NOTICE OF REGULAR MEETING
CITY OF SOUTH PADRE ISLAND
CONVENTION AND VISITORS ADVISORY BOARD

NOTICE IS HEREBY GIVEN THAT THE CONVENTION AND VISITORS ADVISORY BOARD OF THE
CITY OF SOUTH PADRE ISLAND, TEXAS WILL HOLD A REGULAR MEETING ON:

Thursday, July 21, 2016
9:00 AM. AT THE MUNICIPAL BUILDING,
CITY COUNCIL CHAMBERS, 2P FLOOR
4601 PADRE BOULEVARD, SOUTH PADRE ISLAND, TEXAS

1) Call to order.
2) Pledge of Allegiance.

3) Public announcements and comments: This is an opportunity for citizens to speak to the Convention and Visitors Advisory
Board relating to agenda or non-agenda items. Speakers are required to address the Convention and Visitors Advisory Board at the
podium and give their name before addressing their concerns. (Note: State law will not permit the Advisory Board to discuss, debate or
consider items that are not on the agenda. Citizen comments may be referred to Convention and Visitors Bureau staff or may be placed
on the agenda of a future Convention and Visitors Bureau Advisory Board meeting).

4) Consent Agenda:

a. Approval of minutes June 22, 2016 Regular Meeting and Workshop.

b. Approve excused absence from Board Member Arnie Creinin for May 24, 2016 Regular CVA
Board Meeting.

c. Approve excused absence from Board Member Bill Donahue for June 22, 2016 Regular CVA
Board Meeting.

5) Discussion and action concerning Proposed Staff Incentive Plan.(Arnold)
6) Presentation and possible discussion concerning the CVB Director’s Summary Report. (Arnold)

a. Departmental Updates
*Administrative Updates
*Group Sales Updates
*Marketing/Advertising Update (TAG Report)
* Financial Updates
*Communication Updates

b. Update 4™ of July Fireworks

c. Amphitheater Study Update

d. Multi-Modal Visitors Center Update

e. Visitor Profile Research Study Update

f. UME Status/Update

7) Discussion and possible action concerning the Proposed 2016 Contingency Budget Adjustments.
(Arnold)
a. August Spring Break Proposal
b. Airport-Airline Advertising Proposal
c. TripAdvisor Premium Destination Sponsorship



8) Presentation and possible discussion concerning the Atkins Group Report.
9) Discussion and action regarding application for funding requests on new or returning special events:

a. Texas Gulf Surfing Association

b. Port Isabel Chamber of Commerce-33™ Annual Longest Causeway Run & Fitness Walk
c. Urban Science Initiative Inc.-National Tropical Weather Conference
d. Coastal Conservation Association Texas

e. B&S Kites

f. Splash South Padre

g. RGV Hunting & Fishing Expo

h. SPI Lantern Festival

i. Open Water Festival

j. Clayton Brashear-Sandcastle Days 2016

k. SPI Bikefest

1. Magic Valley Riders

m. Free Livin Entertainment Inc. DBA Inertia Tours

n. CMG Media Agency LLC/Studentcity.com

10) Set new meeting date for August 2016.
11) Adjourn.
DATED THIS THE 15th DAY OF JULY 2016.

ot

edutive Services Specialist

I, THE UNDERSIGNED AUTHORITY, DO HEREBY CERTIFY THAT THE NOTICE OF MEETING OF THE GOVERNING
BODY OF THE CITY OF SOUTH PADRE ISLAND, TEXAS IS A TRUE AND CORRECT COPY OF SAID NOTICE AND THAT
I POSTED A TRUE AND CORRECT COPY OF SAID NOTICE ON THE BULLETIN BOARD AT THE CITY
HALL/MUNICIPAL BUILDING ON_July 15, 2016, at/or before 5:00 P.M. AND REMAINED SO POSTED CONTINUOUSLY
FOR AT LEAST 72 HOURS PRECEDING THE SCHEDULED TIME OF SAID MEETING.

Rosa Zapata, CVB Exegutive Services Specialist
THERE MAY BE ONE OR MORE MEMBERS OF THE SOUTH PAD SLAND CITY COUNCIL ATTENDING THIS
MEETING, AND IF SO, THIS STATEMENT SATISFIES THE REQUIREMENTS OF THE OPEN MEETINGS ACT.




Item No. 4

CITY OF SOUTH PADRE ISLAND
ADVISORY BOARD
CONSENT AGENDA

MEETING DATE: July 21, 2016

ITEM DESCRIPTION

NOTE: All matters listed under Consent Agenda are considered routine by the Advisory Board
of the City of South Padre Island and will be enacted by one motion. There will not be separate
discussion of these items. If discussion is desired, that item will be removed from the Consent
Agenda and considered separately.

Items to be considered are:

a. Approval of minutes June 22, 2016 Regular Meeting and Workshop.

b. Approve excused absence from Board Member Amie Creinin for May 24, 2016
Regular CVA Board Meeting.

c. Approve excused absence from Board Member Bill Donahue for June 22, 2016
Regular CVA Board Meeting.

RECOMMENDATIONS/COMMENTS

Approve Consent Agenda



MINUTES
CITY OF SOUTH PADRE ISLAND
CONVENTION AND VISITORS ADVISORY
REGULAR MEETING

WEDNESDAY, JUNE 22, 2016

I. CALL TO ORDER.
The Convention and Visitors Advisory Board of the City of South Padre Island, Texas held a Regular
Meeting on Wednesday, June 22, 2016 at the Municipal Complex Building, 2nd Floor, 4601 Padre
Boulevard, South Padre Island, Texas. Chairman Wally Jones called the meeting to order at 9:00 a.m.
A quorum was present: Vice-Chairman Joe Ricco, Bill Donahue, Jimmy Hawkinson, Will Greenwood,
Armie Creinin and Sean Till. Also present Ex-Officio Michael Jones, Jose Mullet and Robert Salinas.
Absent was Board Member Bill Donahue.

City Council Members present was Dennis Stahl.

City staff members present were CVB Director Keith Amold, CVB Accountant Lori Moore, Business
Development Director Michael Flores and Sales Manager Judith Lynn.

I PLEDGE OF ALLEGIANCE.
Chairman Wally Jones led the Pledge of Allegiance.

L. PUBLIC ANNOUNCEMENTS AND COMMENTS:

Public comments were given at this time.
IV. CONSENT AGENDA:

Vice-Chairman Ricco made the motion, seconded by Board Member Creinin to approve the Consent
Agenda. Motion carried on a unanimous vote.

a. Approval of minutes May 24, 2016 Regular Meeting.
V. PRESENTATION OF POST REPORT FROM SPECIAL EVENTS: (ARNOLD)

The Post Report presentation was given by Chad Hart for the Spring Break Roadshow Promotions. CVA
Chairman Jones mentioned he would like to see the total number of room nights this event generated.

a.Inertia Tours-College Spring Break Roadshow Promotions

VI PRESENTATION AND POSSBILE DISCUSSION CONCERNING THE CVB DIRECTOR’S
REPORT:

CVB Director Amold gave a presentation concerning the items listed below. After a short discussion,
CVB Director Arnold will have a special meeting with Paul McGee, Chief Smith, CVA Board Member
Hawkinson, and CVA Board Member Till to discuss the possibility of having the UME concert at the
Convention Centre.

Minutes: June 22, 2016 CVA Board Meeting



a. Departmental Updates
* Administrative Updates
*Group Sales Updates
*Marketing/Advertising Update (TAG Report)
* Financial Updates
*Communication Updates
b. Budget Process Updates
c. Amphitheater Study Update
d. Multi-Modal Visitors Center Update
e. Visitor Profile Research Study Update
f. UME Status/Update

VIL. DISCUSSION AND POSSIBLE ACTION REGARDING RECOMMENDATIONS TO CITY
COUNCIL TO TAKE STEPS TO ADD A 2% VENUE TAX TO THE CURRENT 14.5 % HOT
FUND TAX RATE.

Chairman Jones made the motion, seconded by Board Member Greenwood to recommend to City Council
take steps to add a 2% venue tax to the current 125% HOT fund tax rate. Motion passed on a 5 to 1 vote
with Board Member Hawkinson casting a nay vote.

VIII. NEW BUSINESS:
This item was pulled.

IX. OLD BUSINESS:
This item was pulled.

X. SET NEW MEETING DATE FOR JULY 2016.

Meeting date was left pending due to the availability of the City Council Chambers. CVB Executive
Services Specialist Rosa Zapata is going to email the Board Members with the new date and time.

XI. ADJOURN.

There being no further business, Chairman Jones adjourned the meeting at 10:26 a.m.

Rosa Zapata, CVB Executive Services Specialist

Wally Jones, CVA Chairman

Minutes: June 22, 2016 CV A Board Meeting



MINUTES
CITY OF SOUTH PADRE ISLAND
CONVENTION AND VISITORS ADVISORY
WORKSHOP MEETING

WEDNESDAY, JUNE 22, 2016
1. Call to order.

The Convention and Visitors Advisory Board of the City of South Padre Island, Texas held a Workshop on
Thursday, June 22, 2016 at the Municipal Complex Building, 2nd Floor, 4601 Padre Boulevard, South
Padre Island, Texas. Chairman Wally Jones called the meeting to order at 10:45 am. A quorum was
present: Jimmy Hawkinson, Joe Ricco, Wally Jones, Arnie Creinin, Will Greenwood, and Sean Till. Also
present Ex-Officio Terence Chase, Michael Jones, Robert Salinas. Absent: Bill Donahue

City staff members present were City Council Member Stahl, CVB Director Keith Arnold, Lori Moore,
Michael Flores, Judith Lehn.

2. Pledge of Allegiance.

Chairman Jones led the Pledge of Allegiance.

3. Public announcements and comments: This is an opportunity for citizens to speak to the Convention and Visitors Advisory Board
relating to agenda or non-ogenda items. Speakers are required to address the Convention and Visitors Advisory Board at the podium and give
their name before oddressing their concerns. (Note: State law will not permit the Advisory Board to discuss, debate or consider items that are
not on the agenda. Citizen comments may be referred to Convention and Visitors Bureau staff or may be placed on the agenda of a future
Convention and Visitors Bureau Advisory Board meeting).

No public comments were given.

4. Discussion and possible action concerning updating/revising the Special Events Funding application
process.

Chairman Jones announced this was a discussion item only. No action will be taken. After a lengthy
discussion, the Board recommended to have a committee consisting of one CVA Board Member, CVB
Director Amold and Business Development Director Flores to review the applications before being
presented for funding. Chairman Jones requested for next month meeting having an update on how much
money is left for this year and how much has been allocated for next year.

5. Adjourn.
There being no further business, Chairman Jones adjourned the meeting at 11:19 a.m.

Rosa Zapata, CVB Sales Administrate Assistant

Wally Jones, CVA Chairman

Minutes: June 22, 2016 CVA Workshop Meeting



Item No. 5

CITY OF SOUTH PADRE ISLAND
ADVISORY BOARD MEETING
AGENDA REQUEST FORM

MEETING DATE: July 21, 2016
NAME & TITLE: Keith Arnold, CVB Director
DEPARTMENT: South Padre Island Convention & Visitors Bureau

ITEM

Discussion and action concerning Proposed Staff Incentive Plan.

ITEM BACKGROUND

More information to be provided at the meeting.

BUDGET/FINANCIAL SUMMARY

COMPREHENSIVE PLAN GOAL

LEGAL REVIEW

Sent to Legal: YES: NO:
Approved by Legal: YES: NO:
Comments:

RECOMMENDATIONS/COMMENTS




Item No. 6

CITY OF SOUTH PADRE ISLAND
ADVISORY BOARD MEETING
AGENDA REQUEST FORM

MEETING DATE: July 21, 2016
NAME & TITLE: Keith Arnold, CVB Director
DEPARTMENT: South Padre Island Convention & Visitors Bureau

ITEM

Presentation and possible discussion concerning the CVB Director’s Summary Report. (Arnold)

a. Departmental Updates
*Administrative Updates
*Group Sales Updates
*Marketing/Advertising Update (TAG Report)
* Financial Updates
*Communication Updates

b. Update 4th of July Fireworks

c. Amphitheater Study Update

d. Multi-Modal Visitors Center Update

e. Visitor Profile Research Study Update

f. UME Status/Update

ITEM BACKGROUND

More information concerning this agenda item will be provided at the meeting.

BUDGET/FINANCIAL SUMMARY

COMPREHENSIVE PLAN GOAL

LEGAL REVIEW

Sent to Legal: YES: NO:
Approved by Legal: YES: NO:
Comments:

RECOMMENDATIONS/COMMENTS




Item No. 7

CITY OF SOUTH PADRE ISLAND
ADVISORY BOARD MEETING
AGENDA REQUEST FORM

MEETING DATE: July 21,2016
NAME & TITLE: Keith Arnold, CVB Director
DEPARTMENT: South Padre Island Convention & Visitors Bureau

ITEM

Discussion and possible action concerning the Proposed 2016 Contingency Budget Adjustments.
a. August Spring Break Proposal
b. Airport-Airline Advertising Proposal
c. TripAdvisor Premium Destination Sponsorship

ITEM BACKGROUND

More information concerning this agenda item will be provided at the meeting.

BUDGET/FINANCIAL SUMMARY

COMPREHENSIVE PLAN GOAL

LEGAL REVIEW

Sent to Legal: YES: NO:
Approved by Legal: YES: NO:
Comments:

RECOMMENDATIONS/COMMENTS




Item No. 8

CITY OF SOUTH PADRE ISLAND
ADVISORY BOARD MEETING
AGENDA REQUEST FORM

MEETING DATE: July 21, 2016
NAME & TITLE: Keith Arnold, CVB Director
DEPARTMENT: South Padre Island Convention & Visitors Bureau

ITEM

Presentation and possible discussion concerning the Atkins Group Report.

ITEM BACKGROUND

More information concerning this agenda item will be provided at the meeting.

BUDGET/FINANCIAL SUMMARY

COMPREHENSIVE PLAN GOAL

LEGAL REVIEW

Sent to Legal: YES: NO:
Approved by Legal: YES: NO:
Comments:

RECOMMENDATIONS/COMMENTS




Item No. 9

CITY OF SOUTH PADRE ISLAND
ADVISORY BOARD MEETING
AGENDA REQUEST FORM

MEETING DATE: July 21, 2016
NAME & TITLE: Keith Amold, CVB Director
DEPARTMENT: South Padre Island Convention & Visitors Bureau

ITEM

Discussion and action regarding application for funding requests on new or returning special events:

a. Texas Gulf Surfing Association

b. Port Isabel Chamber of Commerce-33" Annual Longest Causeway Run & Fitness Walk
c. Urban Science Initiative Inc.-National Tropical Weather Conference
d. Coastal Conservation Association Texas

e. B&S Kites

f. Splash South Padre

g. RGV Hunting & Fishing Expo

h. SPI Lantern Festival

i. Open Water Festival

j- Clayton Brashear-Sandcastle Days 2016

k. SPI Bikefest

1. Magic Valley Riders

m. Free Livin Entertainment Inc. DBA Inertia Tours

n. CMG Media Agency LLC/Studentcity.com

ITEM BACKGROUND

BUDGET/FINANCIAL SUMMARY

COMPREHENSIVE PLAN GOAL

LEGAL REVIEW

Sent to Legal: YES: NO:
Approved by Legal: YES: NO:
Comments:

RECOMMENDATIONS/COMMENTS




July 2016 HOT Funding Applications
Executive Summary

1. Texas Gulf Surfing Association-SPI Open, Ms. Aarin Hartwell

a.

@0 0T

Date(s) of event: 9/17/2016

Amount requested: $5,000

Fund usage: Marketing & operations

Years running: 28

Expected attendance: 200-250

Expected # of nights: 2-3

Rooms used in previous year: 85

Attachments: N/A

Recommendation: Fund at 2015 level of $2,500
DISCUSSION: Because similar group performance from 2015 is
expected at this event the recommendation to sustain funding at
previous levels has been brought forward.

2. Port Isabel CoC-Longest Causeway Run/Walk, Mrs. Betty Wells

a.

TR e R

Date(s) of event: 1/14/2016

Amount requested: $25,000

Fund usage: Marketing

Years running: 33

Expected attendance: 3,000-4,000

Expected # of nights: 2

Rooms used in previous year: N/A

Attachments: Funding presentation, participant demographics,
sponsorship benefits package breakdown

Recommendation: Fund a maximum of $15,000

DISCUSSION: Due to the multi-event nature of this Run/Walk, and in
no small part to the strong partnership between the cities of South
Padre Island and Port Isabel, we recommend a maximum annual
funding cap of $30,000 for the combined Causeway Events.

Prepared by Mike Flores Page 1



July 2016 HOT Funding Applications
Executive Summary

3. Urban Science Initiative-National Tropical Weather Conference

a.

" Tm Mo o0 T

Date(s) of event: 4/5/2017-4/9/2017

Amount requested: $30,000

Fund usage: Operations

Years running: 4

Expected attendance: 120

Expected # of nights: 3

Rooms used in previous year: 192

Attachments: Broadcasting stations list, spouse event itinerary
DISCUSSION: Maintaining operational funding support for this event
should be sustained at 2015 levels.

4. Coastal Conservation Association-Take a Kid Fishing Event

d.

i

R

Date(s) of event: 10/28/2016-10/29/2016

Amount requested: $7,500

Fund usage: Operations & Marketing

Years running: 1

Expected attendance: N/A

Expected # of nights: 2

Rooms used in previous year: N/A

Attachments: P&L, marketing plan, post event report
DISCUSSION: In keeping with SPI nature tourism branding and family
oriented special events, this youth sporting tournament should be
fully funded for its inaugural year.

Prepared by Mike Flores Page 2



July 2016 HOT Funding Applications
Executive Summary

5. B&S Kites-SPI Kite Fest

Date(s) of event: 2/3/20170-2/5/2017

Amount requested: $20,150

Fund usage: Marketing & Operations

Years running: 14

Expected attendance: 1000+

Expected # of nights: 2-3

Rooms used in previous year: 300

Attachments: Proposed budget, projected income

W

Wm0 o0 T

Recommendation: Fund a maximum of $15,000 (+52,500 in-kind)
DISCUSSION: This long standing festival is highly visible in the drive
market community. South Padre Island marketing efforts. Funding at
previous year levels should be sufficient to sustain this event.

6. Splash South Padre-October, Mr. Paul Magee
Date(s) of event: 10/1/2016-10/6/2016
Amount requested: $10,000

Fund usage: Promotions & Advertising
Years running: 17

Expected attendance: 2200

Expected # of nights: 1320

Rooms used in previous year: 813
Attachments: N/A

Discussion: Sustainment of this event at 2015 funding levels is
recommended.

o}
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Prepared by Mike Flores Page 3



July 2016 HOT Funding Applications
Executive Summary

7. RGV Hunting & Fishing Expo (NEW EVENT, CVB RUN)

Date(s) of event: 9/2/2016-9/4/2016

Amount requested: $5,000

Fund usage: Operations

Years running: 1

Expected attendance: 1800

Expected # of nights: 2

Rooms used in previous year: N/A

Attachments: N/A

DISCUSSION: The inaugural RGV Hunting & Fishing Exposition will be
fully supported with supplemental events executed by the SPI CVB.
This event runs parallel with our current nature tourism marketing
efforts and funds will go directly towards operational costs
associated with family-oriented, nature spectators and conservation
activities.

o}]

el T T - TR -

8. SPI Lantern Festival (NEW EVENT, CVB RUN)

Date(s) of event: 12/2/2016-12/3/2016

Amount requested: $20,000

Fund usage: Operations & Marketing

Years running: 11

Expected attendance: 2800

Expected # of nights: 2-3

Rooms used in previous year: N/A

Attachments: Proposed budget, projected income

DISCUSSION: This off-season, fully family focused event is the first of
its kind South of San Antonio. It will be fully executed in partnership
with the SPI CVB and as a part of the larger, inaugural SPI Holiday
Market-all taking place at the Convention Center. There will also be
event/hotel/activity packaging generated by the SP1 CVB in support
of the festival.

o]

= Sm N0 Q0T

Prepared by Mike Flores Page 4



July 2016 HOT Funding Applications
Executive Summary

9. Open Water Festival (NEW EVENT, CVB RUN)

Date(s) of event: 11/4/2016-11/6/2016

Amount requested: $25,000

Fund usage: Operations & Marketing

Years running: 1

Expected attendance: 850

Expected # of nights: 2-3

Rooms used in previous year: N/A

Attachments: Proposed budget, projected income

DISCUSSION: The inaugural SPI Open Water Festival is an all-open
water swimming weekend on the gulf-side of our city. This multi day
event will boast two Olympians as host and guest clinic lecturer.
There will also be event/hotel/activity packaging generated by the
SPI CVB in support of the festival.

o

T ST Sho Q0T

10. Clayton’s Resort-Sandcastle Days, Mr. Clayton Brashear

Date(s) of event: 10/6/2016-10/9/2016

Amount requested: $35,000

Fund usage: Marketing & Operations

Years running: 4

Expected attendance: 30,000

Expected # of nights: 2-3

Rooms used in previous year: N/A

Attachments: 2015 event invoice

DISCUSSION: Sandcastle Days is synonymous with South Padre Island
family branding activities and should continue to be supported at
previous years’ levels.

M

e A N N

Prepared by Mike Flores Page 5



July 2016 HOT Funding Applications
Executive Summary

11. SPI Bikefest

a.
b.

@ o a0

Date(s) of event: 2/10/2017-2/12/2017

Amount requested: $100,000 ($50K advertising, $25K operations,
$25K event tent rental)

Fund usage: Marketing & Operations

Years running: 1

Expected attendance: 3000

Expected # of nights: 2-3

Rooms used in previous year: N/A

Attachments: Proposed budget, projected income

DISCUSSION: SPI Bikefest returning to our shores would strengthen
our special events listings and will kick off the annual biking calendar
throughout the state of Texas.

12. Magic Valley Riders-Beach N Biker Fest

o

-

Date(s) of event: 4/21/2017-4/23/2017

Amount requested: $55,000 ($40K advertising, $15K in-kind for CC)
Fund usage: Marketing

Years running: 13

Expected attendance: 8000

Expected # of nights: 2-3

Rooms used in previous year: 869

Attachments: Proposed budget, projected income

DISCUSSION: Beach N Biker Fest is a long standing, not for profit
event with strong ties to several desirable demographics. The
majority of direct funding is spent on marketing & advertising and
should be sustained at the full amount requested.

Prepared by Mike Flores Page 6



July 2016 HOT Funding Applications
Executive Summary

13. Free Livin Entertainment Inc. DBA, Inertia Tours, Mr. Chad Hart
a.

b.
C.
d.
e.
t
g.
h.

Date(s) of event: 9/1/2016-2/1/2017

Amount requested: $50,000

Fund usage: Operations

Years running: 14

Expected attendance: 30,000

Expected # of nights: (5) average

Rooms used in previous year: 400
Attachments: N/A

Recommendation: Fund a maximum of $25,000
Current CVB Policy States:

Black Out Periods for Hotel Tax Funding that have high hotel occupancy
during certain time periods, grants will not be given for operational costs
for events/projects on the following dates:

The month of July
The Spring Break Period

The CVB may still expend local hotel tax for marketing events that occur
during these time periods. The Tourism Advisory Board Event may with a
recommendation from the CVB staff and a two-third vote grant an event
a variance from these blackout periods.

DISCUSSION: No recommended action, referred to Board for discussion
and decision.

14. CCG Media Agency LLC/Studentcity.com, Mr. Shannon Posavad

d.

TSm0 o0 o

Date(s) of event: 10/1/2016-1/15/2017
Amount requested: $50,000

Fund usage: Marketing & Operations
Years running: 1

Expected attendance: 50,000

Expected # of nights: 4-6

Rooms used in previous year: 200
Attachments: N/A

Recommendation: Fund a maximum of $25,00

Prepared by Mike Flores Page 7



July 2016 HOT Funding Applications
Executive Summary

Current CVB Policy States:

Black Out Periods for Hotel Tax Funding that have high hotel
occupancy during certain time periods, grants will not be given for
operational costs for events/projects on the following dates:

The month of July
The Spring Break Period

The CVB may still expend local hotel tax for marketing events that
occur during these time periods. The Tourism Advisory Board Event
may with a recommendation from the CVB staff and a two-third
vote grant an event a variance from these blackout periods.
DISCUSSION: No recommended action, referred to Board for
discussion and decision.

Prepared by Mike Flores Page 8



Item No. 9a

CITY OF SOUTH PADRE ISLAND
ADVISORY BOARD MEETING
AGENDA REQUEST FORM

MEETING DATE: July 21, 2016
NAME & TITLE: Wally Jones, CVA Chairman
DEPARTMENT: Convention and Visitors Advisory Board

ITEM

Discussion and action regarding application for funding request on the Texas Gulf Surfing
Association. (September 2016)

ITEM BACKGROUND

BUDGET/FINANCIAL SUMMARY

COMPREHENSIVE PLAN GOAL

LEGAL REVIEW

Sent to Legal: YES: NO:
Approved by Legal: YES: NO:
Comments:

RECOMMENDATIONS/COMMENTS
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Application

Date: 17"6 "-2016

Organization Information

Name of Organization: TLIKM—- 60&1! J' M AW

address:_P.0. Byt 196 b

City, State, Zip: GDW Chniali, Texae 1490

Contact Name: Aarin Harctioel L Contact Office Phone Number: (4‘5‘&.2 4S5-S238

Contact Cell Phone Number: (qup) 455 5-139
Web Site Address for Event or Sponsaring Entity ___bJia) - "'ﬂsasq Ol"ﬂ'

Non-Profit or For-Profit status: Sb [ (C)Q Tax ID #:

Entity’s Creation Date: H%g

Purpose of your organization: Te5h » Hhs oﬁ‘ta}-@ Q‘UM —&Dd}ﬂ- E-“
aMnaj&an Mn{;-um}; o Texae. The Oﬂﬁmm pacmaria the
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Event Information

Name of Event or Project: ’n«-l Sﬂ'ﬁ‘lﬂ @M’/\J Mﬂ\d bp-’/h

Date of Event o Project: ___quf' (1, 2010

Primary Locatlon of Event or Project: M M PM

Amount Requested: $ 5_500 i f/u'75' ﬁMkL'Zng (,3?53“%&%9( pmamad
}5 2,500.60 2QI5 d{l/ﬂr Dncbude, ,,‘_w,_t?_{,hazvud

Primary Purpose of Funded Activity/Facility:
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How will the hotel tax funds be used: _{please attach a list of the hotel tax funded expenditures)
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Percentage of Hotel Tax Support of Related Costs W .&wm
,/\,1{,4, WMM Co &

Z‘D / Percentage of Total Event Costs Covered by Hotel Occupancy Tax

o~ Percentage of Total Annual Facility Costs Covered by Hotel Occupancy Tax for the Funded Event
g Q APercentage of Annual Staff Costs Covered by Hotel Occupancy Tax for the Funded Event

If staff costs are covered, estimate percentage of time staff spends annually on the funded event(s)
campared to other activities P a o) %

nlp-—

A e 5 %S A Shat onr T parna ;“he S‘/’f Opin han fen a
oy Ltepninlé 4 AL a ofs. 165K /0""-""

’ﬁ'ﬂl’mmf.u- tho Lo D80 g s

we trke. Thin s puosbrolll widthe a pt vt
Which Category or Categories Apply to Funding Request, and Amount Requested o

Under Each Category: i

[:] a} Convention Center or Visitor Information Center: construction, Improvement, equipping,
repairing, aperation, and maintenance of convention center facllities or visitor Infarmation
centers, or both. Amount requested under this category: §

?

O b) Registration of Convention Delegates: furnishing of facilities, personnel, and materials for
the registration of convention delegates or registrants. Amount requested under this category:
s

E( ¢) Advertising, Solicitations, Pramotional programs to attract tourlsts and convention
delegates or registrants to the municipality or its vicinity. Amount requested under this
category: S

Optons: F25% s o Tunt Logo $50 914 sl oo

d) Promotion of the that Directly Enhance Tourlsm and the Hotel & Convennon Industry:
the encouragement, promotion, improvement, and application of the arts that can be shown to
have some direct impact on tourism and the hotel/cunvemlon Industry. The impact may be that
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the art facility or event can show hotel nights that are booked due to their events or that guests
at hotels attend the arts event. Eligible forms of art include Instrumental and vocal music,
dance, drama, folk art, creative writing, architecture, design and allied fields, painting, sculpture
photography, graphic and craft arts, motion picture, radio, television, tape and sound recarding,
and other arts related to the presentation, performance, executlon, and exhibitlon of these
major art forms : § .

O e} Historical restoration and preservation projects or activities or advertising and conducting
solicitation and promotional programs to encourage tourists and convention delegates to visit
preserved histaric sites or museums. Amount requested under this category: $

J f) Expenses Including promational expenses, directly related to a sparting event in which the
majority of participants are tourists. The event must substantially Increase economic activity
at hotels within the city or its vicinity, Amount requested under this category:
$

How many attendees are expected to come to the sporting related event?

How many of the attendees at the sporting related event are expected to be from another city

or county? .

Quantify how the sporting related event will substantially increase economic activity at hotels
within the clity or its vicinity?

95°7. Hlmwmmmmmﬂmm&a
ang, omeep i . o hopt h Wowl.d.qg[;/utmd/) poomiley andt
imkustid M%@W,Mm MJWMMW

O g} Funding transportation systems for transporting tourists from hotels to and near the city to
any of the following destinations: 1) the commercial center of the city; 2) a convention center
in the city; 3) other hotels In or near the city; and 4) tourist attractions in or near the city.
Please note that the ridership of any such transportation must be primarily tourists to qualify
for hotel tax funding. Amount requested under this category: S

What sites or attractions will tourists be taken to by this transportation?
Will members of the general public {non-tourlsts) be riding on this transportation?
What percentage of the ridership will be local citizens?

O h) Signage directing tourists to sights and attractions that are visited frequently by hotel
guests in the municipality. Amount requested under this category: §



What tourist attractions will be the subject of the signs?

Questions for All Funding Request Categories:
1. How many years have you held this Event or Project: Z‘Z

2. Expected Attendance: 2-29 '250

3. How many people attending the Event or Project will use South Padre Island lodging
establishments? qs o

How many nights do you anticipate the majority of the tourists will stay: 9 5 3

4. Do you reserve a room block for this event at an area hotel and if s0, for how many rooms and

at which hotels: M€ host MMJM W?/HW ﬁﬂb
Juorm Mecles meh%ﬁwnkmfﬁiﬂcbﬂmf
o S flwdde it pun MMMM dsten

5. List otheryears {over the last three years) that you have hasted your Event or Project with
amount of assistance given from HOT and the number of hatel rooms used:

Month/Year Held Assistance Amount Number of Hotel Rooms Used
1[wl§ $2500 §5
7/ 20184 $ 26b0 70

6. How will you measure the impact of your event on area hotel activity (e.g.; room block usage

information, survey of hoteliers, etc.)? W 4s am W '{
Thy fMWﬂMIu? art dnd fo reanune 20K emint.




ﬁmqu and Vo ald wdetondn gnd | eidy . Juinlisrs

MMWM

7. Please list other organization, government entitles, and grants that have offered financial

support to your project: Wl - WW b m_/W

8. WIll the event charge admission? V™

9. Do you anticipate a net profit from the event? VY

10. If there Is a net profit, what is the anticipated amount and how will it be used?
SN[ G

11. Please list all promotion efforts your organization is coordinating and the amount financially
committed to each media outlet;

Newspaper: 5 300 Cnmia-f Gt

Radlo:
TV:
Website, Social Media: s ﬁ Facebovi Adhtiticnrmest

Other Paid Advertising:

Anticipated Number of Press Releases to Media LS‘
Anticipated Number Direct Mailings to out-of-town recipients

Other Promotions MU-M Llj-l- 1(0 L{)O/ll. W"éh Gt',("-f (ﬂ"'l & /,w MM?
CMIV[}AFQFW Al .,ctw Mn T Ach aq —~

,ér@ M {a om /;gu.al mudia,.
12 you fiiclude a link to the CVB or other source on your promaotional han outs and in

your website for booking hotel nights during this event?

13, Will iou negotiaEe % special rate or hotel/event package to attract overnight stays?

14. What other marketing initiatives will you utilize to pramote hotel and convention
activity for this event?




15. What geographlc areas does your marketing, advertising and promotion reach:

éwlf e Takan 6udf Gast Regim, howwrtn umt wendd
L 4o -%cpwnd.gun MWM%M

“Jan Sghat L -/, 2, w2te
16. How mamﬁn iv duié‘.\&fgmur proposed marketing reach who are located at least 50 miles 5 fg | i
away? each media source ought to be ableto quantify this number for

appilcants‘ HC-"?‘/’-(A'I

17. If the funding requested is related to a permanent facility {(e.g. museum, visitor center):

Expected Visitation by Tourists Monthly/Annually: __ A I o

Percentage of those who visit the facility who indicate they are staying at area hotels/lodging
facllities: M lﬁ- % (use a visitor log that asks them to check a box if they are staylng at an
area lodging facility)

18 What amount of evept msurance do you have for your eyent and who Is the carrier:
WU—
'a. (Insert South Padre Island Minimum Event Insuran& Coverage Minimums and duty to
fist South Padre Island as an added Insured)

v/ 18. Any marketing for the event must be consistent with the brand image for South Padre Islan
and all such marketing pieces that are funded with hotel tax must be submitted with at leas
weeks advance notice for approval by the South Padre Island CVB.

/' 20. Where appropriate, the CVB will requice access to event participant database information that
will show zip code data to measure likely Impact from the funded event.

Submit to: Convention and Visitors Advisory Board

C/0 City of South Padre Island Convention and Visitor’s Bureau
7355 Padre Blvd., South Padre Island, Texas 78597

(956} 761-3000 Phone (256) 761-3024 Fax
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Item No. 9b

CITY OF SOUTH PADRE ISLAND
ADVISORY BOARD MEETING
AGENDA REQUEST FORM

MEETING DATE: July 21, 2016
NAME & TITLE: Wally Jones, CVA Chairman
DEPARTMENT: Convention and Visitors Advisory Board

ITEM

Discussion and action regarding application for funding request on the Port Isabel Chamber of
Commerce-33rd Annual Longest Causeway Run & Fitness Walk. (January 2017)

ITEM BACKGROUND

BUDGET/FINANCIAL SUMMARY

COMPREHENSIVE PLAN GOAL

LEGAL REVIEW

Sent to Legal: YES: NO:
Approved by Legal: YES: NO:
Comments:

RECOMMENDATIONS/COMMENTS




SOUTH PADRE ISLAND HOTEL TAX FUNDING APPLICATION FORM

Application

Date: July 5, 2016
Organization information

Name of Organization: Port [sabel Chamber of Commerce
Address: 421 Queen Isabella Bivd.
City, State, Zip: Port Isabel, TX 78578

Contact Name: Betty Wells Contact Office Phone Number: 943-2262

Contact Cell Phone Number: 561-1052
Web Site Address for Event or Sponsoring Entity: www.portisabelchamber.com

Non-Profit or For-Profit status: Non-Profit Tax ID #:74-2554298

Entity’s Creation Date: Nov. 22, 1989

Purpose of your organization: To stimulate the economic growth and development of our business
member and the Laguna Madre area. To increase tourism flow and hotel/motel room nights through
ecial e 3 romation

Event Information

Name of Event or Project: 33™ Annual Longest Causeway Run & Fitness Walk

Date of Event or Project: Saturday, Jan. 14, 2017

Primary Location of Event or Project: Starts in Port Isabel and ends gn South Padre Island

Amount Requested: $25,000 Nowy ‘}F 1T000. 08 £ e & .Q ¢ June Nl Ceamse
Primary Purpose of Funded Activity/Facility: N mi"

To stimulate tourism traffic and room ni during a traditionally slow time of the year

How will the hotel tax funds be used: (please attach a list of the hotel tax funded expenditures) Three

month advertising and marketing campaign that featur ectronic, print, direct mail and social media



Billboards:$5,000

Social Media: 52,500

Television: $10,000

Print, direct mail, etc: $2,500

Gold Level Sponsorship with benefits: $5,000

Percentage of Hotel Tax Support of Related Costs

25% Percentage of Total Event Costs Covered by Hotel Occupancy Tax

____ Percentage of Total Annual Facllity Costs Covered by Hotel Occupancy Tax for the Funded Event
Percentage of Annual Staff Costs Covered by Hotel Occupancy Tax far the Funded Event

If staff costs are covered, estimate percentage of time staff spends annually on the funded event(s)
compared to other activities %

Are you asking for any cost reductions for city facility rentals or city services, and if so, please guantify
and explain:
South Padre Island Police Department and Public Works have provided services at no cost in previgus

years

Which Category or Categories Apply to Funding Request, and Amount Requested
Under Each Category:

] a) Convention Center or Visitor Information Center: construction, improvement, equipping,
repairing, operation, and maintenance of canvention center facllities or visitor information
centers, or both. Amount requested under this category: §

O b) Registration of Convention Delegates: furnishing of facilities, personnel, and materials for
the registration of convention delegates or registrants, Amount requested under this category:
-

// c) Advertlsing, Solicitations, Promotlonal programs to attract tourists and convention
delegates or registrants to the municipality or its vicinity. Amount requested under this

category: $25,000

O d) Promotion of the Arts that Directly Enhance Tourlsm and the Hotel & Convention Industry:
the encouragement, promotion, improvement, and application of the arts that can be shown to
have some direct impact on tourism and the hotel/convention industry. The impact may be that
the art facility or event can show hotel nights that are booked due to their events or that guests
at hotels attend the arts event. Eligible farms of art include instrumental and vecal music,
dance, drama, folk art, creative writing, architecture, design and allied fields, painting, sculpture
phatography, graphic and craft arts, motion picture, radio, television, tape and sound recording,



and other arts related to the presentation, performance, execution, and exhibition of these
major art forms : §

e) Historical restoration and preservation projects or activities or advertising and conducting
solicitation and promotional programs to encourage tourists and convention delegates to visit
preserved historic sites or museums. Amount requested under this category: $

f) Expenses including promotional expenses, directly related to a sporting event In which the
majority of participants are tourists. The event must substantially increase economic activity
at hotels within the city or its vicinity. Amount requested under this category:

S

How many attendees are expected to come to the sporting related event?

How many of the attendees at the sporting related event are expected to be from another city
or county?

Quantify how the sporting related event will substantially increase economic activity at hotels
within the city or its vicinity?

g) Funding transportation systems for transporting tourists from hotels to and near the city to
any of the following destinations: 1) the commercial center of the city; 2) a convention center
in the city; 3) other hotels in or near the city; and 4) tourist attractions In or near the city.
Please note that the ridership of any such transportation must be primarily tourists to qualify
for hotel tax funding. Amount requested under this category: $

What sites or attractions will tourists be taken to by this transportation?

Will members of the general public (non-tourists) be riding on this transportation?

What percentage of the ridership will be local citizens?

h) Signage directing tourists to sights and attractions that are visited frequently by hotel
guests In the munlicipality. Amount requested under this category: S

What tourist attractions will be the subject of the signs?




Questions for All Funding Request Categories:

;

2.

3.

How many years have you held this Event or Project: 33
Expected Attendance: 3,000-4,000

How many people attending the Event or Project will use South Padre Island lodging
establishments? 51%

How many nights do you anticipate the majority of the tourists will stay: 2

Do you reserve a room block for this event at an area hotel and if so, for how many rooms and
at which hotels: No

List other years (over the last three years) that you have hosted your Event or Project with
amount of assistance given from HOT and the number of hotel rooms used:

Month/Year Held Assistance Amount Number of Hotel Rooms Used

Not applicable

How will you measure the impact of your event on area hotel activity (e.g.; room block usage

information, survey of hoteliers, etc.)? Coordination with the CVB staff, survey of hoteliers

and participants

Please list other organization, government entities, and grants that have offered financial

support to your project: Port Isabel EDC, City of Port Isabel, H.E.B., Port Isabel-South Padre

Press, Louie’s Backyard and other ¢ anies

Will the event charge admission? Yes

Do you anticipate a net profit from the event? Yes



10. If there is a net profit, what is the anticipated amount and how will it be used? Antici-

11.

12.

13.

14.

15.

16.

17.

ated profit of 530 will be utilized for pre-event planning of 2018 event; advanced

promotions of event, and increased services and products for participants

Please list all promotion efforts your arganization is coordinating and the amount financially
committed to each media outlet:

Newspaper: §3,000
Radio: $2,000
TV: $10,000
Website, Social Media: $5,000
Other Paid Advertising: $15,000

Anticipated Number of Press Release to Media &
Anticlpated Number Direct Mailings to out-of-town recipients 3

Other Promotions Virtual Bags, PSAs, Working with hotel, motel and related businesses to offer
incentives

Will you include a link to the CVB or other source on your promotional handouts and in
your website for booking hotel nights during this event? Yes

Will you negotiate a special rate or hotel/event package to attract overnight stays? Yes
What other marketing initiatives will you utilize to promote hotel and convention
activity for this event?

Coordination and possibly workshop with accommadations interests to discuss methods of

reaching target audience and increasing room nights

What geographic areas does your marketing, advertising and promotion reach: Rio Grande

Valley, Texas and Mexico

How many individuals will your proposed marketing reach who are located at [east 50 miles
away? 100,000 +(each media source ought to be able to quantify this number for applicants)

If the funding requested is related to a permanent facllity (e.g. museum, visitor center):

Expected Visitation by Tourists Monthly/Annually:




18.

18,

20.

Percentage of those who visit the facility who indicate they are staying at area hotels/lodging
facilitles: % (use a visitor log that asks them to check a box if they are staying at an

area lodging facllity)

What amount of event insurance do you have for your event and who is the carrier:
$1,000,000/52,000,000 with City of South Padre Island named as additional insured. Carrier:

Nautilus Insurance Company

a. (Insert South Padre Island Minimum Event Insurance Coverage Minimums and duty to
list South Padre Island as an added insured)

Any marketing for the event must be onsistent with the brand image for South Padre Island
and all such marketing pieces that are funded with hotel tax must be submitted with at least ___
weeks advance notice for approval by the Scuth Padre Island CVB.

Where appropriate, the CVB will require access to event participant database information that
will show zip code data to measure likely impact from the funded event.

Submit to: Mike Flores, Business Development Director, Convention and Visitors Advisory Board/ C/O
City of South Padre Island Convention and Visitor's Bureau, 7355 Padre Blvd,, 956-761-8199,

michael@sopadra.com



uoijeonddy
%%%W Buipun



"LNJA3 NNd '34VS V IdNSNI OL ANVISI 34AVd HLNOS B 138VSI LH0d H108 40 NOILYY3d00D FHL S3ZIILN

ATV SSANLIA B NNY AVAAISNVDI LSIONOT TVNNNY



g . [
.y byl L e o8 . e, a b
- . B
Ly o N T LT AN
e W 1 S s Mo
+3.! ._n,_.ﬂ.cw.\_n.\...

e
,m,..).”..-v../;...r.ﬁm_, Iy 145 ___ﬁu“.y

LTt
=g N
(Becd

gIO2 Ul 02IXalA pue Ai1UNod at] INoLyBNoAY] WO} SISuLIN. pue
SI241e/M 000'E 1SOWe Palor.Ijie JUsAS SiU | AT0Z ‘Ut Alenuer Aepinies 104 painpaLds

M1eM\ Ssaulid ® uny Aemasne)
1sabuo] 1enuuy pIEE ay L




51% of our 2016 participants were
from cities, states and countries
50 or more miles away.

Q@ Top participant locations

States Countries
--Screenshot from active.com

1 Texas 1438
¥2 Unspecified 53
¥3 amaulipas 2
x4 Missouri 17
£5 Minnesota 16

MANY BOOK HOTEL AND MOTEL ROOMS TO PARTICIPATE IN THE
EVENT!
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PICC Annual Longest Causeway Run & Fitness Walk Sponsorship Benefits

Gold Sponsor
$5,000
Complimentary Event Registrations o 12 =0
Complimentary Event T-Shirts —— ] & ]
Access to partidpants' contact information o Yes
Promotional & Informational emails including Sponsor’s L I:_go or Name B Yes
"Company representative at Awards Ceremony for trophy presentation = i V;s o
& special recognition === B =
Sponsorship participation announced during the event - - - ~ Yes S
Event signage with Sponsor’s l.oEo or Name displajed atthe Ever_:_t____ R Large
Event T-Shirt with Sponsor’s Logo or Name
| (first 1,500 participants receive complimentary t-shirt) - NUSNL = S “lOSfD -
Event registration print material, direct matled with Sponsor’s Logo Logo
Event advertisement, including print & television Sponsor’s Logo or Name Logo
'Event posters displayed in storefronts with Sponsor’s Logo or Name Logg
Virtual Event Bags. Before, During & After Event _ Yes |
Website event material includes Sponsor’s Logo, Link or Name: ' ' o
T Event Homepage Logo, Link |
Event Facebook Page | Logo, Link s
_Event Registration Page | Logo, Link

PORT ISABEL

HAHMHER OF COMMERLE




Item No. 9¢

CITY OF SOUTH PADRE ISLAND
ADVISORY BOARD MEETING
AGENDA REQUEST FORM

MEETING DATE: lJuly 21, 2016
NAME & TITLE: Wally Jones, CVA Chairman
DEPARTMENT: Convention and Visitors Advisory Board

ITEM

Discussion and action regarding application for funding request on the Urban Science Initiative
Inc.-National Tropical Weather Conference. (April 2017)

ITEM BACKGROUND

BUDGET/FINANCIAL SUMMARY

COMPREHENSIVE PLAN GOAL

LEGAL REVIEW

Sent to Legal: YES: NO:
Approved by Legal: YES: NO:
Comments:

RECOMMENDATIONS/COMMENTS




SOUTH PADRE ISLAND HOTEL TAX FUNDING APPLICATION FORM

Application

Date: _June 26, 2016

Organization Information

Name of Organization: Urban Science Initiative Inc.

Address: 19118 Nature Oaks

City, State, Zip: 78258

Contact Name: Alex Garcia

Contact Office Phone Number: 210-508-4454

Contact Cell Phone Number:210-508-4454

Web Site Address for Event or Sponsoring Entity www.hurricanecentertive.com
Non-Profit or For-Profit status:  (non-profit)

Tax ID #: 20-5256421

Entity’s Creation Date: 2001

Purpose of your organization:

The Urban Science Initiative Inc, designs and produces professional science conferences and

educational science events that promote an understanding of science concepts, disaster
preparedness and resilience.

Event Information

Name of Event or Project: National Tropical Weather Conference

Date of Event or Project: April 5 - 9, 2017
Primary Location of Event or Project: Hilton Garden Inn, South Padre Island

Amount Requested: $20,000* ¥ IS, 000 0l 6
*(If we can secure Good Morning America: Ginger Zee $30,000)

Primary Purpose of Funded Activity/Facility:

To prepare broadcast television meteorologists for the upcoming hurricane season so that they

can prepare their viewers




How will the hotel tax funds be used: (please attach a list of the hotel tax funded
expenditures)

Percentage of Hotel Tax Support of Related Costs

_35% Percentage of Total Event Costs Covered by Hotel Occupancy Tax

0% Percentage of Total Annual Facility Costs Covered by Hotel Occupancy Tax for the
Funded Event

0%  Percentage of Annual Staff Costs Covered by Hotel Occupancy Tax for the Funded
Event

If staff costs are covered, estimate percentage of time staff spends annually on the funded
event(s) compared to other activities %

Are you asking for any cost reductions for city facility rentals or city services, and if so,
please quantify and explain:
No

Which Category or Categories Apply to Funding Request, and Amount
Requested Under Each Category:

O a) Convention Center or Visitor Information Center: construction, improvement,
equipping, repairing, operation, and maintenance of convention center facilities or
visitor information centers, or both. Amount requested under this category:

U b) Registration of Convention Delegates: furnishing of facilities, personnel, and
materials for the registration of convention delegates or registrants. Amount
requested under this category: $

. c) Advertising, Solicitations, Promotional programs to attract tourists and
convention delegates or registrants to the municipality or its vicinity. Amount
requested under this category: S

. d) Promotion of the Arts that Directly Enhance Tourism and the Hotel &
Convention Industry: the encouragement, promotion, improvement, and application
of the arts that can be shown to have some direct impact on tourism and the hotel/
convention industry. The impact may be that the art facility or event can show hotel
nights that are booked due to their events or that guests at hotels attend the arts
event. Eligible forms of art include instrumental and vocal music, dance, drama, folk
art, creative writing, architecture, design and allied fields, painting, sculpture
photography, graphic and craft arts, motion picture, radio, television, tape and sound
recording, and other arts related to the presentation, performance, execution, and
exhibition of these major art forms : $

o e) Historical restoration and preservation projects or activities or advertising and
conducting solicitation and promotional programs to encourage tourists and

2



convention delegates to visit preserved historic sites or museums. Amount
requested under this category: $

f) Expenses including promotional expenses, directly related to a sporting event in
which the majority of participants are tourists. The event must substantially
increase economic activity at hotels within the city or its vicinity. Amount
requested under this category: $

How many attendees are expected to come to the sporting related event?
How many of the attendees at the sporting related event are expected to be from
another city or county?

Quantify how the sporting related event will substantially increase economic activity
at hotels within the city or its vicinity?

g) Funding transportation systems for transporting tourists from hotels to and near
the city to any of the following destinations: 1) the commercial center of the city;
2) a convention center in the city; 3) other hotels in or near the city; and 4) tourist
attractions in or near the city. Please note that the ridership of any such
transportation must be primarily tourists to qualify for hotel tax funding. Amount
requested under this category: $

What sites or attractions will tourists be taken to by this transportation?

Will members of the general public (non-tourists) be riding on this transportation?

What percentage of the ridership will be local citizens?

h) Signage directing tourists to sights and attractions that are visited frequently by
tslotet guests in the municipality. Amount requested under this category:

What tourist attractions will be the subject of the signs?




Questions for All Funding Request Categories:

1.
2.
3

8.

9.

How many years have you held this Event or Project: __4
Expected Attendance: ___ 120

How many people attending the Event or Project will use South Padre Island lodging

establishments? __ ALL
How many nights do you anticipate the majority of the tourists will stay: _3

. Do you reserve a room block for this event at an area hotel and if so, for how many

rooms and at which hotets: ____ Hilton Garden Inn -60 rooms minimum

. List other years (over the last three years) that you have hosted your Event or Project

with amount of assistance given from HOT and the number of hotel rooms used:

Month/Year Held Assistance Amount Number of Hotel Rooms Used
April 2014 $10.000 185 room nights
April 2015 $10000 164 room nights
April 2016 $15000 192 room nights

How will you measure the impact of your event on area hotel activity (e.g.; room

block usage information, survey of hoteliers, etc.)? Room block usage information

. Please list other organization, government entities, and grants that have offered

financial support to your project: WalMart Inc., Baron Radar, PC Weather Products,
Sinclair Broadcast Group, ZoomRadar

Will the event charge admission? No, registration fee

Do you anticipate a net profit from the event? No

10.1f there is a net profit, what is the anticipated amount and how will it be used?




11. Please list all promotion efforts your organization is coordinating and the amount
financially committed to each media outlet:

Newspaper: S
Radio: S
TV: S
Website, Social Media: $2.000
Other Paid Advertising: 5

Anticipated Number of Press Releases to Media _3
Anticipated Number Direct Mailings to out-of-town recipients _500

Other Promotions

12. Will you include a link to the CVB or other source on your promotional handouts
and in your website for booking hotel nights during this event?
Yes

13. Will you negotiate a special rate or hotel/event package to attract overnight
stays? Yes

14.What other marketing initiatives will you utilize to promote hotel and
convention activity for this event?

We will utilize signage in combination with our “live streaming”, “live
interview,” and recorded interview segments. We will also use signage in
combination with “live tweeting” and “live Facebook segments."”

15. What geographic areas does your marketing, advertising and promotion reach:
All states and countries that are directly and indirectly impacted by tropical systems.
16. How many individuals will your proposed marketing reach who are located at least 50

miles away? (each media source ought to be able to quantify this number
for applicants) See attachment

17. If the funding requested is related to a permanent facility (e.g. museum, visitor
center):

Expected Visitation by Tourists Monthly/Annually:

Percentage of those who visit the facility who indicate they are staying at area hotels/
lodging facilities: % (use a visitor log that asks them to check a box if they
are staying at an area lodging facility)



18. What amount of event insurance do you have for your event and who is the carrier:
We contract with Joe Davila in McAllen each year for $1,000,000 general policy.

19. (Insert South Padre Island Minimum Event Insurance Coverage Minimums and duty to
list South Padre Island as an added insured)

20. Any marketing for the event must be consistent with the brand image for South Padre
Island and all such marketing pieces that are funded with hotel tax must be submitted
with at least __ weeks advance notice for approval by the South Padre Island CVB.

21. Where appropriate, the CVB will require access to event participant database
information that will show zip code data to measure likely impact from the funded
event.

Submit to: Mike Flores, Business Development Director, Convention and Visitors Advisory
Board/ C/0 City of South Padre Island Convention and Visitor’s Bureau, 7355 Padre Blvd.,

956-761-8199, michael@sopadre.com

Attachment 1
List of Hotel Tax Funded Expenditures

1. Satellite truck with operator/driver/crew $7000.00
2. Satellite uplink time $5,500.00
3. Production crew $2,500.00



4, Production equipment
5. Live streaming system
6. Live stream crew

Attachment #2

BROOKS GARNER - KHOU - HOUSTON, TEXAS
BRIAN PETERS - WBMA - BIRMINGHAM, ALABAMA
CARLOS ROBLES - KTMD, HOUSTON, TEXAS
ALEX GARCIA - KABB - SAN ANTONIO, TEXAS
TREY MEYNIG - KAVU - VICTORIA, TEXAS

TRAVIS HERZOG - KTRK - HOUSTON, TEXAS

$2,000.00
$1,000.00
$1,500.00



ALAN STRUM - WEAR - PENSACOLA, FLORIDA

PRODUCER - WBBF - BUFFALO, NEW YORK

PRODUCER - WOAI - SAN ANTONIO, TEXAS

PRODUCER - WPMI - PENSACOLA, FLORIDA

PRODUCER - WPDE - MYRTLE BEACH, SOUTH CAROLINA

ROB FOWLER - WCPD - CHARLESTON, SOUTH CAROLINA
PRODUCER - SINCLAIR BROADCAST NETWORK - ALL STATION BROADCAST *
PRODUCER - THE WEATHER CHANNEL

RON PERILLO - KATC - LAFAYETTE, LOUISIANA

NICK MORGANELLI - WGGB - SPRINGFIELD, MASSACHUSETTES
TONY MAINOLFI - WESH - ORLANDO, FLORIDA

* 164 STATIONS AND WEATHER NATION TV (CABLE WEATHER NETWORK)

Attachment #3

Dine-A-Round Restaurant Visits
Gabriella’s

Padre Rita Grill

Palm Street Pier



SPI Brewing
Shrimp Haus
Clayton’ Beach Bar
Pier 19
Blackbeards

Activity

Black Dragon - Pirate Cruise
Bay fishing

Dalphin Watch

Island sightseeing

Shopping Tour

Osprey Dinner Cruises
Schlitterbahn

Real Estate tour

Sand Castle lessons



Item No. 9d

CITY OF SOUTH PADRE ISLAND
ADVISORY BOARD MEETING
AGENDA REQUEST FORM

MEETING DATE: July 21, 2016
NAME & TITLE: Wally Jones, CVA Chairman
DEPARTMENT: Convention and Visitors Advisory Board

ITEM

Discussion and action regarding application for funding request on the Coastal Conservation
Association Texas. (October 2016)

ITEM BACKGROUND

BUDGET/FINANCIAL SUMMARY

COMPREHENSIVE PLAN GOAL

LEGAL REVIEW

Sent to Legal: YES: NO:
Approved by Legal: YES: NO:
Comments:

RECOMMENDATIONS/COMMENTS




%

SOUTH PADRE ISLAND HOTEL TAX FUNDING APPLICATION FORM

Application

Date: July 6, 2016

Organization Information

Name of Organization: Coastal Conservation Association Texas — Rlo Grande Valley & Lower Laguna
Madr ers

Address: 6919 Portwest Dr., Ste 100
City, State, Zip: Houston, Texas 77024

Contact Name: John Blaha Contact Office Phone Number: (713) 626-4222

Contact Cell Phone Number: (979) 709-1085
Web Site Address for Event or Sponsoring Entity www.ccatexas.org

Nan-Profit or For-Profit status: Non-Profit Tax ID #: 74-1984482

Entity’s Creation Date: August 1978 ( 501 (c ranted din 1977

Purpose of your organization: The pur, CCA is to advise and educate the public on conservation
of marine rgsources. The objective of CCA is to conserve, promote, and enhance the present and
futur ilability of those c resources for the benefit and enjoyment of the general public.
Event Information

Name of Event or Project: Texas Low una Madre rande Valley Take a Kid Fishin
Event

Date of Event or Project; October 28" / 25", 2016

Primary Location of Event or Project: South Padre Island, we are currently exploring 3 venue options

that will work the best with us.

Amount Requested: $7,500 o,

Primary Purpose of Funded Activity/Facility:

The primary purpose of this event is to introduce or further educate young children and early teens
Into the sport of r: tional fishin conservation r coastal fish nd resources. Th




vent will include a registration event on Friday night with educational exhibits on hand, the

opportunity to visit with CCA Texas volunteers and D Game Wardens. Saturday will in e a kid

fishing tournament in the morning followed by an awards presentation for winners in to be

determined categories.

How will the hotel tax funds be used: (please attach a list of the hotel tax funded expenditures) Please
see attached budget list.

Percentage of Hotel Tax Support of Related Costs

_B8  Percentage of Total Event Costs Covered by Hotel Occupancy Tax

10 _ Percentage of Total Annual Facility Costs Covered by Hotel Occupancy Tax for the Funded Event

7__ Percentage of Annual Staff Costs Covered by Hotel Occupancy Tax for the Funded Event

If staff costs are covered, estimate percentage of time staff spends annually on the funded event(s)
compared to other activities %

Are you asking far any cost reductions faor city facility rentals or city services, and if so, please quantify
and explain: NA

Which Category or Categories Apply to Funding Request, and Amount Requested
Under Each Category:

O a) Convention Center or Visitor Information Center: construction, improvement, equipping,
repairing, operation, and maintenance of conventlon center facllities or visitor information
centers, or both. Amount requested under this category: S

| b) Registration of Convention Delegates: furnishing of facilities, personnel, and materials for
the registration of convention delegates or registrants. Amount requested under this category:

$

B XX c) Advertising, Solicitations, Promotional programs to attract tourists and convention
delegates or registrants to the municipality or its vicinity. Amount requested under this

category: $300

O d) Promation of the Arts that Directly Enhance Tourism and the Hotel & Convention Industry:
the encouragement, promotion, improvement, and application of the arts that can be shown to



have some direct impact on tourism and the hotel/convention industry. The impact may be that
the art facility or event can show hotel nights that are booked due to their events or that guests
at hotels attend the arts event. Eligible forms of art include instrumental and vocal music,
dance, drama, folk art, creative writing, architecture, design and allied fields, painting, sculpture
photography, graphic and craft arts, motion picture, radio, television, tape and sound recording,
and ather ants related to the presentation, performance, execution, and exhibition of these
major art forms : $

e) Historical restoration and preservation projects or activities or advertising and conducting
solicitation and promotional programs to encourage tourists and convention delegates to visit
preserved historic sites or museums. Amount requested under this category: $

XX f) Expenses including promotional expenses, directly related to a sporting event in which
the majority of participants are tourists. The event must substantially increase economic
activity at hotels within the city or its vicinity. Amount requested under this category:

S

How many attendees are expected to come to the sporting related event? 350

How many of the attendees at the sporting related event are expected to be from another city
or county? 95%

Quantify how the sporting related event will substantially increase economic activity at hotels
within the city or its vicinity?

is expected tha r more of the dees will ernigh uth Padre Island a

these as well as those that do not stay cvernight will also dine at lgcal restaurants.

g) Funding transportation systems for transporting tourists from hotels to and near the city to
any of the following destinations: 1) the commercial center of the city; 2) a convention center
in the city; 3) other hotels in or near the city; and 4) tourist attractions in or near the city.
Please note that the ridership of any such transportation must be primarily tourists to qualify
for hotel tax funding. Amount requested under this category: $

What sites or attractions will tourists be taken to by this transportation?

Will members of the general public (non-tourists) be riding on this transportation?

What percentage of the ridership will be local citizens?

h) Signage directing tourists to sights and attractions that are visited frequently by hotel
guests in the municipality. Amount requested under this category: $

What tourist attractions will be the subject of the signs?




Questions for All Funding Request Categories:
1. How many years have you held this Event or Project: 0 —Inaugural event
2. Expected Attendance: 350

3. How many people attending the Event or Project will use South Padre Island lodging
establishments? Unknown

How many nights do you anticipate the majority of the tourists will stay: 2
4. Do you reserve a room block for this event at an area hotel and if so, for how many rooms and

at which hotels: NA

5. List other years (over the last three years) that you have hosted your Event or Project with
amount of assistance given from HOT and the number of hotel rooms used:

Month/Year Held Assistance Amount Number of Hotel Rooms Used

6. How will you measure the impact of your event on area hotel activity (e.g.; room block usage

information, survey of hoteliers, etc.)? A survey will be required to be filled out at the
event registration and will include guestions such as how many in the individual's party, Is
local being used did the from, h uch do you te eatin
and etc.



7.

9.

10.

11.

12.

13,

14,

Please list other organization, government entities, and grants that have offered financial

support to your project: CCA Texas

Will the event charge admission? $10 articipating individual, non-participatin
individuals will be charged meal tickets.

Do you anticipate a net profit from the event? No

If there is a net profit, what is the anticipated amount and how will it be used? Non
anticipated

Please list all promaotion efforts your organization is coordinating and the amount financially
committed to each media outlet:

Newspaper: 300
Radio:

TV:

Website, Social Media:
Other Paid Advertising:

25

40 Ur AN A0 AN

Anticipated Number of Press Releases to Media _5
Anticipated Number Direct Mailings to out-of-town recipients _0

Other Promotions Other promotions will ud osting on local chapter Facebook pages

ers in Valley area tackle shops and eBlast to local CCA Texas member in the Valle

Will you include a link to the CVB or other source on your promotional handouts and in
your website for booking hotel nights during this event? YES

Will you negotiate a special rate or hotel/event package to attract overnight stays? We
will attempt to do so

What other marketing initiatives will you utilize to promote hotel and convention

activity for this event?

None




15. What geographic areas does your marketing, advertising and promotion reach: For this

articular event we will reach ou he Rio Grande Valley, Kingsville/Alice, and us Christi

areas.

16. How many individuals will your proposed marketing reach who are located at least 50 miles
away? (each media source ought to be able to quantify this number for
applicants)

17. If the funding requested is related to a permanent facility {e.g. museum, visitor center):

Expected Visitation by Tourists Monthly/Annually:

Percentage of those who visit the facility who indicate they are staying at area hotels/lodging
facilities: % {use a visitor log that asks them to check a box if they are staying at an
area lodging facility)

18. What amount of event insurance do you have for your event and who Is the carrier: ___
Please see attached example of a CCA Texas Certificate of Insurance .
a. (Insert South Padre Island Minimum Event Insurance Coverage Minimums and duty to
list South Padre Island as an added Insured)

19. Any marketing for the event must be consistent with the brand image for South Padre Island
and all such marketing pieces that are funded with hotel tax must be submitted with at least ___
weeks advance notice for approval by the South Padre Island CVB.

20. Where appropriate, the CVB will require access to event participant database information that
will show zip code data to measure likely Impact from the funded event.

Submit to: Mike Flores, Business Development Director, Convention and Visitors Advisory Board/ C/O
City of South Padre Island Convention and Visitor’s Bureau, 7355 Padre Blvd., 956-761-8199,
michael@sopadre.com



Item No. 9e

CITY OF SOUTH PADRE ISLAND
ADVISORY BOARD MEETING
AGENDA REQUEST FORM

MEETING DATE: July 21,2016
NAME & TITLE: Wally Jones, CVA Chairman
DEPARTMENT: Convention and Visitors Advisory Board

ITEM

Discussion and action regarding application for funding request on the B&S Kites-SPI Kite Fest.
(February 2017)

ITEM BACKGROUND

BUDGET/FINANCIAL SUMMARY

COMPREHENSIVE PLAN GOAL

LEGAL REVIEW

Sent to Legal: YES: NO:
Approved by Legal: YES: NO:
Comments:

RECOMMENDATIONS/COMMENTS




SOUTH PADRE ISLAND HOTEL TAX FUNDING APPLICATION FORM

Application

Date: (0.9 ‘7-'}(0

Organization Information

Nar of Organization: BtS Kt

Address: 2812 Padve Blvd. St B

City, State, Zip: South %d to ISland. Texas 18597
Contact Name: __ 111 Do Contact Office Phone Number: _1(s |- /AN 8

Contact Cell Phone Number: _ N33 -/l qq

Web Site Address for Event or Sponsoring Entity WKW ,SF][ H ;i'g -ng;é [fQ[I]

Non-Profit or For-Profit status: FE) Y R’ 0-£ !{- Tax ID #: )\, zl S H.S 7023‘“

Entity’s Creation Date: _61 'a? - qg

Purpose of your organization: are ( : Seryin

) 0 - 0/3.
Sucwssfully revived Kete Fast In 2016.
Event Information
Name of Event or Project: SP’ hjl‘}ﬂ ﬁ_71'1,0+ = Vak )

Date of Event or Project: Fé’,b 3‘ ‘l} o 5 2 cQO/ 7

Primary Location of Event or Project: 222; imﬁz bg!Sggg ( é(zzﬂﬁaﬁ meZ’Mg

Amount Requested: $_/7.78 %2 ith Indoor &}“b*"h‘”\} L8 ‘F- “5,500 Aol

20, 150°° Without Indoor Exhibrion]

Primary Purpose of Funded Activity/Facility:

s f s ' for




How will the hotel tax funds be used: (please attach a list of the hotel tax funded expenditures)

590 JMP&QQQL‘L E[[)‘)Q&Q{L EML‘fet

Percentage of Hotel Tax Support of Related Costs

2_5_‘29_ Percentage of Total Event Costs Covered by Hotel Occupancy Tax

lﬂ? Percentage of Total Annual Facility Costs Covered by Hotel Occupancy Tax for the Funded Event
_____ Percentage of Annual Staff Costs Covered by Hotel Occupancy Tax for the Funded Event

If staff costs are covered, estimate percentage of time staff spends annually on the funded event(s)
compared to other activities %

Are you asking for any cost reductions for city facility rentals or city services, and if so, please quantify

and explain: . .
2 .
!'l D H’ 000 1. 90 O » N1 1HoN) 10 -0 O0) ‘.
doot Kixe Zxhidition o leom Yo B:20 om.

Which Category or Categories Apply to Funding Request, and Amount Requested
Under Each Category:

]:l a) Convention Center or Visitor Information Center: construction, improvement, equipping,
repairing, operation, and maintenance of convention center facilities or visitor information
centers, or both. Amount requested under this category: $

O b) Registration of Convention Delegates: furnishing of facilities, personnel, and materials for
the registration of convention delegates or registrants. Amount requested under this category:

$

O c) Advertising, Solicitations, Promotional programs to attract tourists and convention
delegates or registrants to the municipality or its vicinity. Amount requested under this

category: $

O d) Promotion of the Arts that Directly Enhance Tourism and the Hotel & Convention Industry:
the encouragement, promotion, improvement, and application of the arts that can be shown to



have some direct impact on tourism and the hotel/convention industry. The impact may be that
the art facility or event can show hotel nights that are booked due to their events or that guests
at hotels attend the arts event. Eligible forms of art include instrumental and vocal music,
dance, drama, folk art, creative writing, architecture, design and allied fields, painting, sculpture
photography, graphic and craft arts, motion picture, radio, television, tape and sound recording,
and other arts related to the presentation, performance, execution, and exhibition of these
major art forms : $

e) Historical restoration and preservation projects or activities or advertising and conducting
solicitation and promotional programs to encourage tourists and convention delegates to visit
preserved historic sites or museums. Amount requested under this category: $

f) Expenses including promotional expenses, directly related to a sporting event in which the
majority of participants are tourists. The event must substantially increase economic activity
at hotels within the city or its vicinity. Amount requested under this category:

S

How many attendees are expected to come to the sporting related event?

How many of the attendees at the sporting related event are expected to be from another city
or county?

Quantify how the sporting related event will substantially increase economic activity at hotels
within the city or its vicinity?

g) Funding transportation systems for transporting tourists from hotels to and near the city to
any of the following destinations: 1) the commercial center of the city; 2) a convention center
in the city; 3) other hotels in or near the city; and 4) tourist attractions in or near the city.
Please note that the ridership of any such transportation must be primarily tourists to qualify
for hotel tax funding. Amount requested under this category: $

What sites or attractions will tourists be taken to by this transportation?
Will members of the general public (non-tourists) be riding on this transportation?
What percentage of the ridership will be local citizens?

h) Signage directing tourists to sights and attractions that are visited frequently by hotel
guests in the municipality. Amount requested under this category: $



What tourist attractions will be the subject of the signs?

Questions for All Funding Request Categories:

) ]%S(a_rs belore
1. How many years have you held this Event or Project: l ( 2.0”5) ,?,000 - 2@!3

2. Expected Attendance: 2,;:;:;:“'( ?)d.ﬁ.ljS\

3. How many people attending the Event or Project will use South Padre Island lodging
establishments? =

How many nights do you anticipate the majority of the tourists will stay: _Zzid_anS

4. Do you reserve a room block for this event at an area hotel and if so, for how many rooms and at

which hotels: N 0

5. List other years (over the last three years) that you have hosted your Event or Project with
amount of assistance given from HOT and the number of hotel rooms used:

Month/Year Held Assistance Amount Number of Hotel Rooms Used

Fob 201l % 5,500 am +

6. How will you measure the impact of your event on area hotel activity (e.g.; room block usage

information, survey of hoteliers, etc.)? Surie ijl oL A ﬁ?ﬁ?&(af D.



7. Please list other organization, government entities, and grants that have offered financial

' £ hotl

support to your project: -
rooms from Several local hotls.

8. Will the event charge admission?

r -
Indoor Event - Yes - Approx 400 @ $1°%a..

9. Do you anticipate a net profit from the event? _pAIO

—
e

10. If there is a net profit, what is the anticipated amount and how will it be used?

11. Please list all promotion efforts your organization is coordinating and the amount financially
committed to each media outlet:

Q0%
;l:;:fxaper. s ? B San Aatonio Chiet ﬂh:‘ro.ofb\og-l&
V: $__— KRGV Ldaoknar -me %_M‘H\
Website, Social Media: $_900 Con e Gauxte - Rick Diaz
Other Paid Advertising: $_ N30

Anticipated Number of Press Releases to Media ZLQ
Anticipated Number Direct Mailings to out-of-town recipients _ {(1

Other Promotions . r - ' : } =
Central US Kk Eﬁfr' Multiple On-hie Calendar of EULrks

12. Will you include a link to the CVB or other source on your promotional handouts and in
your website for booking hotel nights during this event? No

13. Will you negotiate a special rate or hotel/event package to attract overnight stays?
Ves

14. What other marketing initiatives will you utilize to promote hotel and convention activity
for this event?



15

; lubs in ¢ ¢ Qurr
(mtack RN ks in Rin Guande Uﬂ/lejf

. What geographic areas does your marketing, advertising and promation reach:

lexas - RV San Andonio, gz;&hg, Houston Dallas z:&}g (Uorth  kubboe

16

17.

18.

OKlahoma, Oregon, Washington, North Carolia Nawdursey Rhoh\is\and.

. How many individuals will your proposed marketing reach who are located at least 50 miles FIQ\’ ‘d“?-
away? | 0,000 + _(each media source ought to be able to quantify this number for M\Qh%akl

applicants) \' Icdocia AC
Canoda

If the funding requested is related to a permanent facility (e.g. museum, visitor center):

Expected Visitation by Tourists Monthly/Annually:

Percentage of those who visit the facility who indicate they are staying at area hotels/lodging
facilities: % (use a visitor log that asks them to check a box if they are staying at an area

lodging facility)

What amount of event insurance do you have for your event and who is the carrier: _
| 000 ‘ 4 )
a. (Insert South Padre Island Minimum Event Insurance Coverage Minimums and duty to list
South Padre Island as an added insured)

19. Any marketing for the event must be consistent with the brand image for South Padre Island

and all such marketing pieces that are funded with hotel tax must be submitted with at least ___
weeks advance notice for approval by the South Padre Island CVB.

20. Where appropriate, the CVB will require access to event participant database information that

will show zip code data to measure likely impact from the funded event.

Submit to: Mike Flores, Business Development Director, Convention and Visitors Advisory Board/ C/O
City of South Padre Island Convention and Visitor’s Bureau, 7355 Padre Blvd., 956-761-8199,
michael@sopadre.com



SPI Kite Fest
February 3, 4 & 5, 2017

Proposed Budget

Demonstration Expense (Airfare & Travel) $ 8,350.00
Chris Schultz (1), Roanoke, VA - $766
Airfare $538 ~ Car/Gas/Food $228
Lisa & lan Willoughby (2), Newark, NJ - $1391
Airfares $1163 ~ Car/Gas/Food $228
Team Rev Riders (4) Newark, NJ - $2598
Scott Weider, Jim Cosca, James Fletcher, Paul Lamasters
(1) Newark, NJ (2) Baitimore, MD (1) Reagan, DC
Airfares $2168 ~ Car/Gas/Food $430
Team Kitelife (4), Portland, OR - $2736
(2) Portland, OR (1) Detroit, MI (1) Jacksonville, FL
Airfares $2277 ~ Car/Gas/Food $459
Phil & Barb Burks (2), Portland, OR - $859
Travel Reimbursement $400.00 ~ Car $459
Demonstration Expense (In-state Travel) $ 250.00
Team EOL (4), Austin, TX - $250
Ed Zihiman, Jim Cox, Michael Boswell, Ben Gray
Demonstration Expense (Hotel) $11,175.00
Isla Grand - 2 Rooms, 4 Nights - $1342
1 Room, 7 Nights - $1175
The Inn @ SPI - 3 Rooms, 3 Nights - $2098
The Pearl ~ 3 Rooms, 4 Nights - $1567
Schiitterbahn Beach Resort ~ 2 Rooms, 3 Nights - $820
Ramada — 1 Rgom, 3 Nights - $281
Econolodge ~ 2 Rooms, 3 Nights - $646
Hilton - 1 Room, 3 Nights - $653
2 Rooms, 2 Nights - $871
Holiday Inn Express — 2 Room, 3 Nights - $1722
Demonstration Expense - (Freight on Show Kites) $ 450.00
Demonstration Expense ~ (Indoor Venue) $ 3,000.00
$
$

Demonstration Expense - (Banquet) 2,015.00
Advertising and Promotion 4, 180.00

Website Design & Monitoring - $600

Facebook Setup & Monitoring - $300

Draft & Submit Press Releases (26) - $400

Flyers & Posters — Design, printing, delivery - $500

Newspaper Ads - $450

Festival Shirts (300) — Design & printing - $1455

Festival Buttons ~ $125

Banners ~ Float Christmas Parade $100

Median Banner ~ $250

Sound & Announcing - Photography/Videography $ 900.00
Parking $ 1,000.00
Porta Potties / Insurance / Fee for Flats $ 1,870.00
Miscellaneous $ 780.00

Toilet Paper, Gas, Field Crew, Kite Parts, Indoor Tickets, etc.



¢

Festival Management/Production/Over-runs $ 3,850.00
TOTAL Projected Expense $37.820.00

Projected Income & Pledges

In-Kind Seryices (Hotel) $11,175.00
Isla Grand ~ 2 Rooms, 4 Nights - $1342 & 1 Room, 7 Nights - $1175
The Inn @ SPI - 3 Rooms, 3 Nights - $2098
The Pearl ~ 3 Rooms, 4 Nights - $1567
Schlitterbahn Beach Resort ~ 2 Rooms, 3 Nights - $820
Ramada - 1 Room, 3 Nights - $281
Econolodge ~ 2 Rooms, 3 Nights - $646
Hilton — 1 Room, 3 Nights - $653 & 2 Rooms, 2 Nights - $871
Holiday Inn Express - 2 Room, 3 Nights - $1722

In-Kind Service - Convention Center $ 3,000.00

Festival Income ~ Projected $ 5,895.00
Festival Shirts - 225 @ $11.09 = $2,495
Banquet Tickets — 50 @ $20 = $1,000
Indoor Tickets — 400 @ $6 = $2,400 ****

Outstanding Balance ~ Requested Amount w/Friday Night Indoor $17,750.00
***Requested Amount w/o Friday Night Indoor $20,140.00

(Due to $2,400 loss of ticket sales)

NOTE ~ Additional In-Kind Services
Convention Centre ~ Friday Night Indoor ~ Feb. 3, 2017

Public Works ~ Parking Cones, Trash Cans, Trash Pick-up
Police ~ Traffice Control ~ Sat. & Sun. @ 2 p.m.



Item No. 9f

CITY OF SOUTH PADRE ISLAND
ADVISORY BOARD MEETING
AGENDA REQUEST FORM

MEETING DATE: July 21, 2016
NAME & TITLE: WallyJones, CVA Chairman
DEPARTMENT: Convention and Visitors Advisory Board

ITEM

Discussion and action regarding application for funding request on the Splash South Padre.
(October 2016)

ITEM BACKGROUND

BUDGET/FINANCIAL SUMMARY

COMPREHENSIVE PLAN GOAL

LEGAL REVIEW

Sent to Legal: YES: NO:
Approved by Legal: YES: NO:
Comments:

RECOMMENDATIONS/COMMENTS




G,

Application

Date: 7/;; // &

Organization Information

Name of Organization: \90 / .J/ SoA ( ﬁ(«ZA—-

Address: /:La £ /}-J—o / S
City, State, Zip: .LCJ./_M ﬂl-e, —Ls A"’(/— T AHII2
Contact Name: P“" / /7-¢ L o8 Contact Office Phone Number: _%@ Y SIS G2 €y

Contact Cell Phone Number: _¥0 V’Sqf_ 6;2.6‘;/
Web Site Address for Event ar Sponsoring Entity __ (v w i/, SO/‘"( \S}’)l[ pﬂ-ibﬁ Com

Non-Profit or For-Profit status: F‘- é?u' J‘[# Tax D #:

Entity's Creation Date: / ? 7 7

Purpose of your organization;

Event Information

Name of Event or Project: &/ af [ S ¢ udL l( fg JZ—L

Date of Event or Project: Oct ‘6 +4 + O ?ﬂ X0/ meé/J
Priary Location of Event of Project:_ Lawis == '/_c;;_..,."/q Sesedt '*‘"%ﬂ‘;{bﬂz/é

Do
Amount Requested: $ /0 dvo = % 1o, 000 A0S

Primary Purpose of Funded Activity/Facility:
70/{ om 0711‘ VAN /4~/ UW7/"~S’ A/Z./
V4




How will the hotel tax funds be used: _(please attach a list of the hotel tax funded expenditures)

/30 Z /ZtﬂéCﬂL#y/
7

:.D-J—I'-f/z,d e,'fL
4 /Lau[./m / F{VM

]kude. /
Peirt Al s

Percentage of Hotel Tax Support of Related Costs

Q Percentage of Total Event Costs Covered by Hotel Occupancy Tax
Q Percentage of Total Annual Facility Costs Covered by Hotel Occupancy Tax for the Funded Event
2 Percentage of Annual Staff Costs Covered by Hotel Occupancy Tax for the Funded Event

If staff costs are covered, estimate percentage of time staff spends annually on the funded event(s)
compared to other actlvities Q % /A—

Are you asking for any cost reductions for city facility rentals or city services, and if so, please quantify
and explain:

Which Category or Categories Apply to Funding Request, and Amount Requested
Under Each Category:

O a) Convention Center or Visitor Information Center: construction, Improvement, equipping,
repairing, operation, and maintenance of convention center facilities or visitar information
centers, or both. Amount requested under this category: $

O b) Registration of Convention Delegates: furnishing of facilities, personnel, and materials for
the registration of convention delegates or registrants. Amount requested under this category:

$

[g/ c) Advertising, Solicitations, Promotional programs to attract tourists and convention
delegates or registrants to the municipality or its vicinity. Amount requested under this

category: S

[g/ d) Promotion of the Arts that Directly Enhance Tourism and the Hotel & Convention Industry:
the encouragement, promotion, improvement, and application of the arts that can be shown to
have some direct impact on tourism and the hotel/convention industry. The impact may be that



the art facility or event can show hotel nights that are booked due to their events or that guests
at hotels attend the arts event. Eligible forms of art include Instrumental and vocal music,
dance, drama, folk art, creative writing, architecture, design and allied fields, painting, sculpture
photography, graphic and craft arts, motion picture, radio, television, tape and sound recording,
and other arts related to the presentation, performance, execution, and exhibition of these
major art forms : $

e) Historical restoration and preservation projects or activities or advertising and conducting
solicitation and promotional programs to encourage tourists and convention delegates to visit
preserved historic sites or museums. Amount requested under this category: $

f) Expenses Including promotional expenses, directly related to a sporting event in which the
majority of participants are tourists. The event must substantially Increase economic activity
at hotels within the city or its vicinity. Amount requested under this category:

$

!
How many attendees are expected to come to the sporting related event? _o{ 29O OU-4— cfﬂ74

How many of the attendees at the sporting related event are expected to be from another city
or county?

Quantify how the sporting related event will substantially increase economic activity at hotels
within the city or its vicinlty?

g) Funding transportation systems for transporting tourists from hotels to and near the city to
any of the following destinations: 1) the commercial center of the city; 2) a convention center
in the city; 3) other hotels In or near the city; and 4) tourlist attractions In or near the city.
Please note that the ridership of any such transportation must be primarily tourists to qualify
far hotel tax funding. Amount requested under this category: §

What sites or attractions will tourists be taken to by this transportation?
Will members of the general public (non-tourists) be riding on this transportation?
What percentage of the ridership will be local citizens?

h} Signage directing tourists to sights and attractions that are visited frequently by hotel
guests in the municipality. Amount requested under this category: $



What tourist attractions will be the subject of the signs?

Questions for All Funding Request Categories:

1

2,

L
How many years have you held this Event or Project: _/ 7 -

=
Expected Attendance: _A X 90 / € o /a

How many people attending the Event or Project will use South Padre Island lodging

establishments? _/¥4de — 7590
How many nights do you anticipate the majority of the tourists will stay: _ &~ ( 3~ d

Do you reserve a room block for this event at an area hotel and if so, for how many rooms and

ThA
at which hotels: Ug‘& .D-CGé ; Z;_/;-r\/‘ T gm—a/ Aj’ <
ot Sovel e

F/gmf',‘f/f;; 2 If""’, S-:"?Lc'.;

List other years (over the last three years) that you have hosted your Event or Project with
amount of assistance given from HOT and the number of hotel rooms used:

Month/Year Held Assistance Amount Number of Hotel Rooms Used
O/ r{ i
ot ¥

20/ qc///%aﬂ; & &/

How will you measure the impact of your event on area hotel activity (e.g.; room block usage

information, survey of hoteliers, etc.)? Sorv j}"



7. Please list other organization, government entities, and grants that have offered financial
support to your project: /77//{ ~ A"AC'

£ ol
8. Will the event charge admission? fZCJ 20

9, Do you anticipate a net profit from the event? }[{ g

10, If there is a net proflt h tis the anticipatxjg amount and how will it be used? _

% Fousan

'a# /'fc <
/’

11. Please list all promotion efforts your organization is coordinating and the amount financially
committed to each media outlet:

Newspaper: S ol
Radio: $
TV: S
Website, Social Media: S v
Other Pald Advertising; )

Anticipated Number of Press Releases to Media
Anticipated Number Direct Mailings to out-of-town reclpients

Other Promotions

12, Will you include a link to the CVB or other source on your promotional handouts and in
your website for booking hotel nights during this event? #.r fa Coxlos 7.

13. Will you negotiate a special rate or hotel/eﬁ‘? /ijage to attract overnight stays?
VesS (s C. c VA
P

14. What other marketing initiatives will you utilize to promote hotel and convention
activity for this event?



15.

16.

17.

18,

19.

20.

What geographic areas does your marketing, advertising and promotion reach:

ot ronz w)‘eé(_,

How many individuals will your proposed marketing reach who are located at least 50 miles
away? ZQ {each media source ought to be able to quantify this number for
applicants)

If the funding requested is related to a permanent facllity (e.g. museum, visitor center):

Expected Visitation by Tourists Monthly/Annually:

Percentage of those who visit the facility who indicate they are staying at area hotels/lodging
facilities: % (use a visitor log that asks them to check a box if they are staying at an
area lodglng facility)

What amount of event insurance do you have for your event and who is the carrler:

a. (Insert South Padre Island Minimum Event Insurance Coverage Minimums and duty to
list South Padre Island as an added insured)

Any marketing for the event must be consistent with the brand image for South Padre Island
and all such marketing pieces that are funded with hotel tax must be submitted with at least ___
weeks advance notice for approval by the South Padre Island CVB.

Where appropriate, the CVB will require access to event participant database information that
wlill show zlp code data to measure likely impact from the funded event.

Submit to: Mike Flores, Sales Manager Convention and Visitors Advisory Board/ C/0 City of South
Padre Island Convention and Visitor’s Bureau

7355 Padre Blvd.

956-761-8199

michael@sopadre.com
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Item No. 9g

CITY OF SOUTH PADRE ISLAND
ADVISORY BOARD MEETING
AGENDA REQUEST FORM

MEETING DATE: July 21, 2016
NAME & TITLE: Wally Jones, CVA Chairman
DEPARTMENT: Convention and Visitors Advisory Board

ITEM

Discussion and action regarding application for funding request on the RGV Hunting & Fishing
Expo. (September 2016)

ITEM BACKGROUND

BUDGET/FINANCIAL SUMMARY

COMPREHENSIVE PLAN GOAL

LEGAL REVIEW

Sent to Legal: YES: NO:
Approved by Legal: YES: NO:
Comments:

RECOMMENDATIONS/COMMENTS




HOTEL OCCUPANCY TAX SPECIAL FUNDING REQUEST

Application

Date: 7/15/2016

Organization Information

Name of Organization: RGV Hunting & Fishing Expo

Address: _7355 Padre Blvd, SPI, TX 78597

City, State, Zip:

Contact Name: Mike Flores Contact Office Phone Number: 956-761-8199

Contact Cell Phone Number: 956-207-9972
Web Site Address for Event or Sponsoring Entity www.sopadre.com

Non-Profit or For-Profit status: N/A Tax 1D #:

Entity’s Creation Date:

Purpose of your organization: The RGV Hunting and Fishing Expo will focus on the generation of event
packages, supplemental event activities but, primarily, overnight room stays.

Event Information

Name of Event or Project: RGV Hunting and Fishing Expo

Date of Event or Project: September 2-4, 2016

Primary Location of Event or Project: South Padre Island Convention Center

Amount Requested: $5,000

Primary Purpose of Funded Activity/Facility:

The RGV Hunting & Fishing expo will focus on the generation of event packages, supplemental event

activities but, primarily, overnight room stays.

How will the hotel tax funds be used: _(please attach a list of the hotel tax funded expenditures)

Operational costs, rental fees, marketing & advertising and sponsorship generation.



Percentage of Hotel Tax Support of Related Costs

100% Percentage of Total Event Costs Covered by Hotel Occupancy Tax

______ Percentage of Total Annual Facility Costs Covered by Hotel Occupancy Tax for the Funded Event
__ Percentage of Annual Staff Costs Covered by Hotel Occupancy Tax for the Funded Event

If staff costs are covered, estimate percentage of time staff spends annually on the funded event(s)
compared to other activities %

Are you asking for any cost reductions for city facility rentals or city services, and if so, please quantify
and explain:

Which Category or Categories Apply to Funding Request, and Amount Requested
Under Each Category:

] a) Convention Center or Visitor Information Center: construction, improvement, equipping,
repairing, operation, and maintenance of convention center facilities or visitor information
centers, or both. Amount requested under this category: $

O b) Registration of Convention Delegates: furnishing of facilities, personnel, and materials for
the registration of convention delegates or registrants. Amount requested under this category:
$

O ¢) Advertising, Solicitations, Promotional programs to attract tourists and convention

delegates or registrants to the municipality or its vicinity. Amount requested under this
category: $5,000

O d) Promotion of the Arts that Directly Enhance Tourism and the Hotel & Convention Industry:
the encouragement, promotion, improvement, and application of the arts that can be shown to
have some direct impact on tourism and the hotel/convention industry. The impact may be that
the art facility or event can show hotel nights that are booked due to their events or that guests
at hotels attend the arts event. Eligible forms of art include instrumental and vocal music,
dance, drama, folk art, creative writing, architecture, design and allied fields, painting, sculpture
photography, graphic and craft arts, motion picture, radio, television, tape and sound recording,



and other arts related to the presentation, performance, execution, and exhibition of these
major art forms : S

e) Historical restoration and preservation projects or activities or advertising and conducting
solicitation and promotional programs to encourage tourists and convention delegates to visit
preserved historic sites or museums. Amount requested under this category: S

f) Expenses including promotional expenses, directly related to a sporting event in which the
majority of participants are tourists. The event must substantially increase economic activity
at hotels within the city or its vicinity. Amount requested under this category:

S
How many attendees are expected to come to the sporting related event?

How many of the attendees at the sporting related event are expected to be from another city
or county?

Quantify how the sporting related event will substantially increase economic activity at hotels
within the city or its vicinity?

g) Funding transportation systems for transporting tourists from hotels to and near the city to
any of the following destinations: 1) the commercial center of the city; 2) a convention center
in the city; 3) other hotels in or near the city; and 4) tourist attractions in or near the city.
Please note that the ridership of any such transportation must be primarily tourists to qualify
for hotel tax funding. Amount requested under this category: $

What sites or attractions will tourists be taken to by this transportation?
Will members of the general public (non-tourists) be riding on this transportation?

What percentage of the ridership will be local citizens?

h) Signage directing tourists to sights and attractions that are visited frequently by hotel
guests in the municipality. Amount requested under this category: $§

What tourist attractions will be the subject of the signs?




Questions for All Funding Request Categories:

1

How many years have you held this Event or Project: 1
Expected Attendance: 1,500

How many people attending the Event or Project will use South Padre Island lodging
establishments? 225

How many nights do you anticipate the majority of the tourists will stay: 3

Do you reserve a room block for this event at an area hotel and if so, for how many rooms and
at which hotels: Courtesy, event room block will be held at all participating properties.

List other years (over the last three years) that you have hosted your Event or Project with
amount of assistance given from HOT and the number of hotel rooms used:

Month/Year Held Assistance Amount Number of Hotel Rooms Used

How will you measure the impact of your event on area hotel activity (e.g.; room block usage
information, survey of hoteliers, etc.)? Room block usage, survey of hoteliers and survey of

attendees.

Please list other organization, government entities, and grants that have offered financial

support to your project:

Will the event charge admission? Yes: Children to adult tickets will range from $1-55



9.

10.

11.

12.

13.

14.

15,

16.

Do you anticipate a net profit from the event? No

If there is a net profit, what is the anticipated amount and how will it be used?

Please list all promotion efforts your organization is coordinating and the amount financially
committed to each media outlet:

Newspaper:

Radio:

TV:

Website, Social Media:
Other Paid Advertising:

LV VoV S Vo N Ve

Anticipated Number of Press Releases to Media 2
Anticipated Number Direct Mailings to out-of-town recipients

Other Promotions

Will you include a link to the CVB or other source on your promotional handouts and in
your website for booking hotel nights during this event? Yes

Will you negotiate a special rate or hotel/event package to attract overnight stays? Yes

What other marketing initiatives will you utilize to promote hotel and convention
activity for this event?

What geographic areas does your marketing, advertising and promotion reach:

How many individuals will your proposed marketing reach who are located at least 50 miles
away? 25% of targeted marketing will reach 50+ radius demographics. (each media source ought
to be able to quantify this number for applicants)



17. If the funding requested is related to a permanent facility (e.g. museum, visitor center):

Expected Visitation by Tourists Monthly/Annually:

Percentage of those who visit the facility who indicate they are staying at area hotels/lodging
facilities: % (use a visitor log that asks them to check a box if they are staying at an
area lodging facility)

18. What amount of event insurance do you have for your event and who is the carrier:

a. (Insert South Padre Island Minimum Event Insurance Coverage Minimums and duty to
list South Padre Island as an added insured)

19. Any marketing for the event must be consistent with the brand image for South Padre Island
and all such marketing pieces that are funded with hotel tax must be submitted with at least
weeks advance notice for approval by the South Padre Island CVB.

20. Where appropriate, the CVB will require access to event participant database information that

will show zip code data to measure likely impact from the funded event.

Submit to: Mike Flores, Sales Manager Convention and Visitors Advisory Board/ C/O City of South
Padre Island Convention and Visitor’s Bureau, 7355 Padre Blvd., 956-761-8199, michael@sopadre.com



Item No. %h

CITY OF SOUTH PADRE ISLAND
ADVISORY BOARD MEETING
AGENDA REQUEST FORM

MEETING DATE: July 21, 2016
NAME & TITLE: Wally Jones, CVA Chairman
DEPARTMENT: Convention and Visitors Advisory Board

ITEM

Discussion and action regarding application for funding request on the SPI Lantern Festival.
(December 2016)

[ITEM BACKGROUND

BUDGET/FINANCIAL SUMMARY

COMPREHENSIVE PLAN GOAL

LEGAL REVIEW

Sent to Legal: YES: NO:
Approved by Legal: YES: NO:
Comments:

RECOMMENDATIONS/COMMENTS




Application

Date: 7/15/2016

Organization Information

Name of Organization: SPI Lantern Festival and Holiday Marketplace

Address: 7355 Padre Blvd, SPI, TX 78597

City, State, Zip:

Contact Name: Mike Flores Contact Office Phone Number: 956-761-8199

Contact Cell Phone Number: 956-207-9972
Web Site Address for Event or Sponsoring Entity www.sopadre.com

Non-Profit or For-Profit status: N/A Tax ID #:

Entity’s Creation Date:

Purpose of your organization: The SPI Lantern Festival and Holiday Marketplace will focus on the
generation of event packages, supplemental event activities but, primarily, overnight room stays.

Event Information

Name of Event or Project: SPI Lantern Festival and Holiday Marketplace

Date of Event or Project: December 2-3, 2016

Primary Location of Event or Project: South Padre Island Convention Center

Amount Requested: $20,000

Primary Purpose of Funded Activity/Facility:

The SPI Lantern Festival and Holiday Marketplace will focus on the generation of event packages,

supplemental event activities but, primarily, overnight room stays.

How will the hotel tax funds be used: _(please attach a list of the hotel tax funded expenditures)

Operational costs, rental fees, marketing & advertising and sponsorship generation.



Percentage of Hotel Tax Support of Related Costs

100% Percentage of Total Event Costs Covered by Hotel Occupancy Tax

__ Percentage of Total Annual Facility Costs Covered by Hotel Occupancy Tax for the Funded Event
_ Percentage of Annual Staff Costs Covered by Hotel Occupancy Tax for the Funded Event

If staff costs are covered, estimate percentage of time staff spends annually on the funded event(s)
compared to other activities %

Are you asking for any cost reductions for city facility rentals or city services, and if so, please quantify
and explain:

Which Category or Categories Apply to Funding Request, and Amount Requested
Under Each Category:

[] a) Convention Center or Visitor Information Center: construction, improvement, equipping,
repairing, operation, and maintenance of convention center facilities or visitor information
centers, or both. Amount requested under this category: S

O b) Registration of Convention Delegates: furnishing of facilities, personnel, and materials for
the registration of convention delegates or registrants. Amount requested under this category:
$

O c) Advertising, Solicitations, Promotional programs to attract tourists and convention

delegates or registrants to the municipality or its vicinity. Amount requested under this
category: $20,000

O d) Promotion of the Arts that Directly Enhance Tourism and the Hotel & Convention Industry:
the encouragement, promotion, improvement, and application of the arts that can be shown to
have some direct impact on tourism and the hotel/convention industry. The impact may be that
the art facility or event can show hotel nights that are booked due to their events or that guests
at hotels attend the arts event. Eligible forms of art include instrumental and vocal music,
dance, drama, folk art, creative writing, architecture, design and allied fields, painting, sculpture
photography, graphic and craft arts, motion picture, radio, television, tape and sound recording,



and other arts related to the presentation, performance, execution, and exhibition of these
major art forms : $

e) Historical restoration and preservation projects or activities or advertising and conducting
solicitation and promotional programs to encourage tourists and convention delegates to visit
preserved historic sites or museums. Amount requested under this category: $

f) Expenses including promotional expenses, directly related to a sporting event in which the
majority of participants are tourists. The event must substantially increase economic activity
at hotels within the city or its vicinity. Amount requested under this category:

$

How many attendees are expected to come to the sporting related event?

How many of the attendees at the sporting related event are expected to be from another city
or county?

Quantify how the sporting related event will substantially increase economic activity at hotels
within the city or its vicinity?

g) Funding transportation systems for transporting tourists from hotels to and near the city to
any of the following destinations: 1) the commercial center of the city; 2) a convention center
in the city; 3) other hotels in or near the city; and 4) tourist attractions in or near the city.
Please note that the ridership of any such transportation must be primarily tourists to qualify
for hotel tax funding. Amount requested under this category: $

What sites or attractions will tourists be taken to by this transportation?

Will members of the general public (non-tourists) be riding on this transportation?

What percentage of the ridership will be local citizens?

h) Signage directing tourists to sights and attractions that are visited frequently by hotel

guests in the municipality. Amount requested under this category: $

What tourist attractions will be the subject of the signs?




Questions for All Funding Request Categories:

1.

How many years have you held this Event or Project: 1
Expected Attendance: 2,800

How many people attending the Event or Project will use South Padre Island lodging
establishments? 375

How many nights do you anticipate the majority of the tourists will stay: 2

Do you reserve a room block for this event at an area hotel and if so, for how many rcoms and
at which hotels: Courtesy, event room block will be held at all participating properties.

List other years (over the last three years) that you have hosted your Event or Project with
amount of assistance given from HOT and the number of hotel rooms used:

Month/Year Held Assistance Amount Number of Hotel Rooms Used

How will you measure the impact of your event on area hotel activity (e.g.; room block usage
information, survey of hoteliers, etc.)? Room block usage, survey of hoteliers and survey of

attendees.

Please list other organization, government entities, and grants that have offered financial

support to your project:

Will the event charge admission? Yes: tiered/timing range from $15-535



8.

10.

11.

1Z.

13.

14.

15.

16.

Do you anticipate a net profit from the event? No

If there is a net profit, what is the anticipated amount and how will it be used?

Please list all promotion efforts your organization is coordinating and the amount financially
committed to each media outlet:

Newspaper:

Radio:

TV:

Website, Social Media:
Other Paid Advertising:

7 o S ¥ S Ve P

Anticipated Number of Press Releases to Media 2
Anticipated Number Direct Mailings to out-of-town recipients

Other Promotions

Will you include a link to the CVB or other source on your promotional handouts and in
your website for booking hotel nights during this event? Yes

Will you negotiate a special rate or hotel/event package to attract overnight stays? Yes

What other marketing initiatives will you utilize to promote hotel and convention
activity for this event?

What geographic areas does your marketing, advertising and promotion reach:

How many individuals will your proposed marketing reach who are located at least 50 miles
away? 95% of targeted marketing will reach 50+ radius demographics. (each media source ought
to be able to quantify this number for applicants)



17. If the funding requested is related to a permanent facility (e.g. museum, visitor center):

Expected Visitation by Tourists Monthly/Annually:

Percentage of those who visit the facility who indicate they are staying at area hotels/lodging
facilities: % (use a visitor log that asks them to check a box if they are staying at an

area lodging facility)

18. What amount of event insurance do you have for your event and who is the carrier:

a. (Insert South Padre Island Minimum Event Insurance Coverage Minimums and duty to
list South Padre Island as an added insured)

19. Any marketing for the event must be consistent with the brand image for South Padre Island
and all such marketing pieces that are funded with hotel tax must be submitted with at least
weeks advance notice for approval by the South Padre Island CVB.

20. Where appropriate, the CVB will require access to event participant database information that

will show zip code data to measure likely impact from the funded event.

Submit to: Mike Flores, Sales Manager Convention and Visitors Advisory Board/ C/O City of South
Padre Island Convention and Visitor’s Bureau, 7355 Padre Bivd., 956-761-8199, michael@sopadre.com
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Item No. 9i

CITY OF SOUTH PADRE ISLAND
ADVISORY BOARD MEETING
AGENDA REQUEST FORM

MEETING DATE: July 21, 2016
NAME & TITLE: Wally Jones, CVA Chairman
DEPARTMENT: Convention and Visitors Advisory Board

ITEM

Discussion and action regarding application for funding request on the Open Water Festival.
(November 2016)

ITEM BACKGROUND

BUDGET/FINANCIAL SUMMARY

COMPREHENSIVE PLAN GOAL

LEGAL REVIEW

Sent to Legal: YES: NO:
Approved by Legal: YES: NO:
Comments:

RECOMMENDATIONS/COMMENTS




HOTEL OCCUPANCY TAX SPECIAL FUNDING REQUEST

Application

Date: 7/15/2016

Organization Information

Name of Organization: Open Water Planet

Address: 7355 Padre Blvd, SPI, TX 78597

City, State, Zip:

Contact Name: Mike Flores Contact Office Phone Number: 956-761-8199

Contact Cell Phone Number: 956-207-9972
Web Site Address for Event or Sponsoring Entity www.sopadre.com

Non-Profit or For-Profit status: N/A Tax ID #:

Entity’s Creation Date:

Purpose of your organization: The RGV Hunting and Fishing Expo will focus on the generation of event
packages, supplemental event activities but, primarily, overnight room stays.

Event Information

Name of Event or Project: Open Water Planet Festival

Date of Event or Project: November 4-6, 2016

Primary Location of Event or Project: South Padre Island Convention Center

Amount Requested: $25,000

Primary Purpose of Funded Activity/Facility:

The Open Water Planet swimming festival will focus on the generation of event packages, supplemental

event activities but, primarily, overnight room stays.

How will the hotel tax funds be used: _(please attach a list of the hotel tax funded expenditures)

Operational costs, rental fees, marketing & advertising and sponsorship generation,




Percentage of Hotel Tax Support of Related Costs
100% Percentage of Total Event Costs Covered by Hotel Occupancy Tax

Percentage of Total Annual Facility Costs Covered by Hotel Occupancy Tax for the Funded Event
__ Percentage of Annual Staff Costs Covered by Hotel Occupancy Tax for the Funded Event

If staff costs are covered, estimate percentage of time staff spends annually on the funded event(s)
compared to other activities %

Are you asking for any cost reductions for city facility rentals or city services, and if so, please quantify
and explain:

Which Category or Categories Apply to Funding Request, and Amount Requested
Under Each Category:

] a) Convention Center or Visitor Information Center: construction, improvement, equipping,
repairing, operation, and maintenance of convention center facilities or visitor information
centers, or both. Amount requested under this category: $

O b) Registration of Convention Delegates: furnishing of facilities, personnel, and materials for
the registration of convention delegates or registrants. Amount requested under this category:

S

| c) Advertising, Solicitations, Promotional programs to attract tourists and convention
delegates or registrants to the municipality or its vicinity. Amount requested under this
category:

! d) Promotion of the Arts that Directly Enhance Tourism and the Hotel & Convention Industry:
the encouragement, promotion, improvement, and application of the arts that can be shown to
have some direct impact on tourism and the hotel/convention industry. The impact may be that
the art facility or event can show hotel nights that are booked due to their events or that guests
at hotels attend the arts event, Eligible forms of art include instrumental and vocal music,
dance, drama, folk art, creative writing, architecture, design and allied fields, painting, sculpture
photography, graphic and craft arts, motion picture, radio, television, tape and sound recording,



and other arts related to the presentation, performance, execution, and exhibition of these
major art forms : $

e) Historical restoration and preservation projects or activities or advertising and conducting
solicitation and promotional programs to encourage tourists and convention delegates to visit
preserved historic sites or museums. Amount requested under this category: $

f) Expenses including promotional expenses, directly related to a sporting event in which the
majority of participants are tourists. The event must substantially increase economic activity
at hotels within the city or its vicinity. Amount requested under this category: $25,000

How many attendees are expected to come to the sporting related event? 1050

How many of the attendees at the sporting related event are expected to be from another city
or county? 5-12

Quantify how the sporting related event will substantially increase economic activity at hotels
within the city or its vicinity?

The Open Water Planet swimming festival will focus on the generation of event packages,
supplemental event activities but, primarily, overnight room stays.
g) Funding transportation systems for transporting tourists from hotels to and near the city to
any of the following destinations: 1) the commercial center of the city; 2) a convention center
in the city; 3) other hotels in or near the city; and 4) tourist attractions in or near the city.
Please note that the ridership of any such transportation must be primarily tourists to qualify
for hotel tax funding. Amount requested under this category: $
What sites or attractions will tourists be taken to by this transportation?
Will members of the general public (non-tourists) be riding on this transportation?
What percentage of the ridership will be local citizens?
h) Signage directing tourists to sights and attractions that are visited frequently by hotel

guests in the municipality. Amount requested under this category: $

What tourist attractions will be the subject of the signs?




Questions for All Funding Request Categories:

1.

How many years have you held this Event or Project: 1
Expected Attendance: 1,050

How many people attending the Event or Project will use South Padre Island lodging
establishments? 265

How many nights do you anticipate the majority of the tourists will stay: 4

Do you reserve a room block for this event at an area hotel and if so, for how many rooms and
at which hotels: Courtesy, event room block will be held at all participating properties.

List other years (over the last three years) that you have hosted your Event or Project with
amount of assistance given from HOT and the number of hotel rooms used:

Month/Year Held Assistance Amount Number of Hotel Rooms Used

How will you measure the impact of your event on area hotel activity (e.g.; room block usage
information, survey of hoteliers, etc.)? Room block usage, survey of hoteliers and survey of

attendees.

Please list other organization, government entities, and grants that have offered financial

support to your project:

Will the event charge admission? Yes: Spectators-no charge, participants will pay a $75-
S95 registration fee.

Do you anticipate a net profit from the event? No



10.

11.

12,

13.

14,

15.

16.

17.

If there is a net profit, what is the anticipated amount and how will it be used?

Please list all promotion efforts your organization is coordinating and the amount financially
committed to each media outlet:

Newspaper:

Radio:

TV:

Website, Social Media:
Other Paid Advertising:

W N0 An

Anticipated Number of Press Releases to Media 2
Anticipated Number Direct Mailings to out-of-town recipients

Other Promotions

Will you include a link to the CVB or other source on your promotional handouts and in
your website for booking hotel nights during this event? Yes

Will you negotiate a special rate or hotel/event package to attract overnight stays? Yes

What other marketing initiatives will you utilize to promote hotel and convention
activity for this event?

What geographic areas does your marketing, advertising and promotion reach:

How many individuals will your proposed marketing reach who are located at least 50 miles
away? 80% of targeted marketing will reach 50+ radius demographics. (each media source ought
to be able to quantify this number for applicants)

if the funding requested is related to a permanent facility (e.g. museum, visitor center):



Expected Visitation by Tourists Monthly/Annually:

Percentage of those who visit the facility who indicate they are staying at area hotels/lodging
facilities: % (use a visitor log that asks them to check a box if they are staying at an

area lodging facility)

18. What amount of event insurance do you have for your event and who is the carrier:

a. (Insert South Padre Island Minimum Event Insurance Coverage Minimums and duty to
list South Padre Island as an added insured)

19. Any marketing for the event must be consistent with the brand image for South Padre Island
and all such marketing pieces that are funded with hotel tax must be submitted with at least
weeks advance notice for approval by the South Padre Island CVB.

20. Where appropriate, the CVB will require access to event participant database information that

will show zip code data to measure likely impact from the funded event.

Submit to: Mike Flores, Sales Manager Convention and Visitors Advisory Board/ C/O City of South
Padre Island Convention and Visitor's Bureau, 7355 Padre Blvd., 956-761-8199, michael@sopadre.com



Item No. 9j

CITY OF SOUTH PADRE ISLAND
ADVISORY BOARD MEETING
AGENDA REQUEST FORM

MEETING DATE: July 21, 2016
NAME & TITLE: Wally Jones, CVA Chairman
DEPARTMENT: Convention and Visitors Advisory Board

ITEM

Discussion and action regarding application for funding request on the Sandcastle Days 2016.
(October 2016)

ITEM BACKGROUND

BUDGET/FINANCIAL SUMMARY

COMPREHENSIVE PLAN GOAL

LEGAL REVIEW

Sent to Legal: YES: NO:
Approved by Legal: YES: NO:
Comments:

RECOMMENDATIONS/COMMENTS




SOUTH PADRE ISLAND HOTEL TAX FUNDING APPLICATION FORM

Application

Date: ‘bl&@,&”g

Organization Information

i
Name of Organization: ﬂa}dm.&tashm:,ﬁ[@abﬂs&so#

Address: _{p4Q0 ’{:b,dr‘e @\Vd‘

Gity, state, Zip: Souith. Hadre Iz, TX. 78597
Contact Namezwan %WSI’)@Q ' Contact Office Phone Number: q%?él’%aj

Contact Cell Phone Number: 95& '_‘tﬂﬁ 5EIEE

Web Site Address for Event or Sponsoring Entity _ﬁQﬂdﬂQSﬂEd QVSaCO m
Non-Profit or For-Profit status: [)ON- M+ Tax ID #: 4 (07 ?3 ( ?774

Entity’s Creation Date: M’ 'A

|
Purpose of your organization: Prom 0T8 ﬁg Arrism

Event Information

Name of Event or Project: &Qdmt’_ﬂ_m 3\0 MD

Date of Event or Project: Q("_ ml é fi ‘2 l@
Primary Location of Event or Project: _Cig,;afon S /RESGF{-

Amount Requested: $ 35:.000' % ¥ 35000 QolsS

Primary Purpose of Funded Activity/Facility:
e {ouri lona, & (i

hﬂd_m_&eﬁzmmﬁzﬂ_)@r‘s.




How will the hotel tax funds be used: (please attach a list of the hotel tax funded expenditures)

led invaice + o

2015 .

Percentage of Hotel Tax Support of Related Costs

'7_5 Percentage of Total Event Costs Covered by Hotel Occupancy Tax

M_ Percentage of Total Annual Facility Costs Covered by Hotel Occupancy Tax for the Funded Event
%_ Percentage of Annual Staff Costs Covered by Hotel Occupancy Tax for the Funded Event

If staff costs are covered, estimate percentage of time staff spends annually-on the funded event(s)
compared to other activities %

Are you asking for any cost reductions for city facility rentals or city services, and if so, please quantify

and explaing ‘
v however‘;*%ggfi ﬁ%é:‘%@m%ﬁ byand moyes
K on Ced. 5, 201

Which Category or Categories Apply to Funding Request, and Amount Requested
Under Each Category:

O a) Convention Center or Visitor Information Center: construction, improvement, equipping,
repairing, operation, and maintenance of convention center facilities or visitor information
centers, or both. Amount requested under this category: $

O b) Registration of Convention Delegates: furnishing of facilities, personnel, and materials for
the registration of convention delegates or registrants. Amount requested under this category:

$

O c) Advertising, Solicitations, Promotional programs to attract tourists and convention
delegates or registrants to the municipality or its vicinity. Amount requested under this
category: $

m d) Promation of the Arts that Directly Enhance Tourism and the Hotel & Convention industry:
the encouragement, promotion, improvement, and application of the arts that can be shown to



Invoice

6900 Padre Blvd.
Dats Invoica #
South Padre Island TX 78597
. 10712015 SCD 201581
Bill To
City of South Padre Island
4506 Padre Bivd.
South Padre Istand TX 78597
P.O. No. Terms Project
Quantity Description Rate Amount
5| ADVERTISING: KVEO $5000., KGBT $5000., KRGV $5005.,Coastal Curmrent $575., 3,236.00 16,180.00
Port Issbel South Padre Press $600.
2| Signs & Posters: Toucsn Graphics for Median Banney, Posters/Signs, Sandcsstle Days 257192 31584
Sponsor Logos, Sand Sculplor Bios
15 | Sandcastlc T-Shirts for Sand Sculpters & Slaves 10.55467 15832
1| Welcome Sandcastic Days Sponsor Castle 2,000.00 2,000.00
12 | Materials & Supplies: Gold Art Clay, Sprayers, Nozzles, Hoses, Clamps, Wood, Chain, 225.70833 2,708.50
Shovels, Glue, Lighting, cte., see receipts
10| Sand Sculptors: Wilfied Stijger, Emersan Shreiner, Morgan Rudenff, Guy-Oliver 800.00 8,000.00
Devesn, Albert Lucio Jr., Walter McDonald, Edith Van De Wetering, Karen Fralich,
Lucinda Wicrenga, Abe Waicrman
1| Master Sand Slsve: Dennis Barreit Jr 1,000.00 1,000.00
4 | Send Slaves for Sculptors: Joel Melton, Donnic Hyck, Pete Zarits, Loti Gandi 500.00 2,000.00
1 | MC Host and Sound Systenr: Geoff Clifton 700.00 700.00
1 | Amusement Rides: RGV Party Rentals for Water Slide, Mechsnical Bull, Tropical 3,035.00 3,035.00
Combox and Obstacie
3 | Prize Moncy: 1st Place $1000., 2nd Place $500., 3rd Place $250. 583.33333 1,750.00
f'{
Total $38,047.66




have some direct impact on tourism and the hotel/convention industry. The impact may be that
the art facility or event can show hotel nights that are booked due to their events or that guests
at hotels attend the arts event. Eligible forms of art include instrumental and vocal music,
dance, drama, folk art, creative writing, architecture, design and allied fields, painting, sculpture
photography, graphic and craft arts, motion picture, radio, television, tape and sound recording,
and other arts related to the presentation, performance, execution, and exhlibition of these
major art forms : § , &

e) Historical restoration and preservation projects or activities or advertising and conducting
solicitation and promotional programs to encourage tourists and convention delegates to visit
preserved historic sites or museums. Amount requested under this category: $

f) Expenses including promotional expenses, directly related to a sporting event in which the
majority of participants are tourists. The event must substantially increase economic activity
at hotels within the city or its vicinity. Amount requested under this category:

$

How many attendees are expected to come to the sporting related event?

How many of the attendees at the sporting related event are expected to be from another city
or county?

Quantify how the sporting related event will substantially increase economic activity at hotels
within the city or its vicinity?

g) Funding transportation systems for transporting tourists from hotels to and near the city to
any of the following destinations: 1) the commercial center of the city; 2) a convention center
in the city; 3) other hotels in or near the city; and 4) tourist attractlons in or near the city.
Please note that the ridership of any such transportation must be primarily tourists to qualify
for hotel tax funding. Amount requested under this category: $

What sites or attractions will tourists be taken to by this transportation?
Will members of the general public (non-tourists) be riding on this transportation?
What percentage of the ridership will be local citizens?

h) Signage directing tourists to sights and attractions that are visited frequently by hotel
guests in the municipality. Amount requested under this category: $



What tourist attractions will be the subject of the signs?

Questions for All Funding Request Categories:
1. How many years have you held this Event or Project: H
2. Expected Attendance: 000-

3. How many people attending the Event or Project will use South Padre Island lodging
establishments?

How many nights do you anticipate the majority of the tourists will stay: é:"zz
4. Do you reserve a room block for this event at an area hotel and if so, for how many rocoms and

at which hotels: 110

5. List other years {over the last three years) that you have hosted your Event or Project with
amount of assistance given from HOT and the number of hotel rooms used:

Month/Year Held Assistance Amount Number of Hotel Rooms Used
ot 2015 35,000.% NA
Oct 014 30,000 %~ N/

000. &~

Oct 5012 20,00 VA

6. How will you measure the impact of your event on area hotel activity (e.g.; room block usage

information, survey of hoteliers, etc.)? Qur 4 €V ﬂfﬁ /707’—12/ f@f’ﬁ



7.

10.

11,

12

13.

14,

Please list other organization, government entities, and grants that have offered financial

support to your project: N'j ﬂ

Will the event charge admission? _[)0

Do you anticipate a net profit from the event? _0

If there is a net profit, what is the anticipated amount and how will it be used?

Please list all promotion efforts your organization is coordinating and the amount financially
committed to each media outlet:

Newspaper: sl !‘151 ol

Radio: S
v: $19,002. b.

Website, Social Media: S
Other Paid Advertising: Sl

Anticipated Number of Press Releases to Media 432~
Anticipated Number Direct Mailings to out-of-town recipients _ﬂm

Other Promotions

Will you include a link to the CVB or other source on your promotional handouts and in
your website for booking hotel nights during this event? |(€5

Will you negotiate a special rate or hotel/event package to attract overnight stays?

YES
7

What other marketing initiatives will you utilize to promote hotel and convention
activity for this event?



15. What geographic areas does your marketing, advertising and promotion reach:

V- Cha f ¥ 23 rrent. o Safﬁdrﬂ%m

16. How many individuals will your proposed marketing reach who are located at least 50 miles
away? ﬁf, {00,000 (each media source ought to be able to quantify this number for
applicants)

17. If the funding requested is related to a permanent facility (e.g. museum, visitor center):

Expected Visitation by Tourists Monthly/Annually:

Percentage of those who visit the facility who indicate they are staying at area hotels/lodging
facilities: % (use a visitor log that asks them to check a box if they are staying at an
area lodging facility)

18. What amount of event insurance do you have for your event and who is th'e carrief:
A0 00 PEC A crenl e, [ od0,.000.”ag ACe e ;

a. (Insrt Suu Pdre Island Mihimum Event Ins
list South Padre Island as an added insured)

19. Any marketing for the event must be consistent with the brand image for South Padre Island
and all such marketing pieces that are funded with hotel tax must be submitted with at least ____
weeks advance notice for approval by the South Padre Island CVB.

20. Where appropriate, the CVB will require access to event participant database information that
will show zip code data to measure likely impact from the funded event.

Submit to: Mike Flores, Business Development Director, Convention and Visitors Advisory Board/ C/O
City of South Padre Island Convention and Visitor’s Bureau, 7355 Padre Blvd., 956-761-8199,
michael@sopadre.com



Item No. 9k

CITY OF SOUTH PADRE ISLAND
ADVISORY BOARD MEETING
AGENDA REQUEST FORM

MEETING DATE: July 21, 2016
NAME & TITLE: Wally Jones, CVA Chairman
DEPARTMENT: Convention and Visitors Advisory Board

ITEM

Discussion and action regarding application for funding request on the SPI Bikefest. (February
2017)

ITEM BACKGROUND

BUDGET/FINANCIAL SUMMARY

COMPREHENSIVE PLAN GOAL

LEGAL REVIEW

Sent to Legal: YES: NO:
Approved by Legal: YES: NO:
Comments:

RECOMMENDATIONS/COMMENTS




Application

Date: July 6, 2016

Organization Information

Name of Organization: SPI Bikefest

Address: _ 1001 E. Whitening Ave STE A

City, State, Zip: __McAllen, TX 78501

Contact Name: _GJ Reyna Contact Office Phone Number: _ 956-277-6571

Contact Cell Phone Number:
Web Site Address for Event or Sponsoring Entity

Non-Profit or For-Profit status: _501C3 Tax ID#:_  74-2785503

Entity’s Creation Date: _October 1994

Purpose of your organization: _A motorcycle rally to bring in riders from all over U.S. to
raise money for local charities. (One million dollars to date)

Event Information

Name of Event or Project: __SPI Bikefest

Date of Event or Project: _ February 17-19, 2017

Primary Location of Event or Project: __SPICC

Amount Requested: $100,000.00

Primary Purpose of Funded Activity/Facility:

See above.

How will the hotel tax funds be used: _(please attach a list of the hotel tax funded expenditures)




Percentage of Hotel Tax Support of Related Costs
25 Percentage of Total Event Costs Covered by Hotel Occupancy Tax
0 Percentage of Total Annual Facility Costs Covered by Hotel Occupancy Tax for the Funded Event

0 Percentage of Annual Staff Costs Covered by Hotel Occupancy Tax for the Funded Event

If staff costs are covered, estimate percentage of time staff spends annually on the funded event(s)
compared to other activities %

Are you asking for any cost reductions for city facility rentals or city services, and if so, please quantify
and explain:

SPICC free rental for event.

Which Category or Categories Apply to Funding Request, and Amount Requested
Under Each Category:

] a) Convention Center or Visitor Information Center: construction, improvement, equipping,
repairing, operation, and maintenance of convention center facilities or visitor information
centers, or both. Amount requested under this category: $

O b} Registration of Convention Delegates: furnishing of facilities, personnel, and materials for
the registration of convention delegates or registrants. Amount requested under this category:
$

] c) Advertising, Solicitations, Promotional programs to attract tourists and convention

delegates or registrants to the municipality or its vicinity. Amount requested under this

category: $_$50,000

O d) Promotion of the Arts that Directly Enhance Tourism and the Hotel & Convention Industry:
the encouragement, promotion, improvement, and application of the arts that can be shown to
have some direct impact on tourism and the hotel/convention industry. The impact may be that
the art facility or event can show hotel nights that are booked due to their events or that guests
at hotels attend the arts event. Eligible forms of art include instrumental and vocal music,
dance, drama, folk art, creative writing, architecture, design and allied fields, painting, sculpture
photography, graphic and craft arts, motion picture, radio, television, tape and sound recording,



and other arts related to the presentation, performance, execution, and exhibition of these
major art forms : S

e) Historical restoration and preservation projects or activities or advertising and conducting
solicitation and promotional programs to encourage tourists and convention delegates to visit
preserved historic sites or museums. Amount requested under this category: $

f) Expenses including promotional expenses, directly related to a sporting event in which the
majority of participants are tourists. The event must substantially increase economic activity

at hotels within the city or its vicinity. Amount requested under this category: $_$25,000
operations

How many attendees are expected to come to the sporting related event? _5,000-10,000

How many of the attendees at the sporting related event are expected to be from another city

or county? _80%

Quantify how the sporting related event will substantially increase economic activity at hotels
within the city or its vicinity?

g) Funding transportation systems for transporting tourists from hotels to and near the city to
any of the following destinations: 1) the commercial center of the city; 2) a convention center
in the city; 3) other hotels in or near the city; and 4) tourist attractions in or near the city.
Please note that the ridership of any such transportation must be primarily tourists to qualify
for hotel tax funding. Amount requested under this category: $

What sites or attractions will tourists be taken to by this transportation?

Will members of the general public (non-tourists) be riding on this transportation?

What percentage of the ridership will be local citizens?

h) Signage directing tourists to sights and attractions that are visited frequently by hotel

guests in the municipality. Amount requested under this category: S

What tourist attractions will be the subject of the signs?




Questions for All Funding Request Categories:
1. How many years have you held this Event or Project: _23 years

2. Expected Attendance: _5,000-10,000

3. How many people attending the Event or Project will use South Padre Island lodging
establishments? _30-35%

How many nights do you anticipate the majority of the tourists will stay: 2 nights

4. Do you reserve a room block for this event at an area hotel and if so, for how many rooms and

at which hotels: __ No

5. List other years (over the last three years) that you have hosted your Event or Project with
amount of assistance given from HOT and the number of hotel rooms used:

Month/Year Held Assistance Amount Number of Hotel Rooms Used

Municipal revenues have always been invested ranging from $5,000-

$10,000

6. How will you measure the impact of your event on area hotel activity (e.g.; survey of hoteliers,

etc.)?




7

10.

11.

12

13.

Please list other organization, government entities, and grants that have offered financial

support to your project: __None (only private sector sponsors)

Will the event charge admission? __Yes

Do you anticipate a net profit from the event? All primary net revenues are

donated to charities.
If there is a net profit, what is the anticipated amount and how will it be used?

TBD

Please list all promotion efforts your organization is coordinating and the amount financially
committed to each media outlet:

Newspaper: $.10,000
Radio: $_25,000
TV: $.15,000
Website, Social Media: S
Other Paid Advertising: S

Anticipated Number of Press Releases to Media _15
Anticipated Number Direct Mailings to out-of-town recipients _5

Other Promotions _other motorcycles events, social media, database,
websites.

Will you include a link to the CVB or other source on your promotional handouts and in
your website for booking hotel nights during this event? _Yes

Will you negotiate a special rate or hotel/event package to attract overnight stays?
N/A




14,

15:

16.

17.

18.

19.

20.

What other marketing initiatives will you utilize to promote hotel and convention
activity for this event?

Covered above

What geographic areas does your marketing, advertising and promotion reach: ___ State of

Texas and surrounding states

How many individuals will your proposed marketing reach who are located at least 50 miles

away? _85% of target audience (each media source ought to be able to quantify this
number for applicants)

If the funding requested is related to a permanent facility (e.g. museum, visitor center):

Expected Visitation by Tourists Monthly/Annually:  N/A

Percentage of those who visit the facility who indicate they are staying at area hotels/lodging
facilities: % (use a visitor log that asks them to check a box if they are staying at an
area lodging facility)

What amount of event insurance do you have for your event and who is the carrier; _AMA-2

million dollars .
a. (Insert South Padre Island Minimum Event Insurance Coverage Minimums and duty to
list South Padre Island as an added insured)

Any marketing for the event must be consistent with the brand image for South Padre Island

and all such marketing pieces that are funded with hotel tax must be submitted with at least _1
weeks advance notice for approval by the South Padre Island CVB.

Where appropriate, the CVB will require access to event participant database information that
will show zip code data to measure likely impact from the funded event.

Submit to: Mike Flores, Sales Manager Convention and Visitors Advisory Board/ C/O City of South
Padre Island Convention and Visitor’s Bureau

7355 Padre Blvd.

956-761-8199

michael@sopadre.com



Item No. 91

CITY OF SOUTH PADRE ISLAND
ADVISORY BOARD MEETING
AGENDA REQUEST FORM

MEETING DATE: July 21, 2016
NAME & TITLE: Wally Jones, CVA Chairman
DEPARTMENT: Convention and Visitors Advisory Board

ITEM

Discussion and action regarding application for funding request on the Magic Valley Riders.
(April 2017)

ITEM BACKGROUND

BUDGET/FINANCIAL SUMMARY

COMPREHENSIVE PLAN GOAL

LEGAL REVIEW

Sent to Legal: YES: NO:
Approved by Legal: YES: NO:
Comments:

RECOMMENDATIONS/COMMENTS




\D .

SOUTH PADRE ISLAND HOTEL TAX FUNDING APPLICATION FORM

Application
Date: __July1,2016
Organization Information
Name of Organization: __Magic Valley Riders M/C | BA Beach N Biker Fest

Address: PO Box 530823
City, State, Zip: Harlingen, TX 78553
Contact Name: Dianna Reed/Troy Allen Contact Office Phone Number; _Dianna — 956-821-5565

Contact Cell Phone Number: _Troy — 956-998-6059
Web Site Address for Event or Sponsoring Entity _www.beachnbikerfest.com

Non-Profit or For-Profit status: _Non-Profit  Tax ID #:_86-1095540

Entity’s Creation Date: __10/10/2003

Purpose of your organization: To perform charitable and educational activities within the meaning of the
Internal Reven ode Section 101 and the Texas Tax Section 11-1

Event Information

Name of Event or Project: _Beach N Biker Fest

Date of Event or Project: _April 21-23, 2017

Primary Location of Event or Project: _SPI Convention Center

Out of Market advertising, limited In Market Advertising and f Convention Center an

Staff.




How will the hotel tax funds be used: (please attach a list of the hotel tax funded expenditures)

$35,000 out of market advertising

5,000 — In Market (includes RGV an rrounding areas) Advertising and internet advertising

$15,000 - Use of Convention Center and Staff

Percentage of Hotel Tax Support of Related Costs

__0__ Percentage of Total Event Costs Covered by Hotel Occupancy Tax
0 __ Percentage of Total Annual Facility Costs Covered by Hotel Occupancy Tax for the Funded Event
0__ Percentage of Annual Staff Costs Covered by Hotel Occupancy Tax for the Funded Event

If staff costs are covered, estimate percentage of time staff spends annually on the funded event(s)
compared to other activities %

Are you asking for any cost reductions for city facility rentals or city services, and if so, please quantify
and explain:

Without the use of the Canvention center and its Staff, Beach N Biker Fest would be unable to take
place.

Which Category or Categories Apply to Funding Request, and Amount Requested
Under Each Category:

O a) Convention Center or Visitor Information Center: construction, improvement, equipping,
repairing, operation, and maintenance of convention center facilities or visitor information
centers, or both. Amount requested under this category: $15,000

M b) Registration of Convention Delegates: furnishing of facilities, personnel, and materials for
the registration of convention delegates or registrants. Amount requested under this category:

- S

O ¢) Advertising, Solicitations, Promotional programs to attract tourists and convention
delegates or registrants to the municipality or its vicinity. Amount requested under this
category: $_40,000

| d) Promotion of the Arts that Directly Enhance Tourism and the Hotel & Convention Industry:
the encouragement, promotion, improvement, and application of the arts that can be shown to
have some direct impact on tourism and the hotel/convention industry. The impact may be that
the art facility or event can show hotel nights that are booked due to their events or that guests
at hotels attend the arts event. Eligible forms of art include instrumental and vocal music,
dance, drama, folk art, creative writing, architecture, design and allied fields, painting, sculpture
photography, graphic and craft arts, mation picture, radio, television, tape and sound recording,



and other arts related to the presentation, performance, execution, and exhibition of these
majorartforms : $

e) Historical restoration and preservation prajects or activities or advertising and conducting
solicitation and promotional programs to encourage tourists and convention delegates to visit
preserved historic sites or museums. Amount requested under this category: 5_ 0

f) Expenses including promotional expenses, directly related to a sporting event in which the
majority of participants are tourists. The event must substantially increase economic activity
at hotels within the city or its vicinity. Amount requested under this category:

$

How many attendees are expected to come to the sporting related event?

How many of the attendees at the sporting related event are expected to be from another city
or county?

Quantify how the sporting related event will substantially increase economic activity at hotels
within the city or its vicinity?

g) Funding transportation systems for transporting tourists from hotels to and near the city to
any of the following destinations: 1) the commercial center of the city; 2) a convention center
in the city; 3) other hotels in or near the city; and 4) tourist attractions in or near the city.
Please note that the ridership of any such transportation must be primarily tourists to qualify
for hotel tax funding. Amount requested under this category: $__ 0

What sites or attractions will tourists be taken to by this transportation?

Will members of the general public (non-tourists) be riding on this transportation? ______
What percentage of the ridership wiil be local citizens?

h) Signage directing tourists to sights and attractions that are visited frequently by hotel
guests in the municipality. Amount requested under this category: 5_ 0

What tourist attractions will be the subject of the signs?




Questions for All Funding Request Categories:

p

2.

3.

How many years have you held this Event or Project: __ 13

Expected Attendance: 8000

Haow many people attending the Event or Project will use South Padre Isfand lodging
establishments? _5000

How many nights do you anticipate the majority of the tourists willstay: 2  ?

Do you reserve a room block for this event at an area hotel and if so, for how many rooms and

at which hotels: The Inn at South Padre and the Holiday Inn Express are our host hotels. We
also contract with 6-8 other island hotels for room blocks. The number of rooms blocked range
between 500-600.

List other years (over the last three years) that you have hosted your Event or Project with
amount of assistance given from HOT and the number of hotel rooms used:

Month/Year Held Assistance Amount Number of Hotel Rooms Used
April 2014 50,000 810
April 2015 50,000 374*
April 2016 50,000 869

How will you measure the impact of your event on area hotel activity (e.g.; room block usage

information, survey of hoteliers, etc.)? _ Room Block Usage, Surveys of the hotels, and
surveys of the participants at the Event.

Please list other organization, government entities, and grants that have offered financial
support to your project: _L&F Distributors, Genc ergy Services, Harley Davidsgn and

rin



8. Will the event charge admission? __ Yes

9. Do you anticipate a net profit from the event? __ Yes

10. If there is a net profit, what is the anticipated amount and how will it be used? ___Any

net profits minus start-up monies for the following years event will go directly to area
{Rio Grande Valley) Charities.

11. Please list all promotion efforts your organization is coordinating and the amount financially
committed to each media outlet:

Newspaper: $_2,000
Radio: $_8,000
TV: 5_10,000
Website, Social Media: $_5000
Other Paid Advertising: $_30,000

Anticipated Number of Press Releases to Media _2
Anticipated Number Direct Mailings to out-of-town recipients _0

Other Promotions Staffing a promotional Booth at Corpus Christi Bike Fest and at other
maotorcycle events and rallies

12. Will you include a link to the CVB or other source on your promotional handouts and in
your website for booking hotel nights during this event? _Yes

13. Will you negotiate a special rate or hotel/event package to attract overnight stays?
Yes

14. What other marketing initiatives will you utilize to promote hotel and convention
activity for this event?

Electronic Billboards in Austin, San Antonio, Houston, Galveston, and Cor hristl, pri
advertising in Ride Texas azine and Thunder Press Magazine, Social Media boosts, Goo
Search engin d radio and TV advertising in out of market areas.

15. What geographic areas does your marketing, advertising and promotion reach: _ Texas and

5 unding states and nationwide through google search cial media.



16. How many individuals will your proposed marketing reach who are located at least 50 miles
away? _over 5 million_(each media source ought to be able to quantify this number for
applicants)

17. If the funding requested is related to a permanent facility (e.g. museum, visitor center):

Expected Visitation by Tourists Monthly/Annually:

Percentage of those who visit the facility who indicate they are staying at area hotels/lodging
facilities: % (use a visitor log that asks them to check a box if they are staying at an

area lodging facility)

18. What amount of event insurance do you have for your event and who is the carrier:

$2 million dollars, Briskey and Perez Agency, Inc.__.

a. (Insert South Padre Island Minimum Event Insurance Coverage Minimums and duty to
list South Padre Island as an added insured)

19. Any marketing for the event must be consistent with the brand image for South Padre Island
and all such marketing pieces that are funded with hotel tax must be submitted with at least ___
weeks advance notice for approval by the South Padre Island CVB.

20. Where appropriate, the CVB will require access to event participant database information that
will show zip code data to measure likely impact from the funded event.

Submit to: Mike Flores, Business Development Director, Convention and Visitors Advisory Board/ C/O
City of South Padre Island Convention and Visitor’s Bureau, 7355 Padre Bivd., 956-761-8199,
michael@sopadre.com



Item No. 9m

CITY OF SOUTH PADRE ISLAND
ADVISORY BOARD MEETING
AGENDA REQUEST FORM

MEETING DATE: July 21, 2016
NAME & TITLE: Wally Jones, CVA Chairman
DEPARTMENT: Convention and Visitors Advisory Board

ITEM

Discussion and action regarding application for funding request on the Free Livin Entertainment
Inc. DBA Inertia Tours. (September 2016 —February 2017)

ITEM BACKGROUND

BUDGET/FINANCIAL SUMMARY

COMPREHENSIVE PLAN GOAL

LEGAL REVIEW

Sent to Legal: YES: NO:
Approved by Legal: YES: NO:
Comments:

RECOMMENDATIONS/COMMENTS




SOUTH PADRE ISLAND HOTEL TAX FUNDING APPLICATION FORM

Application

Date: 7/‘}’6

Organization Information

Name of Organization: Froo Livid EwisaTaymer Tpc . _Dﬁﬂ

Address: { by Ss C§Ul ‘Lcﬂa [UPG <7, ity AL
City, State, Zip: Sa A Mancos T 7Y CEC

Contact Name: C-_L\g,.) I‘Emf“ Contact Office Phone Number: €0 Fai 2| 7¢ \cﬂ

Contact Cell Phone Number: S\ ?} V257
Web Site Address for Event or Sponsoring Entity ___ | N s @orie Toun$ » (oM

Nan-Profit or For-Profit status: 'Fan P Ny F\ s Tax D #: u | - :2[ Y) G? 73

Entity’s Creation Date: @ ﬂ'ﬂﬂ L Qoo i

Purpose of your organization: lpﬂa MaTY? Maon le - 5 AA an;_&é’ 13

. i
@&gu-izﬂ Syu Loy 'rwdwej pucdff‘gm_l.\.l_a;___
all_ Neliantas  Manaea Al T/JQSSJL’(Q.

Event Information

Name of Event or Project: Cﬁ’ Uf%g S,IDQ N EM@L{ pflde‘ibUcJ /&mj D) L‘a"
Date of Event or Project: _ ¢ prl— =L 15~ &

Primary Location of Event or Project:__ | 7 Mid wear Stals <

Amount Requested: $_S O, 200D 50,000 A0 le

Primary Purpose of Funded Activity/Facility:

jinomrf South Pedne Tlund W 4 dlopa 1o Sone
Cochioa, T Nauapivis + Sensatvies gy 17 Srais
as (e domwaunly oF Choe,




How will the hotel tax funds be used:“(ﬁlease attach a list of the hotel tax funded expenditures)

EVPQN&P.& T Sead (3-) two Rea Loy Bam (
N Tawdem o colleg 4.,  LTweany

ip\sc;laea o Sip..pm{j “é"/w b wd " Do”aq A 0 i

ot gn T .
q_a'v

Percentage of Hotel Tax Support of Related Costs
(@078
Percentage of Total Event Costs Covered by Hotel Occupancy Tax
-@f Percentage of Total Annual Facility Costs Covered by Hotel Occupancy Tax for the Funded Event
/9/ Percentage of Annual Staff Costs Covered by Hotel Occupancy Tax for the Funded Event

If staff costs are covered, estimate percentage of time staff spends annually on the funded event(s)
compared to other activities %

Are you asking for any cost reductions for city facility rentals or city services, and If so, please quantify
and explain: N O
&

Which Category or Categories Apply to Funding Request, and Amount Requested
Under Each Category:

O a) Convention Center or Visitor Information Center: construction, improvement, equipping,
repairing, operation, and maintenance of convention center facilities or visitor information
centers, or both. Amount requested under this category: $

O b) Registration of Convention Delegates: furnishing of facilities, personnel, and materials for
the registration of convention delegates or registrants. Amount requested under this category:

s

D'( c) Advertising, Solicitations, Promotional programs to attract tourists and convention
delegates or registrants to the municipality or its vicinity. Amount requested under this

category: $_ SOy 020

El d) Promotion of the Arts that Directly Enhance Tourism and the Hotel & Convention Industry:
the encouragement, promaotion, Iimprovement, and application of the arts that can be shown to




have some direct impact on tourism and the hotel/convention industry. The impact may be that
the art facility or event can show hotel nights that are booked due to their events or that guests
at hotels attend the arts event. Eligible forms of art include instrumental and vocal music,
dance, drama, folk art, creative writing, architecture, design and allied fields, painting, sculpture
photagraphy, graphic and craft arts, motion picture, radio, television, tape and sound recording,
and other arts related to the presentation, performance, execution, and exhibition of these
major art forms : §

e) Historical restoration and preservation projects or activities or advertising and conducting
solicitation and promotional programs to encourage tourists and convention delegates to visit
preserved historic sites or museums. Amount requested under this category: $

f) Expenses including promotional expenses, directly related to a sporting event in which the
majority of participants are tourists. The event must substantially increase economic activity
at hotels within the city or its vicinity. Amount requested under this category:

$

How many attendees are expected to come to the sporting related event?

How many of the attendees at the sporting related event are expected to be from another city
or county?

Quantify how the sporting related event will substantially increase economic activity at hotels
within the city or its vicinity?

g) Funding transportation systems for transporting tourists from hotels to and near the city to
any of the following destinations: 1) the commercial center of the city; 2) a convention center
in the city; 3) other hotels in or near the city; and 4) tourist attractions in or near the city.
Please note that the ridership of any such transportation must be primarily tourists to qualify
for hotel tax funding. Amount requested under this category: $

What sites or attractions will tourists be taken to by this transportation?,
Will members of the general public (non-tourists) be riding on this transportation?
What percentage of the ridership will be local citizens?

h) Signage directing tourists to sights and attractions that are visited frequently by hotel
guests in the municipality. Amount requested under this category: $




What tourist attractions will be the subject of the signs?

2

Questions for All Funding Request Categories:

1.

2.

3,

How many years have you held this Event or Project: [ LI

Expected Attendance: Zo 2o +

How many people attending the Event or Project will use South Padre Island lodging

establishments? 1 2

How many nights do you anticipate the majority of the tourists will stay: _@ "“39 5_.;

Do you reserve a room block for this event at an area hotel and if so, for how many rooms and

at which hotels: Vf; = H'DTfr s jwelude H—: lron / la (‘3"{"‘;

+ Lo Quiwm (00 + nooms .  Pranl Soutr fadu (vo +

Nooms . P{M-W';Wlﬂ . SuMﬁd« ‘Ff_bM_’: i
00:9&1(’ g(a(JL\, S‘“oﬂJﬂ owrens, L Tamanacioned

List other years (over the last three years) that you have hosted your Event or Project with
amount of assistance given from HOT and the number of hotel rooms used:

Month/Year Held Assistance Amount Number of Hotel Rooms Used /(,_, ,“ﬂ,u-‘

QO G Tpaty Bn.J( 15fiS’D, 06 d Yo +
0 1S smn Brak | l
20 14 Sy Bads v NZ

How will you measure the impact of your event on area hotel activity (e.g.; room block usage

information, survey of hoteliers, etc.)? Pm M P{cc L Us 41%‘0 .




7.

10.

11,

12,

13.

14.

Please list other organization, government entities, and grants that have offered financial

support to your project: NeN<,

Will the event charge admission? NS .

Do you anticipate a net profit from the event? No as fueur 3 PNMT'E"J

If there is a net profit, what is the anticipated amount and how will it be used?
loss of 4 75, 000 TV CoMpunm

Please list all promotion efforts your organization is coordinating and the amount financially
committed to each media outlet:

Newspaper: S o
Radio: s_lo oo
TV: s &
Website, Social Media: $_ 6o 00O
Other Paid Advertising: $S_ln 00D

Anticipated Number of Press Releases to Media é .
Anticipated Number Direct Mailings to out-of-town recipients I

Other Promotions___ C & M pu S DG.'.O + 6"1"&(-( f“‘buﬂ’ M MG‘M&(L&
olbso + peps

Will you include a link to the CVB or other source on your promotional handouts and in
your website for booking hotel nights during this event? Yss.

Will you negotiate a special rate or hotel/event package to attract overnight stays?
S g rd

What other marketing initiatives will you utilize to promote hotel and convention
activity for this event?




15,

16.

17.

18.

19.

20.

e tely o Wond of Mouwdh | nepumaiar/
J T

~+ _on)lws ;mem(ﬂ.h\»uj '

What geographic areas does your marketing, advertising and promotion reach:

[+ Midosert SYeqsS

How many intliividual will your proposed marketing reach who are located at least 50 miles
away? l M leA) Feach media source ought to be able to quantify this number for
applicants)

If the funding requested is related to a permanent facility (e.g. museum, visitor center}:

Expected Visitation by Tourists Monthly/Annually:

Percentage of those who visit the facility who indicate they are staying at area hotels/lodging
facilities: % (use a visitor log that asks them to check a box if they are staying at an
area lodging facility)

What amount of event insurance do you pave for your event and who is the carrier:
Palurly s o, Ml )y fon Noud Show A6~

a. (Insert South Padre Island Minimum Event Insurance Coverag&Minimums and duty to
list South Padre Island as an added insured)

Any marketing for the event must be consistent with the brand image for South Padre island
and all such marketing pieces that are funded with hotel tax must be submitted with at least ___
weeks advance notice for approval by the South Padre Island CVB. - Lt

Where appropriate, the CVB will require access to event participant database information that
will show zip code data to measure likely impact from the funded event. P
o<

Submit to: Mike Flores, Business Development Director, Convention and Visitors Advisory Board/ C/O
City of South Padre Island Convention and Visitor’s Bureau, 7355 Padre Blvd., 956-761-8199,
michael@sopadre.com




Item No. 9n

CITY OF SOUTH PADRE ISLAND
ADVISORY BOARD MEETING
AGENDA REQUEST FORM

MEETING DATE: July 21, 2016
NAME & TITLE: Wally Jones, CVA Chairman
DEPARTMENT: Convention and Visitors Advisory Board

ITEM

Discussion and action regarding application for funding request on the CMG Media Agency
LLC/Studentcity.com. (October 2016 — January 2017)

ITEM BACKGROUND

BUDGET/FINANCIAL SUMMARY

COMPREHENSIVE PLAN GOAL

LEGAL REVIEW

Sent to Legal: YES: NO:
Approved by Legal: YES: NO:
Comments:

RECOMMENDATIONS/COMMENTS




Application

=
Date:

Organization Information
Name of Organization: C ™M (s W\aﬂbm Q-?]LN?J L\—Q /Swex\—\-g‘_\t : .‘:C?W

Address:

City, State, Zip: ___L._)\A &3 x5\ j'fL_ 5 (o1¥77

Contact Name: &Lammﬂm_o Contact Office Phone Number: M-— Ta66

Contact Cell Phone Number: &3 ~ ™7 -Q?%

Web Site Address for Event or Sponsoring Entity
Non-Profit or For-Profit status: —ELLGKDQ—'L\— Tax ID #: -)‘j < | \ Q‘\'—%q L“
Entity’s Creation Date: ___ X2

Purpose of your organization: MU-&P?—\-\W CerDites e L)Nm:ﬁa_

_C;m.q’n_u\‘\‘:-ﬁ» Co\\eo.f;‘- Blw\»cﬁa\r&- dﬂmamo\x\c_ .
[ Aperodor Qeﬁ co\\ee, s“‘(\)dm.

Event Information
Name of Event or Project: () \Q:T_’. Sy . 7 s Tauh
Date of Event or Project: _ i O |, 20\6- e \S¥™ IBO\j

Primary Location of Event or Project: ig) A NhssSesh ?@
esouh ) Toudny 1) l\i:{‘ : S N a ek, Qc.\r\\r\:}\ot\ﬁh\u ) Ter-essee,

Amount Requested: $_ So . ooO f\)éu)

Primary Purpose of Funded Activity/Facility;
oS Me 2\ donesPe destounibian SSe Qouaj@ stodeds, -




How will the hotel tax funds be used: _(please attach a list of the hotel tax funded expenditures)

-

I b\d{) s 2> @ewses Na- Mﬂ‘al\q,.};_m.

- b 5&\(1(9@&& PR O A
- 6 2SS wevness
- Suel

"
-MMA_@AME%@L%@@J

Percentage of Hotel Tax Support of Related Costs

(e & Percentage of Total Event Costs Covered by Hotel Occupancy Tax
O Percentage of Total Annual Facility Costs Covered by Hotel Occupancy Tax for the Funded Event
O Percentage of Annual Staff Costs Covered by Hotel Occupancy Tax for the Funded Event

If staff costs are covered, estimate percentage of time staff spends annually on the funded event(s)
compared to other activities %

Are you asking for any cost reductions for city facility rentals or city services, and if so, please quantify
and explain:

N

Which Category or Categories Apply to Funding Request, and Amount Requested
Under Each Category:

J a) Convention Center or Visitor Information Center: construction, improvement, equipping,
repairing, operation, and maintenance of convention center facilities or visitor information
centers, or both. Amount requested under this category: $

O b) Registration of Convention Delegates: furnishing of facilities, personnel, and materials for
the registration of convention delegates or registrants. Amount requested under this category:

$

if c) Advertising, Solicitations, Promoticnal programs to attract tourists and convention
delegates or registrants to the municipality or its vicinity. Amount requested under this

category: S_ 8o OO

| d) Promotion of the Arts that Directly Enhance Tourism and the Hotel & Convention Industry:
the encouragement, promotion, improvement, and application of the arts that can be shown to
have some direct impact on tourism and the hotel/convention industry. The impact may be that



the art facility or event can show hotel nights that are booked due to their events or that guests
at hotels attend the arts event. Eligible forms of art include instrumental and vocal music,
dance, drama, folk art, creative writing, architecture, design and allied fields, painting, sculpture
photography, graphic and craft arts, motion picture, radio, television, tape and sound recording,
and other arts related to the presentation, performance, execution, and exhibition of these
major art forms : S

e) Historical restoration and preservation projects or activities or advertising and conducting
solicitation and promotional programs to encourage tourists and convention delegates to visit
preserved historic sites or museums. Amount requested under this category: S

f) Expenses including promaotional expenses, directly related to a sporting event in which the
majority of participants are tourists. The event must substantially increase economic activity
at hotels within the city or its vicinity. Amount requested under this category:

$
How many attendees are expected to come to the sporting related event?

How many of the attendees at the sporting related event are expected to be from another city
or county?

Quantify how the sporting related event will substantially increase economic activity at hotels
within the city or its vicinity?

g) Funding transportation systems for transporting tourists from hotels to and near the city to
any of the following destinations: 1) the commercial center of the city; 2) a convention center
in the city; 3) other hotels in or near the city; and 4) tourist attractions in or near the city.
Please note that the ridership of any such transportation must be primarily tourists to qualify
for hotel tax funding. Amount requested under this category: $

What sites or attractions will tourists be taken to by this transportation?
Will members of the general public (non-tourists) be riding on this transportation?
What percentage of the ridership will be local citizens?

h) Signage directing tourists to sights and attractions that are visited frequently by hotel
guests in the municipality. Amount requested under this category: $



What tourist attractions will be the subject of the signs?

Questionsifor!AllIFunding!Request!Categories:!
1. How many years have you held this Event or Project: ico Y&~ Fon SSneNS ko

2. Expected Attendance: _S& ;20 P(M:) S ol oF MNeredny

3. How many people attending the Event or Project will use South Padre Island lodging
establishments? 00O /.

How many nights do you anticipate the majority of the tourists will stay: ﬂ - b V\'\tt\'\/\"cb

4. Do vyou reserve a room block for this event at an area hotel and if so, for how many rooms and

at which hotels: “Lslo. Cocaantd Regoct y Nle Tinon

S. List other years (over the last three years) that you have hosted your Event or Project with
amount of assistance given from HOT and the number of hotel rooms used:

Month/Year Held Assistance Amount Number of Hotel Rooms Used

Masonn 206 O X0 Qs
Meeon 20K O 10C quus
Mo, 0 O $ plua

6. How will you measure the impact of your event on area hotel activity (e.g.; room block usage

information, survey of hoteliers, etc.)? Qe nl

Y Holel DQ—C-—\-‘QQ"‘\"—I FToX WolleNian SBa
QL.



i

10.

11

12,

13,

14.

Please list other organization, government entities, and grants that have offered financial

support to your project: DD }ﬁ'\

Will the event charge admission? ~N /J’:\

Do you anticipate a net profit from the event? _n kx5

If there is a net profit, what is the anticipated amount and how will it be used?

Taal _evend Loﬁ:f_lv s FNSOce0

Please list all promotion efforts your organization is coordinating and the amount financially
committed to each media outlet:

Newspaper: S
SO

Radio:
TV: SQ oF
Website, Social Media: Sj_afm' i

Other Paid Advertising: SM

Anticipated Number of Press Releases to Media ~{ C_éx red W‘aﬁ\'\‘)
Anticipated Number Direct Mailings to out-of-town recipients M\':QOQD L

Other Promotions < A N ONMDdN e ZNLS
Matddopled T OO+ Dl SRapV S -

Will you include a link to the CVB or other source on your promotional handouts and in
your website for booking hotel nights during this event? | &<

Will you negotiate a special rate or hotel/event package to attract overnight stays?
\)‘\le":\

What other marketing initiatives will you utilize to promote hotel and convention
activity for this event?



LN 2 \\.

ﬂw‘\gﬁ%‘inﬁbﬁf& FAN'AN Qa\\@f 615G a'ala s =W

15. What geographic areas does your marketing, advertising and promotion reach:

- . N
%?{U}tﬁs ot eeo's d\Q}‘cf'_S AN~ ‘5\-19\:-\\'«'-"{_&? woeLes of WQN\S

16. How many individuals will your proposed marketing reach who are located at least 50 miles
away? (each media source ought to be able to quantify this number for

applicants) _oel\\ &N ) v\ calle Shudonks -

17. If the funding requested is related to a permanent facility (e.g. museum, visitor center):

Expected Visitation by Tourists Monthly/Annualily:

Percentage of those who visit the facility who indicate they are staying at area hotels/lodging
facilities: % (use a visitor log that asks them to check a box if they are staying at an
area lodging facility)

18. What amount of event insurance do you have for your event and who is the carrier:

S ranlisn u\&wmwﬁﬁ
a. (Insert South Padre Island Minimum Event Instrance Coverage Minimums and duty to

list South Padre Island as an added insured)

19. Any marketing for the event must be consistent with the brand image for South Padre Island
and all such marketing pieces that are funded with hotel tax must be submitted with at least ____
weeks advance notice for approval by the South Padre Island CVB. %Te&cl

20. Where appropriate, the CVB will require access to event participant database information that
will show zip code data to measure likely impact from the funded event.

F\%beed -
Submit to: Convention and Visitors Advisory Board
C/0 City of South Padre Island Convention and Visitor's Bureau
7355 Padre Blvd., South Padre Island, Texas 78597
(956) 761-3000 Phone (956) 761-3024 Fax
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