activities. This is aligned with one of

the key targeting areas of the Zimmerman'’s Agency Fall 2022 media plan. 186


https://app.powerbi.com/groups/me/reports/f59c2942-75fb-4cd0-a437-ce512d5424af/?pbi_source=PowerPoint

Overnight arrivals increased significantly in July 2022.
Despite surges on weekends, same-day visitors did not
surpass overnight visitors during this time.
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https://app.powerbi.com/groups/me/reports/f59c2942-75fb-4cd0-a437-ce512d5424af/?pbi_source=PowerPoint
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IMPACT



HOT Tax collection continued to outpace Sales and Property
tax collection in July 2022. An increase in customer credit
card spending may be attributed to increased prices due to
2022 inflation.
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https://app.powerbi.com/groups/me/reports/5e4a1a5e-4f01-4c0d-9d90-46d288257f92/?pbi_source=PowerPoint
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TARGET FALL PERSONA

MEET THE ENTERTAIMENT

DRIVEN MILLENNIAL

The Entertainment Driven Millennials will likely be highly propensity travelers to South Padre Island for Fall

2022. This group is likelier to take trips to luxury-style hotels, attractions, and entertainment districts within
South Padre Island. Beach destinations are the number one vacation choice for this segment. This group is

more willing to spend more to upscale their travel. They are also less likely to list cost as a cause of concern
when booking their trip. Emphasis on events such as concerts and performances should be included. This

segment also includes fitness enthusiasts.

Demographic:
Average Age: 34-41
Millennial (29%)
Hispanic (58%)

Married (48%)
Children (34%)

Avg Household Size: 2.79
Homeowner (56%)

Avg HH Income: $82K
Avg Home Value: $184K

Female (51%)
Male (49%)

Political Affiliation:
Democrat (52%)
Republican (46%)

Location:
Texas: McAllen, Weslaco, Pharr, Edinburg,
Mission, Rio Grande City, San Antonio, Austin

MOTIVATING FACTORS:

* Events

* Fitness

» Relaxation

» Exploration

» Experience Different Cultures

» Enhance Existing Relationships
» Experience New Cuisines

TOP VACATION ACTIVITIES:
* Dining

» Fun Attractions

* Sightseeing

* Learning New Things

» Shopping

* Engaging With nature

* Cultural Attractions

* Nightlife

Data Source (s): Intelligence Hub 2.0, American Community Survey, IRS, Texas State Aquarium, Google Search Trends,

INCOME: 75K-100K
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TARGET FALL PERSONA

MEET THE COMFORT DRIVEN
BABY BOOMER

The Comfort Driven Baby Boomer will likely be a high propensity traveler to South Padre Island for Fall
2022. This group is more likely to plan their trip in months. An increasing number of this demographic rely
on smartphones to communicate and plan while traveling. This group prefers flights as their primary
method of transport and is still heavily dependent on hotels and motels for lodging. This group prioritizes
safety and comfort, which is why they prefer to travel to common and heavily-visited destinations.

Demographic:
Average Age: 54-75
Baby Boomer (44%)
White (84%)

Married (49%)
Children (15%)

Avg Household Size: 2.24
Homeowner (80%)

Avg HH Income: $72K
Avg Home Value: $232K

Female (51%)
Male (49%)

Political Affiliation:
Republican (44%)
Democrat (53%)

Location:

Texas: Georgetown, Rockport, Port Aransas,
Horseshoe Bay, Wimberly, Granbury, Leander,

Pipe Creek

MOTIVATING FACTORS:
» Familiarity

» Outdoor Activity

» Multigenerational Travel
» Budget

» Planning

» Relaxation

» Entertainment Value

TOP CHALLENGES:

» Ensuring any special medical/travel
needs are taken care of

» Developing an itinerary

» Coordinating ground transportation

» Making reservations at a destination

* Identifying activities at a destination

» Booking airfare

INCOME: <75K

Data Source (s): Intelligence Hub 2.0, American Community Survey, IRS, Texas State Aquarium, Google Search Trends, #

192



TARGET FALL PERSONA

MEET THE VALUE DRIVEN
BUSINESS TRAVELER

The Value Driven Business Traveler will likely be a high propensity traveler to South Padre Island for Fall
2022. Businesses place a high value on networking at in-person conferences and feel that virtual
replacements do not fill this need appropriately. Travel managers rank conferences and exhibitions among
the top five travel types expected to lead growth towards 2022. This group also includes individuals who
work remotely and can travel to vacation destinations without missing any days at work.

Demographic:
Average Age: 39-45
Gen X/Millennial (50%)
White (62%)

Married (59%)
Children (15%)

Avg Household Size: 2.69
Homeowner (70%)

Avg HH Income: $127K
Avg Home Value: $413K

Female (51%)
Male (49%)

Political Affiliation:
Democrat (48%)
Republican (48%)

Location:

Texas: San Antonio, Austin, Houston, New
Braunfels, Georgetown, Missouri City, Corpus

Christi

MOTIVATING FACTORS:

Reliable Internet

Health and Safety Standards
Online Ratings and Reviews
Suitable Place to Work

Price

Flexibility to Cancel

Proximity to Attractions

Presence of Quiet Meeting Rooms

PERCEIVED BENEFITS OF BUSINESS
TRAVEL:

Recharge mental and emotional
batteries

Avoid feeling stuck in one place
Explore destination without using
vacation time

Change of scenery

Form new relationships

Prevent burnout

INCOME: 100K+

Data Source (s): Intelligence Hub 2.0, American Community Survey, IRS, Texas State Aquarium, Google Search Trends, D
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KEY TAKEAWAYS

» South Padre Island recorded the highest occupancy for hotels and vacation rentals
for July 2022, however; South Padre Island was outperformed in Vacation Rentals by
Port Aransas and Galveston.

* YQY, South Padre Island performance was similar compared to last year in terms of
hotel metrics, excluding HOT Tax collection, which was outperformed by Galveston.
We can potentially attribute this to the fast recovery in the cruise industry and the
decrease in travel restrictions caused by COVID-19.

» Paid media recorded the highest performance and cost efficiency in July 2022 with

Snapchat outperforming all other platforms in terms of clicks, while Sojern
outperformed all other tactics serving the highest number of impressions.

Predictive Data Lab | CONFIDENTIAL Predictive Data Lab 194



OUR RECOMMENDATIONS

* We recommend increasing vacation rental listings to remain competitive against
destinations such as Port Aransas and Galveston. Additionally, it may be beneficial to
contact property managers in South Padre to better understand their challenges to
offer and/or increase the number of listings.

» Based on the SEM data, we recommend a shift in budget spending towards the

“South Padre Island — Places to Eat” campaign instead of the "South Padre Island —
Events” campaign.

« Based on the data from Expedia, we recommend to allocate more funding towards
hotels.com rather than VRBO.

Predictive Data Lab | CONFIDENTIAL Predictive Data Lab 195



NEXT STEPS

« Zimmerman and PDL working together on integrating new segmentation
personas into the VSPI FY2023 media plan.

» PDL working on completing all remaining FY2023 seasonal customer
segmentation reports for Winter, Spring and Summer by August 31st, 2022,

Predictive Data Lab | CONFIDENTIAL Predictive Data Lab 196
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CITY OF SOUTH PADRE ISLAND
CONVENTION AND VISITORS ADVISORY BOARD
AGENDA REQUEST FORM

MEETING DATE: August 24, 2022
NAME & TITLE: Silvia Sanchez
DEPARTMENT: Convention and Visitors Bureau

ITEM

Presentation and discussion regarding the CVB Monthly Report. (Rodriguez)
1.) Special Events

2.) Marketing and Communications

3.) Social Media

4.) Cision

5.) In House Creative

ITEM BACKGROUND
N/A

BUDGET/FINANCIAL SUMMARY
N/A

COMPREHENSIVE PLAN GOAL
N/A

LEGAL REVIEW

Sent to Legal: No
Approved by Legal: No

RECOMMENDATIONS/COMMENTS:

Item No. 5.3
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SPECIAL EVENTS



July/August Events

e Ron Hoover Fishing Tournament
o July 29-30
o 1,100 attendees

e Texas International Fishing Tournament
o August 3-7

e Ladies Kingfish Tournament
o August 12-14

Upcoming Events

Labor Day Fireworks / Sunday, Sept. 4

SPisland Games / Sept. 16 - 18

Wahoo Classic / Sept. 16 - 18

Longest Causeway / Sept. 17

Elite Redfish Series Championship / Sept. 23 - 25
SPI Triathlon / Sept. 25
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Marketing & Communications



ORGANIC SOCIAL MEDIA
OVERVIEW
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Share Voice

1,2K

Total Mentions

The total number of news stories for
a
specified time period.

7.8B

Total Reach

A globally consistent baseline metric
for
measuring the reach of a media
outlet.

$14.M

Total Publicity Value

A scoring system that creates an
approximate
value for a news article.
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Top Stories:

Top Locations by Country

o United States 1.1K
o Japan 19
o India 9
o United Kingdom 8
o VietNam 7
o Mexico 6
o Argentina 5
o Germany 5
o New Zealand 4
Top Locations by State
e Texas 582
e California 108
e New York 20
e Washington 19
e Florida 14
e District of Columbia 13
e Georgia 12
e Michigan 10
e Oklahoma 8
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Interviews: 7

Press Releases: 1

Live Shows Interviews: (Tv & Radio): 4
Total Number of Publications: 12
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In-House Creative
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e 5 New Certified Tourism Advisors SPI-CTA Upcoming class:

e 85 Total SPI-Certified Tourism Advisors e Classes for September TBD

e Email will be sent out to Island Partners once dates are
determined.
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CITY OF SOUTH PADRE ISLAND
CONVENTION AND VISITORS ADVISORY BOARD
AGENDA REQUEST FORM

MEETING DATE: August 24, 2022

NAME & TITLE: Silvia Sanchez

DEPARTMENT: Convention and Visitors Bureau

ITEM

Discussion and possible action to approve the funding request for the following Special Events:

* Hallowings in October 2022 (Brown)

ITEM BACKGROUND
First Time Event

The SEC Approved $2,000 in funding for Marketing at the SEC Meeting on August 16, 2022.

BUDGET/FINANCIAL SUMMARY
02-593-8099

COMPREHENSIVE PLAN GOAL
N/A

LEGAL REVIEW

Sent to Legal: No
Approved by Legal: No

RECOMMENDATIONS/COMMENTS:

Item No. 5.4
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SOUTH PADRE ISLAND EVENT FUNDING

A PLICATION

ORGANIZATION INFORMATION

Date Application Submitted: 8/6/2022

Name of Organization: SOUTH PADRE ISLAND BIRDING NATURE CENTER & ALLIHATOR SANCTUARY

Address: 6801 PADRE BLVD
City. state. zip:  OOUTH PADRE ISLAND, TEXAS 78597

Full Name: E-Mail:

CRISTIN ENHOLM CHOWARD@SPIBIRDING.COM
Office Number: Cell Phone Number:

956-761-6803 956-778-2910

Website for Event or Sponsoring Entity : SPIBIRDING.COM

Non-Profit or For-Profit Status: Tax ID #:

NON-PROFIT 20-3088155

Primary Purpose of Organization:

EDUCATION AND NATURE

EVENT INFOR ATION

Name of Event: HALLOWINGS ACROSS SOUTH PADRE MONARCH MIGRATION CELEBRATION

Date(s) of Event: Primary Location of the Event:
SATURDAY, OCTOBER 29, 2022 SPI BIRDING CENTER

Amount Requested: 2,000-00
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If greater than previous year funded (if applicable), please explain the increase being
requested:

Primary Purpose of Event:

TO EDUCATION THE COMMUMIT ¥ THE IMPORATANCE OF MONARCH MIGRATION AND THE BWPOATANGE TO PLANT HATIVE MLXWEED PLANTS FOR THER JOURNEY THE MONARCHES HAVE AECENTELY BEEN ENTERED INTO THE ENDANGER SPECIES UST

How will the hotel tax funds be used? Please attach a list of the hotel tax funded
expenditures.

ADVERTISING PRINT AD IN LOCAL NEWSPAPERS

Are you asking for any cost reductions for city facility rentals or city services?
Please quantify and explain.

AMOUNT REQUESTED UNDER EACH CATEGORY

Advertising, Solicitations, Promotional programs to attract tourists and convention
delegates or registrants to the municipality or its vicinity. Amount requested under this

category. &, 2,000.00

Expenses including promotional expenses, directly related to a sporting event in which the
majority of participants are tourists. The event must substantially increase economic
activity at hotels within the city or its vicinity. Amount requested under this category:

S:
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QUESTIONS FOR ALL FUNDING REQUEST CATEGORIES

SINCE 2016

How many years have you held this event?

Attendance for previous year (if applicable): 450

How many of the attendees are expected to be from more than 75 miles away?

QUARTER

How many people attending the event will use South Padre Island lodging establishments?

QUARTER

How many nights do you anticipate the majority of the tourists will stay? 1-2

Will you reserve a room block for this event at area hotel(s? YES

Where and how many rooms will be blocked?

UP TO 50 AT SEVERAL HOTELS

List other years (over the last three years) that you have hosted your event, please include
the amount of assistance given from HOT funding and the number of hotel rooms used:

Month/Year Held Assistance Amount # of Hotels Used
OCTOBER 2016 0 0
OCTOBER 2017-2021 0

How will you measure the impact of your event on area hotel activity (e.g.; room block
usage information, a survey of hoteliers, etc.)?

PICK UP REPORTS FROM HOTELS ON ROOM BLOCKS

Please list other sponsors, organizations, and grants that have offered financial support to
your event:

SPI BIRDING CENTER
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Will the event charge admission? If so, what is the cost per person/group?

FREE

Do you anticipate a net profit from the event? If so, what is the anticipated amount and
how will it be used?

NO

Please list all promotion efforts your organization is planning and the amount estimated
for each media outlet. Please attach a detailed marketing budget.

orint$: 1,900.00 ebsite's, QUR WEBSITE
100.00

Radio $: Social Media $:

TV $: Other Digital Advertising $:

A link to the CvB must be included on your promotional handouts and on your website for
booking hotel nights during this event.

What other marketing initiatives are you planning to promote hotel and convention
activity for this event?
WE WILL AD THE SPI LOGO LINK TO THE FLYIER AND TO THE WEBSITE AND ALL SOCIAL MEDIA POSTS

Who is your target audience?

5 YEARS - 80 YEARS

What geographic region(s) are you marketing to?

RGV

Have you obtained the insurance required and who is the carrier?

OUR CURRENT INSURANCE WILL BE IN PLACE

During the term of this agreement, the event organizer shall procure and keep in force insurance with limits of
$1,000,000 per occurrence and 2,000,000 general aggregate. The policy must contain a policy endorsement that
names "The City of South Padre island, it's elected officials, representatives, employees or agents” as additionally
insured. Applicant must provide a copy of the actual endorsement.




SOUTH PADRE ISLAND EVENT FUNDING

HECKLIST

HALLOWINGS ACROSS SOUTH PADRE MONARCH MIGRATION CELEBRATION

Name of Event:

AN

A ASEASEAS AN AN AN EAS EAN IR AN AN RAS AN AN IR IR IS

Received and understood the separate Special Events Policy (REQUIRED)
Received and understood the separate HOT Funding Guidelines (REQUIRED)
Completed the South Padre Island Event Funding Application form (REQUIRED)
Enclosed a description of all planned activities or schedule of events (REQUIRED)
Enclosed a complete detailed budget (REQUIRED)

Enclosed an advertising/marketing and promotion plan (REQUIRED)

In Room night projections, with back-up, for the Funded Event (REQUIRED)

| agree: Any marketing for the event must be consistent with the brand image for South Padre Island
and all such marketing pieces that are funded with hotel tax must be in accordance. {REQUIRED)

| agree: The SPICVB will require access to event participant database information that will show zip
de data to measure likely impact from the funded event. (REQUIRED)

Enclosed a sponsor list (categorized by “confirmed” and pending”)
Enclosed a vendor/exhibitor list (categorized by confirmed” and “pending)
Enclosed an event map

Enclosed security/safety plans

Enclosed copies of promotional materials {if available)
Enclosed a summary of previous special event experience of organizer(s)
Enclosed a history of event (if previously produced)

Indicated the type(s) of assistance requested

Indicated the amount of financial support (if requested)

Authorized Signature Date

Print Name

225



Item No. 5.5

CITY OF SOUTH PADRE ISLAND
CONVENTION AND VISITORS ADVISORY BOARD
AGENDA REQUEST FORM

MEETING DATE: August 24, 2022

NAME & TITLE: Silvia Sanchez

DEPARTMENT: Convention and Visitors Bureau

ITEM
Discussion and possible action to approve the Q1 In-House Fall Media Plan for FY22/23 (Rodriguez)

ITEM BACKGROUND
N/A

BUDGET/FINANCIAL SUMMARY
N/A

COMPREHENSIVE PLAN GOAL
N/A

LEGAL REVIEW

Sent to Legal: No
Approved by Legal: No

RECOMMENDATIONS/COMMENTS:
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SPI Q1 FY22-23

Pt
Date
Texas
KAJE TV Station /Digital
Spectrum Reach Streaming Tv/Oigital
United Asdio Display & Native
De Shopping 1 Full page/ Print & Digital
Telemundo 40 TV Station /Oigital
Intemnational 8iithoars Billboard
TV Azteca TV Station D1
Northern Mexico Cam a
Entravision GEOFerin © |
P DI wl Carrete  Portal Informative
Online Em M
Di kil Print Radio Formula
Television Televisa Tamaull as
Television TelevisaM
N ] 1&Radlo  EL Norte
N I1&Radis  ABC Noticlas Monte
Qutdoor Gru aBillboard
Outdoor Imernational 8lllboards
Qutdoor International Billbosrds

reement

Lamar i Boards
Texas Monthly Print/Digital
TX-Dot Travel Publication Tour Texas Website TourTexas.com
Nexstar- Channel 4 TV Station /Digits!
KRGV Channel § Tv Station D
Ads e Bus W 6

South Padre Island In house buys
FY2022/2023

Austin/Houston/ Dallias- Ft Worth San Antonio/Laredo
AustinfHouston/ San Antonio

RGV / Laredo

RGV/ Northem Mexico

RGV
RGV
RGV Laredo

Monterrey & Saltillo
Monterrey
Montermey

Maonterrey/Saltilio

Matamoros/Reynosa/RGV

Montemrey
Montemey
Monterrey
Monterrey
Monterrey
Guadala ara

Austi San Antonl
Texas

Online Digital
RGV
RGV

San Antonlo

RGV

IMeda u:

HHI
HHI
HHI
HHI
HHI
HHI
HHI

Tske
T5ke
T5k+
75k
T5ke
T5ke
75ks

HHI 75k+
Madium & H
Madium & H
Madium & H
Madium & H
Medium & H
Madium & H
Mediom & H

HHI 7Ske
HHI 75k+
HHI 75k+
HHI 75k

Q1

Adufts 25-54
Adults 25-54
Adults 35-64
Adults 35-64
Adutts 25-54
Adults 35-64
Adults 35-64

Adults 35-64
Adult 25-54
Adult 18-54
Adutt 18-54
Adult 18-54
Adult 18-54
Adult 35-64
Adult 25-54

Adults 35-64
Adults 35-64
Adufts 25-54
Adults 35-54

L b Soptamber BEERT Lol Decemibar
T M NN 418252 9 16230 4 132027 4 1118328 1 915222 5 121928 3 101724 % ? 1ML WS 1219
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Total Cost

$89,000
$10,000
$4,800
$6,200
$15,000
$3,750
10 000

$15,000
$1,200
$2,000
$2,000
$15,000
§15,000
$10,000
$3,128
$1,500
43,780
5550

187 200
590,000
$29,670
$45,000
$49,800

70 000

5471.670

664 618
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25-54 HHi $75,000 Combined

RGV / Northern Mexico
(Monterrey, Matamoros, Valle Hermoso, Rio
Bravo, Reynosa & the RGV)

October-December Time Frame

50% Digital (Social, Display, Email)
50% Print

Media: $60,000

25-54 HHI $75,000 Combined

Texasonly
RGV, Laredo, Houston, Dallas/FT Worth, San Antonio,
Austin, Laredo

October-December Time Frame

70% Digital (Social, Display, Email) 30% Print

Media: $200,000
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KVUE Marketing Service Agreement

We know you have a lot of choices when it

comes to a iocal marketing provider, and TV and Streaming | $23,000 net 10/1/2022-12/31/2022 | 569,000 net
we appreciate you choosing KVUE
Marketing Solutions. Please review this Total for Agreement: | 569,000 net

Order Form in its entirety and authorize

the purchase with your signature below. If By signing below, I agree to the TEGNA Standard Terms & Conditions and I

am giving Tegna approval for my marketing campaign to proceed as stated

you have any questions, please contact above. I understand that my signature is legally binding, and I do have the
your KVUE representative. authority to sign binding contracts on behalf of advertiser listed on this
agreement.
Customer Information Advertiser KVUE Representative
Name: Randy Smith Name: Melanie Cottier
City of South Padre Island Convention & Visitors Bureau
Randy Smith Title; City Manager Title: Account Executive
7355 Padre Blvd Signature: Signature:

South Padre Island, TX 78597

Date: Date:

To review TEGNA Standard Terms & Conditions click TEGNA Standard Terms and Conditions

KVUE2 TEGNA s
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What Is
Advanced
Television?

It's Streaming
TV!

OTT (“over the top”) is video content such as TV shows,
movies, sports & live TV that can be viewed using an
internet-enabled streaming device, without requiring a cable
or satellite subscription.

This also means it doesn’t cast a “wide net” like broadcast
and can be more specifically targeted, which is where it will
benefit South Padre CVB the most.

OTT IS VIEWED USING:

=
o0
a

-} -]
Smart Tvs

—

Tablets

5

m Gaming
Consoles

;
]

Streaming
Devices

Maobile
Devices

Desktops
or Laptops

KVUES TEGNA

Be in good company.
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TECH/LEADERSHIP
Awards 2021

CYNOPSIS
Adtech Awards

CYNOPSIS

Adtech Awards

ABBI) AWARDS

ABBI)AWARDS

ABBI) AWARDS

2021 TECH LEADERSHIP AWARD WINNER:

Best OTT & Streaming Technology

2020 CYNOPSIS ADTECH AWARD WINNER:

Outstanding Local Advertising Solution

2020 CYNOPSIS ADTECH AWARD HONORABLE MENTION:
Best Audience-Based Buying Platform

2019 GABBCON ABSI AWARD WINNER:
Best Audience-Based Buying Platform

2018 GABBCON ABBI AWARD WINNER:
Best Audience-Based Buying Platform,
Silver

2018 GABBCON ABBI AWARD WINNER:

OTT Platform of the Year, Bronze

KVUES TEGNA

P Be in good company.
[BLAND
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TAG CERTIFIED AGAINST FRAUD [/ [/}

TAG Certified
Against Fraud

Protect your OTT ad spend & ensure legitimate ad delivery

We take ad fraud seriously and are committed to protecting your ad
dollars through a combination of direct relationships and leading
technology tools.

Our dedication to fraud prevention has earmned us TAG Certification
Against Fraud, and we are recognized in the industry for our

commitment to remain a trusted and secure OTT advertising
platform.

In 2020, ad fraud
surpassed credit card fraud,
and it's expected to reach
$44 billion by 2022.
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TRADITIONAL NETWORKS

p;E discovery+
PLUTO® CRIME

tubi [SUA

XUmo philo
COOKING
Discovery EENTRAL
FoX
VH

ISLAND

sling

FOX
o

onirrol planet

@

OWN

new'@
fubo

Lifetime

1/

ctunchyroli

ASiv

@CBS
NEWS

O VIX

KVUEZ TEGNA

Be in good company.
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Pixel Insertion Conversion Page Track
Identification Conversions
Implement a universal Identify which high value Measure visitors who saw
tracking pixel on your website pages are most important the ad prior to visiting
(all website pages are tracked though) using their HH IP

Website Attribution » Did my media campaign drive an increase in site visits, especially to my conversion pages?
Campaign Insights: + Which schedule tactics drove that performance and how can I optimize my future performance?

f1e KVUED TEGNA

P 8e in good company.
IBLAND
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Detailed Reporting & Insights

r

An added benefit of Advanced Television
for South Padre CVB is the detailed
reporting we can provide showing how
your ad is performing and who is seeing
it:

»  Network-level Reporting

« Impressions by Creative

«  CTV Percentage

» Impressions by Geo, State, County & Zip

+  Impressions by Segment

«  Hours Watched by Creative

«  VCR With Quartiles

»  Reach & Frequency

¢ Device & Daypart Breakout

+ Client Login Available

23 456,789

LR BT U MEE MV 7]

traar st 17r kiRt
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KVUE Austin Television Plan — 10/1/22-12/31/22

Program Time Day
Bonus Spots 5:00AM - 1:00AM Mon  Sun 24
Early Morning Billboards 5:00AM — 9:00AM Mon Sun 33
Good Morning America 12:00PM - 1:00PM Mon  Fri 24
Daybreak Saturday 8:00AM - 10:00AM Saturday 12
Tamron Hall 2:00PM - 3:00PM Mon - Fri 24
KVUE News Saturday @10P 10:00PM — 11:00PM Saturday 6
Jimmy Kimmel 10:35PM - 11:35PM Mon - Fri 15
ABC Nightline 11:35PM - 12:05AM Mon - Fri 24
SUNS WIN GAME ONE OF NBA FINALS 118 105 Last Man Standing 11:00PM ~ 11:30PM Saturday 9

171 Total TV spots delivering 2,247,600 impressions
to Adults 18+ in Austin, TX.

NAT?C';NAL
ACADEMY v
TELEVISION

ARTS & SCIENCES
HONE S4AR ClAPIIK B

KVUES TEGNA

? Be in good company.
IBLAND
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Taraetin Monthly Monthly
9 9 Impressions Budget

Austin Broadcast Television Adults 35-64 Austin Households
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October — December 2022 Advertising Strategy g >

Target: Adults 25-54 / HHI $75K+ / Travel Enthusiasts Performance & Transparency: 24/7 Dashboard reporting on all your campaigns to show
delivery and performance. Track how customers are exposed to your ads, and their
Geography: Zip Codes engagement and future network exposure throughout the entirety of your campaign.
. ) Monthl vMonthly
Geography Product Unit Size Audience Target |\r|0717t ! \f’ Moninls
Performance  Invesiment
Austin Streaming TV :30 Sec . 23,800
Up to 10 Zip Codes® (OTT) Video Adults 25-54 / HHI $75K+ / Travel Enthusiasts O 5833
San Antonio Streaming TV :30 Sec . 23,828
Up to 10 Zip Codes® (OTT) Video Adults 25-54 / HHI $75K+ / Travel Enthusiasts Impressions $834
RGV Streaming TV :30 Sec . 26,031
OMA (OTT) Video Adults 25-54 / HHI $75K+ / Travel Enthusiasts (mpressions $833
Laredo Streaming TV :30 Sec . 26,031
i (o™ - Adults 25-54 / HHI $75K+ / Travel Enthusiasts impressions $833

Menthly Total 93,650

*Zip Code Targeted Geography in Markets, Subject to Change Due to Selection of Zip Codes

Depending on zip code selection, may provide additional information on recommendation on budget aflocation, if client allows for shift in budgets per market

Flight: Client Name Date

Total Investment $

Client Signature

REACH

2 week written cancellation required. Subject to change due to zip codes
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Your 2022 Need Analysis

Your Marketing Goals: SPI Convention & Visitors would like to reach
people in the RGV, San Antonio, Austin and Houston to like increase awareness,
brand and grow South Padre Island Visitors.

Target Audience:
*  Adults 25-54 / HHI 575K+ / Travel Interests

How Will We Find Them:

* Local insight on Potential Adults 25-54 / HHI $75K+ / Travel
Interests and how they consume media.

* Utilize Spectrum’s 1% party viewership data for network, app, and
platform popularity where Adults 25-54 / HHI $75K+ / Travel
Interests to find out where viewership is across any device.

Custom Strategy:

* Utilize Local TV viewership data to build custom Streaming
Campaign to target Adults 25-54 / HHI $75K+ / Travel Interests on
networks they Stream Most and SPORTS HPOs.

ISLAND

Spectrum»

REACH
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SPI Convention & Visitors Will Be Able Seecum
To Reach All Audiences Without Limits...

p ..turning consumers into customers

256



SPI Convention & Visitors will Reach
Spectrum Reach’s footprint and beyo d by reaching
authenticated and non-authentic ted users.

Py ' GEN

tbs

CONSUMERS ACCESS
CONTENT ON THESE DEVICES

‘tv chromecast i
)

SWART IV
kindle fire

go%ti”” Spec'ggcu
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ming TV

Spectrum»

REACH

Audience:
Adults 25-54 / HHI S75K+
Travel Enthusiasts

Reach your audience where they watch most

Sample networks*

» & Aciv
Discovery Life 2 >

animal planet

fyi EER @D wiip
diy MSNBC ROKU newsy]

*Networks listed are not all ‘'ncu * ea  are subject to change

258



259

Transparent Reporting

24/7 access to campaign reporting with 100% transparency

Creative Network/Platform
P
P
a
[ -]
Device Day of Week/Daypart

@:0 @

Spectru

REACH



AUDIENCE TARGETED PRE ROLL ADVERTISING
80,000 guaranteed impressions for 4-week campaign
Target zip codes in Mexico, Laredo, San Antonio or any where in the world
100% transparent reporting to verify and analyze campaign performance
October 2022 - December 2022

Monthly Investment: $1,600
Total: $4,800
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SHOPPIN

www deshoppimgemtexas -

B01TN Ware Rd = McA

( ) 7 oF Augu 2 2022 1070
Back Page Cover Ad Hall Calor
1z 1225 D 4521145 Horlzontal - Vertical D

Website/Superior Banner *

ll:lil"!!IHS' m Eitoria D 45716 Pm D

Month a ent

IMonth [ ] 4Months [} 8Months [_| 12Months [}

Saleskdition2022 J F M A M JJASGND Total amount:
Saleskdition20_. J F M AMJIJASOND

I's understood and agreed that * Advertising So utions 6roup * opes not intent and wil no be requ'red to edit or eview for accuracy o
appropriateness any chent advert sement content. The C ent wi  be responsible to provide the material to design the ad with the meas re-
ments specified previously. © Advertising Solutions Group  shall nol be required to publish any advertisement that is not rece'ved *
accordance with these specifications.

Payments are due monthly; a 5 15 dlls late fee wil be assessed per month per any outstanding invoice.
Advance payment Is required to process orders.

Shopping Representative (lient Representative
Gloria Gracia
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South Padre Island Convetion Visitors Bureau 4Q22 Author; Heydh Amador

South Padre Island Convetion & Visitors Bureau 4Q22

To: Teresa Rodriguez SalesPerson: Heydi Amador
Agency' South Padre Isiand Convention & Visitors Bureau  Station: KTLM
Adventiser- South Padre sland Convetion & Visitors Bureau Phone #: (356) 566-3210
Plan Dates. 107372022 - 12/31/2022 Email: Heydi. Amador@telemundo.com
i 2 3 : . . .
TELEMUNDO Headline # 25032 Demo: DMA P25-54 D.RTG, OMA P25-54 D.000
No. Name Start Weak End Week Default Book
1i ht 1 13 1 u
OC OC OC OC OC NO NO NO NO DE DE DE DE P25-54 P25-54 P25-54 P25-54
Time Days Program Name Le Rate | 3 10 17 24 31 7 14 21 28 S 12 19 28 | ¢ Total RTG __ CPP (000) CPM
10:30a-11:30a Mo-Fr ACCESO TOTAL - 30 sec. Spot 30 $100| - 1 - - - 1 - - - - 1 . 3 $300.00 06 $16667 29 $34.48
10:30a-11:30a Mo-Fr ACCESO TOTAL - BONUS TV Segment for EOY Fireworks 30 so} - - - - - - - - - - - - 1 1 $0.00 08 $000 29 $0.00
10:30a-11 30a Mo-Fr ACCESO TOTAL Facebook Post & TV Segment 30 $500{ - 1 - - - 1 - - - - 1 . 3 $1,500.00 08 $83333 29 S$1724
8:00a-12:00a Mo-Sa ALL DAY ROTATORS 30 $80| 8 8 8 8 8 8 8 8 8 8 8 8 8 |104 $8,320.00 12 $8687 55 $14 55
6:00a-1 00a Mo-Sa BONUS ROTATORS 30 $o| - - - - - - - - - - 10 10 | 20 $0.00 11 $000 53 $0.00
5:000-2.00a Mo-Su DIGITAL 7 000 weekly imps 30 $260| 1 1 1 1 1 1 1 1 1 1 1 1 1 ]13 $3,640.00 10 $280.00 48 $60.87
8:002-10:00p Sa-Su WEEKEND 30 $55| 4 4 4 4 4 4 4 4 4 4 4 4 5 | 83 $2,915.00 08 $8167 28 $19.64
8:00a-11:00p Mo-Sa TELEXITOS 40.2 ROS 30 $51 16 15 15 15 15 15 15 15 45 15 15 15 15 | 198 $975.00 0.1 $5000 01 $50.00
6:004-11:00p Mo-Sa TELEXITOS BONUS ROS 30 30| 5 5 S 5 3 5 5 5 5 5 5 S5 5 |68 $0.00 0.1 $0.00 01 $0.00
FLIGHT TOTALS 33 35 33 33 33 33 35 33 33 33 33 45 45 |457 | $17.65000] 2218 $79.58 8325 $18.93
In-tw Oi $2,847.50
TOTAL NET _ $15,002.50

Cliem Signatt Date
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International
Billboards

801 N. Ware Rd. McAllen,Tx. 78501
info@interbiliboards.com
Ph.(956)630-1740 Fax(956)530-9591

Date: August 2,, 2022
Client: City of South Padre Island Convention & Visitors Bureau Phone: (956 ) 761 8199

Name; Randy Smith - City Manager

E-mail:_Teresa@sopadre.com Fax: (956) 761 - 3024
Address: 7355 Padre Boulevard City: South Padre Island State: Texas Zip Code: 78597

INTERNATIONAL BILLBOARD LOCATION
Anzalduas Intemational Bridge

México Border Side Entrance
3Im X 8m (9.84ft X 26.24 ft)

CONTRACT PERIOD: 3 MONTHS

Monthly Rent Payment;_$ 1,250 dlis Starting October 1,2022 Ends September 30, 2022
Vinyl and Installation $ 500 “discount applied. (OCTOBER - NOVEMBER ~ DECEMBER 2022}

*Monthly payment does not include vinyl and installation fee. TOTAL: 3 months $ 3,750 dllis

Terms & Conditions

e __ Allcontracts are non-cancellable.

. The first invoice shall cover the period from date of installation.

e ___ Nolighting included on the billboard.

s _____ Advertiser is responsible for what is being promoted on the Billboard.

e ___International Billboards will notify the advertiser in case of any damages to the vinyl.

) Itis the advertiser's responsibility to replace the vinyl in no more than 15 days after the advertiser is notified.

» ____International Billboards is not responsible for any loss or damage to the vinyl due to natural disasters.

. Vinyl and Installation fee (*$650.00) will be charged if vinyl has to be replaced.

» ___ Ifvinylis provided by the advertiser, the Instaliation fee will be *$250.00

* Subject to change

International Billboards Representative Client Representative
Name:__ Gloria Gracia Name:

Signature; Signature;
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CHANNEL

MON-FRI
FRI
M
MON-FRI
MO
s
R
MON-FRI
MON-FRY
- N
SAT-
T
T
SAT
FRI

ROTATIVO

MON-SUN

FRI-SAT

THRU

MON-SUN

MON-FRI

MON-S N
MON-SUN

MON-SUN

SUJETC A DISPONIBILIDAD
ESTE BUDGET ES UN EJEMPLO DE PAUTA

9«73%#

SEPTI M R TUBRE NOVIEMBRE RE
IBLAND
SEMANAS SEMANAS SEMANAS SEMANAS
PROGRAM 1 2 3 4 1 1 2 3 TOTAL DE AGTION
OT HECHOSAM I 1 1 | 1 1 1 5
LAALEGRIA . Iy 11 it 11 'y 11 12
SPOT . ( 1 1 11 I 1 8
SPO  VENTANEANDO 'y 1 Iy 1! 1 8
spot 20" I 1 1 11 I 1 8
OT MAST F 20" ! 1 ' 1 /! 1 8
TEXA . 4 1 I 11 (1 1
SPOT HECHOS H 20 : 1 +'1 1: 1 5
SPOT PROTAGONISTAS 20" 1 1 13 1 I 1 6
GRIAFIN DE . : 1 1: 11 1' 11 6
SPOT H 5 Y DOMINGO 200 | 1 1 109 I ' 7
1 " I 1 1 1 1 1
SPOT €O GRUPERC 20" 1 1 11 119 1M1 11 1
PELEACAN © . 4 H 4 ' 4
OVEA CANELO . 40 I | | 4
SPOT 1 200 |1 11 1 1 11 1: 1 11 12
SPOT G ONISTAS M NDI 20" I s sl s 15
| a1 0 10 1
I
DIAL 6 6
t 1 |
T TEV " 1 1 5 51 15
O  PROGRAMAPASION D VA . : : 5 s 15
PER |\ o0 \o 10° I 11 1: 1 : 5
SPOT 20" 1 1 1 1 1 5
U PARTIDO AMISTOSOS VS MEXICO o | 2: : 2
. 2 2
posT EVENTOS ESPECIALES INTEGRADOS EN PAUTA LLDAY 14 4.4 44 4.4 M+ 4.4 R
I I
MENCION MENCIONES D VEGAS 20° 40 1 1 ) 4
MENSIONE D QATAR 200 ! 5 5
NER pRoGRAMAS DIGITALES NOTIXPRESS f HABLA 10° I 2 2 2 2 2 2 2 2 2 %
spoT o 5 2 2 2 2 2 2 5
[ Sub-total o 94 19 18 18 22 28 20 B3 42 37 18 13 400 |
$10,000.00
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de Nuevo Le6n

10 de agosto del 2022

Lic. Teresa Rodriguez
Coordinadora de Mercadotecnia de la South Padre Island, Texas.
Presente. -

Tengo el gusto de enviarle la propuesta especial de los servicios publicitarios de la
revista La Carretera de Nuevo Ledn, el cual consiste en un descuento especial con costo
beneficio, que ningim otro medio en el mercado le ofrecerd, misma que nos permitira difundir
las campafias publicitarias de la oferta turistica de la South Padre Island, Texas, 2022.

A continuacion, detallo nuestra propuesta: para los meses de octubre, noviembre y
diciembre del presente afio 2022. La cual incluye

v Una portada
v 2 Insercién de anuncio en pigina interior de nuestra revista

La inversion total es de $ 1,200.00 délares. incluye, la redaccidn, diseiio y
publicacién de una pigina de contenido editorial, por edicién, que refuerce la campaia
publicitaria, de South Padre Island, Texas, este servicio es gratis para nuestros clientes.

Nuestra revista es mensual tiene un tiraje de 5 mil ejemplares, con més de 17 afios de
promover y difundir ¢l turismo de carretera entre las familias regiomontanas, garantizamos
que su inversidn serd rentable a corto y mediano plazo.

Agradeciendo su atencion, guedo a su orden; el cierre de edicién son los dias 20 de
cada mes.

Lic. Jorge hovis Josa

Teléfono: 811 74 78 797 mail. newslacarretera@gmail.com
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South Padre Island on errey& Saltillo, exico
sonvention & Visitor Center An The Rio Grande alley

Flight Dates October 3- December 31, 2022

Geo-Fencing Display Monterrey & Saltillo Mexico 104,166 Impressions $1,250
Facebook Ads Monterrey & Saltillo Mexico 96 153 Reach (est) $1,250
Geo-Fencing Display Monterrey & Sa tilo Mex co 104,166 Impressions $1,250
Facebook Ads Monterrey & Saltillo, Mexico 96,153 Reach (est.) $1,250
Total Monthly $ 5,000
Total 3 Month Agreement $ 15,000

Entravision
Signature

understood and agreed that th s contract inc udes e ements and hard costs By s gning the above | acknowledge and accept full responsibility for payment of the total amount and agree to and
erstand that Entravision Commun cations 1s pay ng for certain elements on your beha f to execute this specific program or event Entravision Communicat ons Corporat on and its stations are
mitted to a policy of non-discr mination in the advertising contracts that it enters into with its advertisers Entravision will not enter into or carry out in connection with any advertising contract it is
ty to, any terms conditions or policies that commit the advert'ser or Entravision to discriminate n the sale or placement of advertising based on race or ethnicity This order together with

ravision s Terms and Conditions of Advertis ng Services ocated at www.entravision.com/termsofsales constitutes a legally binding and enforceable agreement between Entravision and the ¢ 1ent
:d above All preempted spots will be made good in fight In the same rotation without further approval needed Any posts not fulfilled wittun flight wil carry over into the next month *Impressions
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Location based marketing has been
found to be 20-times more effective
when compared to displaying
generic banner ads.

269

Geo Fencing

Create a Virtual Fence Around a Geographic Location of
Your Choice to Serve Ads to Local Consumers

Engage with consumers based on hyper-local location, and drive
sales based on user proximity. Geo-fencing allows you to target
people by a specific location and send them a mobile ad when they

enter your determined location.

KEY FEATURES

@ Real-Time Location-Based Targeting

@ Geo-fence With a Custom List of Locations
D

&f Location Retargeting
I (Retarget users who previously entered your geofence)

Inventory Available Across: Display, Pre-roll Video, Digital Audio, Connected TV Source Datarade Location Based Marketing & Advertising Trends for 2020 January 2020



Geo-Fencin

Create a Virtual Fence Around a Geographic Location
Your Chaice to Serve Ads to Potential Visitors

Monterrey, Nuevo Leon, Mexico

Monterrey International Airport (MTY)

Paseo Santa Lucia

Club de Golf la Herradura

Calzada Del Valle 401, San Pedro Garza Garcia
Avanta Gardens: Avenida José Vasconcelos pte.
755, Del Valle, 66220 San Pedro Garza Garcia,
HEB: Calz. del Valle 601, Del Valle, 66220 San
Pedro Garza Garcia, N.L., Mexico

Saltillo, Coahuila, Mexico

Galerias Saltillo: Blvrd. Nazario Ortiz Garza
2345, Tanque de Pefia, 25279 Saltillo, Coah.,
Mexico
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acebook Instagram Ad

) Engage With Social Media Audiences on Facebook & Instagram

Position your company for success by leveraging Facebook’s
extensive reach and highly targetable audiences.

SE YOU'RE WORTH T

KEY FEATURES

@ Facebook & Instagram Placement

- @
AN o E @ A/B Test Copy, Image or Audience

| &f Campaign Options: Leads, Reach, Traffic

— Target:
Adults ho are 25 plus years of age
that plan on Traveling.

Source: Marketing Charts. Leading couniries based on Facebook audience size as of Oclober 2020 Navember 2020 AdEspresso. The 27 Facebook Statistics that Every Marketer Must Kriow Ta Win in 2021 " December 2020

271



272



273

Geo-Fencing

Create a Virtual Fence Around a Geographic Location of
Your Choice to Serve Ads to Local Consumers

Engage with consumers based on hyper-local location, and drive
sales based on user proximity. Geo-fencing allows you to target
people by a specific location and send them a mobile ad when they
enter your determined location.

KEY FEATURES

@ Real-Time Location-Based Targeting

@ Geo-fence With a Custom List of Locations

QDO

M Location Retargeting

l (Retarget users who previously entered your geofence)

nventory Available Across: Display, Pre-roll Video, Digital Audio, Connected TV Source Datarade Location Based Marketing & Advertising Trends for 2020 January 2020



Geo-Fencin

Create a Virtual Fence Around a Geographic Localion
Your Choice lo Serve Ads to Potential Visitors

v" La Plaza Mall -McAllen

v" Sunrise Mall - Brownsville

v’ Palms Crossing Shoppes — McAllen

v The Outlets - Mercedes

v’ Valley International Airport — Harlingen
v’ Brownsville /SPI Airport

v’ Cimarron Country Club — Mission
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Faceboo Instagr m Ads

- ) Engage With Social Media Audiences on Facebook & Instagram

Position your company for success by leveraging Facebook’s
) extensive reach and highly targetable audiences.

SE YOU'RE WORTH IT

KEY FEATURES

@ Facebook & Instagram Placement

\umsnm““w““ @

©.
Ig] A/B Test Copy, Image or Audience

I c&f Campaign Options: Leads, Reach, Traffic

— Target:
Adults who are 25 plus years of age
that plan on Traveling.

Source Marketng Charts Leading countres based on Facebook audience size as of Oclober 2020 November 2020 AdEspresso, The 27 Facebook Stalistics thaf Every Marketer Must Know To Win in 2021 * December 2020
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PROPUESTA DIGITAL FORMULA

Para: Teresa Rodriguez
ISLA DEL PADRE
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Anunciate dentro de la pagina oficial de radio férmula

www.radioformulamonterrey.com

€ i 5 e Pig ) G- | G Com Paci. e M R Dt D PR W B ]
L3 c 3
MONTERREY fiooReo
EDITOR'S CHOICE
4 Emplementan sisterna de reporte de servicios piblicos en
Santiago NL

1 programa "Sank operd 3 Uaves de Whatsdpp Com uha hermamienta tetnokmica

Se enfrenta Fuerza Civil a grupe armado en Dr. Coss NI
v E sdotuede ibaptichs durarne (2 bl = [
Lar(e O etle martes.

£ A% pa @ TAR aSaF WO gal
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PROPUESTA DIGILTAL
BANNER LIDE

Correo: Gustave Galindo X WhatsApp

€ 2 C & futbolradioformula.com mx/farandulas
69 or

Hoteles en Mazatian
Desde §853

FARANDULA

Descargas (1]
ula.mx
Holeles e Pamas de
la Fuerte
Desde 51,378
Reserw shora

1 MES $30,000 pesos = 30 mil impresiones
Seccionado a Monterrey o ciudad de tu eleccidn
Seccion a elegir: Deportes, finanzas, espectaculos, noticias,etc.

Radio Formuls - a

* & 80

RooEeH

Hoteies en Veracrz
Dezde $411

Exatlén México: Destrozan a Koke
Guerrero tras revelar el porqué no fue a
la boda de Ana Lago

¢Carlos Stim le regald un lujoso
departamento a Adela Micha? La
periodista se confiesa
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BANNER BOX

Cortec: Gustavo Galinde X Wha

& radioformulacommx

NACIONAL

£ Escribe aqui para buscar

&R!

e -
hitps/ addick.g doubleckick net/pes/elickxai - ARAIsUbY3fCWF Ak cbc PHUYE] 7 2wS9kV2wk 4o OnO5 5cR5,_aGoxBCS6PRA 986890k SMOpe- VI 2055565 IWLh_ciqGroEpgeRvSTjUQLqR S HQVb IYAT-jyy 104LIbves-nw1q-ITCOFSod.

1 Mes $20,000 pesos = 20 mil impresiones Seccionado a Monterrey
o ciudad de tu eleccién
Seccion a elegir: Deportes, finanzas, espectaculos, noticias,etc.

DA #utbol - il en Fosms Radia Farmula x 4+ - o ®

* @ % 0

e .

- el n
[ERF[L-7 .

L4
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BRAND CONCEPT

CONCEPTO FORMATO CANTIDAD

Publireportaje con Destague Premium 1,800 palm
Posicién en Prime Zone Home (Estado)
Redes Sociales Radio Fdrmuta

Storie en Facebook & Instagram
Publicacién en Linkedin

App RF

$1,500 ddlares

350,000 impresiones

MMM




Propuesta SPOT 20 segundos

* Plaza : Saltillo- Tarifa: $161 pesos por 62 spots (divididos en los
meses que elijas) = $500 délares

* Programacion normal 88.9 FM

[ ]
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Total inversion

* 52,000 ddlares por la campafia
(Desglose)

* 51,500 ddlares DIGITAL

* S500 délares RADIO

NOTA: Precios sin IVA
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Ernesto Siller

Grupo Formula Monterrey
Ejecutivo Comercial
5581703699

ventsmty2 @radioformula.com.mx
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"Monterrey

August 3, 2022
AT’N: South Padre Island

Receive a cordial greeting, in support of your communication strategy and promotion of South
Padre Island as a great tourist destination, we present the following proposal.

Proposal Plan 3 Months from October to December 2022:

1.- Disseminate 5 tabloid-size promotional ads to promote South Padre Island as a great tourist
destination during the months of October to December 2022 in the Empresas Monterrey
publication, through its page www.empresasmonterrey.com

2.- Disseminate 5 relevant articles about South Padre Island events or attractions, during each
month, for a total of 15 articles in the three months.

3.- Advertise South Padre Island on the radio as the preferred beach destination for visitors,
through the Empresa Monterrey space in one of the local radio programs with an audience of
more than 1 million people.

The total investment would be $2,000.00 (Two thousand dollars) in a single payment, at the
time of authorizing this proposal.

*The adds design must be provided by South Padre Island, in JPG or PDF formats.

Empresas Monterrey is a publication with more than 70,000 readers, through our website
www.empresasmonterrey.com Content distribution is done through our site
www.empresasmonterrey.com as well as through our network of social platforms and interest
groups.

Armando Torres

Empresas Monterrey

“Fomentando los negocios, el turismo y el entretenimiento”
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City of South Padre 2022

Octubre-Noviembre-Diciembre 2022

XEFB Canal 4 MONTERREY
City of South Padre Island CCVB

Transmision de spots ROS (-30) @$150.00
Octubre 8 spots/Noviembre 8 spots/Diciembre 8 spots
Transmision de 3 entrevistas, una (1) pormes en

vivo o grabadas duracion de 4 min.

Inversién mensual

Periodo: 3 meses a partir de la fecha de inicio
Total (3 meses/ Spots y entrevistas)

Randy Smith Fecha:

City Manager
South Padre island & Convention Bureau

$3,600.00

$1,400.00

$5,000.00

$15,000.00
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South Padre Island Convention & Visitors Bureau
Octubre-Noviembre-Diciembre 2022

XHAB Canal 8 Vallevision

40 Menciones en Buenos Dias (40”) $2,000.00
10 Capsulas en Buenos Dias (4 min) $3,000.00
100 Spots de 30 segundos ROS $5,000.00
20 Patrocinios/Estado del Tiempo (10”) N/C
$10,000.00
XERV Canal 9 Las Estrellas
22 Patrocinios Noticias RGV(10”) $1,100.00
50 Spots de 30 segundos (50 Prime/50 ROS) $3.900.00
10 Presencia en vivo en el estado del tiempo desde
SPl los viernes. N/C
$5,000.00
Randy Smith

City Manager
Date Total $15,000.00

Vallewvis

anob - conal 8

N
!

XERVS

cable 19
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RESUMEN DE INVERSION

PERIODO: 12 OCT. — 15 DIC. 2022

PRINT / ESCAPATE DE VIAJE

WWW.ELNORTE.COM
350 MIL DESPLIEGUES PRE-ROLL
1.4 MILLONES DE DESPLIEGUES DE BANNERS

TOTAL

3600 USD

3450 USD
2950 USD

10,000 USD
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PRINT :
6 FINES DE SEMANA + UNO SIN COSTO
EN LAS 5 EDICIONES

SECCION:
ESCAPATE DE VIAJE

Viernes: Sierra Madre, Linda Vista y La Silla
Sabado: Cumbres y Andhuac

Formato pagina completa FULL COLOR

TOTAL FINES DE SEMANA:

3600 USD

1 RA

Andhuac

Publicacion: Sabado ab oide refilado
Med:das: 12 mods x5¢os 26cmx2 Scm
Documento rebasado: 29 5cm x 27 3cm
Tiraje: 6 229 € emplares

Linda Vista

Publicacion: V emes Tabloide refilado
Medidas: 12 mods xS5cols  26cm x 24 Scm
Documento rebasado: 29 5cru X 27 3¢m
Tiraje: 6 131 ejemplares

Sierra Madre

Publicacion: viernes Tabloide refilado
Medidas: 12 mods x Scols  26cm x 24 5¢cm
Documento rebasado: 29 Scm x 27 3cm
Tiraje: 16 576 ejemplares

Cumbres

Publ cacié : Sabado Tabloide refllado

Med das: 12 meds x S5cois  26cm x 24 5cm
Documento rebasado: 29 Scm. x 27 3cm
Tiraje 10 356 ejemplares

La Silla

Publicacién: e es Tabloide refilado
Medidas: 12 mods x 5cols  26¢m x 24 5cm
Documento rebasado: 29 5cm x 27 3cm
Tiraje: 1849 ¢jemptares
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DIGITAL :

350 MIL DESPLIEGUES PRE-ROLL
(VIDEO PREVIO A NOTICIAS, DURACION MAX. 1.5 MIN)

76 DIAS: 3450 USD

PAGEVIEWS DIARIOS
PROMEDIO

Grupo Reforma El Norte Reforma Mural

2,228,039 1196039 867134 165749

CJ web 392,194 323539 51104

0 Movil 803,845 543595 114,645
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Propuesta Octubre Diciembre 2022

Medios Propuestos W ..,, Pantalla Digital Av. Madero Ote.

200 Spots (20") / 100 en cada emisora

3 Meses de actividad en Pantalla Digital

Inversion:
Concepto Cantidad Tarifas Inversiéon Mx USD
Spots 200 $ 320 $ 64,000 3,128
Pantalla 3 Meses $ 10,230 $ 30,690 1,500
Total: e $ 94690 4,628

TdeC 20.46
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- International
- Billboards

801 N. Ware Rd. McAllen,Tx. 78501
info@interbillboards.com
Ph.(956)630-1740 Fax(956)630-9591

Date: August 2, 2022 Rev
Client: City of South Padre Island Convention & Visitors Bureau Phone: (956 ) 761 8199

Mame_ Randy Smith __ City Manager

E-mail,_teresa@sopadre com Fax. (956) 761 - 3024

Address 7355 Padre Boulevard City: South Padre sland State: Texas  Zip Code: 78597

Locaton Lazaro Cardenas y Paseo del Acueducto. (antes de la agencia Mazda Las Torres

Size 1290 mx720m Cross View Lat 25633179 Long -100 303250

ILHAT L OF PICHILOEN
m.:‘mu TCRFIEmENETAY
1.3

’-—*./
WONTT BRTERY

+ mm. ey
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CONTRACT PERIOD: 3 MONTHS Starting October 1, 2022 Ends December 31, 2022

———

Monthly Rent Payment: $ 1,260 dlls
Viny! and Installation $ 500 dils Jmonths TOTAL $ 3,780 dlls.

Terms & Conditions

. All contracts are non-cancellable.

. Advertiser is responsible for what is being promoted on the Billboard.

. International Billboards is not responsible for any loss or damage to the vinyl due fo natural disasters.

. Vinyl and Installation fee (*$650.00) will be charged if vinyl has to be replaced.

* Subject to change

International Billboards Representative Client Representative
Name: ona racw Name
S gnature S gnature
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International
Billboards

801 N. Ware Rd. McAllen, TX. 78501
info@interbillboards.com
Ph.(956)630-1740 Fax(956)630-9591
Date: August 2 , 2022 Rev

Client: City of South Padre Island Convention & Visitors Bureau Phone: (956) 761 8199
Name; Randy Smith - City Manager

E-mail;_Teresa@sopadre .com Fax. (956) 761 - 3024
Address: 7355 Padre Boulevard City: South Padre Island State: Texas Zip Code_ 78597

Location: CARR. A CHAPALA 2 KM ANTES DE LA ENTRADA AL AEROPUERTQ INTERNACIONALDE GUADALAJARA.

MIGUEL HIDALGO Y COSTILLA.

CONTRACT PERIOD: 3 MONTHS
Monthly Rent Payment; $ 1, 850 dlls Starting OCTOBER 1, 2022 Ends DECEMBER 31, 2022
Vinyl and Insta lation $ 500 dlls 3 months TOTAL: $ 5,550 DLLS
Terms & Conditions
° All contracts are non-cancellable.
e ____ Advertiser sresponsible for what is being promoted on the Bil board.
. International Bi Iboards is not responsible for any oss or damage to the vinyl due to natural disasters.
. Vinyl and nstallation fee (*$500 00) wil be charged if vinyl has to be replaced.
* ubgectio change
International Billboards Representative Client Representative
Name: Gloria Gracia Name
Signature. Signature:
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TexasMonthly

South Padre Island CVB

Sold To Bill To

South Padre Island CVB
South Padre Island CVB 7355 Padre Boulevard
7355 Padre Boulevard South Padre Island, TX 78597

South Padre Island, TX 78597

Texas Monthly
816 Congress Ave. #1700
Austin, TX 78701

Proposal #: 22126 Account
Rep: David Dunham

Billing Email
teresa@sopadre.com

Product Rate Discount Taxable Net
Print Magazine Texas Monthly
October 2022 - Full Page - 8.375 x 10.75 Inches $14,755.00 $3,230.00 $11,525.00
November 2022 - Winter Travel (Nov) - Full Page - 8.375 x 10.75 Inches $14,755.00 $3,230.00 $11,525.00
December 2022 - Full Page - 8.375 x 10.75 Inches $14,755.00 $3,230.00 $11,525.00
March 2023 - Spring Travel (Mar) - Full Page - 8.375 x 10.75 Inches $14,755.00 $3,230.00 $11,525.00
May 2023 - Summer Travel (May) - Full Page - 8.375 x 10.75 Inches $14,755.00 $3,230.00 $11,525.00
September 2023 - Fall Travel (Sep) - Full Page - 8.375 x 10.75 Inches $14,755.00 $3,230.00 $11,525.00
Sub Totak: $69,150.00
Ride Share Display TexasMonthly.com ROS CPM
Standard ROS Oct 01, 2022 - Oct 31, 2022 Qty' 150k Impressions $18.00 $0.00 $2,700.00
Discount - Added Value_Digital: bundle $-2,700.00
Standard ROS Nov 01, 2022 - Nov 30, 2022 Qty: 150k Impressions $18.00 $0.00 $2,700.00
Discount - Added Value_Digital: bundles $-2,700.00
Standard ROS Dec 01, 2022 - Dec 31, 2022 Qty: 150k Impressions $18.00 $0.00 $2,700.00
Discount - Added Value_Digital: bundie $-2,700.00
Standard ROS Mar 01, 2023 - Mar 31, 2023 Qty: 150k Impressions $18.00 $0.00 $2,700.00
Discount - Added Value_Digital: bundile $-2,700.00
Standard ROS May 01, 2023 - May 31, 2023 Qty: 150k Impressions $18.00 $0.00 $2,700.00
Discount - Added Value_Digital: bundle $-2,700.00
Standard ROS Sep 01, 2023 - Sep 30, 2023 Qty: 150k Impressions $18.00 $0.00 $2,700.00
Discount - Added Value_Digital: bundle $-2,700.00
Sub Total: $0.00
Website TexasMonthly.com Flat Rate
Native | Sponsor Content Bundle Oct 01, 2022 - Oct 31, 2022 $5,000.00 $0.00 $5,000.00
Discount - Agency Discount_Digital: $-830.00
Social | Facebook AD Oct 04, 2022 $3,000.00 $0.00 $3,000.00
Discount - Added Value_Digital: bundle $-3,000.00
Native | Sponsor Content Bundle Nov 01, 2022 - Nov 30, 2022 $5,000.00 $0.00 $5,000.00
Discount - Added Value_Digital: $-830.00
Social | Facebook AD Nov 11, 2022 $3,000.00 $0.00 $3,000.00
Discount - Added Value_Digital: bundie $-3,000.00
Social | Facebook AD Dec 08, 2022 $3,000.00 $0.00 $3,000.00
Discount - Added Value_Digital: bundle $-3,000.00
Native | Sponsor Content Bundle Mar 01, 2023 - Mar 31, 2023 $5,000.00 $0.00 $5,000.00
Discount - Added Value_Digital: $-830.00
Social | Facebook AD Mar 03, 2023 $3,000.00 $0.00 $3,000.00
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Discount - Added Value_Digital: bundle $-3,000.00

Native | Sponsor Content Bundie May 01, 2023 - May 31, 2023 $5,000.00 $0.00 $5,000.00
Discount - Added Value_Digital: $-830.00
Social | Facebook AD May 04, 2023 $3,000.00 $0.00 $3,000.00
Discount - Added Value_Digital: bundle $-3,000.00
Native | Sponsor Content Bundle Sep 01, 2023 - Sep 30, 2023 $5,000.00 $0.00 $5,000 00
Discount - Added Value_Digital: $-830.00
Social | Facebook AD Sep 06, 2023 $3,000.00 $0.00 $3,000.00
Discount - Added Value_Digital: bundie $-3,000.00

Sub Total: $20,850.00

Sub Total $90,000 00

Discount $0.00%0 00

Tax $90,000.00
Total

NOTES/AMENDMENTS

Current Print Specs’ Click Here

Terms and Conditions

The following are certain terms and conditions governing all advertising, either directly or through an agent, in the print and
digital editions of TEXAS MONTHLY (the "Magazine"), websites and mobile sites, email campaigns, podcasts, any other
applications, and any other services published and/or owned, licensed or operated by or on behalf of TEXAS MONTHLY LLC
("Publisher”), and through Publisher or any third party website, application and/or any other platform or service {including, but
not limited to, Facebook, YouTube, etc) (collectively, "Advertising”). Submission of an insertion order for placement of
Advertising constitutes acceptance of the following terms and conditions. These terms and conditions may be modified from
time to time by Publisher and additional placement of Advertising will constitute advertiser's (and, if applicable, agency's)
agreement to any such modifications.

AGENCY COMMISSION and PAYMENT Agency and advertiser are jointly and severally liable for the payment of all invoices
arising from placement of Advertising and for all costs of collection of late payment. Agency commission (or equivalent): fifteen
percent (15%) of gross Advertising space charges, payable only to Publisher-recognized agents. For all Advertising not placed
through a Publisher-recognized agent, payments at rate card rates must be received no later than the issue Closing Date. No
agency commission is payable, and Publisher will not grant any discounts, on production charges or event charges. Any
discounts received by advertiser on ad space charges may not be applied to production charges.

BILLING Invoices shali be sent, at Publisher’s option, to the agency or the advertiser. Payment in U.S. dollars, including any
applicable tax, due within 30 days of invoice at the location specified by Publisher in the invoice. Invoices are binding upon
advertiser and/or advertising agency unless Publisher receives written notice within such 30-day period of any invoice dispute,
with a detailed description of the basis for the dispute. Advertiser shall pay all taxes payable in connection with the printing of
Advertising materials and the sale of ad space. Publisher will announce ad rate changes at least 30 days prior to the Closing
Date of the print issue in which the new rates take effect. Orders for subsequent print issues will be accepted at the then-
prevailing rates.

FREQUENCY Texas Monthly is published each month and is on sale the last week of the month prior to issue date. The
Magazine is mailed to subscribers the third week of the month prior to issue date.

CLOSING DATE with respect to the Magazine is the Ad Close Date for each issue which is set out in the annual production
schedule supplied by Publisher. When the normal Closing Date falls on a Saturday, Sunday, or nonbusiness day, a Magazine
issue closes the preceding business day.

SPACE ORDERS Due in writing on or before the closing date.
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CREDIT Publisher will determine a credit limit for your spend that it may revoke or revisit at any time.

PAST DUE All accounts not paid in full within 30 days of date of invoice are subject to a late charge equal to the lesser of 1.5%
per month or the maximum lawful rate, without prejudice to any other Publisher remedies.

COLLECTION In the event advertiser and/or advertising agency defaults in payment of invoices, such invoices may be turmed
over for collection by Publisher, and advertiser and/or advertising agency shall be solely liable for all associated legal and
collection fees and sums incurred by Publisher as a result of same, including in connection with any suit or other judicial
proceeding. Commissions are not payable in respect of any amounts recovered after an account has been turned over to
collection.

CANCELLATIONS Publisher expressly reserves the right, at its absolute discretion, to reject or cancel any insertion order or
advertisement at any time without liability, even if previously acknowledged, accepted and/or previously published, displayed,
performed or transmitted. Publisher, at its absolute discretion, may also terminate an Advertising agreement with advertiser and/
or agency for the breach of any of the terms hereof. In the event of any such rejection, cancellation or termination by Publisher,
charges for all advertising published as of the rejection, cancellation or termination date, as well as amounts due for any custom
content or development, shall become immediately due and payable. With respect to cancellations by you, where permitted,
different advertising products carry different cancellation periods. With respect to the print and digital Magazine: (1) No
cancellations, changes or new insertion orders are permitted after the Closing Date. (2) Orders for covers, bind-in-cards, and
inserts may not be cancelled after the date 30 days prior to the Closing Date. (3) Cancellation of orders for special advertising
units printed in the Magazine, such as booklets and gatefolds, will not be accepted after the date 60 days prior to the Closing
Date. In the event Publisher accepts cancellation after any of the foregoing deadlines, such acceptance must be in writing
(email acceptable). Charges for ail Advertising published as of the acceptance date of such cancellation, amounts due for any
custom content or development, and additional charges at Publisher's discretion, shall become immediately due and payable.
Orders for all Advertising on any third party's platform or service and Publisher's websites, emails, podcast and non-digital
Magazine applications may not be cancelled after the date 30 days prior to the start of the Advertising campaign. In the event of
any such permitted cancellation, charges for the cost of any work performed or materials purchased by Publisher on behalf of
advertiser shall become immediately due and payable. TEXAS MONTHLY'S digital products including but not limited to
TexasMonthly.com, email, social may not be cancelled after the date 30 days prior to the start of the advertising campaign.

FULL-RUN CIRCULATION GUARANTEE Publisher is a member of the Alliance for Audited Media {("AAM"). The following rate
base guarantee is based on the AAM's reported circulation for the Magazine averaged over each six-month AAM period, during
the calendar year, in which advertising is placed. Solely with respect to full-run Advertising in the print Magazine, Publisher
guarantees circulation to national advertisers by brand of advertised product or service. In the event the audited 6-month
average circulation does not meet the guaranteed rate base, Publisher shall grant rebates to the advertiser in the form of ad
space credit (which could be print or digital), which must be used within 6 months following the issuance of audited AAM
statements for the period of shortfall. Rebate credits will be calculated based on the difference between the stated rate base at
time of publication and the AAM audited 6-month average. Publisher does not guarantee circulation to any other advertisers or
to any advertiser that has received a discount specifically designated as ‘Added-Value'.

MAGAZINE PRINT MATERIALS DEADLINE Run-of-book Advertising materials are due to the Production Department by the Ad
Due Date for each issue which is set out in the annual production schedule supplied by Publisher, Special Advertising section
materials are due by the 15th of the second month preceding issue date. When the materials due date falls on a non-business
day, materials are due the preceding business day. Texas Monthly is not responsible for reproduction quality for materials
received after the print materials deadline. If by the materials due date, Publisher has not received Advertising material that it, in
its sole discretion, deems acceptable for publication, Publisher may either repeat the advertiser's most recent advertisement that
it has published or publish nothing, charging the advertiser and/or advertising agency for any space reserved for them.

SECOND COLORS Process Magenta, Cyan, and Yellow are standard. PMS inks also available; prices on request.

SPECIAL POSITION Advertising placement is not guaranteed. Orders specifying positions (other than those known as
designated positions) in the print Magazine are considered requests, in all cases subject to availability and the right of Publisher
to determine actual positions.

INSERTS Special rates apply for supplied inserts, insert cards, gatefolds, and special units in the print Magazine. Prices and
availability on request.

CONTRACT YEAR Advertising must be inserted within one year of first insertion to eam a frequency discount. An advertiser
who does not complete a committed schedule will be subject to standard rates. Credits eamed by increasing frequency during a
contract year will be applied toward future billing for space. No cash refunds will be made. Orders accepted are subject to rate
change with notice by Publisher prior to the Closing Date of the applicable issue. Orders containing incorrect rates or conditions
will be inserled and charged at then-applicable standard rates. Such errors will be considered non-material and clerical only

AGENCY All Advertising is published for the benefit of advertiser and advertising agency, and each of them is jointly and
severally liable for all charges payable or otherwise reimbursable to Publisher.
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WAIVER No waiver by Publisher under this agreement constitutes a waiver of any other nghts or remedies available to
Publisher at law or in equity. No waiver by Publisher, nor any amendment of any of the terms, provisions, or conditions of this
agreement, is effective unless in writing and signed by an authorized representative of Publisher.

NO ASSIGNMENT OF ADVERTISING Advertiser and advertising agency may not use any Advertising space either directly or
indirectly for any business, organization, enterprise, product, or service other than that for which the Advertising space 1s
provided by Publisher, nor may advertiser or advertising agency authorize any others to use any Advertising space.

INDEMNIFICATION IN CONSIDERATION OF PUBLISHER'S ACCEPTANCE OF ANY ADVERTISING FOR PUBLICATION,
ADVERTISER AND ADVERTISING AGENCY SHALL, JOINTLY AND SEVERALLY, INDEMNIFY AND HOLD PUBLISHER
AND ITS AFFILIATES, AND ITS AND THEIR RESPECTIVE OFFICERS, DIRECTORS, EMPLOYEES, AGENTS,
SUCCESSORS, AND ASSIGNS, HARMLESS FROM AND AGAINST ANY LOSS OR EXPENSE INCLUDING WITHOUT
LIMITATION REASONABLE ATTORNEYS' FEES, RESULTING FROM CLAIMS OR SUITS BASED UPON THE CONTENTS
OR SUBJECT MATTER OF SUCH ADVERTISING, INCLUDING WITHOUT LIMITATION CLAIMS OR SUITS ALLEGING
NEGLIGENCE, GROSS NEGLIGENCE, DECEPTIVE TRADE PRACTICES, LIBEL, VIOLATION OF RIGHT OF PRIVACY,
PLAGIARISM, AND INTELLECTUAL PROPERTY INFRINGEMENT.

LIMITATION OF LIABILITY PUBLISHER SHALL NOT BE LIABLE FOR ANY LOST PROFITS OR INDIRECT, INCIDENTAL,
PUNITIVE, EXEMPLARY, CONSEQUENTIAL OR SPECIAL DAMAGES. PUBLISHER'S LIABILITY, AND ADVERTISER'S
SOLE REMEDY, FOR PUBLISHER'S FAILURE TO PUBLISH THE ADVERTISEMENT OR ANY ERROR IN THE
ADVERTISING BY PUBLISHER SHALL BE LIMITED TO A CREDIT OF THE AMOUNT PAID ATTRIBUTABLE TO THE
SPACE OF THE ERROR/OMISSION WHICH MUST BE USED WITHIN 6 MONTHS FOLLOWING THE DATE OF ISSUANCE
(IN NO EVENT SHALL SUCH CREDIT EXCEED THE TOTAL AMOUNT PAID TO PUBLISHER FOR THE ADVERTISEMENT),
AND PUBLISHER SHALL HAVE NO LIABILITY UNLESS THE ERROR/OMISSION IS BROUGHT TO THE PUBLISHER'S
ATTENTION NO LATER THAN 5 DAYS AFTER THE ADVERTISEMENT IS FIRST PUBLISHED HOWEVER, IF A COPY OF
THE ADVERTISEMENT WAS PROVIDED OR REVIEWED BY ADVERTISER, PUBLISHER SHALL HAVE NO LIABILITY IN
NO EVENT WILL PUBLISHER HAVE ANY LIABILITY FOR ERRORS IN KEY NUMBERS

DISCLAIMER PUBLISHER DISCLAIMS ALL WARRANTIES AND/OR GUARANTEES, EXPRESS OR IMPLIED, INCLUDING
BUT NOT LIMITED TO, WARRANTIES FOR NONINFRINGEMENT, ACCURACY, AVAILABILITY, UPTIME,
MERCHANTABILITY AND/OR FITNESS FOR ANY PARTICULAR PURPOSE IN CONNECTION WITH THE DISPLAY,
PERFORMANCE AND TRANSMISSION OF ADVERTISEMENTS ON PUBLISHER'S PLATFORMS AND SERVICES AS WELL
AS WITH RESPECT TO THIRD PARTY PLATFORMS AND SERVICES.

GOVERNING LAW This agreement shall be govemed by and construed in accordance with, the laws of the State of Texas.

JURISDICTION AND VENUE Any legal action or proceeding against a party with respect to this agreement shall be brought
exclusively in the federal or state courts located in Harris County, Texas; and by delivery of Advertising, advertiser and/or
advertising agent irrevocably accept the jurisdiction of such courts. The advertising services offered in the rate card of which
these terms and conditions are a part (this "Rate Card") are performable in the State of Texas.

MISCELLANEOUS 1. The Chief Revenue Officer or President of Publisher will accept requests to make changes at its
discretion but is not responsible for any errors in any revisions made by Publisher, nor is Publisher responsible for errors in
Advertising materials supplied by the advertiser or its agent. Publisher reserves the right to make such modifications to the
advertiser's submitted files as are necessary to bring them into compliance with Publisher's then-current specifications and is
not responsible for any errors resulting from this modification.

2. All advertisements are accepted and published by Publisher upon the representation and warranty that advertiser and/or
advertising agency are authorized to publish the entire contents and subject matter thereof. Advertiser additionally represents
and warrants that it has the rights to (a) convert advertisements between digital formats and incorporate the advertisements into
Publisher's digital products, which may be published on an online network and in so doing, to modify, alter, and edit the
advertisements as Publisher deems appropriate; (b) reproduce the advertisements for publication and distribution in the forms,
manners, and media listed in subparagraph (a) above; and (c) display publicly and distribute the advertisements as incorporated
into the media listed in subparagraph (a). Advertiser and/or advertising agency represent and warrant that advertiser owns all
rights in and to the advertisements submitted for publication, including without limitation, copyrights, and the advertisements do
not viclate any applicable state or federal laws or regulations and do not infringe the intellectual property rights, or invade the
privacy rights, of any person. When advertisements containing the names, pictures, and/or testimonials of persons are
submitted for publication, the order or request for the publication thereof shall be deemed a representation and warranty by the
advertiser and/ or advertising agency that they have obtained the written consent of any such person {or, if applicable, the
consent of his administrator, executor, heirs, or assigns) for the use in the advertisement of the name, picture, and/or testimonial
in each manner described in this section.

3. The terms "advertising agency” and "agency" as used herein refer to a recognized individual or group of individuals who
make the media selection, handle the order, coordinate and process the space placed with Publisher under the terms of this
Rate Card, fumish and prepay transportation and import charges on all printing materials submitted, furnish print materials to
Publisher's mechanical specifications, and process prompt payment, in each case, by and on behalf of advertiser.

4. Publisher shall not be liable for failure to publish or distribute all or any part of any Advertising or Magazine issue because of
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labor disputes, accidents, fires, acts of God, or any other circumstances beyond Publisher's control.

5. All orders are subject to Publisher's acceptance. Publisher reserves the right to reject or cancel any Advertising for any
reason at any time, including, but not limited to, any advertisement that in the opinion of Publisher does not conform to the
editorial or graphic standards of the relevant platform.

6. All advertisements must be clearly and prominently identified by a trademark and/or the signature of the advertiser. The word
"Advertisement" in 9-point type or larger shall be printed at the top of advertisements that in the opinion of Publisher might be
confused with editorial content.

7. This Rate Card and the terms of any written Advertising agreement between Publisher and advertiser and/or advertising
agency shall constitute the entire agreement between the parties with respect to the publication of advertisements and shall
supersede any and all prior written or oral agreements or understandings between the parties. All terms and conditions stated
under the heading Texas Monthly in the current issue of Consumer Magazine Rates and Data, published by Standard Rate and
Data Service, Inc., are incorporated by reference into this Rate Card.

8. Publisher reserves the right to cancel the agreement at any time upon default by agency or advertiser in the payment of
invoices. In the event of such cancellation, charges for all Advertising shall become immediately due and payable by the
agency. Furthermore, if there has been any default in the payment of a prior invoice or if, in the sole judgement of Publisher,
agency's credit becomes impaired, Publisher shall have the right to require payment for further Advertising under this agreement
upon such terms as it may see fit.

9. Advertising agencies and advertisers seeking copyright protection must include their copyright notice in their advertisements.
10. No waiver or modification of any of the terms set forth in this Rate Card shall be binding on Publisher uniess in writing
signed by an officer of Publisher.

11. The terms and conditions of Advertising are subject to change by Publisher without notice

© 2022 Texas Monthly LLC

[
South Padre Island CVB Representative

|
Texas Sales Director, Texas Monthly
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% Teresa Rodriguez <teresa@sopadre.com>

IBLAND

Re: SPI x Lamar = Higher Conversions
1 message

Mario Martinez <mmartinez@lamar.com> Thu, Aug 4, 2022 at 3:58 PM
To: Teresa Rodriguez <teresa@sopadre.com>

If you only buy one (1) per market

Austin panel # 91312

San Antonio panel # 40281

RGV panel # 70009

$15,500 net per 4 weeks x 13 periods = $201,500 net total

or

$14,400 net per 4 weeks x 13 periods = $187,200 net total if you purchase the entire plan all at once

Thanks!

Mario R Martinez / VP New Business Development
mmartinez@lamar.com

Office: 312-329-0771

Cell: 312-662-3850

Lamar Media Corp

72 South La Grange Road Suite 3
La Grange, IL 60525

lamar.com

w1 f linfo o

On Thu, Aug 4, 2022 at 3:51 PM Teresa Rodriguez <teresa@sopadre.com> wrote:
Hi Mario,
Thank you for the proposal. one question this amount is for 1 billboard in Austin n, 2 in San Antonio, and 2 in the RGV, correct?
We wanted 1 board per location, How much will the cost be for 3?
| will iet you know.

On Thu, Aug 4, 2022 at 3:34 PM Mario Martinez <mmartinez@lamar.com> wrote:
Hi Teresa

Thanks again for the opportunity to work with you and SPI. Per our conversation today, attached you will find the proposal you
requested for 2022 and 2023.

Please take a few minutes to review and notice the following

- We are recommending the same digital displays SPI has used in the past

- Flight dates are from 10/3/22 to 10/1/23 - 52 consecutive weeks or 13 4-week periods

- If you purchase space for consecutive 52 weeks, you will save $22,100 instead of purchasing space every 3 months the way
you have been doing in the past

Please take a few minutes to review and let me know if you have any questions or need more information prior to your meeting
on 8/24/22

Thanks!

Mario R Martinez / VP New Business Development
mmartinez@iamar.com

Office: 312-329-0771

Cell: 312-662-3850
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PROPOSAL SUMMARY South Padre Island CVB
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Texas State Travel

Suide

TourTexas.com

e

S

South Padre Island

AJR Media Group - 2023 Media Proposal

|
Llf’lSEf‘ i

|| tions |

1/2 Page Horizontal

1/2 Page Horizontal

—

Issue Date

Space
Deadhne

] |Rate Cardllsavlngs [
Deadline

FINAL NET 1

__.nln.- rd b ol

1of1| 2023 {an) Oct3,2022 | Oct10,2022 |$7976.00 5% | $7,577.20
10f3| March2023 Jan3,2023 | Jan10, 2023 | $3,923.00 $3,726.85
20f3]  May2023 Mar1,2023 | Mar8,2023 |$2,92300| 5% | $3,726.85
30f3|  June2023 Apr3,2023 | Apr10,2023 |$3,923.00 $3,726.85

_ﬁ
Sumemer 2023 | b 15,2023 | reb22, 2023 | $1,269.00 $1,205.55

All Inciusive Content

Plan

1of1

Oct 1, 2022
through
Sept 30, 2023

L

R TEXAS  Explorer

Sep 1,2022

Submit
updates at any|
time

$3,979.00| n/a

"TourTexas.com"” total:

AJR

AJR Media Group | Connie Blalr

Grand total:

512-524-0750 | connle@ajrmediagroup.com

To Quality for TxDOT's “Plan A Multi-

i |

Title Discount"” (5% discount on print
& digital}, piace the following space
per fiscal:

* 3X’s Texas Highways
* 2X’s Events Calendor
» 1X Stote Travel Guide

1 of
e {lun/iulfAug)
Texas Events
—_Ca!endar 1/2 Page Horizontal 5%
Fall 2023
f . ,205,
20f2 (Sep/Oct/Nov) May 15, 2023 | May 22, 2023 | $1,269.00 $1,205.55
e *

1of4| December 2022 Nov 15, 2022 | $495.00 $470.25

"Double” Medium 20f4 April 2023 Mar 15, 2023 | $495.00 $470.25

le B
Bectangle Banner |5 ora|  sune 2023 May 15, 2023 | $495.00 $470.25
Guarantee of 25,000 Impressions per
4ofd4] August 2023 ASAP Jul 15, 2023 | $495.00 $470.25 banner per month
TexpsHighways com {inventory is 5%
1of4d March 2023 limited) Feb 15, 2023 | $695.00 $660.25 | {includes 5% Muiti-Title Discount with
print packoge above)
“Double” Haif page [ 29F4] ~ May2023 Apr15,2023 | $695.00 $660.25
B
=anner 3of4|  Juy2023 fun1s, 2023 | $695.00 $660.25
4 of 4| September 2023 Aug 15,2023 | $695.00 $660.25
=
"TxDOT" total: 525,690.85

)

$3,979.00

*

$3,979.00

$29,669.85

[TEXAS]

SEO-optimized content pages,
images, video, PDF, web, social, leads
ete.

Texas State
Travel Guide
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Quote
Program _ i | Monthly Spots ._ ~ Spots
CBS 4 Morning News Thur 6a-7a 25X 2X Events Spot
CBS News at 6 Thur 6p-6:30p 25X 2X Events Spot
CBS 4 News at 10 Thur 10p-10:30p 25X 2X Events Spot
CBS 4 Rotator Mon - Sun 6a-12m 240X 20X :15 second and
:30 second
Estrella TV Maon-Sun 5a-12m 600X 50X 12X to 13X
Branded Content Monthly Article Mon-Sun ROS 12X 1X
Valleycentrat.com Banner Ads Mon-Sun 5a-12m 600,000 50,000 ROS
Sponsored Facebook Post on CBS 4 Thur 6a-11a 48X 4X per month
News Rio Grande Valley

Monthly Investment: $3,750
Total Investment: $45,000

CBS 4 Approval South Padre Island CVB Approval
Nexstar

Nexstar Media SVEO - Harlingen / Weslaco/ Brownsville / McAllen, TX

304



KRGV.com

NEWS@

The Valley's News Channel

O

October 1, 2022 — September 30, 2023
Monthly Cost: $4,150 (Oct 22-Sep 23)
Total Cost: $49,800 (Oct 22-Sep 23)

Terms

KRGV will provide all camera equipment.

KRGV will maintain and repair all equipment as necessary.

Isla Grand rooftop shall be location for camera.

Isla Grand agrees to provide KRGV employees and/or vendors access to property, as needed, for
installation and maintenance requirements.

SP1 CVB may use sponsor commercials for self promotion or gift spots to other businesses. Gifted spots
must include “paid for by SPI-CVB” as required by FCC faws.

2022/2023 SPI Camera and Extended Beach Conditions Sponsorship is non-cancellable unless either
party fails to perform its obligations as provided herein and does not cure item of concern after
reasonable notice and opportunity.

South Padre Island CVB representative Date

KRGV Representative Date

Deave © 49 DN WM



KRGV.com

NEWS@ -

The Valley's News Channel

O

SPI Camera Sponsor Text Impression Sample

Sample of On-Air Sponsor Text Identification
For Presentation Purposes Only.
Actual Broadcast text may appear different.

azteca.306
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BNEW -

The Valley's News Channol

SPI Camera Sponsor Text Impressions
Annual Schedule on CHANNEL 5

Days Time Program Minimum # of SPI Camera Uses/
Text Impressions
(October 1, 2022-September 30,2023)
M-F 430a-5a CHANNEL 5 NEWS at 430a 260
M-F 5a-530a CHANNEL 5 NEWS at 5a 260
M-F 530a-6a CHANNEL 5 NEWS at 530a 260
M-F 6a-7a CHANNEL 5 NEWS at 6a 260
M-F 12p-1p CHANNEL 5 NEWS at 12p 260
M-F 5p-630p CHANNEL 5 NEWS at 5p 260
M-F 6p-7p CHANNEL 5 NEWS at 6p 260
M-F 10p-1035p CHANNEL 5 NEWS at 10p 260
Sa 9a-10a CHANNEL 5 NEWS at 9a 53
Sa 6p-630p CHANNEL 5 NEWS at 6p 39
Newscast will not air Sa 9/2-Sa-12/2 due to College Football
Sa 10p-1035p CHANNEL 5 NEWS at 10p 53
Su 9a-10a CHANNEL 5 NEWS at 9a 52
Su 530p-6p CHANNEL 5 NEWS at 530p 52
Su 10p-1035p CHANNEL 5 NEWS at 10p 52
Su 1030p-1105p CHANNEL 5 NEWS at 1030p 52

Minimum Total of SPI Camera Uses/Text Impressions on CHANNEL 5: 2,433

azteca 3
52
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SPI Camera Sponsor Text Impressions
Annual Schedule on Azteca Valle

Days Time Program Minimum # of SPI Camera Uses/
Text ID impressions
(October 1, 2022-September 30,2023)

M-F 7a-8a HECHOS VALLE AM 260

M-F 12p-1p HECHOS VALLE MEDIODIA 260

M-F 5p-5:30p HECHOS VALLE A LAS 5 260

SAT Sp-6p HECHOS VALLE A LAS 5 53

SUN 5p-6p HECHOS VALLE A LAS 5 52

M-F 10p-10:30p HECHOS VALLE A LAS 10 260

SUN 10P-1030P HECHOS VALLE A LAS 10 52

Minimum Total of SPI Camera Uses/Text Impressions on Azteca Valle: 1,197

azteca
52
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ONEWSS"

The Valley's News Channel

Sponsor Text in the bottom right corner of all SPI camera shots during KRGV newscasts.

Text will appear anytime the SPI Camera is used during all CHANNEL 5 and HECHOS VALLE newscasts.
Minimum total of Sponsor Text impressions on CHANNEL 5: 2,416

Minimum total of Sponsor Text impressions on AZTECA VALLE: 1,192

Sponsor Video Billboard adjacent to CHANNEL 5 NEWS and HECHOS VALLE extended beach conditions report.

“The beach conditions report is supported by South Padre Island Convention and Visitors Bureau”

Extended beach conditions report to air in the Thursday 6p and Friday 6a newscasts on CH5 and Thursday 5p and Friday 7a
on AZTECA VALLE,

Video Billboard will feature five seconds of sponsor video, sponsor logo, and audio mention.

On CHANNELS, Sponsor receives a total of 104 Sponsor Video Billboards (52 in the Thursday 6p News / 52 in the Friday 6a
News)

On Azteca Valle, Sponsor receives a total of 104 Spanish Sponsor Video BB's (52 in the Thursday 5p News/52 in the Fri. 7a
News)

Sponsor Logo on 52 Beach Conditions Facebook posts on KRGV Facebook Posts (x1 post per week)
Logo visible throughout feature / KRGV Facebook Page 358,000 Followers

Sponsor Logo on 52 Beach Conditions Facebook posts on Azteca Valle Page {x1 post per week, in Spanish)
Logo visible throughout feature / Azteca Valle Facebook Page = 31,900 followers

Sponsor Logo + Mention on a total of 240 Beach Conditions promos airing on CHANNEL 5 (x20 per month)
Sponsor Logo + Mention on a total of 240 Beach Conditions Spanish promos airing on AZTECA VALLE (x20 per month)
Sponsor Logo + Mention on a total of 240 Beach Conditions promos airing on SOMOS EL VALLE (x20 per month)

360 M-F 5a-12a Sponsor Commercials on CHANNEL 5. (x30 per month)

480 M-F 5a-12a Sponsor Commercials on AZTECA VALLE (x40 per month) *

480 M-F 5a-12a Sponsor Commercials on SOMOS EL VALLE (x40 per month)

*Spanish spot must run on Azteca. If Spanish spot is not available, KRGV will edit in Spanish at no charge.

azteca 309
5.2
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EW
The Valley's News Channol
comscCcore

Comscore Ratings | July 2022 | Household Impressions

KVEO
Time Period
(M-F)

NBC

6a-7a 363
7a-9a
12p-1p
5p-530p
6p-7p

10p-1030p

Total
Households

Comscore StationView Essentials | Harlingen-Weslaco-Brownsville-McAlien | July 2022 (6/27-7/31) | HH Average Audience.
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Item No. 5.6

CITY OF SOUTH PADRE ISLAND
CONVENTION AND VISITORS ADVISORY BOARD
AGENDA REQUEST FORM

MEETING DATE: August 24, 2022

NAME & TITLE: Silvia Sanchez

DEPARTMENT: Convention and Visitors Bureau

ITEM
Discussion and possible action regarding the Mexico FAM Tour for Travel Agencies and Media. (Rodriguez)

ITEM BACKGROUND
N/A

BUDGET/FINANCIAL SUMMARY
N/A

COMPREHENSIVE PLAN GOAL
N/A

LEGAL REVIEW

Sent to Legal: No
Approved by Legal: No

RECOMMENDATIONS/COMMENTS:
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TU ISLA TE ESPERA
(Your Island Awaits)
FAM Trip
October 6-8, 2022

The South Padre Island-CVB will host a FAM Trip for Tour Operators and Media from Monterrey,
Mexico, to promote the city of South Padre Island and introduce and host a meet and greet with
the different South Padre Island Hotels Sales Managers.

The purpose of this FAM Trip is to allow the tour operators/travel agents and media to gain an
ideal first-hand experience of the things that our beautiful Island has to offer to its visitors. The
FAM Tour will consist of 6 Tour Operators/Travel Agents and 5 Media people from top Mexican
outlets. Please see the DRAFT Agenda below.

Fall FAM Tour

DRAFT

Agenda

October 6-8, 2022

Thursday, October 6

3:00 p.m. Check-In
Hotel TBD

4:00 p.m. Welcome to South Padre Island
Meet in Hotel Lobby
Hosting Hotel Tour

5:30 p.m. Meet and Greet

South Padre Island-CVB
7355 Padre Blvd
South Padre Island, TX 78597

Friday, October 7

8:00 a.m. Meet in the hotel lobby
8:15a.m. Breakfast
Cafe on the Beach
3616 Gulf Blvd

South Padre Island, TX 78597
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9:30 a.m.

11:00 a.m.

12:30 p.m.

2:00 p.m.

4:00 p.m.

7:00 p.m.

8:30 p.m.

Saturday, October 8

8:00 a.m.
8:15 a.m.

9:30 a..m.

12:00 p.m.

Sea Turtle Inc
6617 Padre Blvd
South Padre Island, TX 78597

Sandcastle Days
6900 Padre Blvd
South Padre Island TX, 78597

Lunch

Blackbeard's

103 E Saturn Ln

South Padre Island, TX 78597

Sea Turtle Art & Sandcastle Trail
Sandcastle Village

208 W Kingfish St

South Padre Island, TX 78597

Adventure Park- Horseback Riding
21040 North State Park Rd 100,
South Padre Island, TX 78597

Dinner

Painted Marlin Grille

202 W Whiting St

South Padre Island, TX 78597

Entertainment District

Meet in the hotel lobby
Breakfast

Birding, Nature Center & Alligator Sanctuary
6801 Padre Blvd
South Padre Island, TX 78597

Dolphin Watch/Eco-Tour
Breakaway Cruises

33384 State Park Rd

South Padre Island TX, 78597

— Departure —
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CITY OF SOUTH PADRE ISLAND
CONVENTION AND VISITORS ADVISORY BOARD
AGENDA REQUEST FORM

MEETING DATE: August 24, 2022

NAME & TITLE: Silvia Sanchez

DEPARTMENT: Convention and Visitors Bureau

ITEM
Discussion and action concerning the new meeting date for September 2022. (Till)

ITEM BACKGROUND
N/A

BUDGET/FINANCIAL SUMMARY
N/A

COMPREHENSIVE PLAN GOAL
N/A

LEGAL REVIEW

Sent to Legal: No
Approved by Legal: No

RECOMMENDATIONS/COMMENTS:

Item No. 5.7
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